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The  Vital  Community 
of  Eager  Minds 


What  the  World  of  Books  Reveals  to 

Thh  Business  Executive 


IN  1930  The  Chicagt)  Daily  News  car¬ 
ried  69%  LESS  book  advertising  than 
the  next  ranking  newspaper  in  Chicago 
— morning,  evening  or  Sunday. 

In  1940  The  Chicago  Daily  News  car¬ 
ried  99%  MORE  ho«)k  advertising  than 
the  next  ranking  newspaper  in  Chicago — 
morning,  evening  or  Sunday. 

Remarkable  reversal! 

"Yes,”  the  business  executive  will  prob¬ 
ably  admit,  "but  what’s  that  got  to  do 
with  selling  what  I've  got  to  sell?” 

There  is  an  answer.  A  sound  and  con¬ 
clusive  answer.  And  the  experience  of 
h(M>k  advertisers  gives  it. 

THE  SHIRT  BUT 
NOT  THE  PANTS 

PUBLISHING  IxMiks  is  a  valiant  and 
extra-hazardous  enterprise.  B»x)k  pub¬ 
lishers  are  traditionally  accustomed  to 
losing  their  shirt  betting  on  new  manu¬ 
scripts.  But  they  are  exceedingly  stub¬ 
born  about  losing  their  pants. 

Consequently,  promotional  pushes  for 
any  one  single  b<M)k  are,  as  a  rule,  cau¬ 
tiously  confined  to  small — yes,  what  many 
industries  would  consider  infinitesimal — 
appropriations.  For  example,  one  of  our 
big  soap  manufacturers  will  spend  more 
for  advertising  in  a  year  than  all  the  book 
publishers  and  book  sellers  of  the  nation 
put  together. 

Sole;  Percentages  refer  to  the  linages 
of  Retail  Book  Stores  and  General  Book 
Publishers  reported  by  Media  Records,  Inc. 


The  b<K>k  man’s  media  list  has  none  of 
the  heroic,  panoramic  sweep  of  the  auda¬ 
cious  national  advertiser.  It  is  a  very  cozy 
affair,  very  hard  to  crash,  and  very  easy 
to  get  off  of — unless! 

How  responsive  is  your  audience? 
That’s  the  question  the  book  man  never 
forgets  in  measuring  an  advertising 
medium.  This  question  constitutes  his 
first  and  his  last  measure. 

And  to  the  book  man’s  measure  The 
Chicago  Daily  News  has  fully  measured 
up. 

THE  COMMUNITY  OF 
EAGER  MINDS 

During  the  depression  decade  Daily 
News  readers  continued  to  buy 
books — and  in  even  greater  numbers. 

Response  Alive,  alert  response  from 
a  community  of  eager  minds.  The  Daily 
News  community  of  over  1,250,000 
readers ! 


And  in  their  turn  book  advertisers  re¬ 
sponded,  too;  kept  placing  more  and 
more  and  more  advertising  in  The  Chi¬ 
cago  Daily  News  until  in  1940  The  Daily 
Neu's  hook  linage  volume  mounted  to 
nearly  four  times  that  of  1930, 

Eager  minds,  searching  minds,  thinking 
minds,  imaginative  minds,  expanding 
minds — those  are  the  minds  that  reach  out 
for  hooks. 

And  just  as  they  are  always  responding 
to  the  good  bestowed  upon  them  by  the 
printing  press,  so  are  they  always  re¬ 
sponding  to  all  the  g(K)d  things  the  good 
earth  has  to  offer  them.  The  readers  of 
The  Chicago  Daily  News  are  responding 
people. 

No  advertiser,  no  matter  what  he  has 
to  bring  to  market  of  honest  merit,  can 
ever  go  wrong  by  cultivating  people  who 
are  eager  to  cultivate  themselves. 

For  three  generations  The  Chicago 
Daily  News  has  been  examined,  selected, 
accepted  and  approved  by  the  same 
character  of  families  representing  a  home¬ 
reading  community  without  duplicate  in 
the  Chicago  Metropolitan  market  area. 
These  Daily  News  families  possess  the 
eagerness  to  buy,  the  means  to  buy  and 
the  need  to  buy  to  maintain  their  superior 
standard  of  living. 


The  Chicago  Daily  News 

The  Newspaper  of  First  Importance 
In  the  Important  Chicago  Market 


with  a  Home  Circulation  of  46S,0fl0 
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★  The  newspaper  is  the  "universal”  medium.  Dad 
reads  it  .  .  .  mother  reads  it .  .  .  the  children  read  it. 
And  with  news  one  of  the  world’s  greatest  commodi¬ 
ties  today,  more  and  more  dads,  mothers,  and  chil¬ 
dren  are  reading  their  daily  newspapers. 

Advertising  in  the  newspapers  enables  you  to  reach 
the  largest  number  of  your  potential  customers  and 
to  tell  your  story'  to  any  member  or  all  members  of 
the  family. 

Newspaper  advertising  permits  you  to  concentrate 
your  efforts  on  the  markets  that  offer  the  best  oppor¬ 
tunities  —  to  get  spot  coverage  .  .  .  where  you  want 
it  .  .  .  when  you  want  it  .  .  .  with  minimum  waste. 

When  you  run  an  advertisement  in  the  newspapers, 
you  get  quick  results.  If  it’s  a  test  campaign,  you 
know  whether  it’s  going  to  click  within  24  hours  — 
no  week  or  month  delay  —  no  waiting  for  the  mail¬ 
man  to  bring  in  the  returns.  The  buying  response  is 
immediate! 

When  you  consider  the  advantages  of  newspaper 
advertising  —  the  low  cost  per  reader  . . .  the  flexibil¬ 
ity  of  schedules  . . .  the  control  it  affords  . . .  the  good 
will  it  builds  . . .  the  increment  of  dealer  distribution 
and  cooperation  —  you  can  understand  why  more 
money  is  spent  in  newspaper  advertising  than  in  any 
other  medium. 

Modern,  high  speed  press  equipment  has  extended 
the  mechanical  possibilities  of  newspaper  advertising 
permitting  the  use  of  more  detailed  illustrations  and 
expanding  the  application  of  color.  Which  adds  more 
reasons  why  it  pays  to  advertise  in  the  newspaper. 
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ABC,  Inland,  AP  News  Chiefs 
And  NAEA  to  Meet  in  Chicago 

By  GEORGE  A.  BRANDENBURG 


CHICAGO,  Oct.  9— Visualization  of  meetings  will  be  the  visualization 
newspaper  circulation,  the  trend  of  plan  as  submitted  by  the  special 
national  advertising,  supply  and  newspaper  committee  and  unanimous- 
priority  problems  facing  the  newspa-  ly  endorsed  by  the  ABC  board  of  di- 
per  business,  and  the  flow  of  news  rectors  at  a  meeting.  Sept.  19. 

;  in  these  troubled  times  appear  to  be  After  a  year’s  intensive  study  to  find 
1  the  major  topics  of  discussion  sched-  an  acceptable  plan  for  visualizing 
uled  next  week  when  four  newspa-  newspaper  circulation  in  relation  to 
per  conventions  converge  here  dur-  population,  a  need  that  has  been  em- 
ing  “ABC  Week.”  phatically  voiced  by  the  advertiser 

As  in  the  past,  the  annual  Audit  and  agency  structure  of  the  Bureau, 
Bureau  of  Circulations  convention  the  joint  committee  of  publishers  and 
will  attract  the  most  cosmopolitan  at-  ABC  newspaper  directors  has  formu- 
tendance,  representing  publishers,  ad-  lated  such  a  plan, 
vertisers  and  their  advertising  agen-  As  explained  by  Edwin  S.  Friendly, 
cies.  Sharing  the  spotlight,  however.  New  York  Sun  business  manager  and 
are  three  other  important  meetings —  chairman  of  the  Newspaper  Publish- 
the  Newspaper  Advertising  Executives  ers  Visualization  Committee,  “the  plan 
Association  and  the  Inland  Daily 
Press  Association,  convening  here 
prior  to  the  ABC  convention,  and 
the  Associated  Press  Managing  Edi¬ 
tors  Association,  which  will  meet 
simultaneously  with  the  ABC. 

Sandwiched  in  between  these  four 
major  conventions  will  be  the  usual 
number  of  “side  show”  attractions,  in¬ 
cluding  the  Agricultural  Publishers’ 

Association’s  annual  one-day  meeting, 
the  International  Circulation  Man¬ 
agers  Association  directors’  meeting, 
the  Advertising  Men’s  Gridiron  Din¬ 
ner,  and  ample  entertainment  pro¬ 
vided  by  the  local  newspapers  for 
the  visiting  AP  managing  editors. 

The  ABC  convention  will  open 
Thursday  morning,  Oct.  16,  at  the 
Stevens  Hotel  at  10  o’clock  when 
President  P.  L.  Thomson  will  read  his 
annual  report  to  the  members.  Three 
speakers  will  address  the  opening 
session,  representing  the  advertiser, 
agency  and  farm  paper  divisions  of 
the  Bureau.  Guy  C.  Smith,  chair¬ 
man  of  the  Four  A’s  and  executive 
vice-president,  Brooke,  Smith,  French 
and  Dorrance,  Detroit,  will  speak  for 
the  agencies.  H.  W.  Roden,  chairman 
of  the  ANA,  and  president,  Harold 
H.  Clapp,  Inc.,  Jersey  City,  N.  J.,  will 
present  the  advertiser’s  viewpoint. 

Kirk  Fox,  editor  of  Successful  Farm¬ 
ing  magazine,  will  speak  in  behalf  of 
the  publishing  division. 

Dr.  Paul  Austin  Wolfe,  pastor  of 
the  Brick  Presbyterian  Church,  New 
York,  is  to  be  the  principal  speaker 
»t  the  aimual  ABC  luncheon  to  be  fol¬ 
lowed  by  the  divisional  meetings. 

Uppermost  on  the  agenda  of  the 
newspaper,  advertiser  and  agercy 


has  been  mailed  to  members  of  the 
newspaper  division  and  appeared  in 
Editor  &  Publisher  for  Sept.  27.  The 
plan  has  been  endorsed  by  Ben  Duffy, 
chairman  of  the  ABC  Board’s  com¬ 
mittee  on  newspaper  visualization. 

Other  suggested  subjects  for  discus¬ 
sion  by  the  newspaper  division  are  the 
retirement  and  disability  plan  for  ABC 
employes;  show  total  press  run  in 
Paragraph  9  of  ABC  Audit  Reports; 
gives  desired  information  from  U.  S.  identify  all  the  explanatory  references 
Census  reports,  with  respect  to  the  jn  Paragraph  28;  tabulation  of  circula- 
number  of  ‘occupied  dwellings,’  to-  tion  by  quarters  for  longer  period;  city 
gether  with  the  circulation  in  these  and  retail  trading  zones;  show  circu- 
areas  in  which  the  newspaper  circu-  lation  of  communities  adjacent  to  met- 
lates.  The  use  of  the  term,  ‘Occu-  ropolitan  cities;  also  ABC  reports  to 
pied  Dwelling  Units,’  is  necessary  for  show  summary  of  important  changes; 
the  reason  that  the  1940  government  selection  of  time  for  one-day  break- 
census  deals  only  with  ‘Occupied  down;  filing  lists  with  publishers;  and 
Dwelling  Units’  rather  than  family  publishers’  use  of  ABC  reports  sales 
figures.  The  dwelling  unit  measure  tools. 

is  acceptable  to  the  advertisers.  In  Members  of  the  ABC  board  whose 
the  opinion  of  your  committee,  the  use  terms  expire  this  year  are: 
of  dwelling  unit  figures  will  enable  Newspaper  Division— E.  R.  Hatton,  Detroit 
publishers  to  present  more  favorable  Free  Press:  \erne  E.  Joy,  Centralia  (III.) 
information,  when  compared  with  Sentinel;  and  Marry  S.  Webster,  San 
coverage”  Bernardino  (Cal.)  5kii  S'  Telegram. 

.  ®  ‘  ,  ,  ..  .  .  Advertiser  Division — P.  L.  Thomson, 

A  complete  explanation  of  the  plan  Western  Electric  Company.  New  York.  New 

York;  G.  R.  Schaeffer,  Marshall  Field  & 
liompany,  Chicago,  Illinois',  Vernon  D.  Beatty, 
Swift  &  Company,  (^icago,  Illinois;  James  O. 
I'arson.  H.  J.  Heinz  Company,  Pittsburgh, 
Pennsylvania;  Eben  Griffiths,  Socony-Vacuum 
Oil  Company,  Inc..  New  York,  New  York; 
John  H.  Platt,  Kraft  Cheese  Company,  Chi¬ 
cago.  Illinois. 

Advertising  Agency  Division — 11.  H.  Kynett, 
Aitkin-Kynett  Co.,  Philadelphia,  Pennsyl- 
v.ania;  B.  C.  Duffy,  Batten,  Barton.  Durstine 
&  Osborn.  Inc.,  New  York,  New  York. 

Business  Paper  Division — Paul  I.  Aldrich, 
National  Profisioner,  Chicago,  Illinois. 

Farm  Paper  Division — ^Fred  Bohen,  Sue- 
ccssiu!  Farming.  Des  Moines,  Iowa. 

Magazine  Division — Phillips  W'yman.  Mc¬ 
Call  Corporation,  N'ew  York,  New  York. 

James  N.  Shryock,  ABC  managing 
director,  reports  that  Bureau  member¬ 
ship,  as  of  Sept.  26,  1941,  is  at  an  all- 
time  high  with  a  total  of  2,093,  a  gain 
of  44  members  during  the  past  year. 
The  membership  is  divided  as  follows; 

Advertisers,  281;  Advertising  Agen¬ 
cies,  132;  Newspapers,  1,132;  Maga¬ 
zines,  221;  Farm  Papers,  55;  Business 
Papers,  272. 

Opening  the  week’s  activity  will  be 
the  NAHA  fall  conference  at  the 
Blackstone  Hotel,  Oct.  13-14.  Members 
will  devote  the  entire  first  day  to  the 
report  of  the  “Committee  of  ’Twelve,” 
appointed  last  March  to  study  the 
trend  of  national  newspaper  advertis¬ 
ing  volume  and  the  revenue  there¬ 
from.  Chairman  Don  Patterson,  na¬ 
tional  advertising  director  of  Scripps- 
Howard  Newspapers,  and  his  commit¬ 
tee  will  cover  this  complicated  prob¬ 
lem  as  follows: 

Rates — Robert  Drew,  Milwaukee 
Journal;  Results — Walter  Pfaffenber- 
ger,  Los  Angeles  Times;  Development 
of  Section  Advertising — Franklin  B. 
Hurd,  Providence  (R.  I.)  Joumal- 


CHICAGO  ABC  WEEK  TIMETABLE 

MONDAY 

(Chicago  Daylight  Saving  Time) 

9:30  a.m.;  2  p.m. — Newspaper  Advertising  Executives  Assn. — Blackstone 
Hotel. 

10  a.m. — Inland  Daily  Press  Assn.  Directors’  Meeting — Hotel  Sherman. 
TUESDAY 

9:30  a.m.;  2  p.m. — NAEA  General  Meeting — Blackstone  Hotel. 

10  a.m.;  2  pjn. — Inland  Daily  Press  Assn. — ^Hotel  Sherman. 

12:15  p.m. — Inland  Luncheon — Hotel  Sherman. 

WEDNESDAY 

10  a.m.;  2  p.m. — Inland  Daily  Press  Assn. — Hotel  Sherman. 

12;  15  p.m. — Inland  Luncheon — Hotel  Sherman. 

10  a.m. — Agricultural  Publishers  Assn. — Palmer  House. 

12:15  p.m. — APA  Luncheon — Palmer  House. 

7  p.m. — Advertising  Men’s  Gridiron  Dinner — Stevens  Hotel. 

THURSDAY 

10  a.m. — Audit  Bureau  of  Circulations,  General  Meeting — Stevens  Hotel. 
12:15  p.m. — ABC  Luncheon — Stevens  Hotel. 

2  pjn. — ABC  Divisional  Meetings — Stevens  Hotel. 

9:30  a.m.;  2  p.m. — AP  Managing  Editors  Meeting — Drake  Hotel. 

12:15  p.m. — Chicago  Daily  News- AP  Managing  Editors  Luncheon — 
Drake  Hotel. 

6:30  p.m. — Chicago  Times- AP  Managing  Editors  Dinner — Saddle  and 
Sirloin  Club. 

6:30  p.m. — International  Circulation  Managers  Assn.  Directors'  Meet¬ 
ing — Stevens  Hotel. 

FRIDAY 

10  a.m. — ABC  General  Meeting — Stevens  Hotel. 

9:30  a.m.;  2  pun. — AP  Managing  Editors  Meeting — Drake  Hotel. 

12:15  p.m. — Chicago  Trtbunc-AP  Managing  Editors  Luncheon — Drake 
Hotel. 

8  p.m. — AP  Managing  Editors  Banquet — Drake  Hotel. 

SATURDAY 

9:30  a.m. — ^AP  Managing  Editors  Meeting — ^Drake  Hotel. 

2  p.m. — AP  Managing  Editors  at  Northwestem-Michigan  Football  Game, 
Evanston. 

9  a.m.;  2  p.m. — Newspaper  Association  Managers,  Inc. — Morrison  Hotel. 
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Bulletin;  Development  of  Color  and  Its 
Effect  on  Increased  Space  in  News¬ 
papers — Joe  Nixon,  Wabash  (Ind.) 
Plain  Dealer  and  Stacy  Bowman,  South 
Bend  (Ind.)  Tribune;  Dealer  Educa¬ 
tion — William  H.  Moore,  Detroit  News; 
Newspapers’  National  Selling  Meth¬ 
ods — James  Brumby,  Atlanta  Journal; 
Standardization — Lw  Barland,  Wil¬ 
liamsport  (Pa.)  Gazette  -  Bulletin; 
Newspaper  Networks — Perry  LaBoun- 
ty,  Bloomington  (Ill.)  Pantograph  and 
Paul  Gorham,  Illinois  Newspaper 
Markets;  Advertising  Agencies — Au¬ 
brey  Murray,  New  Orleans  Times- 
Picayune. 

President  C.  E.  Phillips,  Rockford 
(Ill.)  Morning  Star  and  Register-Re¬ 
public,  will  preside. 

NAEA  has  revised  its  program  plans 
to  include  luncheon  speakers.  Bruce 
MacLeish,  Carson  Pirie  Scott  &  Co., 
will  address  the  Monday  luncheon, 
speaking  on  “Common  Problems  of 
Retailers  and  Newspapers  in  National 
Defense.” 

William  B.  Benton,  formerly  of 
Benton  &  Bowles,  and  now  at  the 
University  of  Chicago,  will  discuss 
‘‘What  Every  Young  Business  Man 
Should  Know  ’  at  the  Tuesday  lunch¬ 
eon. 

Other  speakers  will  be  D.  V.  Pinker¬ 
ton,  American  Meat  Institute;  Herbert 
Selby,  Maxon,  Inc.;  J.  H.  MacDonald, 
Canadian  Bureau  of  Advertising  and 
Frank  Tripp,  Gannett  Newspapers, 
chairman  of  the  Committee  in  Charge 
of  the  Bureau  of  Advertising,  ANPA. 


16,  and  will  continue  in  session  through 
Saturday.  Neil  H.  Swanson,  Baltimore 
Sun,  chairman  of  the  association,  and 
Kent  Cooper,  general  manager  of  the 
AP,  have  arranged  a  “critical”  meeting 
for  free  and  open  discussion  of  Asso¬ 
ciated  Press  service.  (See  E.  &  P.  for 
Oct.  4  for  complete  program.)  Enter¬ 
tainment  features  include  luncheons 
sponsored  by  the  Chicago  Daily  News 
and  Chicago  Tribune  and  a  beefsteak 
dinner  party  at  the  Saddle  and  Sirloin 
Club  with  the  Chicago  Times  as  host. 

The  International  Circulation  Man¬ 
agers’  Association  board  of  directors 
will  convene  at  the  Stevens  Hotel, 
Thursday  evening,  Oct.  16  with  Presi¬ 
dent  Ralph  Cowan,  Toronto  Star,  in 
charge. 

Gov't  Plans  New 
Office  of  Facts 
And  Figures 

Washington,  D.  C.,  Oct.  9 — Already 
circulating  a  news  picture  magazine 
among  American  “good  neighbor”  re¬ 
publics,  the  United  States  Government 
is  laying  plans  for  a  supplementary 
news  service  using  short-wave  broad¬ 
casts  and  employing  facilities  of  Co¬ 
lumbia  Broadcasting  System  and 
National  Broadcasting  Company. 

Linked  to  these  services,  but  also 
intended  to  remove  inaccuracies  in 
press  announcements  flowing  from 
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EDITOR  &  PUBLISHER 
CALENDAR 

Oct.  11-13  — Utah-Idaho 
Newspaper  Advertising  Man¬ 
agers  Assn.,  meeting,  Newhouse 
Hotel,  Salt  Lake  City. 

Oct.  13 — PNPA  Dailies  and 
Weeklies,  regional  meeting,  But¬ 
ler  Country  Club,  Butler,  Pa. 

Oct.  16-18 — 10th  District  Ad¬ 
vertising  Federation  of  America 
(Arkansas,  Texas,  Louisiana 
and  Oklahoma)  Hotel  Tulsa, 
Tulsa. 

Oct.  16-18  —  Illinois  Press 
Assn.,  annual  meeting  and 
journalism  conference.  Univers¬ 
ity  of  Illinois,  Urbana. 

Oct.  17-19 — Ohio  Newspaper 
Women’s  Assn.,  annual  conven¬ 
tion,  Akron. 

Oct.  18-21 — Newspaper  Asso¬ 
ciation  Managers,  Inc.,  annual 
meeting,  Morrison  Hotel,  Chi¬ 
cago. 

Oct.  20-21 — California  Circu¬ 
lation  Managers  Assn.,  conven¬ 
tion,  Biltmore  Hotel,  Los  An¬ 
geles. 

Oct.  20 — New  Jersey  Press 
Assn.,  annual  mechanical  con¬ 
ference,  Atlantic  City. 

Oct.  21-22 — New  York  State 
Circulation  Managers  Assn.,  an¬ 
nual  meeting.  Hotel  Onondaga, 
Syracuse. 

Oct.  21 — New  England  Daily 
Newspaper  Assn.,  fall  meeting. 


Newspaper  Ass'n  n] 
Managers  to  ^ 
Meet  in  Chicago 


The  program  of  the  Newspaper  As.  I 
sociation  Managers’  19th  annual  con. 
vention,  to  be  held  at  the  Morris*  i 
Hotel,  Chicago,  Oct.  18-21,  was  an. 
nounced  this  week  by  Fhesident  Ja&:  ^ 

W.  Weir  of  West  Virginia.  Bureau 

The  NAM  will  meet  immediate 
following  the  annual  “ABC  Week”  ^  i®***®® 
conventions  and  will  precede  the  NEa^®  ^ 
Advisory  Council  fall  meeting.  ^  board. 
Covering  a  multitude  of  state  prtjs  a®***®^ 
association  managers’  problems,  the  If 
program  is  as  follows:  A 

OCTOBER  18  I®*  ^ 

(Mornine  Session — convene  at  9  On  a«i\  bCTSOi 


program  is  as  follows:  ^ 

OCTOBER  18  I®*  ^ 

(Morning  Session — convene  at  9:00  an.)  . 

Supplies — Priorities — Reduced  PrixiuctioB.,'  piaineC 
War  Time  Control — Cranston  Williams,  jtr. '  27. 
eral  manager,  .American  Newspaper  Publish, 1  ad 

Association.  '  o;*' 

.Association  Bulletins — .Are  We  Commiu..* 

Too  Much  Libel? — Arc  We  Missing  Impo-l  r*l*tiol 
tant  Information? — Do  We  Have  Too  M“-' figures 
Sameness  to  Our  Releases ?— John  L 
manager.  Inland  Daily  Press  Association.  I  -n  w. 

tRounH  TahUt  WUl  tx 


manager.  Inland  Daily  Press  Association.  I  -ii 
(Round  Table) 

(.Afternoon  Session — convene  at  2:00  p.n.)  cupicd 
Report  on  N.AM  Relations  Committee.  census 

(Round  Table)  „ 


OCTOBER  19  D 

(.Morning  Session — convene  at  9:00  am.)  R 
The  Job  of  Newspaper  Associations  s-  J 

Newspapers  in  a  Country  at  W.ir— P-e^r'  The 
and  Post  W’ar  Adjustments  Facing  Br.:':-'  the  net 
James  Wright  Brown,  president,  Editoi  i  percent 
PlBLISHER. 

(Election  of  Officers) 


Potter  to  Preside  at  Inland 

The  Inland’s  fall  convention  at  the 
Sherman  Hotel,  Oct.  14-15,  will  at¬ 
tract  many  publishers  with  a  program 
designed  to  give  special  attention  to 
supply  and  priority  problems.  A  well- 
balanced  program,  covering  many 
publisher  problems,  has  been  arranged 
by  Vice-President  John  W.  Potter, 
Rock  Island  (Ill.)  Argus,  in  the  ab¬ 
sence  of  President  Fred  W.  Schaub, 
Decatur  (Ill.)  Herald  &  Review,  now 
in  active  military  service.  Featured 
at  the  luncheons  will  be  W.  Elarl  Hall, 
managing  editor.  Mason  City  (la.) 
Globe-Gazette,  speaking  Tuesday  on 
“South  of  Panama,”  and  Raymond 
Clapper,  United  Feature  columnist  and 
Scripps-Howard  Alliance  Washington 
correspondent,  addressing  the  Wed¬ 
nesday  luncheon  on  “England:  Dem¬ 
ocracy  at  War.” 

Because  of  talk  of  a  possible  news¬ 
print  shortage  arising  within  the  com¬ 
ing  year,  due  to  conversion  of  paper 
pulp  for  other  uses.  Inland  has  ar¬ 
ranged  for  Norbert  A.  McKenna,  chief 
of  the  Paper  Pulp,  Printing  and  Pub¬ 
lishing  Branch,  OPM,  to  address  the 
Tuesday  morning  session.  Mr.  McKen¬ 
na  will  speak  at  11  o’clock  and  the 
meeting  will  be  thrown  open  to  all  who 
are  interested  in  the  paper  product 
situation. 

The  Agricultural  Publishers  Asso¬ 
ciation  will  meet  Wednesday,  Oct.  15, 
at  the  Palmer  House.  Chester  C.  Da¬ 
vis,  president,  St.  Louis  Federal  Re¬ 
serve  Bank  and  former  AAA  adminis¬ 
trator,  will  address  the  luncheon 
session  on  “A  Banker  Looks  at  Agri¬ 
culture.” 

On  Wednesday  evening  the  visiting 
“firemen”  will  join  with  Chicago’s  ad¬ 
vertising  fraternity  for  the  second  an¬ 
nual  Advertising  Men’s  Gridiron  Din¬ 
ner  in  the  grand  ballroom  of  the 
Stevens  Hotel.  The  stag  dinner  is 
under  the  auspices  of  the  combined 
advertising  associations  and  media 
groups  of  Chicago  and  will  be  limited 
to  800  at  $10  per  plate.  Proceeds  go 
to  the  Advertising  Scholarship  Fund 
sponsored  by  the  Chicago  F^erated 
Advertising  Club. 

The  AP  Managing  Editors  Associa¬ 
tion  will  open  its  convention  at  the 
Drake  Hotel,  Thursday  morning,  Oct. 


bureaus  and  agencies  in  Washington, 
plans  are  being  completed  for  creation 
of  an  Office  of  Facts  and  Figures. 

La  Guardia  to  Head  It 

Mayor  F.  H.  La  Guardia  is  slated 
for  top  post  in  the  new  bureau,  but 
Col.  William  J.  Donovan,  Coordinator 
of  Information,  and  Lowell  Mellett, 
Presidential  secretary  and  director  of 
the  Office  of  Government  Reports, 
loom  large  in  the  picture.  Others  who 
will  comprise  the  advisory  panel  are: 
Archibald  MacLeish,  Librarian  of 
Congress;  Captain  Robert  E.  Kintner, 
former  Washington  columnist,  Lieut. 
Barry  Bingham,  Louisville,  Ky.,  pub¬ 
lisher,  released  by  the  War  and  Navy 
Departments,  respectively,  for  spe¬ 
cial  duty  with  the  OFF;  Russell  Dav¬ 
enport,  of  the  Luce  Publications;  W.  B. 
Lewis,  vice-president  of  Columbia 
Broadcasting  System,  hired  as  liaison 
officer  between  the  radio  companies 
and  federal  agencies;  and  Dr.  Frank 
Kingdom,  special  consultant. 

Labored  emphasis  is  placed  upon  the 
statements  that  OFF  will  not  deal 
directly  with  the  press  nor  will  it 
exercise  a  censorship  function.  Con¬ 
tradictions  in  news  releases  (the  one 
on  availability  of  steel  for  defense 
production  is  a  classic  example)  are 


Copley  Plaza  Hotel,  Boston. 

Oci.  21-22 — Northern  States 
Circulation  Managers  Assn., 
convention.  Hotel  Hanford, 
Mason  City,  Iowa. 

Oot.  22-23 — Ohio  Circulation 
Managers  Association,  fall  meet¬ 
ing,  Neil  House,  Columbus. 


to  be  cleared  before  news  is  released, 
the  explanation  goes. 

Negotiations  aimed  at  setting  up 
counter  -  proj^aganda  broadcasts  to 
Latin  America  are  described  as  “still 
in  an  early  stage,”  and  officials  do  not 
want  to  discuss  plans  because  of  a  di¬ 
vision  of  authority  which  must  be 
worked  out.  At  least  two  government 
bureaus.  Nelson  Rockefeller’s  Office 
of  Inter-American  Affairs,  and  Col. 
Donovan’s  Office  of  Information,  are 
contesting  for  control  over  the  pro¬ 
grams.  The  Rockefeller  group  has  a 
radio  budget  of  more  than  $1,500,000 
which  might  be  a  factor  in  bringing 
the  issue  to  a  head,  since  the  two 
broadcasting  companies  have  esti¬ 
mated  that  short-wave  broadcasting 
facilities  during  the  first  year  would 
require  an  appropriation  of  at  least 
$250,000  each. 


A/eur5  ojf  tka  U/eek 


ABC,  INLAND,  AP  news  chiefs, 
NAEA,  to  meet  in  Chicago.  (Page  3) 
ABC  visualization  plan  explained  by 
committee.  (Page  5) 

PUBLISHERS  reassured  on  newsprint 
supply.  (Page  6) 

REX  SMITH  named  editor  of  new 
Chicago  daily.  (Page  7) 

PHONE  COMPANY  rings  up  World 
Series  ad  success.  (Page  9) 
NATION  S  PRESS  marks  Newspapier 
Week.  (Page  12) 

NEW  contributions  increase  Zenger 
fund.  (Page  26) 


Departments 

Advertisers  and  Advertising  Agen¬ 
cies  .  10 

The  Advertising  Survey .  11 

Photography  .  14 

Short  Takes  . < .  16 

Editorials  .  22 

Personals  .  23 

Bright  Ideas  .  30 

Promotion  .  45 

Syndicates  .  47 

Obituaries  .  50 

Shop  Talk  at  “Thirty” .  52 


(Round  Table) 

(.\fternoon  .‘tession — convene  at  2:00  p.m.) 
Convention  Build-up— What  to  Do  and  \V  r 
to  Avoid — How  to  Get  Live  Questions  : 
Forums  and  Round  Tables — How  to  Get  .)..  - 
ciation  Members  at  Conventions  to  Pariic:',ii'  i 
in  Floor  Discussions — -Vernon  T.  Sar.:'.  r; 
manager,  Oklahoma  Press  Association. 

Dramatization  in  Convention  Pricrarr— 
Fred  W.  Kennedy,  manager,  Washington  Prrs- 
.'\ssociation. 

(Round  Table) 

(Election  of  Officers) 

OCTOBER  20 

(Morning  Session — convene  at  9:00  a.m.) 
National  Representation  for  Newspapers  ;• 
the  .\dvertising  Field — James  C.  .Stymy- 
manager,  Georgia  Press  Association;  Gr' 
Alleman,  manager,  Michigan  Press  -X—ty 
tion. 

Keeping  Association  Members  Warmed  U' 
—  Member  Services  —  Bulletins  —  .\<lver:i-:-y 
Services — District  Meetings — Furnishing  Ht, 
— Selling  Plants — Legal  Advice. 

(Round  Table) 

(.Afternoon  Session — convene  at  2:00  p.n. 
National  Newspaper  Week  —  William  ! 
Hardy,  manager,  Pennsylvania  Ncw.;,-- 
Publishers  .Association. 

Labor  Rulings  and  Decisions — Wray  F!:: 
ing,  manager,  Iloosier  Press  Association. 
(Round  Table) 

OCTOBER  21 

(Morning  Session — convene  at  9:00  a.n 
Liquor  Advertising  in  Monopoly  ('  'i:tr  ' 
States — Harry  S.  Schenk,  manager,  0r« 
Press  Association. 

Progress  of  the  NE.A — Raymond  Hovar 
president.  National  Editorial  .\ssociation. 

Use  of  Ltn-American  Text-books  in  Ps: 
Schools — Sam  Schweiger,  manager,  .Arkr-- 
Press  .\ssociation. 

(Round  Table) 

(.\fternoon  Session — convene  at  2:00  pn' 
Reports:  NAM  Secretary -Treasurer.  Kt- 
lutions.  Prorating.  Auditing. 

Report  of  Committee  to  Aid  in  l  -t.iF''-  'g 
.Association  Manager  Plan  in  Other  j 
James  C.  Seymour,  manager,  Georgia  P:'| 
Association.  | 


EQUIPMENT  REVIEW  SECTION 

NO  SHORTAGE  in  newspaper  sup-  380  NEl.  mechanical  experts  hold  con- 
plies.  (Page  33)  ference  in  Boston.  (Page  36) 

PRODUemON  economies  emphasized  NEW  solution  preserves  paper.  (Page 
at  Illinois  meeting.  (Page  34)  38) 


STARTS  SUNDAY  ISSUE 

First  innovation  of  the  con'^olidatio 
of  the  Santa  Cruz  (Cal.)  Momu: 
Sentinel  and  the  Santa  Cruz  Etc 
News,  effected  July  1  when  the  Senf- 
nel  Publishing  Company  purchased  tfi 
News  from  Frank  Carrol,  is  the 
day  Sentinel-News  which  made  i' 
debut  Sept.  28.  Subscribers  of  bs? 
the  News  and  the  Sentinel  will  reffi 
the  Sunday  combination,  the  News 
continue  publication  on  Monday, 
day,  Wednesday,  Thursday  and  Frkfe 
afternoons,  and  the  Sentinel  on 
day,  Wednesday,  Thursday,  Fri« 
and  Saturday  mornings.  | 


’•for 


OCTOBER 


19  4  1 


”  ABC  Visualization  Plan 
Explained  by  Committee 


OF  major  interest  to  circulation  man-  are  not  released  by  the  census  bureau 
^  is  the  proposed  visualization  as  in  previous  census  reports. 

Ian  relating  newspaper  circulation  to  Under  the  proposed  form,  the  pres- 
*^*^^oopulation  in  terms  of  occupied  dwell-  ent  method  of  listing  towns  receiving 
T  as  released  by  the  U.  S.  Census  25  or  more  copies,  by  counties,  will  be 

'^igj^au.  The  plan,  as  recommended  continued.  There  shall  be  inserted 
'bv  the  Newspaper  Visualization  Com-  after  the  name  of  each  county  the 
mittee  and  unanimously  endorsed  by  number  of  occupied  dwelling  units  in 
"^uie  Audit  Bureau  of  Circulations  that  county.  At  the  publisher’s  op- 
'^Ib^d,  will  come  up  for  action  at  the  tion,  occupied  dwelling  unit  figures 
annual  ABC  convention  in  Chicago,  may  be  listed  following  the  names  of 
P**®!  16-17.  the  towns  for  which  such  place 

^  A  detailed  explanation  of  the  plan  the  census  bureau  has  released 
has  been  mailed  to  newspaper  mem-  figures. 

.  hers  of  the  Bureau  and  was  fully  ex-  Following  the  total  circulation  fig- 
plained  in  Editor  &  Publisher  for  Sept,  ures  for  each  county,  there  shall  be 
s.  js '  27.  The  purpose  behind  the  plan  is  to  inserted  a  line  giving  the  “adjusted 
'  give  advertisers  a  more  comprehensive  figure”  of  the  county  total.  Following 
I  picture  of  a  newspaper’s  circulation  in  the  grand  total  of  circulation  as  listed, 
Tom-I  relation  to  population.  However,  all  there  shall  be  inserted  the  “adjusted 
figures  appearing  in  Paragraph  25  of  figure”  which  will  approximate  the 
j  Audit  Reports  dealing  with  population  last  three  months  average  as  shown  on 
“■  !  will  be  expressed  in  terms  only  of  oc-  page  1  of  the  Audit  Report. 

I  cupied  dwelling  units,  as  released  in  An  example  of  the  proposed  form 
tt.  '•  census  reports,  because  family  figures  under  the  new  plan  is  as  follows: 

25  DISTRIBUTION  IN'  TOWNS  RECEIVING  25  OR  MORE  COPIES  DAILY  IN- 
DETAIL  BY  COUNTIES.  AS  WELL  AS  THE  TOTAL  ONLY  FOR  TOWNS 
an.)  RECEIVING  LESS  THAN  25  COPIES  DAILY. 

IS  ..  Date,  Morning . Evening _ .Sept.  20,  1940. ..  .Sun dajr . 

•re-r  -  The  listing  below  gives  the  gross  distribution  for  one  day  only  and  is  greater  or  less  than 
Br,;--  the  net  paid  average  for  the  last  3  months  of  the  period  covered  by  this  report  by  the  following 
iioi  i  percentages: 

Evening 

City  Zone  . 2.02%  greater 

Retail  Trading  Zone . 2.53%  greater 

p.m.)  All  Other  . 5.72%  greater 

1  W  V  GRAND  TOTAL . 2.35%  greater 

ns  •  ■  The  “adjusted  county  total”  figures  appearing  below  have  been  arrived  at  by  decreasing 
t  A-  i  (or  increasing)  the  listed  county  total  figure  by  the  appertaining  percentage  as  above  set  forth, 
t’  /j'  '  The  total  of  these  adjusted  county  figures  will,  therefore,  approximate  the  net  paid  average 
.in:> ::  for  the  last  3  months  of  the  period  coveresd  by  this  report. 

Culver  and  Grover  counties  have  areas  in  both  Retail  Trading  and  All  Other  Zones.  There- 
rair—  fgre,  the  percentage  common  to  both  zones  has  been  applied  to  provide  a  basis  for  arriving  at 


1  Pre^, 

i  the  “adjusted  figure”  for  these  counties. 

'  STATE 

Occupied 

Carriers 

COUNTY 

Dwelling 

& 

Motor 

TOWN 

Units 

Dealers 

Routes 

Mail 

Total 

ILLIXOIS 

BARXS  COUXTY  ... 

107,253 

•Apex  (ABC  City  Zone) 

68,429 

49,622 

49,622 

■vrr';j- 

(.Adjusted 

Figure— 48,620) 

G:* 

Aliquippa  . 

6,200 

1,443 

54 

1,497 

.Ambridge  . 

4,618 

1,460 

1,460 

Baden  . 

90 

29 

119 

Beaver  . 

1,669 

703 

33 

736 

Beaver  Falls . 

4,539 

1,391 

100 

73 

1,565 

g  R 

Conway  . 

52 

52 

Darlington  . 

47 

44 

91 

Freedom  . 

163 

38 

201 

p.n.' 

Frisco  . 

72 

72 

am 

Georgetown  . 

41 

41 

Hookstown  . 

47 

47 

Industry  . 

16 

29 

45 

'  Ft: 

Koppel  . 

24 

1 

25 

Q. 

Midland  . 

1,394 

460 

80 

540 

Monaca  . 

255 

29 

284 

Xcw  Brighton  . 

2,652 

555 

37 

592 

New  Galilee  . 

45 

31 

76 

Racine  . 

26 

26 

Rochester  . 

1,979 

605 

22 

627 

Smith’s  Kerry . 

15 

35 

50 

West  Aliquippa . 

108 

108 

West  Bridgewater  . . . 

101 

101 

on. 

Under  25  Copies . 

57 

57 

TOTAL  BARNS  COUNTY 

— 

(exclusive  of  A.B.C. 

City) . 

.  7,688 

180 

558 

8.426 

CULVER  COUXTV. . .  22,228 

Boyers  .  18 

Bruin .  10 

Butler .  6,465  1,815 

Cabot  .  13 

Chicora  .  68 

Evans  City  .  87 

Harmony .  24 

Harrisville  .  53 

Kams  City .  18 

Mars  .  121 

Petrolia  .  32 

Portersville  .  13 

Prospect  .  22 

Renfrew  .  8 

Sarver  .  11 

Sazonburg  .  27 

Slippery  Rock  .  138 

Valencia  .  33 

West  Sunbury .  5 

Zelienople .  157 

Under  25  Copies....  81 

total  culver  county .  2,754 


In  addition  to  furnishing  the  infor¬ 
mation  as  outlined  in  the  above  illus¬ 
tration,  newspapers  may  breakdown 
such  counties  as  they  may  elect  into 
townships  or  minor  civil  divisions  for 
which  census  occupied  dwelling  unit 
figures  are  available,  as  well  as  incor¬ 
porated  cities  or  villages.  Distribution 
points  may  be  shown  under  township 
headings,  listing  the  circulation  for 
each  regardless  of  number  of  copies. 

Sub-totals  may  be  given  for  the  di- 


(Adjusted  Figure —  8,213) 

23  41 

17  27 

121  2,226 

36  49 

65  133 

48  135 

32  56 

40  93 

37  55 

52  173 

19  51 

23  36 

25  47 

20  28 

34  45 

35  62 

77  215 

62  95 

36  41 

32  189 

88  169 

922  3,966 

(Adjusted  Figure —  3,837) 


by  the  insertion  after  county  totals, 
etc.,  of  a  so-called  ‘adjusted  figure.’ 
Present  practice  has  been  to  compare 
with  the  12-month  average.  The  plan 
makes  comparison  of  the  one-day-only 
figure  with  the  average  for  the  last 
three  months  of  the  period  covered  by 
the  report. 

“The  adjusted  figure  is  arrived  at 
by  a  simple  formula  of  adding  or  de¬ 
ducting  from  the  one-day-total  figures 
for  an  area  the  percentage  of  differen- 


25.  DISTRIBUTION  IN  TOWNS  RECEIVING  25  OR  MORE  COPIES  DAILY  IN 
DETAIL  BY  COUNTIES.  AS  WELL  AS  THE  TOTAL  ONLY  FOR  TOWNS 
RECEIVING  LESS  THAN  25  COPIES  DAILY. 

Date,  Morning . Evening _ Sept.  20,  1940. _ Sunday . 

The  listing  below  gives  the  gross  distribution  for  one  day  only  and  is  greater  or  less  than 
the  net  paid  average  for  the  last  3  months  of  the  period  covered  by  this  report  by  the  following 
percentages : 

Evening 

City  Zone . 1.18%  greater 

Retail  Trading  Zone . 3.49%  greater 

All  Others  . 5.32%  less 

GRAND  TOTAL  . 2.02%  greater 

The  “adjusted  county  total”  figures  appearing  below  have  been  arrived  at  by  decreasing 

(or  increasing)  the  listed  county  total  figure  by  the  appertaining  percentage  as  above  set  forth. 
The  total  of  these  adjusted  figures,  will,  therefore,  approximate  the  net  paid  average  for  the 
last  3  months  of  the  period  covered  by  this  report. 

Johnson  and  Wayne  Counties  have  areas  in  both  Retail  Trading  and  All  Other  Zones. 
Therefore,  the  percentage  common  to  both  zones  has  been  applied  to  provide  a  basis  for 
arriving  at  the  “adjusted  figure”  for  these  counties. 

STATE  Occupied  Carriers 

COUNTY  Dwelling  &  Motor 

TOWN  Units  Dealers  Routes  Mail  Total 

OHIO 

OLIVER  COUXTY...  10,908 

Lewis  (A.B.C.  City).  3,712  4,818  2  4,820 

(Adjusted  figure  4,763) 


Adams  Township....  667 

Milroy  .  425 

Shrader  .  50 

Siglerville  .  40 

Ball  Township .  276 

Mattawana  .  .75 

Brown  Township  ....  549 

Reedsville  .  350 

Burnham  Borough  . .  749  772 

Dayton  Township  . . .  378 

Alfarata  .  89 

Shindle  .  26 

Vira  .  47 

Berry  Township .  1.419 

Locks  Banks  .  28 

Maitland  .  60 

Ryde  .  5.1 

Yeagertown  .  418 

Grand  Township  ....  1.442 

Granville .  209 

Haw'stown  .  36 

Melrose  Township...  248 

Allensville  .  51 

Oliver  Township....  497 

Longfellow  .  60 

MeVeytown  Borough.  148 

Stodes  Mills .  81 

Union  Township .  510 

Belleville  .  277 

Washington  Township  461 

Newton  Hamilton 

Borough  .  80 

7,196  3,375 

Balance  in  County  not  identified  with 

townships  or  civil  divisions  listed  above _ _  214 

TOTAL  OLIVER  COUNTY 
(exclusive  of  A.  B.  C.  City) .  8,407 


(.Adjusted  figure  3,815) 


(JOIIN-STON  COUNTY,  WAYNE  COUNTY  are  omitted.— Ed.) 

Cleveland  .  35 

Under  25  Copies .  50 

TOTAL  .MISCELLANEOUS  COUNTIES  85 

(Adjusted  figure 

TOTAL  OHIO .  8,727  773 

TOTAL  ALL  OTHER  ST.ATES  161 


(Adjusted  figure  170) 

GRAND  TOTAL  8,727  934  9,761 

(Total  Adjusted  Figure  9,564) 

visions  listed,  together  with  the  sub-  .  - - - ; — - ; - —— 

totals  of  occupied  dwelling  imits.  Cir-  particular  zone  in  which 

culation  within  the  county  not  includ-  area  is  located, 
ed  in  the  listing  and  subtotals  may  be  members  of  me  committee, 

given  under  the  following  heading;  ^^^^h  recommenck  adoption  of  the 
“Balance  of  county  not  identified  ^re  Walter  M.  Dear,  Jersey  City 

with  townships  or  civil  divisions  listed  Clark  F,  Waite,  Southern 

above.”  California  Associated  Newspapers;  S. 

The  grand  total  for  county  shall  be  ^hic^  Times;  A.  E. 

given,  followed  by  the  "adjusted  fig- 

ure.”  An  example  of  the  optional  ^^^^^^r-News; 

form  is  shown  above.  Dallas  News. 

The  explanation  furnished  by  the  OPFTSI<;  PfllMflMa  PTTPPHTT 
committee  points  out  it  must  be  im-  “MO  r/vlM/uVlA  DUXiCinU 

derstood  that  the  plan  cannot  be  put  The  United  Press  has  opened  a  new 
into  full  effect  in  any  territory  until  bureau  in  Panama,  according  to  an 
census  figures  for  that  territory  are  announcement  made  this  week  by 


OPENS  PANAMA  BUREAU 

The  United  Press  has  opened  a  new 


released  by  the  census  bureau. 


General  Foreign  Manager  Joseph  L. 


“The  proposed  changes  make  clear  Jones.  The  bureau,  in  Panama  City,  is 
that  the  circulation  listing  in  Para-  managed  by  C.  B.  Engelke. 


(GROVER  COUNTY,  HARRIS  COUNTY  and  WAYNE  COUNTY  omitted.— Ed.) 
i  ILLINOIS...  64,159  795  2,750  67,704 

total  MISCELLANEOUS  STATES  250  250 

rD.v,.> _  (Adjusted  Figure —  236) 

f  CRAN'D  TOTAL .  64.159  795  3,000  67,954 

(Total  Adjusted  Figure —  66,355) 


graph  25  is  for  one  day  only,  as  now,” 
explained  Edwin  S.  Friendly,  New 
York  Sun,  chairman  of  the  Newspaper 


BUREAU  MEETING 

The  Committee  in  Charge  of  the 


Publishers  Visualization  Committee.  Bureau  of  Advertising,  ANPA,  will 
“Comparison  of  the  gross  figures  listed  meet  at  The  Homestead,  Hot  Springs, 
with  the  net  paid  average  is  indicated  Va.,  Oct.  24,  25. 
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Publishers  Reassured 
On  Newsprint  Supply 


By  ROBERT  U.  BROWN 


DESPITE  repeated  mentions  in  news¬ 
paper  stories  of  a  threatened  pulp 
and  paper  shortage,  including  news¬ 
print,  informed  circles  this  week  reas¬ 
sured  American  newspaper  publish¬ 
ers  through  Editor  &  Pubusher  that 
the  situation  is  not  serious,  that  nor¬ 
mal  newsprint  needs  of  contract  cus¬ 
tomers  will  be  taken  care  of. 

First  reports  of  newsprint  shortage 
appeared  in  publicity  stories  for  the 
government’s  conservation  of  waste 
paper  campaign  in  which  it  was  men¬ 
tioned  that  publishers  could  help  to 
offset  a  newsprint  dearth  by  conserv¬ 
ing  paper  and  cooperating  in  the 
campaign. 

Texas  Paper's  Report 

A  Texas  paper,  the  McAllen  Daily 
Press,  last  week  raised  an  alarming 
note  by  publishing  a  box  to  the  effect 
that  “because  of  the  scarcity  of  news¬ 
print  arising  from  national  defense 
pixxluction,  the  Press  today  was  un¬ 
able  to  secure  eight-page  stock  and 
was  forced  to  confine  its  edition  to 
six  pages.  The  scarcity  of  newsprint 
is  becoming  acute  and  many  news¬ 
papers  will  find  difficulty  in  obtaining 
the  necessary  stock.” 

Further  explanation  which  was  re¬ 
quested  from  the  paper  by  EkirroR  & 
PtnusHER  was  not  forthcoming  at 
press  time.  However,  newsprint 
authorities  discount  this  report. 

Time  magazine  this  week  also  pro¬ 
ceeded  to  make  an  alarming  situa¬ 
tion  out  of  it  by  stating  that  “OPM 
last  week  blurted  bad  news  for  the 
press;  next  year  there  is  not  going 
to  be  paper  enough  to  go  around. 
Publications  will  have  to  get  along 
with  less  paper.”  Time  was  reporting 
an  address  made  by  OPM’s  chief  of 
Pulp  and  Paper,  Norbert  A.  McKenna, 
in  which  he  said  “the  needs  for  de¬ 
fense  directly  and  indirectly  next 
year  are  estimated  to  consume  30% 
of  the  available  paper  supply.  The 
total  available  American  supply  will 
approximate  21  Vi  million  tons.  Total 
demand  for  defense  and  civilian  needs 
may  total  25Vi  million  tons.” 

Even  with  this  threatened  differen¬ 
tial  newspaper  publishers  are  assured 
that  their  normal  needs  will  be  taken 
care  of  if  they  will  contract  for  a 
year’s  supply  of  paper  and  then  take 
their  newsprint  in  equal  monthly 
orders  to  prevent  creation  of  a  spot 
market  and  to  let  the  mills  know  what 
capacity  is  to  be  needed  for  newsprint. 

Papers  Caa  Get  Newspriet 

Cranston  Williams,  general  manager 
of  the  American  Newspaper  Publish¬ 
ers  Association,  told  Editor  &  Pub¬ 
lisher  that  “there  is  no  newspaper  in 
the  United  States  that  can’t  get  all 
the  newsprint  it  needs  to  care  for  its 
annual  requirements  if  it  will  make 
a  contract  and  take  its  paper  in  equal 
monthly  orders." 

R.  J.  Cullen,  president  of  the  Inter¬ 
national  Paper  Company,  largest 
Canadian  manufacturer,  told  E.  &  P.t 

“There  is  ample  capacity  in  Canada 
to  take  care  of  its  present  obligations 
for  newsprint.  At  the  present  time 
surplus  capacity  in  Canada  is  occu¬ 
pied  in  supplying  other  pulp  products 
chiefly  for  defense  requirements. 
While  difficulties  in  water  tran^r- 
tation  are  adversely  affecting  delivery 
to  our  mills  of  some  raw  mater^ 
and  suK>lies  and  also  interfering 
somewhat  with  shipments  of  news¬ 
print  by  boat,  rail  shipments  have 
been  reasonably  normal.” 

Paul  Kellogg,  deputy  president  of 


RCA  VICTOR  ADS 


f  0  I 


INCREASES  RATES 


Observe  150th  Year 
Of  Bill  of  Rights 

The  150th  anniversary  of  the  adon. 

_ Dill 


the  Newsprint  Association  of  Cana¬ 
da,  Montreal,  stated:  “Notwithstand¬ 
ing  current  and  prospective  shortages 
of  pulp  owing  to  demand  for  emer¬ 
gency  war  products  and  subject  to 
governmental  regulations  it  is  the  de¬ 
clared  policy  of  Canadian  newsprint 
manufacturers  to  provide  for  the 
normal  newsprint  needs  of  their  con¬ 
tract  customers.  Accordingly  it  is  be¬ 
lieved  that  no  contract  customer  of 
Canadian  newsprint  manufacturers 
will  be  unable  to  obtain  normal  sup¬ 
plies.  This  policy  will  be  mutually 
successful  only  if  customers  co¬ 
operate  unstintingly  with  manufac¬ 
turers  by  refusing  to  hoard  or  ask  for 
shipments  beyond  current  needs.” 

No  Shortage  with  SNPA 

In  respionse  to  an  explanation  of 
the  Texas  situation,  Walter  C.  John¬ 
son,  secretary-manager  of  the  South¬ 
ern  Newspaper  Publishers  Associa¬ 
tion,  Chattanooga,  stated:  “No  mem¬ 
ber  of  the  SNPA  has  reported 
difficulty  due  to  scarcity  of  news¬ 
print.  A  number  have  stated  con¬ 
sumption  due  to  increased  circula¬ 
tion  is  requiring  all  contract  leeway. 
Others  while  complaining  of  delay^ 
shipments  state  policy  of  anticipating 
requirements  for  fall  and  winter  has 
protected  them.  The  hope  is  ex¬ 
pressed  that  there  won’t  be  a  recur¬ 
rence  of  newsprint  and  transportation 
difficulties  experienced  in  1919  and 
1920.” 

A  representative  of  the  Southland 
Paper  Mill  at  Lufkin,  Tex.,  stated: 
“As  far  as  Southland  is  concerned 
there  is  no  shortage  of  newsprint  as 
it  is  taking  care  of  all  its  contract 
commitments  and  in  some  cases  is 
giving  customers  extra  paper.” 

Of  the  21*4  million  ton  supply  esti¬ 
mated  by  Mr.  McKenna,  which  in¬ 
cludes  all  domestic  and  imported 
paper,  only  3,709,028  tons  were  news¬ 
print  in  1940.  This  was  the  consump¬ 
tion  of  U.S.  newspapers  last  year. 
Consumption  of  newsprint  in  1941  is 
estimated  to  run  about  3.6%  ahead  of 
the  1940  figure. 

Of  this  tonnage  approximately  1,- 
000,000  tons  is  produced  in  the  United 
States,  the  bulk  of  the  remainder 
coming  from  Canada  and  Newfound¬ 
land. 


The  Goldsboro  (N.  C.)  News-Argus 
increased  its  subscription  rates  Oct.  1. 

Mail  subscription  is  increased  from 
$5  to  $6  a  year  in  adjoining  counties  tion  of  the  Bill  of  Rights  was 
and  in  the  rest  of  the  state  to  $7.  In-  brated  Oct.  7  in  Washington  by  | 
creases  for  shorter  periods  are  also  ’  '  “ 

effective.  The  paper  does  not  accept 
subscriptions  to  go  outside  the  state. 


N 


luncheon 
Hotel  at 


meeting  at  the  Rale^ 
which  Senator  Capper^ 
Kansas  and  Nicholas  Roosevelt  of 
York  were  the  guests  of  honor  and  b 
a  pilgrimage  to  Gunston  Hall,  v7 
where  the  Bill  of  Rights  was  writtj 
by  George  Mason  of  Virginia. 

In  his  address,  “Right  to 


Detroit  Auto  Salesmen 
To  Hold  Own  Show 

By  HIL  F.  BEST 

Detroit,  Oct.  7 — ’Those  that  are  most  Pr®ss,  Mr.  Roosevelt  said  that  tki  ^  | 
interested  in  the  actual  car  sales  in  riBbt  to  fre^om  of  expression  “b^ ' 
Detroit  are  the  salesmen  themselves  longs  to  all  the  people  and  not 
and  they  think  they  know  the  value  ®  single  group,  wl^ther  it  be  nex^ 
of  automobile  shows.  In  Detroit  these  owners,  the  officers  of  the  go*, 

same  salesmen  have  “taken  the  bull  I®*"  *  P»- 

by  the  horns”  and  will  hold  their 
own  automobile  show,  the  spring¬ 


board  to  the  sales  market.  All  Amer¬ 
ican  makes  of  cars  will  be  shown  and, 
in  addition,  there  will  be  exhibits  of 
early  models,  and  appearances  by 
movie  celebrities. 

The  Detroit  Automobile  Salesmen’s 
Association  announced  last  week  a  de¬ 
cision  to  hold  an  automobile  show 
Jan.  19  to  24  in  view  of  the  fact  that 


litical  party.  ’  If  the  people  lose  t^ 
free  press  and  get,  instead,  “a  png , 
which  is  controlled  by  the  govemmeai^  \ 
they  are  denied  one  of  the  most  im-  i 
portant  mediums  of  free  expresnoa  I 
and  constructive  criticism  of  puMle  ^ 
affairs,”  he  added.  i 

“Many  agents  of  government  have, 
of  course,  always  wanted  to  be  able  to 
control  the  press,  for  the  simple  lea- 
son  that  if  they  can  silence  criticum 


there  will  be  no  dealer-sponsored  *  *  *  ^  do  what  they 

_  .  want  •  *  *  TKie  ie  urkv 


want.  •  *  *  This  is  why  freedom  d[ 
the  press  has  always  been  resented  by 
wrongdoers,  feared  by  weaklings  and 
abolished  by  dictators.’’ 


show  this  year  in  Detroit.  Negotia¬ 
tions  are  under  way  to  obtain  Con¬ 
vention  Hall  for  the  exhibition. 

’There  may  be  more  behind  the  De¬ 
troit  show  than  appears  on  the  sur-  " 

face — cars  are  not  selling  and  some-  SonnOyOXl  AddlGSSGS 
thing  must  be  done  and  done  fast  fo  v  * 

quicken  the  tempo.  The  American  Iv«  I.  IrrOXXlOtlOll  ^^611 


Public  is  not  crowding  into  the  deal¬ 
ers  salesrooms  to  buy  the  new  1942 
models  with  the  increased  price  tags 
— and  largely  because  the  1941  models 
were  sold  long  by  the  salesmen 
and  the  1942  models  were  hammered 
down  all  last  spring  and  summer.  It’s 
going  to  take  newspaper  advertising 
to  sell  these  1942  models. 


OPM  May  Put  Ceiling 
On  Pulp  Prices 


RCA  Victor  began  a  nine-week 
advertising  drive  on  its  Victor  Red 
Seal  catalogue  of  recordings  and  artists 
recently  with  an  opening  national  in¬ 
sertion,  ranging  up  to  a  full  page  in 
size,  in  93  newspapers  in  93  key  cities. 
On  the  heels  of  the  opening  national 
insertion,  dealer  cooperative  advertise¬ 
ments,  ranging  from  140  to  1,500  lines, 
broke  in  122  newspapers  in  101  cities. 


BERNARD  W.  HORNE 

San  Francisco,  Oct.  4 — Bernard  W. 
Home,  45,  Son  Francisco  Ejcominer 
political  writer,  died  Oct.  1  of  a  heart 
attack.  Home  joined  the  Examiner  a 
year  ago  after  15  years’  service  with 
the  Son  Froncisco  News. 


TO  ADDRESS  N£.  ADMEN 

John  K  Cullen,  field  representative 
for  the  Distilled  Spirits  Institute  of 
Washington,  D.  C.,  will  be  the  luncheon 
speaker  at  the  fall  meeting  of  the 
N.  E.  Newspaper  Advertising  Execu¬ 
tives  in  Boston  Oct.  28. 


Washington,  D.  C.,  Oct.  8 — Advances 
in  wood  pulp  contract  prices  quoted 
by  several  leading  producers  for 
fourth  quarter  delivery  may  compel 
the  Office  of  Price  Administration  to 
impose  a  price  ceiling  at  or  below 
third  quarter  levels,  Leon  Henderson, 
Administrator,  warned  today. 

Henderson  disclosed  that  an  indus¬ 
try-wide  investigation  of  all  factors 
relating  to  pulp  producing  costs  was 
begun  Aug.  15  by  the  Federal  Tariff 
Commission  at  the  request  of  the  OPA, 
and  said  that  the  study  would  be 
completed  within  a  few  weeks. 

He  stated  that  he  would  prefer  to 
wait  for  the  Tariff  Commission  find¬ 
ings,  but  that  advances  of  from  $4 
to  $11.50  a  ton  in  wood  contract  prices 
calls  for  immediate  action. 

“Obviously,”  he  said,  “I  should  pre¬ 
fer  to  wait  for  the  Tariff  Commis¬ 
sion’s  findings  before  deciding  whether 
action  is  necessary.  However,  there 
is  ample  evidence  already  at  hand  to 
show  that  the  prices  at  which  wood 
pulp  has  sold  over  the  past  12  months 
have  been  more  than  adequate  to  most 
producers.  To  allow  still  higher  prices 
when  every  effort  must  be  made  to 
resist  inflation  seems  out  of  the  ques¬ 
tion.” 

Container  Corporation  of  America, 
Chicago;  Eastern  Corporation,  Bangor, 
Me.;  St.  Regis  Kraft  Company,  Ta¬ 
coma,  Wash.;  and  West  Virginia  Pulp 
&  Paper  Company,  New  York,  were 
named  by  Henderson  as  examples  of 
four  large  integrated  companies  that 
have  raised  contract  pulp  prices. 

Representatives  of  these  four  com¬ 
panies,  as  well  as  other  pulp  compa¬ 
nies,  have  been  invited  to  attend  a 
meeting  here  Oct.  10. 


To  meet  increasing  competition  from 
news  and  picture  magazines  and  radio, 
newspapers  were  urged  this  week  by 
George  Benneyan,  research  and  pro¬ 
motion  manager  of  the  Bureau  of 
Advertising,  ANPA,  to  take  two  im¬ 
portant  steps  —  to  resell  the  public 
the  idea  that  the  newspaper  is  the 
basic  news  medium,  and  to  resell 
dealers  and  retailers  on  the  value  to 
them  of  manufacturers’  advertising  in 
newspapers. 

Mr.  Benneyan  told  a  luncheon  meet¬ 
ing  of  the  New  York  Newspaper  Pro¬ 
motion  Group,  held  Wednesday  in  the 
Advertising  Club,  that  newspapen 
have  been  taking  dealers  and  retaUen 
for  granted  too  long  and  that  they 
must  once  again  cultivate  them  to 
offset  the  influence  other  media  have 
had  on  them. 

“We  know  that  retailers  use  news¬ 
papers  for  their  own  advertising,”  Ifr. 
Benneyan  said,  “and  we  assume  theri- 
fore  that  they  will  recommend  news¬ 
paper  advertising  to  the  manufacturen 
whose  products  they  sell.  But  otha 
media  seem  to  have  weaned  them 
away  from  newspapers  and  the  news¬ 
papers  have  a  job,  a  big  job  to  do 
to  win  them  back.” 

Mr.  Benneyan  urged  newspapers  to 
devote  part  of  their  promotional  pro¬ 
grams  to  selling  the  newspaper  me¬ 
dium  in  general. 
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NEW  CAL.  DAILY 

Consolidation  of  the  Yreka  (CsL) 
Journal  and  the  Siskiyou  (Cal.)  Newt 
at  Yreka — rivals  for  the  past  55  years- 
was  announced  Oct.  2.  The  two  semi- 
weeklies  merged  their  plants  at  the 
new  Journal  building  and  will  issue 
an  afternoon  daily  paper,  the  Siskivo* 
Daily  News,  starting  Oct  6.  Waller 
B.  Stafford  is  editor;  Albert  Wedk 
Hdvertising  director;  and  William  G. 
Bailey,  plant  and  production  manager. 
Stafford  and  Bailey  published  the 
Antioch  Daily  Ledger  until  they  <»* 
tered  the  Yreka  field.  Wedin  is  e 
former  Canadian  businessman.  TIk 
new  daily  and  weekly  journal,  whkh 
will  be  retained,  will  be  represented 
in  the  national  field  by  George  D 
Close,  Inc. 
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newspaper  week,  priorities,  world  series  provide  cartoon  themes 


Rex  Smith  Named  Editor 
Of  New  Chicago  Daily 

DeWitt  Appointed  M.  E. . . .  Paper  Will  Be  Stand¬ 


ard  Size,  Evans  Says  . .  .  $10,000  Prize  Contest 


CHICAGO,  Oct.  8 — Rex  Smith,  41- 
year-old  managing  editor  of  News- 
wttk  magazine  and  former  Associated 


R*i  Smith 


Gaorqa  A.  DeWitt 


Li 


Press  foreign  correspondent,  has  been 
named  editor  of  the  Marshall  Field- 
Silliman  Evans  Chicago  morning 
newspaper  soon  to  be  launched,  it  was 
announced  here  today  at  a  press  con¬ 
ference  with  the  owner  and  publisher 
of  the  new  standard-size  paper. 

George  A.  DeWitt,  former  managing 
editor  of  the  old  Chicago  Herald  & 
Examiner  and  for  the  past  six  years 
managing  editor  of  the  Washington 
(D.  C.)  Times-Herald,  has  been 
chosen  managing  editor. 

Frank  W.  Taylor,  managing  editor 
of  the  St.  Louis  Star-Times  for  nearly 
25  years  until  last  May,  has  been 
named  assistant  to  the  publisher  of 
the  new  paper.  Mr.  Taylor  is  53  years 
old. 

Jack  Stenbuck,  for  three  years  cir¬ 
culation  manager  of  the  Boston  Rec¬ 
ord,  American  and  Sunday  Advertiser, 
has  been  appointed  circulation  direc¬ 
tor  of  the  new  paper,  it  was  announced 
on  Thursday.  Mr.  Stenbuck,  41  years 
old,  has  been  with  the  Hearst  organi¬ 
zation  for  20  years. 

Warren  Brown,  veteran  Chicago 
sports  writer  and  former  sports  editor 


of  the  old  Chicago  Herald  &  Examiner, 
for  the  past  two  years  with  the  Chi¬ 
cago  Herald  -  American,  has  been 
chosen  sports  editor.  Mr.  Brown  has 
been  writing  sports  for  26  years,  hav¬ 
ing  started  with  the  old  San  Fran¬ 
cisco  Call  in  1915. 

Other  executive  appointments  are 
not  ready  for  announcement.  Pub¬ 
lisher  Evans  stated. 

Contest  to  End  in  Novnmbor 

A  $10,000  prize  contest  to  select  a 
name  for  the  new  morning  newspaper 
was  also  announced  at  today’s  press 
conference.  “We  are  going  to  give 
the  people  of  Chicago  an  opportunity 
to  name  the  paper,”  said  Mr.  Field, 
sole  owner  of  the  new  venture.  “The 
contest  will  be  conducted  for  the  best 
suggestion  for  a  name,  along  with  50 
words  why  there  should  be  a  new 
morning  paper  in  Chicago.” 

The  contest  will  be  announced  to 
the  public  next  week  and  will  be  con¬ 
cluded  sometime  between  Nov.  1  and 
15,  Mr.  Evans  added.  Promotion  copy 
will  be  placed  through  an  advertising 
agency  yet  to  be  named.  Newspapers 
and  radio  will  be  used. 

“An  Honest  Newspaper”  has  been 
chosen  as  the  slogan  for  the  new 
paper,  Mr.  Field  announced,  explain¬ 
ing  Aat  his  grandfather,  the  late 
Marshall  Field,  founder  of  Marshall 
Field  &  Company’s  world-famed  de¬ 
partment  store,  once  said  that  the 
prime  requisite  for  success  in  business 
is  honesty. 

Beyond  confirming  the  new  paper 
will  be  standard  size,  Mr.  Evans  said 
he  was  not  yet  in  a  position  to  an¬ 
nounce  where  the  newspaper  will  be 
published.  He  declined,  however,  to 
deny  a  well-founded  rumor  that  the 
Chicago  Daily  News  is  a  likely  choice 
in  this  respect. 

Mr.  Evans  also  confirmed  the  fact 


that  he  has  signed  for  the  full  night 
report  of  the  United  Press  and  has 
formally  made  application  for  mem¬ 
bership  in  the  Associated  Press  (E. 

&  P.,  Oct.  4,  page  16).  He  declined 
to  comment  further  in  regard  to  AP 
service,  including  the  possibility  of 
buying  the  existing  local  membership 
formerly  held  by  the  old  Chicago 
Herald  &  Examiner  and  now  owned  by 
the  Hearst  evening  and  Sunday  Chi¬ 
cago  Herald- American. 

When  questioned  about  features  for 
the  newspaper,  Mr.  Evans  replied  that 
such  matters  will  be  under  Mr.  Smith’s 
jurisdiction.  Mr.  Evans  stated,  how¬ 
ever,  the  paper  has  signed  with  United 
Feature  Syndicate  for  William  L. 
Shirer’s  “Berlin  Diary.”  It  is  assumed 
that  Marshall  Field’s  weekly  picture 
newspaper,  “Parade,”  will  be  avail¬ 
able  to  the  Chicago  paper. 

Mr.  Evans  reiterated  the  statement 
that  the  new  paper  will  be  started 
“as  quickly  as  we  can  judiciously 
expedite  matters.”  It  is  expected 
the  paper  will  begin  publication  before 
the  end  of  this  year. 

In  answering  the  question  as  to 
what  the  public’s  reaction  has  been 
to  date  concerning  the  new  paper, 
Mr.  Field  asserted  “we  have  received 
a  great  many  friendly  letters.”  In 
this  connection,  Mr.  Evans  pointed  out 
that  because  of  “spurious  subscription 
solicitations”  for  the  new  daily,  he 
has  been  obliged  to  insert  “warning” 
ads  in  local  newspapers,  advising  the 
public  not  to  sign  subscription  blanks 
or  to  pay  any  money  until  the  new 
paper’s  circulation  plans  are  definitely 
announced. 

Smith  a  Newsman  25  Years 

Mr.  Evans  emphasized  the  new  paper 
does  not  plan  “to  raid  any  local  news¬ 
paper”  in  recruiting  a  staff.  He  im¬ 
plied  that  some  of  the  executive  posts 
may  be  filled  by  persons  now  employed 
on  Chicago  papers. 

Rex  Smith  brings  to  his  new  post 
as  editor  a  well-rounded  experience 
covering  25  years  in  the  newspaper 
field.  A  native  Virginian,  Mr.  Smith 
has  been  associated  with  newspapers 
“since  a  kid.”  He  has  worked  on  the 
Los  Angeles  Times  and  San  Francisco 
Examiner,  prior  to  his  experience 


abroad  as  Paris  correspondent  of  the 
New  York  Herald  Tribune  for  two 
years  and  for  five  years  as  chief  of 
the  AP  Spanish  bureau,  with  head¬ 
quarters  in  Madrid.  He  has  been 
managing  editor  of  Newsweek  for  the 
past  four  years. 

George  (“Ash”)  DeWitt  has  had 
20  years  of  experience  with  Hearst 
newspapers  in  Chicago  and  Milwaukee, 
prior  to  becoming  managing  editor  of 
Eleanor  M.  Patterson’s  former-Hearst- 
owned  Washington  Times-Herald  six 
years  ago.  He  resigned  from  the 
Times-Herald  this  past  summer. 


First  Meeting  With 
Wage-Hour  Is  Held 


Members  of  a  special  newspaper 
committee,  headed  ,by  Eugene  Mac¬ 
Kinnon,  chairman  of  the  ANPA  Spe¬ 
cial  Standing  Committee,  met  with 
Eldred  M.  Cocking,  Wage  and  Hour 
Division  survey  analyst,  in  New  York 
last  week  to  discuss  job  functions  and 
titles  in  connection  with  a  manual 
being  prepared,  covering  newspaper 
job  classifications. 

The  committee  is  making  a  further 
study  of  job  descriptions,  as  outlined 
by  Mr.  Cocking,  and  will  meet  with 
him  in  Chicago,  Oct.  16,  in  order  to 
make  known  their  objections  in  cer¬ 
tain  classifications  and  to  file  their 
claims  of  exemption  imder  Part  541 
of  the  Fair  Labor  Standards  Act.  The 
section  under  which  exemptions  will 
be  asked  deals  with  jobs  classified  as 
executive,  administrative,  professional 
and  outside  salesmen. 

Mr.  Cooking’s  manual  is  being 
drafted  on  the  basis  of  employer- 
employe  conferences  and  his  own 
study  of  newspaper  practices,  based  on 
an  investigation  of  12  widely-scattered 
newspapers.  The  newspaper  commit¬ 
tee,  appointed  by  ANPA  President 
Walter  M.  Dear,  representing  national, 
regional  and  state  organizations,  has 
reserved  the  right  to  contest  the  ap¬ 
plication  of  the  Wage  and  Hour  law 
itself  and  Mr.  Cooking’s  rulings  as  to 
exemptions  under  the  act.  Ldrewise, 
any  parties,  both  employers  and  em¬ 
ployes,  can  file  objections  to  the 
findings. 


EDITOR  <S  PUBLISH  Ef 


Arnold  Reassures  Ad  Men; 
Blames  Rumors  On  Press 


THURMAN  ARNOLD  looked  900  ad¬ 
vertising  men  and  women  in  the 
eye  this  week  and  said  that  no  prose¬ 
cution  of  anybody  for  advertising  is 
possible.  He  blamed  the  newspaper 
for  creating  the  impression  that  he 
and  the  Anti-Trust  Division  are  arch 
enemies  of  advertising. 

“What  are  all  the  editorials  about?’’ 
Mr.  Arnold  said.  “Why  do  I  get 
thousands  of  letters  from  terrified  ad¬ 
vertisers,  wanting  to  know  whether 
they  can  engage  in  advertising  or  not? 

Puts  Blame  on  Newspapers 

“The  answer  is  far  simpler  than 
anyone  of  you  imagines.  When  we 
prosecute  a  manufacturer,  the  friends 
in  the  newspaper  world  of  that  manu¬ 
facturer  immediately  say  that  we  are 
against  business. 

“When  we  prosecute  a  labor  union 
for  illegitimate  practices,  practices 
which  have  nothing  to  do  with  wages, 
hours,  health,  safety,  or  conditions  of 
labor,  the  labor  publications  all  say 
that  we  are  trying  to  destroy  the 
union  movement,  and  if,  by  chance, — 
as  happened  in  the  oil  cases  and  in  the 
tobacco  case  and  in  the  General  Mo¬ 
tors  case — we  prosecute  an  advertis¬ 
er,  his  editorial  friend  is  very  apt  to 
go  to  him,  or  he  is  apt  to  go  to  his 
editorial  friend  and  say,  in  answer  to 
the  question,  ‘What  are  you  prose¬ 
cuted  for?’ — ‘I  haven’t  done  anything. 
They  are  just  prosecuting  me  for  ad¬ 
vertising  that  product’.’’ 

Mr.  Arnold  said  that  such  a  reac¬ 
tion  was  perfectly  natural,  would 
continue  to  exist,  and  was  one  of  the 
reasons  why  he  welcomed  the  op¬ 
portunity  to  speak  at  the  New  York 
dinner  which  was  sponsored  by  the 
Advertising  Women  of  New  York  and 
the  Advertising  Club  of  New  York  in 
co-operation  with  the  Advertising 
Federation  of  America,  the  Sales 
Executives  Club,  and  the  American 
Marketing  Association. 

The  Assistant  Attorney  General  re¬ 
minded  his  audience  that  he  didn’t 
write  the  Sherman  Anti-Trust  Act. 
It  was  written,  in  1890  and  introduced 
and  passed  by  a  Republican  adminis¬ 
tration,  he  said. 

“Advertisers  are  capable  and  some¬ 
times  do  enter  into  conspiracies  in 
violation  of  the  Sherman  Act,’’  Mr. 
Arnold  said.  “But  advertising  itself, 
the  crying  of  your  wares,  the  attempt 
to  distribute  goods  on  a  broader  scale, 
the  attempt  to  encourage  mass  pro¬ 
duction,  the  attempt  to  see  that  the 
efficiency  of  mass  production  is  passed 
on  to  the  consumer,  is  the  very  object 
of  the  Sherman  Act.  and  therefore  I 
think  no  group  should  be  more  inter¬ 
ested  in  the  enforcement  of  the  Sher¬ 
man  Act  than  a  group  of  advertisers." 

Not  Interested  in  Waste 

Mr.  Arnold  said  he  was  not  inter¬ 
ested  in  eliminating  the  waste  in  ad¬ 
vertising.  In  a  free  market,  waste 
takes  care  of  itself,  he  explained,  and 
only  where  a  monopoly  position  exists 
can  waste  be  passed  on  to  the  con¬ 
sumer. 

“We  are  not  concerned  with  whether 
advertising  is  hokum  or  not,’’  Mr. 
Arnold  said.  “I  am  unable  to  deter¬ 
mine  what  hokum  is  and  what  hokum 
isn’t.  What  is  one  man’s  hokum  is 
another  man’s  gospel,  and  I  am  the 
last  man  to  want  to  take  the  fun  out 
of  advertising." 

The  Assistant  Attorney  General  re¬ 
assured  the  audience  with  the  state¬ 
ment  that  the  cases  for  which  adver¬ 
tisers  are  prosecuted  are  usually  those 
with  which  advertising  men  have 
nothing  to  do.  He  outlined  the  types 
of  these  cases  as  follows: 


(1)  “Full  line  forcing,’’  whereby  an 
advertiser,  through  consistent  adver¬ 
tising  builds  up  such  a  demand  for  his 
product  that  he  can  require  the 
retailer  first  to  carry  all  of  his 
unadvertised  brands,  and  then,  (2) 
after  having  further  strengthened  the 
demand  for  his  products,  decrees  that 
the  retailer  can’t  handle  his  products 
if  he  also  handles  any  of  his  competi¬ 
tors’  goods. 

The  third  type  of  violation  is  where 
advertising  is  used  to  fix  prices.  An 
example  of  this  is  when  all  grocers 
in  one  town  get  together  to  advertise 
that  for  a  certain  period  all  of  them 
are  going  to  sell  roast  beef  at  50  cents 
a  pound.  In  this  case,  Mr.  Arnold 
explained,  the  conspiracy  does  not 
consist  in  that  advertising,  but  when 
the  advertising  is  used  to  further  that 
sort  of  a  conspiracy. 

Combination  Nowtpapor  Ratos 

Mr.  Arnold  said  the  application  of 
the  anti-trust  law  to  advertisers  was 
first  made  in  an  opinion  of  Justice 
Butler  condemning  as  a  violation  the 
fixing  by  a  newspaper  of  such  com¬ 
bination  rates  as  to  practically  pre¬ 
vent  other  newspapers  from  getting 
advertising.  This  was  in  the  case  of 
the  Indiana  Guide  Publishing  Co. 
versus  the  Perry  Farm  Publishing 
Co.  a  year  after  the  New  Deal  came 
into  office. 

Mr.  Arnold  said  that  a  combination 
between  advertisers  would  be  prose¬ 
cuted  only  when  it  was  deemed  to  be 
an  unreasonable  restraint  of  trade. 
To  illustrate  he  again  turned  to  the 
newspaper  field. 

“Suppose  that  the  newspapers  in 
New  York  City  decided  to  enter  into 
an  agreement  that  they’d  carry  no 
medical  advertising  whatever.  I  un¬ 
derstand  that  they  don’t.  I  don’t 
know  that  there  is  any  such  agree¬ 
ment. 

Suppose,  however,  that  they  desire  to 
enter  into,  shall  we  say,  a  conspiracy 
or  an  agreement  or  an  arrangement 
by  which  they  all  said,  ‘we  will  not 
carry  medical  advertising.’ 

‘‘Now  that  is  unquestionably  an 
agreement  in  restraint  of  trade.  The 
Sherman  act,  however,  does  not  penal¬ 
ize  all  agreements  in  restraint  of 
trade.  It  penalizes  only  unreasonable 
restraint  of  trade,  and  so  the  ques¬ 
tion  of  whether  the  newspapers  would 
be  safe  in  entering  into  such  an  agree¬ 
ment  with  respect  to  advertising 
would  depend  on  whether  a  court 


would  consider  that  such  an  agree¬ 
ment  was  reasonable.” 

Mr.  Arnold  said  that  under  the 
circumstances,  such  a  case  would  not 
be  an  unreasonable  restraint  of  trade 
and  that  he  would  not  prosecute. 

Discussing  briefly  the  future  of  ad¬ 
vertising,  Mr.  Arnold  said  it  de¬ 
pended  now  almost  entirely  on  sup¬ 
plies. 

“I  suspect  that,  in  answer  to  many 
questions  here  on  the  desk  as  to 
whether  advertising  will  continue, 
that  all  depends  on  whether  there  is 
enough  paper  pulp,  or  enough  elec¬ 
tricity  or  on  whether  you  are  not  hit, 
as  many  others  were,  by  priorities. 

Finally,  Mr.  Arnold  touched  on  the 
question  of  price  ceilings.  “I  suppose 
no  one  has  a  right  to  object  in  war¬ 
time  to  keeping  your  organization  to¬ 
gether,”  he  explained.  “But  another 
vexing  problem  will  come  when  there 
are  real  shortages;  whether  the  price 
ceiling  law  will  allow  you  to  add  the 
advertising  as  an  additional  cost  is  a 
different  thing  from  stopping  your 
advertising.  In  other  words,  a  short¬ 
age  may  create  a  situation  where  it 
may  or  may  not  be  considered  justifi¬ 
able  to  add  the  advertising  as  an  addi¬ 
tional  cost;  but  those  are  all  prob¬ 
lems  which  you  must  face  in  this 
emergency.” 

Rubicam  Speaks 

Mr.  Arnold  was  followed  by  Ray¬ 
mond  Rubicam,  chairman  of  the  board 
of  Young  &  Rubicam  advertising 
agency.  He  warned  that  after  the 
war  there  will  be  a  great  need  to 
bring  producer  and  consumer  to¬ 
gether  on  terms  of  inducement  to 
both.  Now  is  the  time,  he  said,  for 
advertising  and  business  men,  govern¬ 
ment  officials  and  consumer  groups 
to  learn  more  about  advertising. 

“Let  us  not  judge  it  by  sensational 
instances  of  market  development  like 
the  automobile  or  canned  soup,  and 
let  us  not  judge  it  either  by  sensa¬ 
tional  instances  of  obvious  abuses.” 

Following  the  speeches  Mr.  Arnold 
and  Mr.  Rubicam  answered  ques¬ 
tions  submitted  previously  in  writ¬ 
ing.  One  question  asked  Mr.  Arnold 
was  what  guarantee  an  industry,  will¬ 
ing  to  adopt  the  simplification  pro¬ 
gram  advocated  by  0PM,  had  against 
being  called  on  the  carpet  for  anti¬ 
trust  violations. 

In  his  answer  Mr.  Arnold  said  that 
as  long  as  responsible  government 
officials  direct  business  men,  there  is 
no  occasion  for  anyone  to  even  suspect 
that  they  can  be  prosecuted. 

“We  are  setting  our  efforts  to  pre¬ 
vent  a  repetition  in  these  times  of  the 
old  NRA  practices,  when  private 
groups  got  together  and  ‘went  to 
town’,”  Mr.  Arnold  explained. 


OLD  DUTCH  INCREASING  NEWSPAPER  ADS 

OLD  DUTCH  CLEANSER,  well-established  product  of  Cudahy  Packing  Com¬ 
pany,  Chicago,  launched  an  intensive  newspaper  advertising  campaign  in 
New  York  City  dailies  late  last  week,  featuring  a  one-cent  premium  offer. 
The  campaign,  it  was  stated,  is  likely  to  spread  to  newspapers  in  other  markets 
under  a  program  that  is  designed  to  cut  down  on  magazine  and  radio  ex¬ 
penditures  in  favor  of  a  bigger  appropriation  for  newspapers.  The  current 
campaign,  utilizing  1,000  and  750-line  copy  in  New  York  newspapers,  offers 
for  one  cent  a  metal  can  holder  for  Old  Dutch  with  every  purchase  of  two 
cans  of  cleanser.  The  New  York  campaign  is  scheduled  to  run  approximately 
three  weeks.  Always  a  heavy  magazine  advertiser,  Old  Dutch  last  year  swung 
to  radio,  when  more  than  half  of  the  advertising  appropriation  was  diverted 
to  that  medium.  Magazines  continued  to  be  a  strong  supplementary  medium, 
however,  and  newspapers  were  a  p)oor  third.  This  year  it  is  understood  that 
Old  Dutch’s  ad  budget  is  larger  and  a  much  greater  proportion  of  the  money 
will  be  spent  in  newspapers.  Blackett-Sample-Hummert,  Inc.,  Chicago, 
places  the  account. 

SUPREME  COURT  ASKED  TO  REVIEW  LIBEL  SUIT 

WASHINGTON,  D.  C.,  Oct.  6— Daniel  W.  Hoan,  former  mayor  of  Milwaukee, 
today  asked  the  Supreme  Court  of  the  United  States  to  review  a  ruling 
by  the  Wisconsin  courts  denying  his  claim  for  damages  in  a  libel  suit  against 
the  Milwaukee  Journal.  The  newspaper,  according  to  the  complaint,  carried 
stories  saying  that  Hoan,  while  mayor,  was  on  a  tour  while  Milwaukee  was 
being  subjected  to  mysterious  bombings.  One  article,  the  complaint  alleges, 
declared:  “Mayor  Hoan,  himself,  is  to  blame  for  these  bombings.” 


NEA  Advisory  ! 
Council  to 
Meet  Oct.  22-23 

A  two-day  program,  crowded  ^ 
revenue-producing  ideas  for  the  non. 
metropolitan  newspap)er  publisher  and 
ways  of  making  state  press  assoca- 
tions  more  valuable  to  their  membtis, 
will  mark  the  annual  fall  meeting  (d 
the  National  Editorial  Association  Ad- 
visory  Council,  Oct.  22-23,  at  the  ^ 
Morrison  Hotel,  Chicago.  ' 

C.  V.  Charters,  secretary  of  the' 
Canadian  Weekly  Newspaper  Assoda-  i 
tion,  will  tell  of  the  work  Canadian! 
newspap>ers  are  doing  in  war  effort  I 
and  will  give  an  account  of  the  suc^ 
cess  of  the  Canadian  government^ 
“Victory  Loan”  newspaper  advertians 
campaign. 

ABC  Speaker  { 

R.  B.  Barton,  vice  -  president ' 
BBD&O,  New  York  agency  hanriiin^ 
the  U.  S.  Navy’s  advertising  camp»aign  I 
in  home  town  newspap>ers,  will  be  one 
of  the  principal  spieakers.  Carl  Gazely,  I 
of  the  Audit  Bureau  of  Circulatkms  1 
will  discuss  the  value  of  audited  cir<  | 
culation.  1 

The  complete  program  follows-  \ 
WEDNESDAY.  OCTOBER  22’  f 
9:30  a.m.  Opening  Session:  Charles  L  I 
Ryder,  CMcskill  (N.  Y.)  Times,  chairman  of  | 
the  Convention  and  Fall  Meeting  Committet  I 
“What  Good  Are  State  Press  Associatia  | 
Presidents?’’,  Charles  L.  Allen,  editor,  Tkt 
National  Publisher. 

“-Association  Promotion  That  Rings  tie 
Cash  Register  of  Member  Papers,”  Aubier 
II.  Sherwood,  De  Smet  News,  president,  Sonti  ' 
Dakota  Press  Association. 

“A  Progress  Report  on  Weeklies  from  Cali¬ 
fornia,’’  ML  F.  Small,  Quines  Feather  Rmr 
Bulletin,  first  vice-president,  California  News¬ 
paper  Publishers  Association. 

“.Advantages  of  the  -Association  Manajet  f 
Plan,”  James  C.  Seymour,  manager,  Georgia 
Press  .Association,  chairman.  Association  Man¬ 
ager  Extension  Committee,  NAM- 

“It’s  a  Good  Time  to  Pull  Together,”  Ctan- 
ville  Barrere,  Hillsboro  News-Herald,  past 
president,  Ohio  Newsitaper  Association- 
“National  Newspaper  Week.”  William  S. 
Hardy,  manager,  Pennsylvania  Newspapr 
Publishers  Association  and  chairman,  X'atioial 
Newspaper  Week  Committee. 

12:30  p.m.  Interassociation  Goodwill  Lund- 
eon:  Linwood  I.  Noyes,  Ironwood  (Mkh.) 
Daily  Globe,  vice-president,  American  News¬ 
paper  Publishers  .Association;  C.  V.  Charters, 
Brampton  (Ont.)  The  Conservator,  secretary, 
Canadian  Weekly  Newspai>crs  .Associatioe: 
new  president.  National  Association  Manag 
ers,  Inc.;  James  W.  Weir,  Elkins,  W.  Va, 
retiring  president,  N.AM;  John  L.  Meyer, 
Chicago,  secretary-treasurer.  Inland  Daily 
Press  Association;  Walter  C.  Johnson,  Chat¬ 
tanooga,  Tenn..  secretary-manager.  Southern 
Newspaper  Publishers  As.sociation;  Don  Eck, 
Chicago,  manager.  National  Editorial  Associa¬ 
tion. 

Wednesday  Afternoon  Session 
“Reader  Survey  Results,”  Wilton  E.  Hall 
publislier,  .dnderson  (S.  C.)  Daily  ludepn- 
dent  and  Daily  Mail. 

Report  of  N.\M  Relations  Committee,  E4- 
win  A.  Bemis,  managing  director,  Coloradi 
Press  Association. 

“Let  Circulation  Cash  Pay  Some  of  the 
Bills,”  editor  and  publisher.  Circulation  -Vi*- 
agement,  Chicago. 

Reports  of  NE.A  Activitives  Committed 
THURSDAY.  OCTOBER  23 
8  a.m.  Breakfast  for  Members  of  Advisoty 
Council — to  be  attended  by  all  State  Assoc* 
tion  presidents  or  some  person  designated  iy 
presielent. 

10  a.m.  Morning  Session;  -Address,  R.  B- 
Barton,  vice-president.  Batten,  Barton,  D»t- 
Stine  &  Osborn,  Inc. 

Aeldress,  Carl  Gazley,  Audit  Bureau  of  Cit- 
dilations. 

Reiiorts  of  NEA  Activities — Continued. 

■ 

RAISES  RATES 

Prices  of  the  Portland  (Me.) 
Herald  and  the  Evening  Express  are 
being  advanced  by  the  Gannett  Puih 
lishing  Company  in  two  categories,  B 
has  been  announced.  The  weekly 
price  delivered  by  carrier  was  boostei 
from  18  to  20  cents,  effective  Oct  I 
Starting  Nov.  1  the  paid-in-advance 
rate  is  being  boosted  from  $7.50  to  $9 
a  year. 


T  F  0  R  OCTOBER  11.  1941 
^  Ep! 

1  Phone  Company  Rings  Up 
World  Series  Ad  Success 


paigns,  through  consistent  use  of  These  ads  are  441  lines  (4  colunuis  x 
newspaper  space.  Then  for  a  time  13  inches)  in  dailies  and  280  lines  (2 
promotion  of  these  services  was  columns  x  10  inches)  in  weeklies. 


By  WALTER  E.  SCHNEIDER 


stopped.  Last  January  the  weather 
information  promotion  was  resumed. 
During  the  interview  Mr.  Carl  pro- 


IN  A  METROPOLIS  gone  batty  over 

baseball,  the  New  York  Telephone 
Company  during  the  World  Series 
rang  up  an  advertising  success  that 
climaxed  all  of  its  advertising  suc¬ 
cesses  in  newspapers. 

The  utility  proved  beyond  a  doubt 
the  efficacy  of  newspaper  advertising 
and  co-operation  during  the  baseball 
classic  when  more  than  400,000  fans 
phoned  for  inning-by-inning  scores 
and  postponement  information.  Near¬ 
ly  185,000  calls  to  WEather  6-1212  and 
jIEridian  6-1212,  which  offered  these 
special  services  to  World  Series  fans 
for  the  first  time,  could  not  be  com¬ 
pleted  because  of  the  flood  of  queries 
during  the  30  hours  the  new  plan  was 
in  operation. 

$375,000  Campaign  Continues 

Pitt  F.  Carl,  Jr.,  vice-president  in 
charge  of  advertising,  assured  Editor 
4  Publisher  this  week,  however,  that 
the  success  of  the  company’s  informa¬ 
tion  services  will  not  prove  much  of 
a  boomerang  to  the  newspapers  which 
played  a  great  part  in  building  them. 
The  utility  is  now  concentrating  on 
“informational”  or  institutional  ad¬ 
vertising,  rather  than  promotional 
copy,  because  it  does  not  wish  to  stim¬ 
ulate  further  its  defense-loaded  fa¬ 
cilities. 

Mr.  Carl  said  the  company’s  large 
display  ads  which  run  in  470  dailies 
and  weeklies  in  New  York  State  sev¬ 
eral  times  each  month  “will  be  con¬ 
tinued  indefinitely.”  It  is  understood 
that  the  utility  is  spending  $375,000  a 
year  for  this  series  of  human  interest 
ads  with  a  popular  science  flavor, 
started  last  May. 

The  company  grossed  approximate¬ 
ly  $20,000  worth  of  business  from  its 
one-shot  display  advertisement  an¬ 
nouncing  its  World  Series  services, 
which  ran  in  all  New  York  City  pa¬ 
pers  at  a  cost  of  $2,400,  and  from  con¬ 
spicuous  news  items  telling  fans  to 
call  those  numbers  instead  of  the 
newspapers.  Most  of  the  metropoli¬ 
tan  dailies  do  not  give  out  scores  on 
the  phone  and  urge  their  readers  not 
to  call  during  the  game.  So  this  year 
the  thousands  of  calls  usually  received 
during  the  Series  were  not  discour¬ 
aged.  They  were  simply  sidetracked 
to  the  utility’s  correct  time  number. 

So  great  was  the  volume  resulting 
from  this  publicity — paid  and  co-op¬ 
erative — that  even  the  phone  company 
was  swamped.  New  all-time  peaks 
for  total  calls  received  were  registered 
by  both  numbers.  At  times  it  was 
impossible  to  get  the  WEather  or 
MEridian  numbers  for  several  minutes. 

104,000  Calif  in  S  Hours 

Top  figure  for  completed  calls  was 
104,000  to  Pridian  6-1212  for  end  of 
inning  scores  on  Oct.  2,  the  day  of  the 
second  game.  More  than  80,000  call¬ 
ers  got  a  busy  signal.  On  a  normal 
day  approximately  16,000  calls  are 
received  between  1  and  6  p.m.,  the 
hours  during  which  the  scores  were 
offered  on  the  time  number.  Only 
52,000  calls  for  correct  time  are  made 
on  a  normal  day,  Mr.  Carl  said. 

Between  10  a.m.  and  3  p.m.  the  next 
day,  55,140  worried  fans  called  the 
weather  number  to  learn  whether  the 
third  game  had  been  postponed.  Dur¬ 
ing  those  hours  there  were  27,726 
“busy”  reports.  On  a  normal  day  at 
this  time  of  year  about  6,500  calls  are 
made  for  the  weather  report. 

For  the  24-hour  period  on  the  day 
the  game  was  postponed,  Friday,  Oct. 
3,  there  were  92,2^  calls,  the  highest 


volume  since  the  weather  reporting 
service  was  started  in  April,  1939. 
Thus,  with  the  27,000  “busy’s,”  a  total 
of  119,000  attempts  to  get  the  weather 
report  were  made  that  day.  Previous 
high  mark  was  88,800  on  last  July  1. 


The  metropolitan  series  started  in 
May.  Featured  was  the  fact  that  an 
epidemic  of  measles  started  telephone 


duced  charts  which  proved  the  effec-  numbers.  It  told  how  numbers  re- 
tiveness  of  the  one-column  by  one-  placed  subscribers’  ncimes  in  Lowell, 
inch  ads  used  three  times  a  week  in  Mass.,  when  the  epidemic  threatened 
the  New  York  City  newspapers  this  to  put  operators  on  the  sick  list  and 
year.  Total  calls  usually  rose  sharply  it  was  realized  that  substitute  opera- 
after  an  ad  appeared  and  the  weather  tors  wouldn’t  know  the  names, 
was  uncertain.  He  emphasized  that  The  innovation  drew  an  immediate 
the  weather  itself  is  one  of  the  great-  response  in  comment  and  in  Jvme  the 
est  stimulants  of  calls  to  WEather  state-wide  series  was  launched,  giving 
6-1212,  pointing  to  the  results  of  an  each  subject  in  greater  detail.  The 
analysis  he  made.  On  rainy  days  vol-  extent  of  this  list  is  demonstrated  by 
ume  increased  on  an  average  of  40%,  these  figures:  15  dailies  and  58  week- 
on  cloudy  days  19.2%,  and  on  clear  lies  in  Bronx-Westchester  area;  8 


days  251/^%,  he  said. 


dailies  and  100  weeklies  in  Long  Eng- 


“Last  August  we  purposely  stopped  land,  and  60  dailies  and  181  weeklies 
our  weather  number  advertising  and  upstate,  foreign  language  papers  also 
it  was  the  first  month  since  this  serv-  on  each  list. 

ice  was  started  that  the  month’s  calls  The  utility  “let  the  public  in”  on 
did  not  increase  over  the  same  p>eriod  numerous  interesting  stories  about 
of  the  previous  year,”  he  said.  “In-  their  telephones  with  a  sprinkling  of 


stead  it  showed  a  40%  decrease. 

Adt  Returned,  Calls  Jump  40° 


the  usual  institutional  facts  such  as 
amount  of  taxes  paid  and  the  state- 


“We  then  concentrated  our  adver-  that  360,000  women  own  AT&T 

tising,  and  were  in  the  papers  every  stock.  Some  samples,  in  part: 
day.  So  September  of  1941  shows  a  Every  night  l^tween  midnight  and 
40%  increase  over  the  previous  ®  a.m..  New  Yorkers  make  50,000  calls. 
September,  and  this  in  face  of  the  Broadway  '  does  more  talking  than 


fact  that  we  had  the  driest  September  other  street  in  the  world,  with 

in  the  history  of  the  New  York  85,000  telephones  along  its  18-mile 


Weather  Bureau. 

“One  blue  bird  never  made  a  Spring 


stretch. 

New  Yorkers  make  about  6,000  calls 


but  it’s  a  fascinating  fact  that  the  trend  ^  minute  during  each  business  day. 
is  very  decidedly  up  for  weather  calls  Stores  with  public  telephones  get  a 
in  September,  and  August,  was  defi-  comm^^sion  on  each  telephone  call  as 
nitely  down.  rent. 

“On  the  time  bureau  the  trend  is  ’’Astronomillions"  Computed 


Typical  "informational"  ad  in  New  York 
Telephone  Company  series,  featuring  com¬ 
putation  of  voice  amplification  to  ''astrono¬ 
millions."  There  are  35  groups  of  three 
ciphers  after  the  first  million  in  the  fig¬ 
ure,  which  was  scientifically  computed  by 
Bell  engineers. 

In  the  three-day  period  of  the  Fourth 
of  July  week-end,  when  uncertain 
weather  conditions  prevailed,  a  total 
of  241,300  calls  were  completed. 

Newspapers  Are  Main  Medium 

There  were  87,588  completed  calls 
and  52,418  busy  signals  between  1  and 
6  p.m.  the  first  day  of  the  series, 
which  total  almost  upset  the  24-hour 
record  of  July  1.  From  the  second 
day’s  mark  of  104,000  completed  calls 
and  80,000  “busy’s”  during  those  five 
hours,  the  number  of  calls  dropped  to 
41,000,  with  3,400  incompleted,  on  the 
third  game  Saturday.  'This  drop  was 
expected,  because  a  large  percentage 
of  the  calls  originated  from  downtown 
offices  which  are  closed  Saturdays.  On 
Sunday  there  were  18,000  calls  and 
1,700  “busy’s.”  Monday’s  mark  on  the 
final  game  nearly  eclipsed  Thursday’s. 
There  were  100,163  calls  and  18,163 
busy  signals  between  1  and  6  p.m. 

To  Mr.  Carl  the  Saturday  and  Sun¬ 
day  figures  were  “surprising”  because 
it  was  thought  that  the  radio  broad¬ 
cast  of  the  games  would  be  available 
to  many  thousands  who  could  not 
operate  a  radio  in  their  offices  on  the 
other  days.  He  was  greatly  surprised 
and  very  pleased  with  the  results  of 
the  pre-Series  advertising. 

Mr,  Carl,  however,  is  not  one  who 
has  to  be  sold  on  newspaper  advertis¬ 
ing.  It  is  virtually  the  sole  medium  of 
the  New  York  Telephone  Company 
and  has  been  for  some  years.  The 
utility  also  has  a  radio  program  three 
times  a  week  and  uses  bill  inserts  to 
supplement  its  newspaper  efforts. 

It  will  be  recalled  that  WEkither 
6-1212  and  MEridian  6-1212  were 
launched  with  newspaper  advertising. 
Both  services  grew  steadily,  as  did  the 
company’s  “shop-by-telephone”  and 
holiday  phone-at-reduced-rates  cam- 


definitely  down  as  we  did  not  pro- 


’’Astrenomillions''  Computed 

One  of  the  most  fascinating  facts 


mote  this  service  in  the  newspaper  dug  up  by  BBD&O  was  the  statement 
campaign.  that  a  normal  tone  used  in  speaking 

“We  are  stopping  promotion  of  by  telephone  across  3,000  miles  to  Los 
WEather  6-1212  now  because  of  the  Angeles  is  amplified  1,000,000,000,000,- 
increased  demand  for  service  in  these  000,000,000,000,000,000,000, (WO, 000, 000,- 
days  of  defense,”  Mr.  Carl  continued.  000,000,000,000,000,000,000,000,000,000,- 
“We  have  all  we  can  do  to  handle  the  000,000,000,000,000,000,000,000,000,000,- 


present  volume  of  calls. 


000,000,000  (whew!)  times.  “It  gives 


“The  main  reason  we  did  the  World  you  some  idea  of  how  loudly  you’d 
Series  service  promotion  was  to  take  have  to  shout  to  be  heard  that  far 
the  load  off  the  newspapers  and  ball  without  a  telephone,’’  said  the  copy, 
parks,  which  are  usually  deluged  with  illustrated  here. 

calls.  We  know  when  we  put  these  Arriving  at  that  figure  was  no  mean 
services  on  that  we  were  going  to  get  task.  Bell  engineers  were  set  to 
a  lot  of  business.  The  newspapers  work  on  the  problem,  once  it  was  con- 
tell  us  that  a  terrific  load  was  taken  ceived,  and  after  many  hours  of  work 
off  them.”  they  arrived  at  the  estimate.  The  dic- 

One  newspaper  said  only  50  calls  tionary  goes  only  to  vigintillions — 1 
for  scores  were  received  after  the  followed  by  63  zeros,  or  21  groups  of 
announcement,  instead  of  thousands  three  zeros.  There  are  37  groups  of 
which  sometimes  tied  up  its  switch-  three  zeros  in  the  engineers’  figure  on 
board  in  former  years.  Other  dailies  amplification  of  a  voice  to  reach  Los 
told  Editor  &  Publisher  that  the  de-  Angeles. 

luge  of  calls  for  scores  was  either  -phe  engineers’  estimate  was  authen- 
negligible  or  curtailed  considerably  ticated  by  a  two-page  letter  ex- 


by  the  phone  company’s  plan. 

The  company’s  continuing  institu- 


plaining  how  they  arrived  at  the  fig¬ 
ure.  Ihere  was  no  word  for  it,  so 


tional  campai^  in  New  York  City  and  those  working  on  the  problem  called 
State  cannot  be  measured  for  results,  ^  “astronomillions  ”  because  the  zeros 
but  it  «  considered  by  some  to  fee  wander  off  into  space, 
one  of  the  smartest  series  of  newspaper  science-flavored  items,  always 

ads  ever  launched  by  a  utility.  Ninety-  provokingly  illustrated,  are  kept  up- 
five  dailies,  342  English  weeklies  and  to-the-minute  whenever  possible. 
33  foreign  language  papers  are  on  the  During  the  week  of  the  World  Series 
schedule,  which  is  handled  by  Batten,  one  of  the  items  discussed  the  send- 
Barton,  Durstine  and  Osborn.  jj.jg  of  news  photos  by  telephone  wires. 

Two  Institutional  Serins  Ads  are  prepared  several  weeks  in 

Two  series  are  running  currently  in  advance,  but  not  too  far  ahead,  Mr. 
metropolitan  and  “elsewhere”  papers.  Carl  explained,  “because  we  want  to 
In  New  York  City,  where  12  dailies,  keep  them  timely.” 
three  weeklies  and  19  foreign  language  “We  call  this  new  series  of  ads  an 
papers  are  used,  several  human  in-  ‘informational’  campaign  as  contrasted 
terest  stories  related  to  telephone  op-  with  our  former  promotional  efforts, 
eration  are  told  briefly  and  illustrated  We  can’t  measure  the  response  of  the 
in  a  four-column  layout  under  the  public  but  from  comments  in  our  own 
heading  “Have  You  Heard?”  In  the  offices  and  elsewhere  we  know  that 
two  New  York  tabloids  a  three-col-  it’s  popular.  Our  friends  tell  us  that 
umn  size  is  used.  The  ads  total  750  it  tells  them  many  interesting  things 
lines  in  standard  size  papers  and  366  about  telephones  that  they  never  knew 
lines  in  tabloids.  before.  In  non-technical  language  we 

In  papers  outside  the  metropolis  the  are  trying  to  tell  the  public  how  the 
“informational”  ads,  as  Mr.  Carl  calls  telephone  company  works,  some  of 
them,  are  devoted  to  a  single  subject  its  interesting  history,  and  how  it  is 
which  is  described  in  greater  detail,  meeting  its  problems.” 
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Belmont  Track 
Uses  Gag  Ads 
To  Draw  Crowds 

Hiunorous  Cartoons  on  Page 
2  or  3  Correct  Old  Idea 
That  Track  Was  Snooty 

Featuring  a  gag  a  day  for  each  of 
the  15  days  of  the  fall  meeting,  the 
Belmont  Race  Track  has  just  com- 


I  THEY'RW  OFF  TO  THt 
i  RMCtS  AT  BELMONT  f 


KLMNT  rm—unxk'i  iturnT  mcm 
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Sample  of  one-column  ads  being  placed 
for  Belmont  Race  Track. 

pleted  a  novel  campaign  in  New  York 
newspapers.  The  purpose  of  the  cam¬ 
paign  was  to  sell  Belmont,  known  tra¬ 
ditionally  as  the  meeting  place  of 
society,  to  the  general  public. 

This  campaign  was  in  addition  to 
the  regular  ads  on  the  amusement 
pages.  It  had  never  been  tried  before, 
yet  this  meeting  just  completed  has 
been  the  most  successful  in  the  history 
of  Belmont. 

Use  Preferred  Space 

The  ads,  run  in  preferred  space  on 
page  two  or  three  of  the  papers,  were 
50-line  humorous  cartoons,  built 
around  the  slogan,  “We’re  off  to  the 
races  at  Belmont.”  Each  ad  was  built 
around  a  different  gag.  Two  sailors 
are  deserting  their  girls  for  the  races; 
a  group  of  baseball  players  are  rejoic¬ 
ing  that  the  game  was  called  on  ac¬ 
count  of  rain  for  now  “they’re  off  to 
the  races  at  Belmont.”  A  traffic  cop 
stops  two  newlyweds  for  speeding,  and 
asks  them  what's  the  hurry.  They’re 
heading  for  Belmont,  of  course. 

A  small  caption  at  the  bottom  of  the 
cartoons  lists  the  number  of  races, 
price  of  admission,  and  the  feature 
race  of  the  day.  The  ads  were  first 
tested  last  spring  in  the  New  Yorker 
magazine.  The  favorable  comment 
they  received  was  partly  responsible 
for  their  extension  to  newspapers. 

A1  Paul  Lefton  Co.,  New  York,  the 
agency  that  handles  the  Belmont  ac¬ 
count,  has  found  that  the  sports  page 
is  not  necessarily  the  best  place  for 
race  track  ads.  The  daily  racing  charts 
and  news  stories  of  the  races  are 
sufficient  for  that  section,  the  agency 
feels. 


Muzak  Enjoined  from 
“Lifting"  Broadcast 

An  important  decision  was  handed 
down  by  Supreme  Court  Justice  Ernest 
E  L.  Hammer  in  Manhattan  Saturday 
Oct.  4  dealing  with  a  claim  of  unfair 
competition  made  by  Mutual  Broad¬ 
casting  System  and  Gillette  Safety 
Razor  Co.,  Inc.,  against  Muzak  Corpo¬ 
ration  in  connection  with  the  alleged 
rebroadcast  by  defendant  over  tele¬ 
phone  wires  of  a  radio  report  of  the 
World  Series,  which  plaintiffs  averred 
was  their  exclusive  privilege.  The 
court  upheld  the  plaintiffs  and  granted 
them  a  temporary  injunction  to  re¬ 
strain  defendant  from  interfering  with 
plaintiffs’  exclusive  rights  to  broad¬ 
cast  the  games. 

In  a  lengthy  opinion,  the  court 
pointed  out:  “The  plaintiffs  through 
the  expenditure  of  such  money  ($100,- 
000)  and  effort  obtained  the  exclusive 
right  which  common  sense  indicates 
is  of  tremendous  commercial  value  and 
for  which  the  plaintiff  Gillette  Safety 
Razor  Co.  paid  the  compensation 
stated.  It  may  reasonably  be  ex¬ 
pected  that  further  good  will,  addi¬ 
tional  listeners  and  added  profit  will 
result.  Additional  profit  may  reason¬ 
able  be  expected  from  customers  who 
pay  for  broadcast  radio  time  and  the 
services  of  plantifTs  radio  system. 

“Defendant’s  position  is  that  there 
is  no  encroachment  upon  the  right  of 
plaintiffs,  for  the  reason  that  defendant 
does  not  attempt  to  palm  off  as  its 
own  broadcast  that  which  is  broadcast 
by  the  plaintiffs,  but  gives  to  the  pub¬ 
lic  the  exact  broadcast  or  program  as 
it  comes  over  the  air  through  plain¬ 
tiff’s  facilities  without  any  elimination, 
addition  or  alteration.  This  eliminates, 
says  defendant,  any  claim  of  unfair 
competition. 

“It  seems  clear  that  plaintiff's  right 
has  been  invaded  by  defendant  and 
that  plaintiff  (Mutual  Broadcasting 
System)  is  entitled  to  the  injunction.” 

■ 

Urges  Continuance 
Of  Ads  in  S.  A. 

A  curtailment  of  advertisable  ex¬ 
ports  to  Latin-American  countries 
will  seriously  affect  their  advertising 
media,  which  depends  on  American 
advertising  for  more  than  a  third  of 
their  revenue,  Walter  L.  Bomer,  of 
the  Bristol-Myers  Company,  warned 
Oct.  8  at  a  luncheon  meeting  of  the 
Export  Advertising  Association,  held 
in  conjunction  with  the  National  For¬ 
eign  Trade  convention  at  the  Hotel 
Pennsylvania,  New  York  City. 

Mr.  Bomer  insisted  that  American 
advertising  in  countries  south  of  the 
border  was  one  of  the  most  important 
single  factors  of  hemisphere  defense 
because  its  supports  hundreds  of 
newspapers,  magazines  and  radio  sta¬ 
tions,  the  only  channel  of  communi¬ 
cation  to  the  masses  of  people  there. 
At  the  same  time,  he  pointed  out. 
South  American  media,  now  more 
than  ever,  are  dependent  on  this 
country  for  paper,  type,  metal,  broad¬ 
casting  equipment,  etc.,  and  it  is 
chiefly  through  American  advertising 
that  they  can  acquire  dollars  to  pay 
for  the  importation  of  such  supplies. 

Mr.  Bomer  reported  on  a  survey 
which  showed  the  dependence  of 
Latin-American  publications  on 
American  advertising  funds.  Some 
450,000  inches  of  display  advertis¬ 
ing  in  64  publications  of  16  markets 
with  4,060,000  circulation  were  ana¬ 
lyzed  and  it  was  found  that  43.5% 
were  devoted  to  advertising  products 
of  American  origin. 


Pepsodent  Executive 
Warns  of  Depression 

White  Sulphur  Springs,  W.  Va.,  Oct. 

6 — ^Vice-president  Charles  I.  Luckman, 
of  the  Pepsodent  Company,  Chicago, 
told  the  National  Wholesale  Druggists’ 
Association  last  week  to  “prepare  now 
for  the  post-war  depression,  which 
seems  inevitable.”  He  advised  against 
retrenchment,  however,  in  selling  and 
advertising,  and  said  advertising 
should  be  continued  even  if  the  prod¬ 
uct  advertised  is  not  available  for  dis¬ 
tribution. 

“Cutting  our  advertising  now  or 
later  would  mean  a  dangerous  stop¬ 
page  in  the  vast  educational  work  of 
advertising,  since  usage  of  a  type  of 
product  is  vastly  more  important  than 
selling  one  individual  product,”  he 
said. 

Regaining  the  ground  lost  by  adver¬ 
tising  retrenchment,  Mr.  Luckman 
predicted,  would  be  far  more  costly 
than  maintaining  current  educational 
work.  His  company,  he  said,  has 
planned  for  a  depression  “which  will 
make  1930,  1931  and  1932  look  like 
boom  years.  ’ 

Mr.  Luckman,  describing  the  advance 
steps  his  company  has  taken,  said  that 
“we  have  done  everything  we  could 
do  if  the  depression  were  actually  up¬ 
on  us,  except  cut  salaries.  Depart¬ 
ments  have  been  merged,  operations 
have  been  streamlined,  and  systems 
have  been  simplified  to  the  greatest 
possible  extent,”  Mr.  Luckman  de¬ 
clared. 

He  spoke  at  a  concluding  session  of 
the  druggists’  annual  convention,  after 
they  had  elected  Lee  Wilson  Hutchins, 
of  Grand  Rapids,  Mich.,  former  exec¬ 
utive  committee  chairman,  to  succeed 
P.  A.  Hayes,  of  Greensboro,  N.  C.,  as 
president. 

■ 

Campbell's  Soup  Back 
In  Newspapers  in  N.  Y. 

Philadelphia.  Oct.  9— An  intensi¬ 
fication  of  Campbell’s  Soup’s  news¬ 
paper  advertising  in  New  "York  Cfity 
began  today  with  insertions  in  the 
Sun,  World  -  Telegram  and  Journal- 
American,  according  to  an  announce¬ 
ment  made  today  by  Ward  Wheelock 
Company,  Philadelphia,  which  handles 
the  account. 

This  New  York  City  campaign.  Edi¬ 
tor  &  Publisher  learned,  marks  the 
return  of  Campbell  Soup  to  the  use  of 
newspapers  in  a  regular  drive  after  an 
absence  of  many  years.  The  campaign 
will  be  confined  to  that  city  at  present. 

Editor  &  Publisher  was  told  by  an 
official  of  the  agency  that  the  new 
appropriations  for  newspaper  space 
were  designed  “to  do  a  job  in  New 
York  City,”  and  will  probably  con¬ 
tinue  for  one  year.  The  special  drive 
is  being  carried  on  in  addition  to 
Campbell’s  regular,  national  adver¬ 
tising  campaign,  he  said. 

Color  advertisements  will  also  be 
used  in  the  Sunday  News.  Once-a- 
week  insertions  have  been  scheduled 
for  the  dailies,  while  the  Sunday  ad¬ 
vertisements  will  run  once  every  two 
weeks.  Color  cards  in  the  New  York 
subway  system  will  also  be  used. 

■ 

UTAH-IDAHO  MEETING 

The  Utah-Idaho  Newspaper  Adver¬ 
tising  Managers  Association  will  meet 
at  the  Newhouse  Hotel,  Salt  Lake 
City,  Oct.  11,  12,  13.  Robert  Warner, 
advertising  manager  of  the  Twin 
Falls  (Idaho)  News,  is  president  of 
the  group. 


Campaigns  and  Accounts 

ARMOUR  &  COMPANY,  Chicago,  has 

laimched  an  intensive  newspaper 
campaign  in  more  than  50  southern  ' 
cities  on  “Vegetole”  shortening.  Color 
and  black  and  white  copy  in  large  size 
space  is  being  used.  The  opening  ■ 
ad  of  the  series  features  a  coupon  L 
offer  in  which  a  10  cent  U.  S.  Defense  1 
Stamp  is  given  free  with  the  purchase  * 
of  two  one-pound  packages  or  the 
four-pound  “economy  package.”  Lord 
&  Thomas,  Chicago,  places  the  ac¬ 
count. 

PiLLSBURY  Flour  Mills  Co.’s  1941. 
1942  advertising  program  will  use 
more  than  450  key  newspapers  all 
over  the  country.  Ads  will  vary  from 
140  to  420  lines,  and  will  feature  re¬ 
cipes.  In  addition,  33  selected  news¬ 
papers  will  also  carry  Pillsbury’s  Pan¬ 
cake  Flour  schedules. 

The  Philadelphia  Milk  Exchaiui 
has  appointed  McKee  &  Albright,  Inc, 
Philadelphia  and  New  York,  as  ad¬ 
vertising  and  merchandising  counsel. 

The  Norwich  Union  Fire  Insuraho 
Society,  Ltd.,  the  Norwich  Union  In¬ 
demnity  Co.,  and  the  Eagle  Fire  Com¬ 
pany  of  New  York,  have  appointed 
Harry  A.  Berk,  Inc.,  to  direct  their 
advertising. 

Flako  Products  Corp.,  makers  of 
Flako  Pie  Crust,  Flakom  Com  MufBn 
Mix,  and  Cuplets  for  Cup  Cakes  have 
added  64  newspapers  in  New  England 
to  their  list.  The  advertising  is  placed 
through  H.  B.  LeQuatte,  Inc.,  New 
York,  N.  Y. 

L.  H.  Ellis,  vice-president  of  Park¬ 
way  Baking  Company,  Philadelphia, 
today  announced  the  appointment  of 
J.  M.  Korn  &  Co.,  Inc.,  as  advertising 
and  merchandising  counsel.  The  ap¬ 
pointment  is  effective  immediately. 
Newspapers,  radio  and  outdoor  will 
be  used. 

American  Airlines  took  full  page 
space  in  28  newspapers  in  cities  on  its 
air  routes  this  week  to  compare  free¬ 
dom  of  the  seas  with  freedom  of  the 
air.  Ruthrauff  &  Ryan  handles  the 
account. 

Plans  for  the  celebration  of  their 
75th  anniversary  are  now  being  made 
by  Rich’s,  Atlanta,  one  of  the  most 
prominent  retailers  in  the  South.  Ab¬ 
bott  Kimball  Co.,  Inc.,  of  New  York 
has  been  appointed  to  direct  the  na¬ 
tional  advertising  and  promotion  on 
this  Diamond  Jubilee  program. 

The  Denver  Chemical  Meg.  Co.  has 
appointed  Badger  &  Browning  &  Her- 
sey  as  their  advertising  agency  to  di¬ 
rect  all  advertising  and  merchandising 
activities. 

P.  D.  Gwaltney,  Jr.  &  Co.,  Inc.,  of 
Smithfield.  'Va.,  has  appointed  James 
Birnie,  Jr.,  Inc.,  of  Richmond,  Va, 
using  newspapers,  to  handle  their 
hams,  bacon  and  sausage  advertising. 

Generat.  EIlectric  announced  this 
week  that  funds  are  available  for 
dealers  to  tie-in  locally  with  newspa¬ 
pers  and  radio  on  the  company’s  first 
national  campaign  on  the  G.E.  elec¬ 
tric  blanket. 


Among  Advertising  Folk 

JOHN  J.  FITZSIMMONS  has  been 
named  advertising  manager  of 
Browne  Vintners  Co.,  Inc.,  and  will 
be  in  charge  of  the  advertising  that 
the  company  is  running  in  newspapers 
and  magazines  to  promote  Hunter 
(Continued  on  page  30) 
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General  Tire  Co. 


Defense  Program 
Provides  Copy  Themes 


Extends  Campagin 
In  Newspapers 

Business  Is  Twice  As  Good 


By  WARREN  L  BASSETT 

VARIOUS  ASPEICTS  of  the  defense  chain  store  organizations,  are  seeking 
program  are  still  providing  adver-  to  clarify  the  situation  in  the  minds 
tising  copy  for  alert  newspapers.  of  consumers,  he  writes. 

One  of  the  most  unusual  to  date  Through  the  use  of  newspaper  ad- 
appeared  recently  in  the  Des  Moines  vertising,  either  independently  or  co- 
Register  and  Tribune  whose  local  ad-  operatively,  many  firms  are  restating 
vertising  department  induced  nine  the  new  credit  regulations,  pointing 
junk  dealers  to  co-operate  on  quarter  out  they  are  not  nearly  as  stringent  in 

■ _ — _ —  most  lines  of  merchandise  as  they 

'  1  might  appear.  It  is  the  confusion  in 

[  the  public’s  mind  about  the  compara- 
(  tively  high  down  payments  required 
I  on  “hard  goods”  that  is  apparently 
slowing  down  credit  sales  in  soft  lines. 
Consumers  Confused 
R.  S.  Smith,  vice-president  and 
credit  manager  for  Montgomery  Ward 
&  Company,  told  Ek>iTOR  &  Publisher 
there  seems  to  be  two  cross-sections 
i  tVfc  Su.«  «.m«i  f«  /r.«i  w  j  of  confused  consumers.  “One  group 

I  " r:  1  misconception  that  you  can't 

I  jr  jr;.;:;  ;  buy  anything  on  installment,”  he  said. 

;  it’:  i  “and  the  other  cross  section  appar- 

I  "ZZ:  ZTZ  “  •  ,  ently  believes  the  maximum  down 

i  5-..^  '  payment  of  33%  applies  to  all  lines 

i  w-— ic  of  merchandise.  Actually,  some  of 

I  the  regulations  are  the  same  as  they 

-• — ““T.'n^rr”  ^  have  always  been — 10%  down  and  18 

IL  ^  _ i  months  to  pay.” 

~  — - -  '  ^  Montgomery  Ward  has  been  devot- 

Junli  dealers  bought  this  quarter  page  ing  a  part  of  its  newspaper  advertising 

display  space  for  retail  stores,  pointing 
pay  copy  asking  the  public  to  collect  out  that  customers  can  still  “buy  on 
old  pots,  pans  and  other  metal  objects  Ward’s  convenient  payment  plan.” 
and  sell  them  as  scrap  for  ultimate  The  ad  explains: 


use  by  defense  industries. 


“The  new  federal  regulation  of  in- 


Tided  “Uncle  Sam  Wants  To  Buy  a  stallment  selling  applies  only  to  a  few 
Battleship  From  You!”  the  copy  cited  lines  of  merchandise.  Even  on  these 
the  heavy  demands  for  metals  of  all  lines  the  regulations  do  not  change 
kinds.  the  monthly  payment  you  make  on 

According  to  G.  Hutton  Schnaitman,  Ward’s  convenient  payment  plan, 
manager  of  the  local  advertising  de-  Come  to  our  credit  department.  Ask 
partment,  the  copy  was  easy  to  sell,  about  this  easy  way  to  get  the  things 
and  will  be  run  several  more  times.  you  want  today  .  .  .  and  enjoy  them 
The  recent  Federal  restrictions  while  you  are  paying  for  them  a  little 
placed  on  installment  buying  is  an-  each  month.” 

other  defense  program  phase  which  is  Typical  of  the  many  full-page  news¬ 
proving  a  good  field  for  new  linage,  paper  ads  which  have  appeared  since 
according  to  George  Branden-  regulations  went  into  effect, 

burg,  Chicago  editor  of  Editor  &  sponsored  either  by  the  local  paper 
Publisher.  q,.  cooperatively  by  local  merchants. 

Faced  with  the  possibility  of  a  sharp  jg  tjjg  recent  ad  published  by  the 
decline  in  credit  buying  sales,  due  to  Muncie  (Ind.)  Evening  Press.  Fea- 
new  federal  regulations  of  installment  turing  the  headline:  “Business  As 
buying,  many  retailers,  particularly  Usual,”  the  ad  told  consumers  not  to 
— .  — — 3 - ^ ^ -  hesitate  to  ask  for  credit,  asserting 

BBWH  'JT; 'jir  the  ad  featured  a  brief  and  simple 

•  \  explanation  of  the  new  government 

_  regulations  of  installment  buying  and 

Ik  1 3E5  1  j  I  concludes  with  the  message:  “Your 

BJ  ■  j credit  is  good  in  Muncie.” 

nnpan  "Don't  Hoard"  Full  Pago 

SS'To**  In  St.  Louis  the  Food  Center  Stores, 
one  of  the  city’s  largest  food  retailers, 

E  recently  placed  a  striking  full  page 
advertisement  in  the  Star-Times  to 
urge  the  public  not  to  hoard  or  over- 
j  stock  on  foods  so  that  the  govern¬ 
ment’s  goal  of  keeping  prices  from 
sky-rocketing  might  be  attained. 

The  copy  said,  in  part: 

“To  prove  Food  Center’s  sincerity 
flj^  at  a  time  when  prices  are  going  up, 

tising  for  the  opposite  cause.  .  . 

Montgomery,  Ward  installment  ad  DON’T  STOCK  UP.  .  .  .  BUY  YOUR 


Pood  Center  "Don't  Hoard”  copy. 

NORMAL  WEEKLY  REQUIRE¬ 
MENTS  OF  FOOD.” 

James  H.  Kennedy,  national  adver¬ 
tising  manager  of  the  Star-Times,  re¬ 
gards  the  advertisement  as  an  out¬ 
standing  contribution  to  national  de¬ 
fense,  one  which  many  other  adver¬ 
tisers  may  want  to  follow. 

In  Cleveland  the  Second  Federal 
Savings  and  Loan  Association  recently 
placed  large  copy  in  the  Plain  Dealer 
with  the  headline,  “Guard  Against 
Lean  Years  Ahead — Let’s  All  Save 
Now!”  The  next  said  in  part: 

“When  the  defense  program  ends, 
people  and  communities  will  suffer 
unless  those  who  are  employed  now 
save  part  of  their  incomes  to  be  used 
later  on. 

Saving  money  now,  and  as  long  as 
employment  conditions  are  good,  is 
vitally  important.  It  is  so  important, 
in  the  judgment  of  this  savings  asso¬ 
ciation,  that  we  say  to  you,  in  all  sin¬ 
cerity — 

“  ‘Save  here  if  you  wish.  Save  at 
your  favorite  bank  or  savings  associa¬ 
tion.  Buy  your  defense  bonds  and 
stamps  here  if  you  wish.  Buy  them  at 
any  post  office,  bank  or  savings  and 
loan  association.  You  can  buy  defense 
savings  stamps  at  almost  all  retail 
stores.  But,  no  matter  what  may  be 
your  personal  choice  of  savings  insti¬ 
tution,  let’s  all  save  now!'  ” 

To  call  attention  to  the  copy  a  one- 
column  teaser  line,  “Let’s  All  Save 
Ni^w!  See  Page  9,”  was  run  on  every 
pi^e  open  to  display  advertising. 

pKrADE  in  7  PAPERS 

Parade,  the  new  pictorial  Sunday 
supplement  publish^  by  Marshall 
Field,  is  now  appearing  with  five 
newspapers  and  will  shortly  go  into 
two  more.  The  papers  already  using 
it  are  the  Chattanooga  Times,  Detroit 
Free  Press,  Nashville  Tennessean, 
Newark  Star-Ledger,  and  Washington 
Post.  On  Oct.  26  the  supplement  will 
be  carried  by  the  Winston-Salem  Sen¬ 
tinel  and  Journal,  and,  on  Nov.  9,  by 
the  Akron  Beacon-Journal. 

WONDER  BREAD  ADS 

Continental  Baking  Co.  will  use  85 
newspapers  this  fall  for  a  campaign  on 
Wonder  bread  and  about  15  papers  on 
the  West  Coast  to  introduce  Staff 
bread.  The  Wonder  bread  copy  will 
measure  1,000  lines  and  run  weekly 
up  to  early  November.  At  that  time 
it  may  be  extended.  The  Staff  ads 
will  break  with  a  full  page  and  then 
follow  up  with  980-line  copy.  Ted 
Bates,  Inc.,  New  York,  handles  the 
account. 


in  Areas  Where  Papers 
Have  Been  Used 

Spurred  by  the  success  of  a  con¬ 
sistent  newspaper  advertising  cam¬ 
paign,  the  General  Tire  and  Rubber 
Company  will  continue  its  newspaper 
advertising  through  the  fall  months, 
according  to  L.  A.  McQueen,  vice- 
president  in  charge  of  sales. 

Analysis  of  latest  available  sales 
figures  reveals  that  while  the  industry 
was  gaining  13.6%  in  4-ply  passenger 
car  replacement  sales.  General  was 
chalking  up  a  gain  of  almost  twice  this. 
In  total  replacement  tires.  General 
made  one  of  the  biggest  gains  in  its 
history. 

Gains  Though  Newspapers 

Carrying  the  analysis  further,  Mc¬ 
Queen  pointed  out  that  General’s  gain 
in  those  areas  covered  by  the  news¬ 
paper  campaign,  was  more  than  twice 
that  of  the  gain  in  cities  where  the 
newspaper  copy  was  not  carried.  “This 
conclusive  proof  of  the  effectiveness  of 
a  regular  newspaper  campaign  to  back 
up  our  magazine  advertising  has  led 
to  our  decision  to  continue  through  the 
fall  months,”  said  McQueen. 

“Although  the  space  used  was  not 
large,  our  dealers  reported  an  in¬ 
creased  floor  play  and  a  much  greater 
interest  in  General  tires  as  a  result  of 
the  advertising.” 

The  new  General  tire  plan  of  news¬ 
paper  advertising  was  placed  in  effect 
last  spring.  Previous  to  that  time 
there  had  been  a  cooperative  program 
in  which  the  dealer  might  spend  his 
advertising  money  in  any  means  de¬ 
sired.  ’There  was  no  continuity  of  ef¬ 
fort  and  no  universal  plan  with  the 
result  that  the  money  spent  did  not 
bring  the  greatest  results. 

This  spring,  after  a  conference  with 
D’Arcy  Advertising  Company,  the 
General  Tire  agency,  it  was  decided  to 
direct  the  dealer  efforts  from  the  fac¬ 
tory  and  to  run  a  consistent  newspaper 
campaign. 

Belief  in  Advertising 

“The  General  Tire  &  Rubber  Co.  has 
always  believed  in  advertising  as  one 
of  the  essential  component  parts  of 
American  business,”  said  McQueen. 
“We  have  used  the  leading  magazines 
regularly,  backed  up  the  magazines 
with  posters. 

“In  recent  years  our  newspaper  ad¬ 
vertising,  however,  has  been  spasmodic 
and  without  factory  direction.  Our 
experience  this  year  has  proved  to  us 
that  newspaper  advertising,  consis¬ 
tently  used,  performs  a  service  in  the 
way  of  direct  result  that  is  impossible 
solely  with  the  background  advertis¬ 
ing  in  magazines. 

“It  isn't  so  much  that  more  money 
was  spent,  but  rather  that  we  directed 
dealer  advertising  efforts  in  such  a 
way  as  to  get  the  most  from  them.  We 
find  that  in  many  key  cities.  General 
Tire  &  Rubber  this  year  has  been  the 
leading  tire  advertiser  and  the  results 
of  the  regular  and  continuous  cam¬ 
paign  have  been  evident  in  our  sales. 
Our  improved  position  in  the  industry 
may  be  attributed  to  a  large  extent  to 
our  program  of  newspaper,  magazine, 
and  poster  advertising  and  in  view  of 
our  success,  we  intend  to  continue 
through  the  fall  months.” 
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Nation’s  Press  Marked 
Newspaper  Week  Oct.  1-8 

Hundreds  of  Dailies,  Weeklies,  Service 
Organizations  Participated  .  .  .  Greater 
Civic  Aid  This  Year  Than  Last 


LARGE  and  small  daily  and  weekly 
newspapers  over  the  country  ob¬ 
served  National  Newspaper  Week, 
Oct  1-8,  in  many  different  ways,  a 
preliminary  report  from  the  National 
Newspaper  Week  Committee  of  News¬ 
paper  Association  Managers  shows. 

Groups  and  individuals  outside  the 
newspaper  business  did  much  more 
this  year  to  bring  the  story  of  news¬ 
paper  service  to  the  attention  of  the 
public  than  was  the  case  a  year  ago, 
according  to  the  Committee.  In  thou¬ 
sands  of  churches,  clergymen  of  all 
denominations  paid  tribute  to  the 
Press  and  urged  their  listeners  to  do 
their  part  to  maintain  its  freedom  if  it 
ever  is  attacked  in  this  country. 

Civic  Groaps  Aided 
Not  only  did  himdreds  of  public 
officials,  from  the  President  down,  issue 
statements  about  the  newspapers, 
which  were  published,  but  local  civic 
clubs  and  patriotic  organizations  pro¬ 
moted  newspaper  meetings.  Coop¬ 
erating  groups  included  Kiwanis  In¬ 
ternational,  Rotary,  Elks,  Eagles, 
Chambers  of  Commerce,  the  American 
Legion  and  Veterans  of  Foreign  Wars. 

Plant  visitations  were  on  the  pro¬ 
grams  of  many  newspapers.  In  some 
cases,  meetings  were  held  in  the  news¬ 
paper  offices  and  souvenirs  were  dis¬ 
tributed  to  visitors.  These  included 
attractive  booklets  telling  the  story  of 
the  local  newspaper. 

The  San  Francisco  Examiner  dis¬ 
tributed  by  mail  1,000  pamphlets  con¬ 
taining  the  complete  text  of  Arthur  T. 


Point  Oct.  25  to  see  the  Army-Colum- 
bia  football  game.  Similar  announce¬ 
ments  of  special  events  for  boys  were 
made  all  over  the  country. 

The  Committee  says  that  only  a  very 
few  of  the  largest  newspapers  failed  to 
give  attention  to  National  Newspaper 
Week.  It  got  a  big  play  in  California 
and  Pennsylvania.  It  was  in  the  latter 
state  that  the  idea  of  a  Newspaper 
Prestige  Week  orginated. 

Many  papers,  the  Committee  says, 
picked  up  material  which  appeared  in 
the  Sept.  27  Editor  &  Publisher.  Dis¬ 
trict  Attorney  Thomas  E.  Dewey’s 
strong  endorsement  of  the  Press  as  a 
crime  deterrent  was  reprinted  and 
used  as  the  basis  of  many  editorials. 

A  very  strong  plea  for  the  mainte¬ 
nance  of  Freedom  of  the  Press  writ¬ 
ten  to  the  Committee  by  President 
Roosevelt  was  printed  in  practically 
every  newspaper  in  the  country  and 
was  broadcast  over  many  radio  sta¬ 
tions.  Most  newspapers  also  printed 
testimonials  of  newspaper  service  by 
governors  and  other  public  officials. 

Ad  Aaglet  Stressed 

From  the  advertising  angle,  con¬ 
siderable  space  was  given  to  the  ads 
put  out  by  the  Pacific  Coast  Division 
of  the  four  A’s.  This  copy  was  de¬ 
signed  to  meet  the  attacks  on  adver¬ 
tising. 

Representatives  of  east  Tennessee 
newspapers  paused  during  their  re¬ 
cent  Tennessee  Press  Association 
meeting  “to  solemnly  rededicate 
themselves  —  their  faith  —  purpose  — 


HI  fROM  IHt  Ol® 


FIRST  ARMY  AD 

Thi$  is  the  first  of  the  new  newspeper  ads 
that  the  Army  will  use  in  its  fall  recruiting 
campaign  through  N.  W.  Ayer.  It  ap¬ 
peared  Oct.  5.  According  to  a  release 
from  the  advertising  agency,  the  Army 
plans  to  train  30,000  cadets  a  year.  No 
official  announcement  has  been  made  as  to 
the  number  of  newspapers  that  will  carry 
the  fall  campaign.  Editor  &  Publisher  re¬ 
ported  last  week  that  approximately  700 
papers  would  be  used. 

featured  in  the  Oct.  2  issue  of  the 
West  Branch  (Iowa)  Times.  The  en¬ 
tire  issue  was  written  and  all  adver- 


lication.  A  two-color  illustration  ol 
the  American  Flag  with  the  fim 
amendment  to  the  Constitution 
presented  as  a  souvenir  to  all  visitoQ 
who  attended  the  “open  house”  of  th*  ! 
Beckley  (W.  Va.)  Post-Herald. 

AP,  U.P.  Ce-opcrated 

Henry  Pringle,  Pulitzer  prize  win- 
ner  and  professor  at  Columbia  Uni- 
versity  School  of  Journalism,  spok* 
over  the  Columbia  Broadcasting  net¬ 
work  on  Monday,  Oct.  6,  on  Freedom 
of  the  Press. 

Associated  Press,  United  Press  and 
AP  Wirephoto  Service  supplied  mem¬ 
bers  and  subscribers  with  mats  telling 
about  wire  service  and  foreign 
news  coverage  that  tied  in  with  News- 
paper  Week  and  were  widely  used. 

King  Features  Syndicate  has  re 
ceived  many  entries  for  its  contests  for 
the  best  advertisements  or  editorials 
prepared  for  and  published  by  an  in¬ 
dividual  newspaper  during  National 
Newspaper  Week.  Judges  are  now 
selecting  the  winners. 

The  Richmond  (Cal.)  fndepcndent 
issued  souvenir  booklets  entitled  ‘The 
Story  of  Your  Newspaper.”  As  its 
part,  the  New  York  World-Telegran 
reprinted  in  its  Oct.  8  issues  an  ad¬ 
vertisement,  “Neither  a  Special  Priv¬ 
ilege  or  a  Private  Asset,”  which  ap¬ 
peared  in  Editor  &  Publisher.  It  was 
a  Scripps-Howard  Newspapers  ad. 

The  Anderson  (S.  C.)  Daily  Moil 
published  the  first  page  of  its  Oct.  7 
issues  after  what  it  believed  would  be 
the  style  under  a  U.  S.  dictator  and 
“censored”  were  plentifully  scattered 
throughout  the  page. 

The  Bangor  (Me.)  Daily  Neta 
turned  its  editorial  room  into  a  dining 
room  for  two  days  during  the  weel^ 
entertaining  the  city’s  citizens. 

Through  the  efforts  of  the  California 
Newspaper  Publishers  Association  and 
John  B.  Long,  general  manager,  four 
newsreel  companies  included  printed 
trailers  paying  tribute  to  the  nation’s 
press  in  their  regular  releases  during 
the  week. 


Robb’s  editorial  “The  Newspaper 
Lights  the  Way  of  Freedom,”  which 
was  issued  to  all  newspapers  by  Edi¬ 
tor  &  Publisher  for  Newspaper  Week. 
Copies  went  to  educators,  civic  lead¬ 
ers,  the  clergy  and  all  advertisers. 

Wide  publicity  was  given  to  state¬ 
ments  obtained  by  the  Religious  News 
Service  by  three  leading  clergymen. 
Dean  Luther  A.  Weigel  of  the  Yale 
Divinity  School,  Bishop  John  Mark 
Gannon  of  the  Catholic  Diocese  of 
Erie,  Pa.,  and  Rabbi  Edward  L.  Israel 
of  Baltimore. 

Arthur  T.  Robb's  Editor  &  Publisher 
editorial  got  a  big  play,  as  did  two 
promotion  ads  put  out  by  the  Bureau 
of  Advertising,  ANPA.  Ads  officially- 
approved  by  the  committee  distrib¬ 
ute  in  mat  form  by  Metro  Associated 
Services  and  Meyer  Both  Company 
were  used  freely.  In  nearly  every  city 
and  town  editorials  appeared  about 
the  value  of  Freedom  of  the  Press. 

Essay  contests  were  nm  in  many 
places  and  there  were  radio  talks 
about  newspaper  service  in  New  York, 
Pittsburgh,  and,  in  fact,  all  over  the 
country. 

Newsboy  Week  Observed 

Newspaper  Boy  Day,  Saturday,  Oct. 
4,  sponsored  by  the  National  News¬ 
paper  Week  Committee  and  the  Inter¬ 
national  Circulation  Managers’  Asso¬ 
ciation,  was  given  prominence.  The 
Easton  Express  published  a  picture 
of  eight  brothers  who  had  carried  the 
Express.  The  Harrisburg  Patriot  and 
Evening  News  printed  a  picture  of 
one  of  its  newspaper  boys  and  his 
police  dog  who  rides  in  a  rumble  seat 
every  day  while  the  boy  delivers  pa¬ 
pers.  The  Valley  Daily  News,  Tar- 
entum.  Pa.,  announced  during  the  day 
that  it  would  send  its  boys  to  West 


and  strength  to  the  service  of  the  na¬ 
tional  government  and  to  the  security 
and  welfare  of  our  country.” 

The  week's  issue  of  the  Montgomery 
(Pa.)  Mirror  attracted  attention  be¬ 
cause  it  ran  a  page  headed,  “Nazi 
Press’  with  each  one  of  its  seven  col¬ 
umns  blacked  out.  The  Phoenix  Re¬ 
public  and  Gazette  also  blanked  its 
first  and  second  pages  in  its  Oct.  1  is¬ 
sue. 

Guest  editors  issued  the  Pottsville 
(Pa.)  Republican  every  day  during 
the  week  when  different  persons  took 
over  the  different  departments. 

Other  Sicccssfel  Promotiees 

From  other  fronts,  come  striking 
examples  of  the  imagination  and  orig¬ 
inality  used  in  the  promotion  of 
Newspaper  Week.  An  “extra”  was 
issued  by  the  Lincoln  (Ill.)  Evening 
Courier  to  represent  the  sort  of  news¬ 
paper  they  might  be  forced  to  print  if 
America  were  deprived  of  its  free 
press. 

A  High  School  Essay  Contest  on 
“The  Value  of  The  Newspai>er  to  The 
Community”  was  conduct^  by  the 
Ravena  (N.  Y.)  News-Herald. 

The  Canyon  (Tex.)  News  published 
a  supplement  which  devot^  a  full 
page  to  each  employe. 

A  county-wide  banquet  was  held 
by  the  Nassau  County  Press  Asso¬ 
ciation,  Long  Island,  N.  Y.,  for  its 
members. 

Newspaper  Week  was  thought  to  be 
an  appropriate  time  for  a  complete  re¬ 
view  of  the  history  of  the  Wheeling 
(W.  Va.)  Intelligencer.  A  half  page 
was  devoted  to  a  story  of  the  newspa¬ 
per’s  influence  in  the  development  of 
the  state. 

“My  Experiences  As  a  Reporter  of 
a  Busy  Weekly  Paper”  was  the  story 


tising  was  sold  by  the  local  high 
school  journalism  class  and  every 
story  carried  a  by-line.  The  newspa¬ 
per  also  held  “open  house.” 

A  series  of  ads  showing  what  news¬ 
papers  mean  to  their  readers  was  pre¬ 
pared  by  and  printed  in  the  Hunting- 
ton  (W.  Va.)  Advertiser  and  Herald- 
Dispatch.  A  special  exhibit  of  old 
newspapers  was  on  display  at  the 
Franklin  Institute,  Philadelphia. 
Among  the  interesting  papers  shown 
were  copies  of  The  British  Journal, 
published  in  London  in  1722,  and 
copies  of  The  Independent  Gazetteer 
of  1782,  The  Franklin  Gazette,  1819, 
and  The  Federal  Gazette,  1792. 

Merchantt  Pablith  Paper 

Employes  of  the  Alliance  (Ohio) 
Review  lost  their  jobs  for  one  day  to 
local  merchants  who  took  over  all 
operations  from  writing  editorials  to 
setting  type.  Members  of  the  new 
staff  were  so  confident  of  their  ability 
as  newspaper  people  that  they  offered 
a  cash  award  to  the  person  finding  the 
most  errors  in  th^  edition  of  the 
Review. 

Widely  reprinted  was  an  address 
delivered  by  Richard  R.  Deupree, 
president  of  Procter  &  Gamble  Co.,  at 
the  advertising  session  of  the  Ameri¬ 
can  Newspaper  Publishers  Association 
Convention  in  New  York  City,  last 
spring.  Mr.  Deupree’s  subject  was, 
“Advertising  Is  Essential  to  the  Proper 
Growth  of  the  Nation  and  Its  People.” 

A  notable  job  of  newspaper  promo¬ 
tion  was  done  by  the  Bangor  (Me.) 
Daily  Commercial  through  editorials 
by  Frank  L.  Bass,  editor.  An  edi¬ 
torial,  “In  Peace  or  War — The  Press  Is 
Vital,”  written  by  Raymond  B.  How¬ 
ard,  president.  National  Editorial  As¬ 
sociation,  received  widespread  pub¬ 


U.P.  Names  Steele 
Night  Cable  Editor 

Appointment  of  Earle  B.  Steele  as 
night  cable  editor  in  the  New  York 
office  of  the  United  Press  heads  a  list 
of  U.P.  assignments  here  and  abroad 
announced  this  week.  Steele,  former¬ 
ly  of  the  overnight  desk  in  New  Yoik, 
replaces  Everett  Holies,  who  has  been 
given  a  Nieman  fellowship  at  Har¬ 
vard.  Steele  formerly  was  with  the 
U.P.’s  New  Orleans  and  Kansas  City 
bureaus. 

Robert  Bellaire,  acting  manager  in 
Tokyo  for  several  months,  has  been 
placed  in  charge  of  that  bureau.  Har¬ 
old  O.  Thompson,  formerly  Tokyo 
chief,  has  been  assigned  to  the  UP.’s 
Washington  bureau,  covering  the  State 
Department. 

Jan  Yindrich,  until  recently  on 
leave  in  the  U.  S.,  has  reached  London 
via  the  North  Atlantic  bomber  route, 
on  his  way  back  to  the  Middle  East 
W.  B.  Dickinson,  formerly  on  the  day 
news  desk  in  New  York,  has  joined 
the  London  bureau. 

IDAHO  POTATO  ADS 

Boise,  Ida.,  Oct.  9 — Tlie  Idaho  Ad¬ 
vertising  Commission,  through  its 
chairman.  Agriculture  Commissioner 
James  B.  Newport,  has  announced  its 
fourth  annual  newspaper  advertising 
schedule  for  Idaho  Russet  potatoes  in 
18  cities.  First  ads  will  break  Nov.  6 
and  7,  followed  weekly  up  to  the 
pre-holiday  season,  when  a  recess  will 
be  called  until  early  January.  This 
schedule  represents  a  decrease  in 
number  from  last  season’s  list  of  25 
and  the  1938-39  list  of  83  newspapers. 
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Used  Carrier  Pigeons  For 
World  Series  Coverage 


By  JACK  PRICE 

PHOTOGRAPHS  of  the  World  Series 
taken  by  New  York  Journal- Ameri¬ 
can  cameramen  were  placed  on  the 
city  editor’s  desk  30  minutes  after 
they  were  made.  This  record  time  for 
transporting  films,  developing  and 
printing  was  accomplished  by  co-or¬ 
dination  of  men  and  birds.  The  credit 
for  this  fast  play  goes  to  the  paper’s 
trained  carrier  pigeons. 

For  a  number  of  years,  this  news¬ 
paper  has  maintained  a  carrier  pigeon 
service  that  started  with  a  small  flock 
of  birds  under  the  supervision  of  an 
ex-service  man.  The  flock  grew  to 
almost  200  birds  and  they  have  proved 
their  worth  in  hundreds  of  local  and 
short  distance  assignments.  Only  re¬ 
cently  the  birds  were  used  to  carry 
photographs  back  to  the  office  from 
the  President’s  home  in  Hyde  Park, 
a  distance  of  about  70  miles. 

12  Minutes  in  Transit 
During  the  World  Series,  the  birds 
carried  films  from  the  ball  parks  to 
the  office  in  an  average  time  of  12 
minutes.  Each  bird  carried  one  or 
two  films  in  a  container  that  was 
strapped  to  its  back.  Several  flocks 
of  pigeons  were  used  for  each  game. 
The  preliminary  photos  taken  of  play¬ 
ers  warming  up  and  of  scenes  about 
the  park  were  made  by  a  specially 
assigned  cameraman.  He  was  accom¬ 
panied  by  one  of  the  bird  handlers. 
As  the  cameraman  would  take  a  photo 
he  would  write  a  caption  on  a  flimsy 
sheet  and  hand  the  holder  and  the 
paper  to  the  assistant  in  charge  of 
the  pigeons,  who  in  turn  would  un¬ 


load  the  films  in  a  changing -bag  and 
then  insert  them  into  a  small  alumi¬ 
num  container  that  was  strapped  to 
the  pigeon.  The  bird  was  then  re¬ 
leased  and  it  would  circle  about  once 
or  twice  and  head  for  the  home  office. 
The  spectators  were  often  treated  to 
the  sight  of  seeing  a  batch  of  birds 
take  off  from  the  field. 

Another  photographer  and  pigeon 
handler  were  stationed  in  the  hang¬ 
ing  balcony  where  the  cameramen 
shoot  their  long  distance  action  shots. 
This  cameraman  operated  a  5  x  7 
Graflex  fitted  with  a  long  focal  lens, 
but  using  individual  film  holders  in¬ 
stead  of  magazines.  As  the  film  was 
exposed  it  was  unloaded  and  placed 
in  the  tube  with  a  caption  then  at¬ 
tached  to  one  of  the  pigeons.  In  most 
instances  two  films  were  packed  into 
the  pigeon’s  carrying  case. 

The  films  were  2Va  x  4V4  in  size  and 
were  cut  to  fit  a  special  septum.  Al¬ 
though  the  holders  are  designed  for 
5x7  films,  special  septums  for  the 
odd  size  were  fitted  into  them.  The 
ground  glass  of  the  Graflex  was 
masked  to  the  same  size  of  the  films. 
The  photographer  needed  only  to  cen¬ 
ter  his  picture  within  the  confines  of 
the  space  left  open  in  the  mask,  elimi¬ 
nating  any  guesswork.  The  size  of  the 
image  depended  upon  the  focal  length 
of  the  lens  used. 

Method  of  Sighting 

A  slightly  different  method  of  sight¬ 
ing  was  employed  when  the  Graphic 
was  used.  The  wire  finder  of  the  cam¬ 
era  was  taped  down  to  fit  the  size  of 


the  film.  The  holders  for  this  camera 
were  treated  in  similar  fashion  to 
those  used  with  the  Graflex. 

The  conversion  of  the  holders  for 
use  in  connection  with  the  odd-sized 
films  was  accomplished  by  Bob  Keogh, 
manager  of  the  Joumal-American’s 
photograph  department.  Bob  describes 
the  coverage  of  the  Series  as  a  simple 
systematic  operation  wherein  a  pigeon 
comes  home  with  a  picture  of  each 
play  while  the  telegraph  keys  are 
pounding  out  a  detailed  account  of  the 
action  recorded  by  his  photographer. 

An  average  of  20  pigeons  were  flown 
back  from  each  game  carrying  from 
30  to  40  negatives.  No  birds  were  lost 
during  the  Series  and  no  films  were 
ruined.  Although  the  Journal-Ameri- 
can  will  continue  to  maintain  its  car¬ 
rier  pigeon  service,  the  number  of 
birds  will  be  reduced  considerably 
until  only  a  small  flock  of  the  best 
trained  fliers  are  left.  Keogh  informs 
us  that  they  will  be  used  to  carry 
back  films  from  the  football  games 
held  within  a  radius  of  40  miles  from 
the  city. 

N.  J.  Photo  Contest 

A  NEWS  picture  contest  was  held  in 

connection  with  the  Newspaper  In¬ 
stitute  at  Rutgers  University  by  the 
New  Jersey  Press  Association,  on 
Oct.  6.  The  competition  was  divided 
into  three  classes,  spot-news  pictures, 
features,  and  sports  photos.  'ITie  jury 
consisted  of  three  members  of  the 
profession,  all  from  New  York.  They 
were  Dan  Handell,  picture  editor  of 
Acme  Newspictures,  William  Zerbe, 


staff  photographer  of  the  New  York 
Herald  Tribune,  and  a  veteran  ne«i 
cameraman,  and  the  writer  of  tho 
column. 

In  the  spot  news  class,  the  go^ 
medal  winner  was  Robert  McLau^. 
lin,  Elizabeth  Daily-Journal;  second 
place  went  to  Jack  Lyons  of  the  sam* 
paper;  and  third  prize  to  Russell  Zho 
Patterson  Morning  Call.  Honorable 
mention  went  to  W.  Lakis,  Perth  Am¬ 
boy  Evening  News,  and  to  Lyons  and 
Zito. 

In  the  sports  class,  George  Hola, 
Passaic  Herald-News,  won  the  gold 
medal  with  Garrett  Johnson,  Lonj 
Branch  Daily  Record,  taking  second 
place  and  S.  J.  Novak,  Sussex  Inde¬ 
pendent,  coming  in  third.  Honorable 
mention  went  to  Henry  Manger,  Boy- 
onne  Times,  and  to  Johnson. 

The  feature  picture  class  honore 
went  to  Garrett  Johnson,  Long  Branch 
Daily  Record,  with  second  place  to 
Henry  Manger,  Bayonne  Times,  and 
third  honors  going  to  Lawrence  J. 
Riordan,  Newark  News.  Honorable 
mention  went  to  Johnson,  Holm,  and 
Peter  Conover,  Nutley  Sun. 

This  correspondent  has  seen  many 
picture  contests  staged  by  various 
state  press  associations  and  it  appears 
that  they  all  suffer  from  the  same  ail¬ 
ment,  lack  of  material.  Just  why  the 
editors  and  publishers  of  newspapers, 
large  and  small,  do  not  get  their  pho¬ 
tographers  to  enter  more  pictures  in 
these  contests,  is  a  mystery.  Questions 
on  this  subject  were  asked  at  the 
round  table  discussions  and  it  appears 
(Continued  on  page  16) 
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An  $84,235,594  smokeless  powder  plant,  occupying  6,000 
acres,  employing  5,000  persons,  located  in  Choteau,  popula¬ 
tion  400,  is  Oklahoma’s  newest  page  one  news.  Add  this  to 
$176,169,000  in  army  and  navy  contracts  already  reported 
for  an  up-to-date  total  of  $260,404,594!  Add  it  to  a  retail 
business  activity  in  the  State  17%  higher  than  a  year  ago  for 
the  first  eight  months  of  the  year,  according  to  Federal 
Reserve  Bank  reports.  Add  it  to  the  market  so  well  able 
to  be  cultivated  by  The  Oklahoman  and  Times. 
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GRAFLEX 


^^CAMERAS 


Su'iiin  Scalj,  Chicago  Tribune  staff  photographer,  joctises  one  of  the  Tribune's  Big  Berthas 


For  Paper-Selling  Close-Ups  Use  Yoor 

GRAFLEX  BIG  BERTHA! 


^  ^  most  of  this  year’s  really 

outstanding  football  pictures  will  be  taken 
with  Graflex  Big  Berthas — the  cameras  spe- 
cially  designed  by  Graflex  for  getting  thrilling 
^mw  ^  long-distance,  close-up  shots.  Wide  experi- 

ence  in  the  service  of  progressive  papers  all 
over  the  country  has  proved  the  ability  of  these  cameras  to  make 
dramatic,  paper-selling  sports  pictures  that  strengthen  reader 
loyalty  and  build  circulation.  This  fall,  use  your  Big  Bertha 
to  the  limit  to  give  your  paper  the  edge  over  competition. 

This  remarkable  camera  is  just  one  example  of  the  manner 
in  which  Graflex  has  always  endeavored  to  provide  the  press 
with  specialized,  dependable  camera  equipment.  Today,  how¬ 
ever,  a  large  part  of  our  resources  has  been  given  over  to  the 
cause  of  national  defense.  The  armed  forces  and  governmental 
agencies  of  our  country  require  Graflex-made  cameras  in  large 
numbers.  We  know  that  our  many  friends  in  the  newspaper 
field  will  cheerfully  forgive  us  for  any  necessarily  delayed  deli¬ 
veries  of  Graflex  and  Speed  Graphic  American-made  Cameras. 


5x7H.  B.HDME  POHTHAIT 
GRAFLEX 


Here  is  a  Graflex  upon  which  you  can 
get  immediate  delivery.  Because  of  its 
large  negative  size,  ground-glass  focus¬ 
ing,  a  lensboard  that  rises,  lowers  and 
tilts  and  a  special  press  focal-plane  shut¬ 
ter  with  speeds  up  to  1/1000,  this  cam¬ 
era  is  highly  prized  for  newspaper 
work.  An  extremely  versatile  unit  that 
enables  photographers  to  fit  to  its  lens- 
board  any  lens  ranging  in  focal  length 
from  10  to  12 '/2  inches.  The  price 
quoted  below  is  without  lens. 


Price  subject  to  change  '^vithout  notice 


FDLMEH  GRAFLEX  GORPHRATIDN,  HBEHESTER,  MEW  YBHK,  U.  S.  A 
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Skott  "Take^ 


THE  perennial  grouse  of  newspaper¬ 
men  against  stubborn  typewriters 
that  refuse  to  react  properly  to  hunt- 
and-peck  styles  was  epitomized  in 
pointed  fashion  recently  by  A1  Brown, 
veteran  reporter  of  the  San  Diego 
(Cal.)  Union. 

Brown  noted  an  item  from  Milwau¬ 
kee,  Wis.,  on  the  death  of  Mrs.  C.  L. 
Fortier,  the  world's  first  typist,  who 
learned  the  keyboard  on  a  typewriter 
built  by  her  father,  C.  Latham  Sholes, 
in  1873.  The  ingenious  reporter  pasted 
the  item  on  a  cardboard  strip,  at¬ 
tached  it  to  his  own  aging  typewriter 
in  such  a  position  that  the  city  editor 
couldn’t  fail  to  see  it,  and  typed  the 
following  comment. 

“This  is  the  machine  on  which  she 
learned.” 

■ 

EVEN  HOMER  sometimes  nods,  and 
so  does  Editor  &  Publisher,  judging 
from  this  passage  on  page  18  of  the 
Sept.  27  issue: 

“William  W.  Rodgers  .  .  .  attacked 
the  Guild  Reporter,  official  union 
organ,  for  its  ‘flagrant  impartiality  in 
reporting  the  campaign.’  ” 

■ 

THE  Logan  (W.  Va.)  Banner  stream¬ 
ers  the  fight  result: 

JOE  LOUIS  APPUES 

NOVA-CAINE  IN  SIXTH 


HAPPY  choice: 

CORN  FIELD  SELECTED 
AS  PLACE  FOR  ANNUAL 
COUNTY  HUSKING  BEE 
Headline  from  Traill  County  Trib¬ 
une,  Mayville,  N.  D. 


BOON  to  mothers,  offered  in  classified 
columns  of  Franklin  (Ind.)  Star: 
ELECTRIC  BABY  WASHER— 
With  wringer.  Phone  567. 


Eoiroi  &  Publisher  will  pay  $2.00  for  each 
“Short  Take**  accepted  and  published.  Those 
not  used  will  not  be  returned. 


BROUN'S  SON  IN  ARMY 

Heywood  Hale  Broun,  23,  son  of 
the  late  newspaper  columnist,  Hey¬ 
wood  Broun,  who  has  been  spending 
his  time  handling  publicity  for  the 
Brooklyn  Dodgers  baseball  team  dur¬ 
ing  most  of  this  year’s  season,  is  in 
the  army  now,  at  Fort  Bragg,  N.  C., 
and  is  studying  how  to  become  an 
artilleryman  at  the  Field  Artillery  Re¬ 
placement  Training  Center.  He  was 
inducted  into  the  army  Aug.  5  at  Camp 
Upton,  N.  Y. 


TAP 

CENTRAL  OHIO’S 
E-X-P-A-N-D-I-N-G 
BUYING  POWER 

• 

USE  THE 

COLUMBUS 

DISPATCH 

.  .  .  GREATEST  SINGLE 
SALES  INFLUENCE  IN 
THIS  IMPORTANT 
MARKET 


EDITOR  <&  PUBLISHER 


Camera  Knights 

LOU  JOHRDEN,  AP’s  supervising 

photographer  in  New  York  City,  broke 
into  photography  by  himging  around 
the  dark  room  of 
the  Washington 
Post  years  ago, 
by  remembering 
everything  h  e 
saw — and  by  be¬ 
ing  enterprising 
at  the  right  time. 

Lindbergh  had 
made  his  suc¬ 
cess  f  u  1  flight 
across  the  Atlan¬ 
tic  and  had  flown 
t  o  Washington. 

Someone  got  a 
tip  that  Lindy’s 
boots  were  being  half-soled,  and  pho¬ 
tographers  rushed  to  the  shop.  The 
shop’s  proprietor  was  in  no  mood  to 
receive  photographers  and  locked  the 
door.  However,  Johrden  spied  an  open 
transom,  poked  his  head  and  camera 
through — and  shot  the  boots. 

That  impressed  the  Post’s  executives, 
but  the  clincher  came  later.  A  new 
Naval  fighting  plane  was  wrecked  in 
the  Potomac.  It  was  dragged  out  and 
shoved  into  a  hangar  before  any  pic¬ 
tures  could  be  taken.  Johrden  slipped 
into  the  place  and  sneaked  a  picture  of 
the  plane’s  pilot  talking  to  the  plane’s 
manufacturer.  They  caught  Johrden, 
but  he  talked  so  fast  that  they  finally 
agreed  to  let  him  take  a  good  picture, 
in  front  of  the  plane  wreckage.  The 
picture  stood -up — and  Johrden  was  a 
regular  photographer  from  then  on. 

Actually,  his  newspaper  experience 
began  long  before  that.  Born  in 
Washington,  Jan.  27,  1906,  he  spent  his 
childhood  on  a  Minnesota  farm  and 
attended  public  schools  in  New  York 


City  and  Washington.  While  still  in 
public  schools,  and  barely  out  of  knee 
pants,  he  started  running  copy  for  the 
Washington  Post.  After  a  three-year 
absence  he  returned  to  the  Post  as  j 
morgue  master.  He  was  shifted  to 
city  assignments,  and  that’s  when  he  | 
started  hanging  around  the  Post’s  ! 
darkroom.  | 

In  1930,  he  was  put  in  charge  of  the  j 
Post’s  photography  department.  There  ! 
he  remained  until  Sept.  1,  1935.  when  I 
he  joined  the  AP  in  Washington.  He  ! 
has  been  in  AP’s  New  York  office  since 
April  20,  1936.  He  is  married. 


Carrier  Pigeons 
Used  In  Series 

continued  from  page  14 


that  the  lens-lads  are  not  given  suffi¬ 
cient  incentive.  Another  version  given 
for  the  lack  of  interest  in  the  picture 
contests  is  that  of  comparison  of  the 
large  and  small  organizations.  True, 
the  photographers  in  the  larger  cities 
are  often  in  a  position  to  cover  more 
spectacular  spot  news  assignments, 
but  that  does  not  prove  that  the  pic¬ 
tures  taken  by  them  are  of  better 
quality. 

In  the  interest  of  the  profession  as 
a  whole,  we  trust,  that  photogra¬ 
phers  will  be  encouraged  to  enter 
more  photos  in  their  state  press  asso¬ 
ciation  contests.  One  incentive  may 
be  that  of  a  bonus  and  the  expenses 
for  materials.  The  winner  of  a  con¬ 
test  is  proud,  but  the  publisher  is 
often  prouder. 

DROPS  SUNDAY  ISSUE 

The  Greenwood  (S.  C.)  Index-Jour¬ 
nal,  effective  Oct.  12,  will  discontinue 
its  Sunday  edition. 


Will  Readily  Become  Your  Customers 


When  You  Advertise  to  Moline-Rock  Island 

HOME  OF  THE  tap  the  sales  potentials  of  an  amazing  National 

ItOCK  ISLAND  Defense  Market  where  the  Rock  Island  Arsenal,  now 
U.  S.  ARSENAL  employing  9,581  men,  had  an  August  payroll  of 
$1,800,510.70;  where  the  35,186  industrial  workers  of 
the  Tri-Cities  are  breaking  all  retail  spending  records;  where  wage 
increases  totalling  $2,750,000  annually  have  been  granted  during  the 
past  four  months.  The  Tri-Cities  has  a  busy,  prosperous  metropolitan 
population  of  174,995,  of  whom  103,526  live  in  the  Rock  Island-Moline 
zone.  Write  us  for  essential  data. 


Always 

something 

doing 

in 

NBA 

comics! 


FffRKtES 


‘‘Tj^RECKLES”  is  introduc- 
ing  a  new  game  to  the 
nation’s  youth.  It’s  “Boys 
and  Girls  Get  Acquainted”  or 
“Bagga”  for  short.  It’s  the 
talk  of  the  high  schools,  and 
another  indication  that  there 
is  “always  something  doing 
in  NEA  comics.”  May  we 
send  you  proofs  of  the  daily 
strips  or  Sunday  pages? 


i 


TELL  YOUR  STORY  — GET  YOUR  SHARE 


NATIONAL  REPRESENTATIVES 


ROCK  ISLAND 
ARGUS 


THE  ALLEN-KLAPP  CO. 
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NE  UU  vO«K 

Cleveland 

SAN  rPANClSCP 


,  Seventy  per  cent  of  the  earth's 
M  V  surface  is  covered  by  water— 

f  about  140,000,000  square 

But  infinitely  more  vast 
than  the  waters  of  the  earth  is  the  universal 
air.  The  Atlantic  Ocean  is  a  mere  puddle 
when  compared  with  the  immensity  of 
Space. 

The  air  is  not  divided  into  individual 
oceans  because  it  covers  the  earth’s  sur¬ 
face,  not  seventy  per  cent  but  one  hundred 
per  cent.  Air  is  the  common  denominator 
of  all  peoples,  everywhere.  It  is  the  only 
"uninterrupted  navigable  ocean  which 
comes  to  the  threshold  of  every  man’s  door.” 
«  « 

Your  home  may  be  hundreds  of  miles  from 
the  sea.  The  Queen  Mary  cannot  dock  at 
Phoenix  and  the  North  Carolina  cannot 
drop  anchor  at  Indianapolis.  But  every 


community  on  earth  is  a  potential  world 
port  for  the  ships  of  the  air. 

For  centuries,  travelers  have  had  to 
change  vehicles  where  land  ends  and  ocean 
begins.  But  it  matters  little  what  is  beneath 
the  airplane— mountain  or  valley,  water  or 
desert.  Now,  a  single  vehicle,  the  airplane, 
can  transport  you  over  any  and  all  of  the 
surface  of  the  earth. 

it  it  if 

"Freedom  of  the  Seas”  has  been  re-affirmed 
by  the  President  of  the  United  States  as  a 
requisite  for  universal  peace.  And  why? 
Because  it  is  the  basic  requirement  for 
peaceful  international  transportation. 

The  oceans  of  water  are  today  being 
crossed  in  a  few  hours  by  the  airplane,  op¬ 
erating  in  the  ocean  of  the  air.  When  you 
think  of  the  future  of  the  United  States  in 
this  rapidly  changing  world,  include  in 
your  thinking  the  ocean  of  the  air.  As  the 


airlines  of  the  United  States  already  have 
made  twin  cities  of  New  York  and  Los 
Angeles,  airliners  flying  the  Stars  and 
Stripes  inevitably  must  link  together  all 
the  capitals  and  markets  of  the  world. 

it  it  it 

"Freedom  of  the  Seas”  means  freedom  to 
use,  in  peaceful  commerce,  the  oceans  of 
the  world— the  oceans  of  water  and  the  uni¬ 
versal  ocean  of  the  air. 

In  exact  ratio  as  we  think  in  terms  of 
air  transportation  within  the  United  States, 
and  utilize  it,  will  we  be  prepared  to  par¬ 
ticipate  in  international  air  commerce. 
Without  that  participation,  America  can¬ 
not  be  adequately  represented,  either  in 
commerce  or  defense. 


PRESIDENT 


AMERICAN  AIRLINES 


ROUTE  OF  THE  FLAGSHIPS 
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High  Court  to 
Re-Hear  LA.  Times 
Appeal  Oct.  13 

Originally  Argued  Oct.  21. 
1940,  and  Decision  Was 
Reserved 

Washington,  D.  C.,  Oct.  9 — The  ap¬ 
peal  of  the  Los  Angeles  Times-Mirror 
Co.,  and  Managing  Editor  L.  D.  Hotch¬ 
kiss  from  a  California  decision  holding 
them  in  contempt  of  court  will  be  re¬ 
argued  before  the  Supreme  Court  of 
the  United  States  next  Monday. 

The  case  was  originally  argued 
Oct.  21,  1940,  and  decision  was  re¬ 
served.  When  the  high  court  ad¬ 
journed  for  the  summer  recess  it  was 
announced  that  the  appeal  would  be 
reconsidered  and  Oct.  13  was  set  as 
the  date  for  re-submission. 

Say  Col.  Court  Erred 

The  newspaper  and  its  managing 
editor  contend  that  the  California 
court  erred  in  holding  that  contempt 
of  court  proceedings  may  be  sustained 
on  a  showing  of  “reasonable  tendency” 
to  obstruct  justice,  and  they  submit 
that  “clear  and  present  danger”  of 
such  a  result  must  be  shown. 

A  second  issue  raises  the  question 
whether  a  newspaper  may  comment  on 
the  wisdom  of  judicial  action  before 
a  convicted  person  has  exhausted  all 
avenues  of  appeal.  Decision  on  that 
point  requires  a  determination  as  to 
when  a  case  may  be  considered  no 
longer  to  be  “pending”  litigation. 

The  incident  which  resulted  in 
criminal  proceedings  and  conviction, 
under  state  statute,  against  the  news¬ 
paper  and  the  managing  editor,  was  an 
editorial  opposing  probation  for  two 
labor  leaders  who  had  been  convicted 
but  against  whom  sentence  had  not 
been  entered. 

After  the  Los  Angeles  appeal  had 
been  heard,  but  before  the  decision  on 
re-hearing  was  announced,  the  Su¬ 
preme  Court  considered  another  con¬ 
tempt  case  arising  imder  Federal 
statute  and  in  that  instance  held  that 
contempt,  to  be  punishable,  must  be 
committed  in  the  physical  presence  of 
the  court. 

Important  changes  have  been  made 
in  the  personnel  of  the  court  since  the 
case  was  originally  argued.  Justice 
Harlan  F.  Stone  has  succeeded  Charles 
Evans  Hughes  as  chief  justice,  and 
former  Senator  James  F.  Byrnes  and 
former  U.  S.  Attorney  General  Robert 
H.  Jackson  have  been  named  to  the 
bench  to  succeed  Mr.  Hughes  and 
former  Justice  James  C.  McReynolds. 


Sell  the 

2  Largest  Markets 
in  Ohio 

26  Adfacent  Ccuntie6 

wifli  the 


CLEVELAND  PLAIN  DEALER 

Clevlee^.  Hohm  M»wtpcf»r 


Imrie  Retires  as  Head 
Of  Edmonton  Journal 

Retirement  of  John  M.  Imrie,  as 
managing  director  of  the  Edmonton 
(Alta.).  Journal,  was  announced  re¬ 
cently  by  Philip  Fisher,  vice-president 
and  managing  director  of  the  Southam 
Company.  Continued  ill  health  and 
his  physician’s  urgent  advice  to  re¬ 
linquish  his  duties  were  given  as 
reason  for  the  retirement. 

Walter  A.  McDonald,  business  man¬ 
ager  of  the  Journal  for  the  last  four 
years,  succeeds  Mr.  Imrie,  who  will 
continue  as  a  director  of  the  Southam 
Company. 

Mr.  Imrie  has  been  actively  engaged 
in  the  printing  and  publishing  busi¬ 
ness  for  45  years,  having  started  as  an 
apprentice  in  the  printing  trade  in 
18%.  He  was  manager  of  the  Cana¬ 
dian  Press  Association,  Inc.,  from  1913- 

19,  and  manager  of  the  Canadian  Daily 
Newspapers  Association,  Inc.,  in  1919- 

20.  He  went  to  the  Hamilton  (Ont.) 
Spectator  as  eissistant  general  manager 
in  1921  and  the  same  year  went  to 
Edmonton. 

Mr.  Imrie  was  a  leader  in  the  fight 
against  the  so-called  Alberta  Press 
Act  in  1937.  The  Act  passed  by  the 
Provincial  Legislature  entitled  “An 
Act  To  Ensure  Publication  of  Accurate 
News  and  Information.”  was  ruled 
unconstitutional  by  the  Supreme  Court 
of  Canada. 


Rhotigon,  Heorst 
Executive,  Dies 

Boston,  Mass.  Oct.  9 — Edward  J. 
Rhatigan,  54,  business  manager  of  the 
Hearst  papers  here,  died  Wednesday 
at  the  Massachusetts  General  Hospital 
where  he  had  been  a  patient  for  sev¬ 
eral  days.  He  began  his  association 
with  the  Hearst  organization  in  1921 
as  chief  accountant  of  the  New  York 
Journal.  In  1925  he  was  appointed 
field  auditor,  and  three  years  later 
he  came  to  Boston  as  chief  accountant 
for  the  American,  Record  and  Sun¬ 
day  Advertiser.  He  was  recently  ap¬ 
pointed  resident  assistant  treasurer  of 
the  American  Newspapers,  Inc.,  and 
for  several  years  was  treasurer  of  the 
New  England  Newspaper  Publ’g  Co.* 
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Foreign  Press  Group 
Selects  New  Name 

The  Association  of  Foreign  Press 
Correspondents  in  the  United  States 
changed  its  name  to  the  Foreign  Press 
Association  at  its  25th  annual  meeting 
Oct.  2  at  the  Lotus  Club,  New  York. 
Antonio  Iglesias,  El  Universal,  Mexico 
City,  was  unopposed  for  the  presi¬ 
dency. 

Other  officers  were  elected  as  fol¬ 
lows: 

Vice-presidents.  Alex  II.  Faulkner,  Daily 
Telcyra/'h  apii  Morning  Post,  Ixindon;  anil 
Robert  VVaithman,  Xezvs-Clironicle,  Lundun 
secretary-treasurer,  Lawrence  de  Xeufville, 
Hritisli  Newspapers  (unopposed);  assistant 
secretary.  Dr.  Jan  \’an  .\s.  Xetherland  Indies 
News  .-Vgency  (.\neta);  membership  secretary, 
Guenther  Reinhardt,  Der  Bund.  Herne,  (un¬ 
opposed);  press  secretary,  Naboth  Hedin. 
American-Sueiiish  News  Exchange  (unop 
posed ) . 

Members  of  Executive  Committee:  Carlos 
Davila,  Editors  Press  Service,  Inc.;  James 
Fyfe,  Montreal  Gazette;  Don  Iddon,  Daily 
Mail,  London;  George  Kao,  the  China  Press. 
Shanghai;  Ricardo  dr  Rosas,  Hoy  Havana; 
Andre  Peron,  Havas  .\gency;  A.  D.  Rothman. 
Sydney  Morning  Herald  Service. 

Inscribed  silver  cigarette  boxes  were 
given  to  retiring  President  Waithman 
and  retiring  Secretary  -  Treasurer 
Person. 

Both  had  served  for  two  terms. 

P  &  G  DUZ  COLOR  ADS 

Duz,  Procter  &  Gamble’s  laundry 
soap,  distribution  of  which  has  been 
confined  to  the  eastern  seaboard,  is 
now  moving  westward  and  southward, 
accompanied  by  large  space  in  270 
newspapers.  Newspapers  equipped 
for  color  reproduction  are  getting 
1,000-line  ads  in  red  and  black.  Black 
and  white  ads  are  also  being  run. 
The  ads  are  placed  through  Compton 
Advertising  Agency.  New  York.  Duz. 


which  was  bought  by  P  &  G  from  an- 1 
other  soap  company,  has  been  disi  • 
tributed  in  the  east  for  two  years. 
Eventually  it  will  have  national  dis, 
tribution. 

■ 

Students  Picket 
Lovelorn  Columnist 

Richmond,  Va.,  Oct.  6 — A  hastily 
organized  “Society  for  the  Prevention 
of  Betty  Bly”  from  the  University  of 
Richmond  on  Oct.  2  began  what  red- 
capped  members  termed  “indefinite 
picketing”  of  the  Richmond  Times. 
Dispatch  and  News-Leader  building  j 

Wearing  poorly  scrawled  placards 
declaring  that  “Betty  Bly  Hates  Woo  i 
— We  Hate  Betty”  and  other  less  or-  I 
iginal  slogans,  the  student  pickets  * 
began  pacing  shortly  before  noon. 

A  spokesman  said  the  society  was 
formed  in  protest  against  an  article 
written  by  Miss  Bly,  who  conducts  a 
local  “advice  to  the  lovelorn”  column 
in  which  Miss  Bly  gave  an  answer  to 
the  question,  “How  many  dates  should  ( 
a  boy  and  girl  have  before  they  kiss’" 

Miss  Bly  stated  there  is  no  specific  t 
number,  but  when  kisses  become  rou¬ 
tine,  they  are  “no  more  fun.”  r 

The  collegian  pickets  contend 
through  a  declaration  pasted  to  one  ( 
of  the  posters  that  Miss  Bly  either  is 
a  poor  writer  of  affaires  d’amour,  or 
she  doesn’t  know  U.  of  Richmond  boys, 

■ 

NEW  COFFEE  ADS 

The  R.  C.  Williams  &  Co.,  New  Yoric.  I 
began  a  test  campaign  in  two  New 
York  and  one  Newark  newspaper  this 
week  on  Royal  Scarlet  coffee.  Initial 
ads  measure  900  lines.  Alley  &  Rich¬ 
ards  is  the  advertising  agency. 


HOME  COVERAGE  CARRIER  DELIVERED 


SALT  LAKE 
CITY  ZONE 
Fulllln  36.SS9 
CiraulatlM  3*.248 


SALT  LAKE  UTAH  TOTAL 

COUNTY  MARKET 

FanlllM  S0.3SS  FimIIUi  131.120  FuaillM  207.427 

CIrealatiM  49,259  CirtulatiM  83.030  Ciraulatlon  104,650 
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The  Sunday  Salt  Lake  Tribune 
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National  Representatim:  Sunday  Mapazine  and  Comic  Sections  Color — Black  and  White. 
Reynolds-Fitzgerald,  Inc. 
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ON  A 


ONE  year  and  three  months  ago,  the  Overseas 
News  Agency  came  into  existence  with  modest 
aims  and  a  modest  file. 

It  was  ONA’s  purpose  to  spotlight  the  background  of 
the  big  news  unfolding  here  and  abroad.  Because  of 
the  pressure  of  spot  news,  there  was  room  for  fuller, 
precise,  objective  accounts  of  life  in  the  occupied 
countries. 

In  pursuit  of  those  aims,  our  correspondents,  trained 
American  newspaper  men, 
regularly  have  been  turn¬ 
ing  up  absorbing  stories. 

These  have  attracted  world¬ 
wide  attention.  To  name  new  York  post 
a  few  —  the  Martinique  st.  louis  post-dispatch 

series;  the  fascinating  ac-  Chicago  times 

count  of  the  Rudolf  Hess 

WASHINGTON  TIMES  HERALO 

flight,  regarded  by  all 

1  f  ^  j  PHILADELPHIA  RECORD 

editors  who  featured  it  as 

distinctly  the  most  plans-  Newark  star-ledger 

ihle  story  of  the  war’s  youngstown  vindicator 
most  dramatic  incident ; 

LONDON  DAILY  TELEGRAPH 

the  series  exposing  Hit¬ 
ler’s  stranglehold  on  Havana  el  crisol 

Japan;  the  London  and 
Berne  dispatches  predict¬ 
ing.  long  before  any  other  service,  the  German  invasion 
of  Russia. 

In  the  short  space  of  15  months,  ON  A  has  already 
won  acceptance  as  a  reliable,  enterprising  news  agency 
of  an  entirely  new  character.  No  better  testimony 
supporting  this  claim  can  be  offered  than  the  list  of 


newspapers,  herewith  published  in  part,  subscribing 
to  the  ONA  service. 

Editors  of  these  newspapers  have  found  in  the  ONA 
report,  both  news  and  feature,  copy  of  a  high  quality. 
It  has  enabled  them  to  present  to  their  readers  news 
completely  different  from  that  offered  in  the  columns 
of  competing  newspapers  —  news  crisply,  objectively 
written,  news  illuminating  the  great  blacked-out 
patches  of  the  European  continent. 

ONA  is  not  a  substitute  for  other  services;  it  is  an 

essential  supplement  there- 


ONA  NEWSPAPERS 


ST.  LOUIS  POST-DISPATCH 


CHICAGO  TIMES 


WASHINGTON  TIMES  HERALO 


PHILADELPHIA  RECORD 


NEWARK  STAR-LEDGER 


YOUNGSTOWN  VINDICATOR 


LONDON  DAILY  TELEGRAPH 


HAVANA  EL  CRISOL 


ONA  maintains  bureaus 
SPRINGFIELD  UNION  jjj  Washington,  London, 

^CKSONViLLE  JOURNAL  Lisbon,  Buenos  Aires,  Rio 

r.  LAUDERDALE  TIMES  de  Janeiro  and  New  York. 

Aco  NEWS-TRIBUNE  Additional  bureaus  are  in 

TTAWA  JOURNAL  process  of  formation.  All 

ONTREAL  GAZETTE  directed  by  American 

newspaper  men  of  long 

4N  JUAN  (P.  R.)  WORLD-JOURNAL  ^  ® 

experience.  An[ierican  staff 

UENOS  AIRES  EL  MUNDO  . 

.  correspondents  are  main- 

UENOS  AIRES  LA  CRITICA  .  •  j  • 

tamed  in  other  cities  pro- 
iMA  (PERU)  LA  CRONicA  viding  excellent  listening 

,  and  observation  posts  for 

the  occupied  countries. 
Special  correspondents  are  sent  into  various  European 
countries  on  flying  visits  which  supply  fascinating 
material  for  uncensored  stories  later. 

ONA  is  steadily  growing,  steadily  adding  to  the  list 
of  newspapers  it  serves.  Watch  the  ONA  file  grow. 
Watch  it  and  vou  will  want  it! 


JACKSONVILLE  JOURNAL 


FT.  LAUDERDALE  TIMES 


WACO  NEWS-TRIBUNE 


OTTAWA  JOURNAL 


MONTREAL  GAZETTE 


SAN  JUAN  (P.  R.)  WORLD-JOURNAL 


BUENOS  AIRES  EL  MUNDO 


BUENOS  AIRES  LA  CRITICA 
LIMA  (PERU)  LA  CRONICA 


HERBERT  BAYARD  SWOPE 
Chcdunan 


WILLIAM  ALLEN  WHITE 
Vice-Chairman 
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101  Park  Ave.,  New  York  City 


Arthur  Hodges 
Heads  New  York 
Editors'  Society 

Syracuse  Meeting  Hears 
3  Foreign  Correspondents: 
Morris.  Wiimer.  Roberts 


Gridironers  Seek 
To  Gain  Control 
Of  Press  Club 


and  reflect  the  ^ueve:,,  oecaube  me  more  moaeraie  >  Obtained  by  Succession  recover  control  of  the  national  organi- 

feminine  point  of  statesmen  are  losing  ground  zation.  To  that  end  he  summond  about 

view,  Miss  Kath-  moment.  The  Washington  newspaper  corres-  a  dozen  of  his  Gridiron  followers  to 

erin'e  Vincent,  Winner  who  expects  to  return  pondents  are  experiencing  one  of  those  a  secret  luncheon  meeting  in  the  Wil- 

fashion  editor  of  Europe  in  a  few  days,  flying  by  strange  internal  difficulties  which  lard  Hotel  the  other  day,  in  order  to 

the  New  York  lumber,  declared  the  belief  that  Italy  sometimes  afflict  other  professional  draw  up  a  plan  of  campaign.  So  far. 

Herald  Tribune,  i  H  d  ***  about  ready  to  crack  up  to  be  groups  but  seldom  bother  news  men  however,  nothing  is  definite  except 

told  the  annual  nooqes  merely  wishful  thinking  on  the  part  who  usually  are  too  busy  for  such  that,  if  the  Gridironers  follow  through, 

fall  meeting  of  the  New  York  State  Americans.  England  must  bring  the  things.  Led  by  Harold  Brayman,  its  they  will  find  themselves  in  a  real 
Society  of  Newspaper  Editors  here  Italy  in  ruthless  fashion  even  president,  an  influential  element  in  the  fight 

today  actual  invasion  of  the  peninsula  to  exclusive  Gridiron  Club  has  initiated 

Miss  Vincent’s  remarks  on  the  place  an  a^ressive  can 

of  women  on  the  newspaper  were  in-  u-  .  k  k 

cidental  to  a  talk  on  f^Won  news  in  which  can  be  brought  tional  ^ess  Club 

which  she  pointed  out  that  the  style  ^^amst  the  people  of  the  nations  phes,  the  latter  : 
capital  of  world  had  shifted  from  uprismg  against 

Paris  to  the  United  States  and  that  “"I 1 

snobbishness  and  promotional  activ-  ^  j 

iShSn^  t:  rliSScin  p^ubS.  Sr^Sdisci^ing  the  credence  and  the  services, 

mediate  return  of  Paris  L  the  die-  which  coiJd  be  pla^  in  foreign  ne^ 
tator  of  world  fashions  should  the  war  character^  the  official  Brit- 

end  in  the  next  year  or  two  was  announcements  as  being  true  so 

predicted  by  the  New  York  fashion  expressed  b^ie 

^  the  British  often  rely  on  partial 

CeatorshiD  DUcustad  statements  for  propaganda  purposes. 

In  a  discussion  of  requests  for  vol-  Stotamant,  Ara  Frank 

untary  censorship  of  defense  news,  the  Explaining  that  correspondents  can 
informal  consensus  of  the  editors  was  send  little  except  official  statements 
that  each  instance  must  be  handled  of  Germany,  he  described  the 

on  its  own  merits  with  each  editor  German  reports  of  army  ground  oper- 
deciding  the  question  upon  his  own  utions  as  usually  accurate  although 
understanding  of  what  constitutes  le-  have  not  been  as  reliable  dur- 

gitimate  news  value.  the  Russian  campaign  as  in  earlier 

.  •  u  J  »  phases  of  the  war.  German  reports  of 

Let  your  conscience  be  your  guide,  •  j  i  *• 

1  uSir  and  naval  operations  were  classi- 

was  a  slogan  suggested  to  govern  each  cj  f.iif  -j 
JM  '  t-  ji-  -  r  1  i  fled  as  full  of  propaganda, 

editor  s  handling  of  voluntary  censor-  ^ 

ship  problems.  situation  in  regard  to  Italian 

A_iU  T  tr  J  t  ii _ news  is  similar  to  that  in  Germany 

Arthur  L.  Hodges,  editor  of  the  ...  ..  .u  .  •  u 

D  I  ii  /-  7t  T  \  KT_  —  With  the  exception  that,  in  Mr.  Rob- 

Rockvxlle  Centre  (L.  I.)  Nassau  Re-  ,  ,  u  u 

t,.  1  J  J  *  f  erts  opinion,  the  Italians  have  been 

View-Star,  was  elected  president  of  ,  ,  •  .  .. 

the  society  to  succeed  Wilbur  Forrest, 

executive  editor  of  the  New  York  o  er  igeren  . 

Herald  Tribune.  George  S.  Crandall  ^cial  communiques  were 

of  the  Elmira  Star-Gazette  was  re-  ‘characterized  as  fairly  accurate  so  far 

,  .  ,  ^  . _ A _ _ _ _  as  military  operations  were  con- 

e  ec  re  ry-  .  cerned  but  as  loaded  with  political 

Some  300  guests  attended  an  open  propaganda.  The  Japanese  have  the 
luncheon  meeting  of  the  society  which  ^orst  form  of  censorship.  Mr.  Roberts 


There  is  something  of  a  background 
to  the  suddenly  expressed  desire  of 
the  Gridironers  to  dominate  the  Press 
Club.  President  Roosevelt,  more  that 
.  once,  has  expressed  great  friendliness 

institution,  with  a  membership  well  fQj.  ^jje  national  institution  and  per- 
in  excess  of  2,000  some  550  of  whom  haps  not  to  such  a  degree  for  the  more 
are  resident  in  the  Capital  and  active  limited  Gridiron  organization.  Also 
correspondents  of  daily  newspapers  British  Royalty,  in  the  persons  of  the 

Duke  and  Duchess  of  Windsor  and  the 
The  Gridiron  Club’s  active  member-  Duke  of  Kent  recently  visited  the  Na- 
ship  is  limited  to  50  newspapermen,  tional  Press  Club,  met  the  memben 
But  the  elective  posts  in  the  National  and  foregathered  with  the  Club  of- 
Press  Club,  formerly  largely  preempted  cers. 


YOU  CAN  GET  THE  FACTS  NOW 
ABOUT  ONE  DEFENSE  MARKET 


Get  your  copy  of  the  Appraisal  of  the 


•  An  illustrated  and 
detailed  rerietr  of 
the  growth  of  this 
important  market 
is  presented  con¬ 
cisely  in  ihii 
folder. 


Youngstown  Metropolitan  Dis¬ 
trict  Is  Ohio's  3rd  Most 
Populous 


Is  a  llmifed 
quaaflty 

in  MILK! 
in  MARKETS! 
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Big-headline  developments  in  Latin 
America  find  the  United  Press  ready 
—  v/ith  stronger  coverage  facilities 
than  any  other  service. 

Within  the  past  v/eek  alone  U.P.  has 
scored  these  notev/orthy  news  beats: 

October  3—25  minutes  ahead  on  the 
torpedo  sinking  of  the  Panamanian 
tanker  I.  C.  White. 

October  7  — One  hour  and  25  min¬ 
utes  ahead  with  eye-witness  stories 
of  survivors  of  the  I.  C.  White  at 
Rio  de  Janeiro. 

October  9  — One  hour  and  35  min¬ 
utes  ahead  on  Panama’s  coup  d’etat 
and  the  flight  of  President  Arias. 


Superior 
Latin  American 
Coverage 

Striking 

Latin  American 

Beats 
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EDITOR  &  PUBLISHER 


♦EDI 


THE  FALL  CONVENTIONS 

WITHIN  THE  MEMORY  of  many  active  news- 
pa|)er  men,  all  of  the  corporate  affairs  that 
concerned  newspapers  as  a  business  or  industry 
were  handled  through  the  American  Newspajjers 
Publishers  Association  and  the  Associated  Press. 
Their  annual  meetings  in  New  York  during  April 
for  many  years  furnished  the  only  occasion  for  ex¬ 
changes  of  per.sonal  views  and  ideas  among  men 
from  all  parts  of  the  land  u}x)n  problems  of  man¬ 
agement,  with  the  AP  al.so  providing  opportunity 
for  editorial  discussions. 

It  is  difficult  to  set  an  exact  date  for  the 
departure  from  this  simple  structure,  but  our 
recollection  is  that  between  1910  and  1915,  sev¬ 
eral  ideas  for  more  detailed  cooperation  on 
newsi)ai)er  problems  took  form.  The  great 
regional  as.scK'iations  had  been,  of  course,  active 
in  their  own  .spheres,  and  there  were  the  I.C.M..\., 
the  .Associated  .Adverti.sing  Clubs  of  America  and 
their  several  successors. 

The  .Audit  Bureau  of  Circulations  and  the 
Bureau  of  .Advertising  of  the  .A.N.P..A.  were 
formed  about  the  same  time.  Each  worked  in  its 
own  orbit — the  .A.B.C.  to  provide  definite,  com¬ 
parable  re|X)rts  on  circulation,  the  Bureau  of 
Advertising  to  promote  the  growing  interest  of 
the  national  a<lvertiser  in  the  daily  press.  Within 
a  few  more  years,  the  Newsjjaper  .Advertising 
Executives  .As.sociation  was  re-organized  and 
.strengthened.  .A  few  years  later,  the  .American 
Society  of  Newspaper  Editors  was  organized  on 
a  professional  basis.  Economic  crises  of  increas¬ 
ing  gravity  brought  new  strength  to  the  regional 
groups  and  caused  the  formation  of  state  txalies 
which  emphasized  business  questions.  The.se  are 
now’  represented  by  Newspaper  .Association  Man¬ 
agers,  Inc.  The  Associated  Press  Managing  Edi¬ 
tors’  .Association  came  into  being  to  handle  tech¬ 
nical  questions  of  news  gathering  and  presentation. 

National  and  local  groups  of  mechanical  execu¬ 
tives  have  covered  the  whole  country  within  the 
past  15  years. 

The  growth  has  been  gradual,  but  its  health 
can  be  realized  with  a  glance  at  the  calendar  of 
meetings  in  Chicago  next  week.  The  N..A.E..A. 
and  the  Inland  Daily  Press  .As-scx-iation  open  the 
week,  followed  by  the  .Agricultural  Publishers, 
A.B.C.,  the  .AP  Managing  Editors  and  the  N..A.M. 
Throughout  the  week  there  will  be  meetings  of 
committees  and  directors  of  other  national  as¬ 
sociations,  as  well  as  inter-group  luncheons. 

In  recent  years,  these  Chicago  gatherings  have 
assumed  more  and  more  importance  in  the  na¬ 
tional  publishing  and  adverti.sing  picture.  It  was 
among  them  that  the  program  for  re-organiziiig 
the  Bureau  of  Advertising  was  hammered  into 
rough  shape.  It  was  also  on  these  flcxtrs  that  the 
plan  for  “visualization”  of  daily  newspaper  cir¬ 
culations  was  developed  through  suggestion  and 
critici.sm  until,  at  next  week’s  meeting  of  the 
A.B.C.,  the  adoption  of  a  practical  plan  seems 
assured.  .And  while  the  .AP  Managing  Editors 
cannot  exercise  the  powers  reserved  to  the  .AP 
Board,  the  latter  and  the  management  regard  with 
great  attention  all  requests  that  the  younger 
body  pas.ses  upward.  While  there  is  no  direct 
integration  between  the  .American  Newspaper 
Publishers  .As.sociation  and  the  other  groups,  there 
is  no  doubt  that  the  .A.N.P..A,  is  regarded  as  a 
quasi-parent  bcxly,  and  that  its  approval  is  advis¬ 
able  on  any  steps  of  wide  moment  to  newspapers. 
It  should  W  remembered  also  that  none  of  the.se 
associations  can  impo.se  a  mandate  upon  any 
member.  The  publisher  remains  an  individual¬ 
ist.  He  will  take  advice,  but  he’ll  have  no 
“duces”  or  “Fuehrers”  commanding. 


The  Lord  hath  opened  his  armoury,  and  hath 
brought  forth  the  weapons  of  his  indignation:  for 
this  is  the  work  of  the  Lord  Cod  of  hosts  in  the  land 
of  the  Chaldeans.  Jeremiah  L:  25. 


BRITISH  PROPAGANDA 

FROM  RECENT  ISSUES  of  the  Newspaper 
World,  London,  we  learn  that  British  news¬ 
paper  jteople  are  not  well  plea.sed  with  the  propa¬ 
ganda  job  being  done  by  their  nationals  in  this 
country.  .A  rec*etit  criticism  by  Noel  Monks, 
noted  war  correspondetit,  who  recently  touretl  the 
U.S.A.,  recommended  that  the  whole  Ministry  of 
Information  staff  in  .America,  with  one  or  two 
exceptions,  lx*  replaced  with  jteople  whti  know 
how  to  deal  with  U.S.  newspapermen  and  to  ob¬ 
tain  the  ready  cooperation  of  U.S.  newspa[)ers  in 
placing  Britain’s  story  before  us.  .Au.stralia  has 
done  a  job  Britain  might  well  copy,  he  thinks. 

Mr.  Monks  was  particularly  outraged  by  the 
treatment  accorded  30  .American  reporters  who 
covere<l  the  arrival  of  the  Duke  of  Kent  at 
La  Guardia  Field,  New  York,  recently.  The  Duke, 
he  said,  had  a  gocxl  story  and  was  willing  to  tell 
it,  but  he  was  limited  to  chatter  alxmt  the  weather 
and  similar  inanities  by  Sir  Gerald  Campbell, 
the  information  chief.  Mr.  Monks,  an  able  re¬ 
porter,  resented  this  slur  upon  the  intelligence  of 
his  .American  colleagues,  and  branded  the  inci¬ 
dent  as  a  golden  opportunity  lost.  He  found 
.American  editors,  even  in  the  supposedly  isola¬ 
tionist  mid-west,  eager  for  news  of  British  war 
effort.s — a  demand  that  has  not  been  sati.sfied  at 
all  by  the  output  of  the  British  offic'es  here. 

.American  reporters  can  recall  .several  other  inci¬ 
dents  in  which  first-cla.ss  .stories  of  British  air 


Tffi  SUPPLY  SITUATION 

.A  SURVEY  among  newspaper  executives  in 

charge  of  maintaining  supplies  and  equipment 
indicates  to  Editor  &  Pi  blisiier  that  there  is  no 
immediate  danger  of  a  shortage  of  any  es.sential 
items.  Fore.sighteil  |nircha.ses  of  the  hundreds  of 
minor  chemicals,  pigment.s  solvents,  etc.,  which 
new.spa|x*rs  use  in  relatively  .small  quantitie.s,  but 
which  are  vital  to  the  prixluction  of  a  workman¬ 
like  job.  has  relieved  anxiety  for  the  rest  of  1941 
and  probably  for  some  time  into  194€  for  the 
majority  of  tho.se  reporting. 

Repair  and  replacement  parts  are  assured  under 
a  priority  order  issuetl  a  few  weeks  ago,  but  there 
is  small  pros|)ect  that  any  .steel  will  be  available 
for  expan.sion  of  newsjiafxjr  manufacturing  eiiuip- 
ment.  Where  additional  machinery  is  needed,  it 
may  have  to  lx;  Ixiught  on  the  second-hand 
market,  with  bargain  prices  no  longer  prevailing. 

No  .serious  .shortage  of  chemicals  for  photo¬ 
graph  and  photoengraving  .seems  imminent.  Some 
<leficiency  has  been  reported  in  alcohol  and 
acetic  aci<l,  but  neither  offers  serious  difficulty 
for  the  chemists,  who  are  already  working  on 
substitutes.  There  may  also  arise  a  shortage  of 
coloreil  ink,  chiefly  certain  shades  of  red  and 
yellow,  but,  again,  the  chemists  have  been  busy 
with  new  ingredients  anil  new  proce.sses  for  sev¬ 
eral  months,  with  exc’ellent  pnisfiects  of  success. 

.As  the  ileinands  of  the  ilefense  program  on 
transportation  grow  greater,  there  may  be  .short¬ 
ages  of  materials  of  which  new.spajx>rs  do  not 
carry  large  stocks.  There  may  lx;  lai-k  of  suf¬ 
ficient  containers  for  news  ink. 

Two  positive  contributions  can  be  made  by 
publishers  toward  comfortable  an<l  .safe  o])eration 
of  their  plants  during  the  critieal  days  ahead. 
One  is  con.servation  of  all  raw  materials,  including 
newsprint.  We  don’t  advocate  hoarding;  we  do 
advocate  the  end  of  all  unnecessary  waste,  so  as 
to  minimize  the  load  on  the  national  manufactur¬ 
ing  and  transportation  plant.  The  .second  is 
prompt  release  of  all  containers  and  vehicles,  in- 


and  naval  achievements  have  been  kept  from 
publication.  Sometimes  the  British  were  at  fault, 
sometimes  the  tos.sing  of  the  ball  between  British 
and  .American  authorities  wore  the  story  into  use¬ 
less  shreds.  Happily,  the  .American  Navy  Depart¬ 
ment  has  corre<‘te<l  some  of  the  obvious  defects 
of  its  early  regulations. 

We  can’t  agree  with  Mr.  Monks,  however,  that 


eluding  railroad  cars. 

We  have  commended  the  prudence  with  which 
the  major  newspajiers  have  protected  themselves 
for  a  reasonable  period  ahead,  and  we  do  not 
think  that  that  can  be  considered  as  hoarding. 
Their  buying  has  not  brought  about  a  panicky 
market,  and  prices  have  been  fairly  stable.  There 
is  no  rea.son  why  they  should  lie  otherwise. 


British  propaganda  here  has  been  badly  done. 
We  believe  sincerely  that  a  rush  to  kmd  the  wires 
and  the  news  columns  with  guff  .stories  would 
have  defeated  its  own  end.  There  is  no  question 
bxlay  that  the  British  have  the  sympathy  of  the 
majority  of  .Americans;  whether  they  would  have 
had  that  .sympathy  in  the  face  of  blatant  effort.s 
to  attain  it  is  doubtful. 

Ixindon  newspapers  recently  have  been  crj’ing 
to  have  the  strings  loo.sened  on  the  policy  which 
prevents  them  from  demanding  forcefully  that 
■America  should  get  into  the  war  with  both  feet. 
S<»me  of  them  don’t  like  the  compulsion  of 
patience  which  their  statesmen  .seem  to  have  im- 
po.sed.  .Again,  we  disagree.  British-.American 
relations  would  not  be  improved,  we  are  sure,  if 
there  was  in  London  the  counterpart  of  Dr.  Goeb- 
bels  or  Virginio  Gayda,  emitting  daily  screams 
over  the  ocean.  .All  that  .Americans  want  from 


NOTE  TO  CARTOONISTS 

E.ACH  WEEK,  Editor  &  Fi  rmsher  .scans  scores  > 
of  cartoons  to  select  what  it  thinks  are  three  li 
outstanding  iierformances.  The.se  are  reprcxluced  ‘ 
in  our  pages.  In  thus  viewing  .so  many  examples  j 
of  the  cartooni.st’s  art.  the  impre.s.sion  is  inescap-  | 
able  that  .American  newspajx'rs  are  richly  en-  ^ 
dowed  with  arti.sts  of  intelligence  an<l  drawing 
talent  whose  satire  or  broad  humor  invest  the 
news  of  the  day  with  new  meaning  for  the  reader. 

However,  we  have  a  suggestion.  Many  car¬ 
toons  rely  for  their  effect  upon  printed  labels,  or 
balloons,  and  because  of  the  .smallness  of  the  print 
w^  have  found  the.se  uniformly  hard  to  read. 
The  value  of  a  cartoon  lies  chiefly  in  its  imme¬ 
diate  impact,  its  sniack,  but  when  the  reader  b 
forced  to  pore  tediou.sly  over  a  number  of  smaH- 
lettererl  balloons,  or  labels,  the  cartoon  loses  a 


Britain  is  a  clear,  lielievable  statement  of  facts 
as  they  happen — and  in  general.  That’s  what 
we  have  received.  Sometimes  it  has  come  late, 
well  behind  the  event,  but,  in  the  main,  we  should 
say  that  the  British  effort  has  been  reported 
cleanly,  honestly,  and  w’ithout  too  much  propa¬ 
ganda.  That  looks  to  us  like  the  best  formula. 


great  amount  of  its  effectivene.ss. 

We  would  suggest  that  larger  print  be  used. 
The  space  area  can  generally  stand  it,  and  if  not 
overdone,  the  larger  print  should  not  measure- 
ably  detract  from  the  drawing  it.self. 

We  would  like  to  see  this  idea  tried  in  the 
interests  of  quieker  reading,  greater  effectiveness. 


R 
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Norfolk  (Va.)  Newspapers,  Inc.,  has 

accepted  the  appointment  of  publicity  i  OUCS  vvORTH 
chairman  for  the  National  Christian  T7'M0\A7TM^ 

Mission  to  be  conducted  in  Norfolk 

-  Feb.  8-13.  - 

TT,  publisher  of  ^ee  B.  Weathers,  observing  his  50th  EDWARD  F.  HARKINS,  6 
apers,  was  named  anniversary  of  association  with  the  editor  of  th 

cutive  committee  Shelby  (n!  C.)  Star,  was  honored  by  f  honored  at  a  t. 

the  Rotary  Club  of  Shelby  for  dis-  ‘^"'jheon  recent-  - 

tinguished  service  to  his  community.  ^  ^ 

W  and  executives  of 

r  Frederick  Innes  Ker,  editor  and  Record  and  M 

^  managing  director,  Hamilton  (Ont.)  Sunday  Adver-  M 

■  Spectator,  and  president  of  the  To-  ^iser  on  the  oc- 

/Kk  l]  fonto  branch  of  the  McGill  University  casion  of  his  re-  ■  - 

ijj  Graduates  Society,  will  represent  Me-  tirement.  What  ■ 

I  1^  Gill  University  at  the  inauguration  of  niade  the  tribute 

I  Walter  Theodore  Brown,  M.A.,  Ph.D.,  more  dramatic 

as  chancellor  and  president  of  Vic-  ^vas  the  fact  that 

College  of  the  University  of  Harkins  50  IK 

Toronto,  Oct.  15.  years  ago  to  that 

Lowell  Jessen,  publisher,  Holtville  day,  started  his 

Frank  E.  Gannett  (Cal.)  Tribune  and  Turlock  (Cal.)  newspaper  ca-  E.  F. 

Journal;  Gene  Wither,  assistant  man-  reer.  After  grad- 
'  convalescing  in  aging  editor,  Los  Angeles  Herald  and  uating  from  Boston  College, 
Express;  George  Hoedinghaus,  editor,  first  newspaper  job  was  re 
anaging  editor  of  American  Banking  Institute  maga-  the  old  Boston  Journal 
Itch  and  Pioneer  Wesson,  U.  S.  C.  pub-  worked  from  1891  to  1904. 

iltant  to  the  Office  director,  were  initiated  into  the  Then  he  joined  the  Bosto 

gement,  is  one  of  American  Institute  of  Journalists  I^s  Transcript  for  a  year.  At  fi, 
cans  selected  by  Angeks  alumni  chapter.  Sigma  Delta  ^  j^b  as  copy  reader  on  the 
»nctc  tn  a  Rritish  ^  Oct.  7,  d6sk  and  on  thp  riHp  Hirl 
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In  The  Business  Office 


in  All-American  Comics 


NO 

WONDER 

POP’S 

EYES 

POP 


—in  the  new  sequence 
of  ABBIE  AN'  SLATS 


When  an  old  friend  of  his  in 
Egypt  sends  to  Pop  (Bathless) 
Groggins  the  mummy-  of  a  prin¬ 
cess,  Pop  is  pleased.  She  is  hoth 
heautiful  and.  Pop  remarks,  the 
quietest  woman  he  ever  met.  But 
his  pleasure  fades  when  he  finds 
she  is  raiding  his  icehox  and 
reading  his  hooks.  And  when  she 
begins  walking  and  talking  and 
i  finally  reveals  her  real  name — 

'  well.  Pop's  eyes  really  pop. 

i 

j  No  sequence  of  Raehurn  Van 
j  Buren's  daily  strip  ever  had  a 
more  masterly  mixture  of  fun  and 
mystery  and  drama  than  this  one, 
now  about  to  start.  Would  you 
like  to  start  the  strip  with  it? 

''llwilzSU 

FEATURE 

SYNDICATE 

220  EAST  42nd  street 
NEW  YORK  CITY 
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EDITOR  &  PUBLISHER 


PERSONAL 

MENTION 

continued  from  page  23 


Leonard  G.  Diehl,  associate  general 
manager,  Ogden  (Utah)  Standard- 
Examiner,  has  been  made  chairman 
of  the  aviation  committee  of  the  Ogden 
chamber  of  commerce,  and  is  speeding 
construction  of  Ogden’s  new  airport. 

Howard  Hancock,  advertising  man¬ 
ager,  Roanoke  Rapids  (N.  C.)  Herald. 
has  turned  columnist  for  his  paper 
and  writes  “What’s  New  on  the 
Business  Horizon.” 

Julius  Kmg,  director  of  public  re¬ 
lations  of  Chautauqua  Institution,  and 
until  the  consolidation  of  the  two 
Jamestown  (N.  Y.)  papers,  promotion 
editor  of  the  Jamestown  Post,  plans  to 
open  his  own  ofRce  as  consultant  in 
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public  relations  and  promotion  prob¬ 
lems. 

Richard  V.  Nelson  has  been  named 
assistant  manager  of  the  local  di^lay 
advertising  department  of  the  Des 
Moines  (la.)  Register  and  Tribune. 

John  F.  Collins,  formerly  with  the 
Albany  Times  Union  and  the  Albany 
Knickerbocker  News  circulation  de¬ 
partments,  is  now  on  the  rural  circu¬ 
lation  staff  of  the  Troy  (N.  Y.)  Record 
Newspapers. 

George  W.  Sisler  has  been  added  to 
the  advertising  staff  of  the  Okmulgee 
(Okla.)  Daily  Times  succeeding  Or¬ 
ville  T.  Betancourt,  who  resigned  to 
join  the  advertising  staff  of  the  Miami 
(Okla.)  News-Record. 


In  The  Editorial  Rooms 


VICTOR  B.  WESTPHAL,  former  Boise 

resident,  and  for  many  years  en¬ 
gaged  in  newspaper  work,  assumed  the 
duties  of  managing  editor  of  the  Boise 
Idaho  Daily  Statesman  Oct.  2.  West- 
phal  goes  to  Boise  from  the  Seattle 
Times. 

Meredith  Williams,  former  Okla¬ 
homa  City  Daily  Oklahoman,  Times 
and  News  reporter,  and  recently  edu¬ 
cation  director  of  the  state  depart¬ 
ment  of  public  safety  in  Oklahoma,  is 
seriously  ill  from  intestinal  infection. 

William  P.  McDowell,  of  Sharon  has 
succeeded  Leon  H.  Walter,  as  manag¬ 
ing  editor  of  the  Oil  City  (Pa.)  Bliz¬ 
zard. 

Bryce  W.  Anderson,  swing  man  on 
the  city,  state  and  intermountain  desks 
of  the  Salt  Lake  Tribune,  has  joined 
the  staff  of  the  Missoula  (Mont.)  Mis- 
soulian  and  Sentinel.  Mac  R.  John¬ 
son,  formerly  rewrite  man,  has  taken 
over  Anderson’s  post  on  the  Tribune. 

Gordon  Porter,  formerly  copy  reader 
on  the  San  Francisco  Examiner,  and 
Clayton  Darrah,  formerly  reporter  on 
the  Boise  Idaho  Statesman,  have 
joined  the  Salt  Lake  Tribune  as  re¬ 
porters. 

Clarence  Williams,  Salt  Lake  Tele¬ 
gram  reporter,  and  Mrs.  Williams  are 
the  parents  of  a  daughter  bom  re¬ 
cently. 

Harry  R.  Sanford  on  Oct.  2  cele¬ 
brated  his  75th  birthday,  marking  him 
as  one  of  the  oldest  newspapermen  in 
Western  New  York,  both  in  years  and 
point  of  service.  He  began  his  news¬ 
paper  career  a  half  century  ago  and 
has  covered  assignments  in  Penn  Yan, 
N.  Y.,  since  that  time  for  Western 
New  York  dailies. 

Kirk  Hill,  telegraph  editor  of  the 
Galveston  Tribune  has  returned  to  his 
desk  after  a  6-months  stretch  in  the 
army.  He  was  discharged  under  terms 
of  the  recent  deferment  (28  years) 
act.  He  celebrated  his  return  by 
marrying  (Oct.  1)  Miss  Marie  Eliza¬ 
beth  Williams,  secretary  of  Galveston’s 
county  judge. 

Miss  Anita  Cook,  former  assistant 
society  editor  of  the  Austin  Tribune, 
is  now  society  editor  of  the  Galveston 
Tribune,  succeeding  Miss  Margaret 
Lentz  who  has  accepted  a  society  desk 
position  with  the  Son  Antonio  Evening 
News. 

Albert  I.  Prince,  news  editor  of  the 
Hartford  (Conn.)  Times,  is  now  doing 
promotion  work  on  that  paper. 

W.  S.  Edgar,  who  commenced  his 
newspaper  career  on  the  Peterborough 
(Ont.)  Evening  Examiner  and  was 
later  editor  of  Montreal  Weekly  Wit¬ 
ness,  has  left  the  telegraph  desk  of 
Montreal  Gazette  to  become  editor  of 
the  Montreal  Monitor,  a  suburban 
weekly. 

Harold  McNamara,  sports  writer, 
Montreal  Gazette,  has  joined  the 
Toronto  staff  of  the  Canadian  Press. 


Mrs.  Woodrow  Price,  society  editor 
of  the  Raleigh  (N.  C.)  Times,  has 
joined  the  editorial  staff  of  the  Kan¬ 
napolis  (N.  C.)  Daily  Independent. 

Smith  Barrier,  formerly  of  the  Con¬ 
cord  (N.  C.)  Daily  Tribune,  has  been 
made  sports  editor  of  the  Greensboro 
(N.  C.)  Record,  succeeding  Jack 
Homer,  who  has  been  moved  up  to  the 
desk  in  the  sports  department  of  the 
(rreensboro  (N.  C.)  Daily  News. 

William  H.  Zerbe,  dean  of  the  New 
York  Herald-Tribune’s  photographers, 
addressed  the  Schenectady,  N.  Y., 
Photographic  Society  Oct.  8  on  “Tak¬ 
ing  News  Pictures.” 

Charley  O’Rourke,  who  won  a  repu¬ 
tation  as  a  passer  on  the  Boston  Col¬ 
lege  team,  and  expert  on  the  game, 
will  cover  the  big  football  games  as  a 
special  writer  for  the  Boston  Post. 

John  Hurley,  Boston  Post  photog¬ 
rapher,  became  the  father  of  a  daugh¬ 
ter,  his  first  child,  Oct.  6. 

L.  H.  Ledford,  Jr.,  former  news  edi¬ 
tor  of  the  Milledgeville  (Ga.)  Times 
and  the  Macon  News,  has  become  news 
editor  and  city  circulation  director  of 
the  Cordele  (Ga.)  Dispatch. 

Don  DeMichaels,  Chicago  Herald- 
American  editorial  staff  member,  and 
Mrs.  DeMichaels  are  the  parents  of  a 
daughter,  Judith  Elizabeth,  bom  Oct. 
4  at  Henrotin  Hospital.  Chicago. 

Herman  G.  Nelson  of  the  editorial 
staff  of  the  Rockford  (Ill.)  Morning 
Star,  a  supervisor  of  Winnebago 
county  for  the  last  six  years,  will  seek 
nomination  as  state  representative 
from  the  Tenth  senatorial  district  on 
the  Republican  ticket  at  the  primary 
election  next  April. 

Walter  G.  Cowan  with  the  New  Or¬ 
leans  Item  for  five  years  as  reporter 
and  assistant  city  editor  has  left  that 
paper  to  take  a  publicity  position  with 
the  Gulf,  Mobile  and  Northern  rail¬ 
road. 

Lee  Delaune,  photographer  with  the 
New  Orleans  Item  for  six  years,  has 
left  that  paper  to  becom.e  a  photog¬ 
rapher  for  the  Times-Picayune  and 
New  Orleans  States. 

Mr.  and  Mrs.  John  H.  Turner  be¬ 
came  the  parents  of  a  daughter,  Shar- 
ron  Charlene  recently.  Turner  is  a 
photographer  for  the  Daily  Okla¬ 
homan  and  Oklahoma  City  Times. 

Elmer  Peterson,  for  10  years  a  cor¬ 
respondent  for  the  Associated  Press 
in  Europe,  is  now  broadcasting  as  a 
news  £malyst  for  WCCO,  Minneapolis. 
He  was  at  one  time  employed  on  the 
Minneapolis  Tribune. 

Glenn  Cunningham,  city  editor,  Des 
Moines  (la.)  Register,  and  Mrs.  Cun¬ 
ningham  are  parents  of  a  daughter, 
bom  recently  at  Mercy  hospital. 

Nell  Giles,  Boston  (Mass.)  Globe 
columnist  and  noted  radio  commenta¬ 
tor,  was  one  of  the  lecturers  at  the  first 
women’s  convocation  of  the  Fall  term 
at  the  University  of  New  Hampshire, 
Durham,  N.  H.,  Oct.  2. 

James  LeRoy  Rosenberg,  son  of  Roy 
Rosenberg,  editor  of  the  Inglewood 
(Cal.)  Daily  News,  has  joined  the 
United  Press  bureau  in  San  Diego, 
Calif. 

Wilbur  Jennings,  reporter,  Fred¬ 
ericksburg  (Va.)  Free  Lance-Star, 
and  Mrs.  Jennings  are  parents  of  a 
son,  bom  recently. 

Robert  M.  Hodges,  former  editor  of 
the  Burlington  (N.  C.)  Times-News, 
has  been  named  director  of  the  Wash¬ 
ington  and  Lee  University  news  bu¬ 
reau  and  instructor  in  journalism  at 
the  Lexington,  Va.,  institution. 

Linton  C.  Hopkins,  Jr.,  state  news 
editor  of  the  Atlanta  (Ga.)  Journal, 
recently  became  permanent  possessor 
of  the  Alvin  B.  Cates  Trophy  by  vir¬ 
tue  of  his  victory  in  the  finals  of  the 


annual  Press  Tennis  Tournament. 

Gerald  F.  Dietz,  rewriteman,  PhU. 
adelphia  Evening  Public  Ledger,  amj 
Mrs.  Dietz  are  the  parents  of  a  dau^. 
ter,  their  second  child,  bom  Sept.  2S 

Arthur  Boyle,  financial  editor,  Pliy. 
adelphia  Evening  Bulletin,  and  Mn 
Boyle,  are  the  parents  of  a  dau^^ 
ter,  their  third  child,  bom  Septea. 
ber  29. 

Edward  Delaney,  sports  writer,  Phy, 
adelphia  Daily  News,  and  Mrs.  D*, 
laney,  are  the  parents  of  a  daughter 
their  third  child,  bom  recently. 

John  D.  Paulus,  promotion  editor  d 
the  Pittsburgh  Press,  and  Elmer  Prkf 
director  of  the  Press  Air  Tour  Clulu 
discussed  creation  of  an  organizatkm 
of  private  pilots  and  private  plane 
owners  before  a  meeting  of  the  Pitts- 
burgh  Aero  Club  at  the  Hotel  Henry 
Oct.  2. 

Miss  Maude  Ferguson,  women's  edi 
tor,  Calgary  Herald,  has  been 
pointed  head  of  the  women’s  news  di¬ 
vision  of  the  Canadian  Department  of 
Information.  She  is  a  sister  of  George 
Ferguson,  editor  of  the  Winnipeg  Free 
Press. 

Lawrence  McCracken,  formerly  on 
the  editorial  staffs  of  the  Detroit  Fret 
Press  and  the  Pontiac  (Mich.)  Prea, 
has  been  appointed  director  of  the 
Michigan  liquor  control  commission’s 
newly-created  division  of  research. 

Dan  McGuire,  Berkeley  ((Tal.)  Go- 
zette  sports  writer,  and  Mrs.  McGuire 
announced  the  birth  of  a  daughter 
their  second.  Sept.  14.  McGuire’s 
Monday  sports  column  carried  the 
new  arrival’s  byline,  Bonnie  Mary. 

Max  Roby,  Jr.,  heretofore  radio  news 
reporter  for  various  stations  in  Okla¬ 
homa,  has  joined  the  editorial  staff  of 
the  Alva  (Okla.)  Review-Courier. 

Conrad  Erickson,  Jr.,  night  polia 
reporter,  Lincoln  (Neb.)  Star,  has 
taken  a  position  with  Montgomery 
Ward  Co.  in  Lincoln. 

Gooley  Miller  has  joined  the  stafl 
of  the  Suffolk  (Va.)  News-Herald  as 
sports  writer  and  photographer.  He 
was  formerly  with  the  news  staff  of 
the  Beckley  (W.  Va.)  Newspapers. 


F 


Wedding  Bells 


ALBERT  W.  COTTON,  sports  editor. 

Jackson  (Mich.)  Citizen  Patriot,  to 
Miss  Martha  Lamoreaux,  former  as¬ 
sistant  society  editor  of  the  Citizen 
Patriot,  Oct.  4  in  Jackson. 

Miss  Flora  Von  Petit  to  H.  Paul  Dra- 
heim,  in  charge  of  the  Herkimer 
(N.  Y.)  bureau,  Utica  (N.  Y.)  Prest 
and  Observer-Dispatch,  Sept.  1. 

Arthur  F.  Grant,  Pittsburgh  Pott 
Gazette  staff,  to  Miss  Kathryn  Beitsdi 
at  Beaver  Falls,  Pa.,  Sept.  27. 

Miss  Doris  Claire  Cornellier,  proof¬ 
reader,  Fall  River  (Mass.)  Herald 
News,  to  James  Joseph  Fleming  of 
Fall  River,  at  St.  Anne’s  Church,  that 
city,  Oct.  4. 

Antone  Gerhardt  Singsen,  editorial  f 
staff.  Providence  (R.  I.)  Journal- 
Bulletin,  to  Miss  Mary  Ellen  McKee  of 
Glencoe,  Ill.,  at  St.  Elizabeth’s  Churdi 
in  Glencoe  Sept.  27. 

Miss  Zula  Whatley  Williams,  society 
editor,  San  Antonio  Evening  News,  re¬ 
cently  to  George  John  Vizard,  Jr.,  in¬ 
structor  at  a  Uvalde  (Tex.)  flying 
school. 

Russell  E.  Trotman,  reporter.  Spring- 
field  (Mass.)  Republican,  to  Miss  Mar¬ 
jorie  E.  White,  Oct.  4  in  First  Con¬ 
gregational  Church,  Ashburnham. 
Mass. 

William  G.  Hetherington,  repiorter. 
Newark  (N.  J.)  Evening  News  to  Miss 
Ann  Cecilia  Conneen,  Oct.  4  at  Our 
Lady  of  Sorrows  Church,  South 
Orange,  N.  J. 
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ONE  NEW  FOR  TWO  OLD 

John  G.  Kelly,  publisher  of  the  Walla  Walla  (Wash.) 

j  Jfe3  :  Union-Bulletin,  has  found  his  Blue  Streak  Mixer  to 

'  «  i  K  •  «  • 

be  a  sound  investment.  He  writes: 

“The  Model  30  purchased  by  the  Walla  Walla 

Union-Bulletin  replaced  tw'o  older  machines.  It  gives 

us  four  additional  type  faces  and  a  considerable 

saving  of  effort  and  power. 

“Through  simple  shifts  (with  the  One-Turn  Shift) 

all  magazines  are  quickly  accessible  with  a  minimum  of  effort.  No  liners 

need  be  changed  with  our  six-pocket  mold  disk.  No  slugs  are  hand  sawed 

as  this  machine  is  equipped  with  a  Mohr  Lino-Saw.  The  Thirty  is  the 

most  versatile  machine  we  have,  being  used  for  advertising  composition, 

heads,  cut  lines  and  straight  matter. 

“These  features  of  our  Blue  Streak  Mixer  all  make  for  a  valuable 
saving  of  time,  upkeep  and  operation  cost.” 


John  G.  Kelly 
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Blue  Streak 
MIXERS 

Produce 

T o  assure  future  mechanical 
efficiency,  alert  newspaper 
executives  are  specifying 
Blue  Streak  Linotypes.  From 
the  evidence  of  proved  per¬ 
formances,  they  know  that 
Blue  Streak  operation  and 
maintenance  simplifies  and 
speeds  production. 


The  experience  of  these  two  Western  newspapers,  the  Walla 
Walla  Union-Bulletin  and  the  Aberdeen  Daily  World,  will  in¬ 
terest  all  newspaper  executives  concerned  with  the  future  effi¬ 
ciency  of  their  mechanical  departments. 

Ask  your  Linotype  representative  to  show  you  how  the  sim¬ 
plicity  and  operating  ease  of  Blue  Streak  Linotypes  assure 
greater  plant  efficiency  with  faster  production  at  less  cost. 


UNOTYPE^ 


l-molvp*  Owfcerrillc  Bold  and  A-P-L  Cation  Old  Fact  Italic 
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ADVERTISERS’  SATISFACTION 

W.  A.  Rupp,  publisher  of  The  Daily  World  at  Aberdeen,  Wash., 
installed  two  Blue  Streak  Mixers  a  little  over  four  years  ago.  Their 
long-range  efficient  service  causes  Mr.  Rupp  to  write: 

“We  have  eight  Linotypes  in  our  plant  but  the  30s  are  the  ones 
we  prize.  They  give  us  a  versatility  and  range  in  type  faces  that  make 
them  ideal  for  ad  and  head  letter  composition. 

“These  Blue  Streaks  have  eliminated  the  food  store  advertising 
bugaboo.  Hand  composition  is  practically  a  thing  of  the  past— the 
machines  are  a  veritable  type  foundry  in  themselves. 

“Our  Blue  Streak  Mixers  have  been  in  our  plant  for  more  than 
four  years  with  pleasing  results  to  ourselves  and  expressions  of 
satisfaction  from  our  advertisers.” 
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New  Contributions 
Increase  Zenger  Fund 


THE  John  Peter  Zenger  Memorial 
Fund  for  the  erection  of  a  memorial 
shrine  to  the  Bill  of  Rights  and  Press 
Freedom  on  the  historic  green  of  old 
St.  Paul’s  Church,  Eastchester,  New 
York,  has  been  approved  and  spon¬ 
sored  by  the  American  Newspaper 
Publishers  Association,  American  So¬ 
ciety  of  Newspaper  Editors,  Inland 
Daily  Press  Association,  National  Ekli- 
torial  Association,  Southern  Newspa¬ 
per  Publishers  Association  and  Penn¬ 
sylvania  and  New  York  State  News¬ 
paper  Publishers  Associations. 

Press  Commission 


ClIASLES  L.  Allek 
Jekome  D.  Baenum 
James  W.  Beowh 
Rov  A.  Brown 
Howard  H.  Butler 
\Vu.  G.  Cuanoler 
J.  E.  Chappeu, 
Howard  Davis 
Walter  M.  Dear 


Wm.  R.  Hearst,  Jr. 
R.  B.  Howard 
Henry  M.  James 
Walter  C.  Johnson 
John  B.  Long 
John  L.  Meyer 
V.  Miller 
.\.  H.  Sulzberger 
Karl  H.  Thiesing 


Hdwin  S.  Friendly  Wm.  .\llen  White 

William  N.  Hardy  Cranston  Wiixiams 

Contributions  Received  to  Dote 

Crombie  Allen,  California  Newspaper 

Publishers  Assn .  $10.00 

.Mpena  (Mich.)  News  (Emmet  Rich¬ 
ards)  .  S.OO 

.\merican  Newspaper  Publishers  As¬ 
sociation  .  500.00 

.\shlee  Publishing  Co.,  New  York 

City  (H.  S.  .\shman) .  2  00 

Baton  Rouge  (La.)  State  Times  & 

.\dvocate  (Chas.  P.  Manship) .  25.00 

Biloxi-Gulfport  (Miss.)  Daily  Herald 

(W.  G.  Wilkes) .  10.00 

H.  M.  Bitncr,  Pittsburgh  (Pa.)  Sun- 

Telegraph  .  10.00 

Brush-Moore  Newspapers,  Canton, 

Ohio  (Roy  Moore) .  200.00 

Buffalo  (N.  Y.)  Evening  News  (E. 

H.  Butler)  .  100.00 

Dr.  Frank  E.  Burkhalter,  Dept,  of 

Journalism,  Waco,  Texas .  2.50 

Burlington  (Vt.)  Free  Press  (David 

W.  Howe)  .  20.00 

Centralia  (Ill.)  Evening  Sentinel 

(Verne  E.  Joy) .  20.00 

W.  G.  Chandler,  The  Scripps-Howard 

Newspapers  .  20.00 

Chattanooga  (Tenn.)  Times  (James 

M.  Adams)  .  25.00 

Chicago  (Ill.)  Times  (S.  E.  Thoma¬ 
son)  .  100.00 

Bernard  Peter  C^ristmann,  Chicago 

(Ill.)  TIcrald-American  .  1.00 

Cleveland  (Ohio)  Plain  Dealer  (John 

S.  McCarrens)  .  500.00 

John  Cowles,  Minneapolis  (Minn.) 

Star-Journal  &  Tribune .  25.00 

Dalis  (Texas)  Morning  News  (Ted 

Dealey)  .  100.00 

Leigh  Danenberg,  Sunday  Herald, 

Bridgeport,  Conn .  10.00 

Detroit  (Mich.)  News  (W.  E. 

Scripps)  .  110.00 

Dixon  (Ill.)  Evening  Telegraph 

(Mrs.  Mabel  S.  Shaw) .  5.00 

Duluth  (Minn.)  Herald  &  News-Trib¬ 
une  (Victor  F.  Ridder) .  10.00 

Easton  (Pa.)  Express  (J.  L.  Stack. 

bouse)  .  25.00 

Emporia  (Kan.)  Gazette  (W’m. 

Allen  White)  .  100.00 

Kscanaba  (Mich.)  Daily  Press  (John 

P.  Norton)  .  10.00 

The  Gannett  Newspapers  (Frank  E. 

Gannett)  .  500.00 

Gastonia  (N.  C.)  Daily  Gazette  (J. 

W.  Atkins)  .  5.00 

Txiuis  F.  Gautier,  Publishers’  As¬ 
sociation  of  New  York  City .  5.00 

Greenfield  (Mass.)  Recorder -Gazette 

(H.  Irving  Jenks) .  5.00 

Max  R.  Grossman,  Dept,  of  Journal¬ 
ism,  Boston  University,  Boston..  S.OO 

Hamilton  (Ohio)  Journal  -  News 

Homer  Gard)  .  50.00 

Hearst  Newspapers,  New  York  City 

(J.  D.  Gortatowsky) .  500.00 

K.  Hoe  4  Co.,  Inc.,  New  York  City 

(H.  M.  Tillinghast) .  50.00 

Houston  (Texas)  Post  Employees 

(Mrs.  oiveta  Culp  Hobby) .  158.50 

International  News  Service,  New  York 

City  (Joseph  V.  Connolly) .  500.00 

Tanesville  (Wise.)  Daily  Gazette 

(Robert  W.  Bliss) .  25.00 

Jeannette  (Pa.)  News-Dispatch  (C. 

M.  BomWger)  .  S.OO 

Jersey  City  (N.  J.)  Jersey  Journal 

(Walter  M.  Dear) .  100.00 

Johnson  City  (Tenn.)  Press-Chronicle 

(Carl  A.  Jones,  Jr.) .  5.00 

Walter  C.  Johnson,  Southern  News¬ 
paper  Publishers  Association .  10.00 


George  R.  Katz,  The  Katz  .\gency, 

Inc.,  New  York  City .  50.00 

George  F.  Kearney,  Philadelphia 

Ledger  Syndicate  .  20.00 

The  John  S.  Knight  Newspapers  (De¬ 
troit,  Akron,  Miami)  .  100.00 

Knoxville  (Tenn.)  Journal  (Henry 

C.  Page)  .  5.00 

La  Salle  (III.)  Post-Tribune  -  Sterling 

(Ill.)  Daily  Gazette  (Preston  F. 

Grandon)  .  25.00 

Lightner  Publishing  Co.,  Chicago,  Ill. 

(Otto  C.  Lightner) .  10.00 

Lock  Haven  (Pa.)  Express  (Frank 

D.  O’Reilly)  .  S.OO 

Los  Angeles  (Cal.)  Times  (Norman 

Chandler)  .  100.00 

J.  Noel  Macy,  Westchester  News¬ 
papers,  N’ew  York .  25.00 

McClure  Newspaper  Syndicate,  New 

York  City  (Richard  H.  Waldo)..  50.00 

Middletown  (Conn.)  Press  (Elmer  S. 

Hubbell)  .  10.00 

Miscellaneous  .  2.00 

\'.  Miller,  New  York  Herald 

Tribune  .  10.00 

Wally  M.  Miller,  Miller  &  Froehlich 

Bakery,  Waverly,  N.  Y .  5.00 

Monroe  (Mich.)  Evening  News  (JS 

Gray)  .  10.00 

M.  C.  Moore,  Beverly  Hills,  Calif..  5.00 

Geo.  11.  Morrill  Co.,  New  York  City 

(Arthur  S.  Thompson) .  10.00 

Bert  Moses,  Rushville,  Ind .  5.00 

New  Haven  (Conn.)  Register  (John 

Day  Jackson)  .  100.00 

New  York  (N.  Y.)  Daily  News 

(Joseph  Mcdill  Patterson) .  500.U0 

New  York  (N.  Y.)  Herald  Tribune 

(Howard  Davis)  .  500.00 

New  York  Sun  (E.  S.  Friendly) _  100.00 

New  York  (N.  Y.)  Times  (.\rthur 

Hays  Sulzberger)  .  500.00 

Niagara  Falls  (X'.  Y.)  Gazette  (A. 

C.  Deuel)  .  25.00 

Norristown  (Pa.)  Times  Herald  (R. 

B.  Strassburger)  .  25.00 

Oklahoma  City  (Okla.)  Daily  Okla¬ 
homan  &  Times  (E.  K.  Gaylord) . .  200.00 

E.  J.  Pelz,  Publishers  .Association  of 

New  York  City .  5.00 

Pontiac  (Mich.)  Daily  Press  (H.  A. 

Fitzgerald)  .  25.00 

Racine  (Wise.)  Journal-Times  (F.  R. 

Starbuck)  .  10.00 

Redlands  (Cal.)  Facts  (Paul  W. 

Moore)  .  5.00 

Richmond  (Va.)  News  Leader  (John 

Stewart  Bryan)  .  10.00 

Rock  Hill  (S.  C.)  Herald  (O.  W. 

Huckle)  .  10.00 

St.  Louis  (Mo.)  Globe-Democrat  (E. 

Lansing  Ray)  .  100.00 

St.  Petersburg  (Fla.)  Independent 

(L.  Chauncey  Brown) .  5.00 

San  Antonio  (Texas)  Express  and 
Evening  News  (Frank  G.  Hunt¬ 
ress)  .  100.00 

San  Rafael  (Cal.)  Independent  (Roy 

A.  Brown)  .  10.00 

Scripps-Howard  Newspapers  (W.  W. 

Hawkins)  .  500.00 

Speidel  Newspapers,  Palo  Alto,  Cal. 

(Merritt  C.  Speidel) .  25.00 

Spokane  (Wash.)  Spokesman-Review 

(W.  H.  Cowles..) .  50.00 

G.  F.  Steele  4  Co.,  Inc.,  New  York, 

(V.  R.  Coudert) .  50.00 

Tarentum  (Pa.)  The  Valley  Daily 

News  (Charles  P.  Howe) .  10.00 

F.  W.  Thome,  Newark  Sunday  Call  10.00 
Basil  L.  Walters  (Minneapolis  Star 

Journal  4  Tribune) .  6.00 

Washington  (D.  C.)  Star  (Fleming 

Newbold)  .  100.00 

Mr.  and  Mrs.  Campbell  Watson, 

Berkeley,  Calif .  5.00 

Waterbury  ((^n.)  American  (Wm. 

J.  Pape)  .  25.00 

Waukegan  (Ill.)  Post  (Ernest  L. 

Pratt)  .  10.00 

West  C^Kster  (Pa.)  Legal  Intelli¬ 
gencer  .  1.00 

Western  X’ewspaper  Union,  New 

York  City  (J^n  H.  Perry) .  25.00 

Williamsport  (Pa.)  Grit  (George  R. 

I^made)  .  25.00 

Williamsport  (Pa.)  Sun  Gazette 

(John  E.  Person) . ' .  25.00 

Winston-Salem  (N.  C.)  Journal  and 

Sentinel  (Gordon  Gray) .  25.00 

Worcester  (Mass.)  Telegram  4  Ga¬ 
zette  (George  F.  Booth) .  200.00 

Joseph  H.  Worden,  Jr.,  Orangeburg, 

N.  Y .  1.00 

Total . $7,639.00 

Custodians  of  the  Fund  are  the 
Rev.  W.  Harold  Weigle,  DJD.,  Rector 
of  St.  Paul’s  Church  and  James  W. 
Brown  of  Editor  &  Publisher. 


Depository  of  the  B\md  is  the  Na¬ 
tional  City  Bank,  Times  Square 
Branch,  New  York  City. 

Auditors  are  the  J.  K.  Lasser  Co., 
New  York  City, 

Commissioner  of  Internal  Rev¬ 
enue  has  ruled  that  the  Fund  is  ex¬ 
empt  from  income  tax,  capital  stock 
and  social  security  taxes  and  that  all 
contributions  to  the  Fund  are  deducti¬ 
ble  by  the  donors  in  arriving  at  their 
taxable  net  income. 

Voicing  the  sentiments  of  the  spon¬ 
sors  and  members  of  the  Press  Com¬ 
mission,  Editor  &  Publisher  wishes  to 
say,  “Many  thanks,”  to  all  contributors 
and  to  manifest  its  appreciation  for 
the  interest  and  co-operation  given  to 
the  Fund  by  so  many  influential  fac¬ 
tors  in  the  field.  It  is  gratifying  that 
since  April  $7,600  in  cash  has  been 
raised  for  this  worthy  memorial  to  the 
courageous  Dutch  Colonial  Printer 
Zenger  whose  arrest  and  incarceration 
and  trial  helped  mightily  to  establish 
freedom  of  the  press  in  America. 

Editor  &  Publisher  believes  that 
with  such  sponsorship  and  such  a  list 
of  important  newspapers  and  publish¬ 
ers  and  allied  interests  co-operating 
it  will  be  possible  to  raise  the  balance 
of  the  amount  required  so  as  to  have 
the  cornerstone  of  the  memorial  laid  in 
proper  foundations  on  the  historic 
Old  Green  during  the  Bill  of  Rights 
Anniversary  Celebration  on  December 
15. 

If  you  have  not  already  contributed, 
will  you  not  kindly  do  so  at  once? 
Please  make  checks  payable  to  the 
Zenger  Memorial  Fund  and  if  further 
information  is  desired  please  write  to 
headquarters  — 1700  Times  Building, 
1475  Broadway,  New  York  City. 

N.  Y.  U.  Publishes 
Mellett  Lectures 

New  York  University’s  department 
of  journalism  Oct.  9  published  a  pri¬ 
vately-printed  edition  of  “Dynamic 
Journalism,”  ^  a  series  of  12  lectures 
delivered  by  as  many  outstanding 
American  journalists  as  a  memorial 
to  the  late  Don  R.  Mellett,  crusading 
editor  of  the  Canton  (Ohio)  Daily 
News. 

Edited  by  Dr.  Henry  B.  Rathbone, 
professor-emeritus  of  the  University’s 
School  of  Commerce,  Accounts,  and 
Finance,  the  book  was  sponsored  by 
the  Don  R.  Mellett  Foundation  com¬ 
mittee  of  James  Wright  Brown,  Sr., 
president  of  Editor  &  Publisher;  Dr. 
Gregory  Mason,  chairman  of  the  New 
York  University  department  of  jour¬ 
nalism,  and  Robert  R.  McCormick, 
president  and  publisher  of  the  Chicago 
Tribune. 

The  memorial  lectures  were  estab¬ 
lished  by  the  efforts  of  the  late  Pro¬ 
fessor  James  Melvin  Lee  shortly  after 
Mr.  Mellett  was  assassinated  because 
of  his  exposure  in  the  Daily  News 


EDITOR  &  PUBLISHER 

he  Na-  of  the  association  of  criminals  and  cht 
Square  officials  in  C^ton. 


Annual  lectures  given  in  various 
colleges  throughout  the  country  dur. 
ing  the  past  12  years,  and  the  speak- 
ers  follow: 

“Local  Government  and  the  Press,”  bj  -.L 
late  Marlen  E.  Pew,  editor  of  Eoiroa  &  pi-i. 
lisher,  at  the  Twentieth  Annual  Journal-,, 
Week  at  the  University  of  Missouri. 

“Newspapers  and  the  Public  Service,"  l 
Professor  Burges  Johnson  of  Syracuse' 
versity,  before  students  of  the  Medill  Sctioo; 
of  Journalism,  Northwestern  University. 

"The  Newspaper,”  by  Mr.  McCormicl  ^ 
the  Chicago  Tribune,  before  students  of 
department  of  journalism.  University  of  1,^. 

“The  Right  of  Free  Hearing;  The  Frtoi,, 
of  the  Reader!”,  by  Carl  C.  Magee,  editor  of 
the  Oklahoma  News,  before  editors,  studem, 
and  faculty  at  the  University  of  Colorado 

“Freedom  of  News,”  by  Roy  Roberts,  nm. 
aging  editor  of  the  Kansas  City  Star,  at  tl* 
University  of  Kansas. 

“Journalism  and  Public  Affairs,”  by  Bnict 
Bliven,  president  and  editor  of  the  .Vft 
Republic,  at  .Sarah  Lawrence  College,  hrooi 
ville,  N.  Y. 

“The  Editor’s  Uneasy  Chair,”  by  Xd** 
P.  Poyiiter,  erlitor  of  the  Columbus  Cilistt 
at  the  University  of  Minnesota. 

“The  Responsible  Editor,”  by  Grove  Pa|. 
terson,  editor  of  the  Toledo  Blade,  at  the 
University  of  Illinois. 

“The  Printed  Word,”  by  the  late  Dr.  Job 
H.  Finley  of  the  Sew  York  Times,  before  tin 
Southwestern  Journalism  Congress  at  Bayloi 
University,  Waco,  Texas. 

“Your  -American  Press,”  by  Roy  \V.  tt.»- 
ard  of  the  Scripps-Howard  Newspapers,  at 
Stanford  University. 

“The  Scholar  in  Journalism,”  by  Frla 
Morley,  president-elect  of  Haverford 
before  students  of  the  Graduate  School  of 
Journalism  at  (Columbia  University. 

“The  New  Louisiana  and  Why,”  by  Jama 
E.  Crown,  etiitor  and  managing  editor  of  tig 
A’ew  Orleans  States,  before  the  Joumalisi 
Conference  of  Indiana  University. 

Other  lectures  have  been  scheduled  for 
the  University  of  Georgia,  Ohio  State  Un: 
versity,  Kent  State  (Ohio)  University  aai 
Rutgers  University. 
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or  new 


pKVNS^T-VA^riA  ''PETE, 


YOER  NEWSPAPER  ROY,  SAYS 


YOUR  FIRST  MIND  PICTURE  of  Pennsylvania  is  steel 
mills  and  eoal  mines,  machinery  and  textile  plants, 
factories  and  farms  ...  a  place  where  people  work  hard. 


Today,  under  the  defense  effort,  that’s  even  more  true. 


Hard  work  makes  hearty  eaters  .  .  .  here  in  Pennsylvania, 
for  example,  per-capita  food  expenditures  run  16.9% 
higher  than  the  average  for  the  United  States.  Last 
figures  available  (1939)  show  our  almost  ten  million 
people  spent  $830,646,000  at  food  counters. 


All  of  which  suggests  that  if  you  have  a  food  product 
to  sell,  Pennsylvania's  newspapers  should  he  carrying 
your  copy  right  now.  Continuous  schedules  in  the 
papers  listed  helow,  particularly,  can  pay  off  for  you 
as  they  have  for  so  many  other  food  advertisers. 


Call  in  anv  of  their 
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N.  J.  Press  Ass'n 
Holds  Public 
Relations  Forum 

Newark  Evening  News 

Wins  Sweepstakes  at 

Annual  Newspaper  Institute 

New  Brunswick,  N.  J.,  Oct.  6 — Edi¬ 
torial  comment  backfired  here  today 
at  the  20th  Annual  Newspaper  Insti¬ 
tute  of  the  New  Jersey  Press  Associa¬ 
tion  as  newsmen  sat  and  listened  to  a 
group  of  prominent  New  Jerseyites 
tell  what  they  thought  was  wrong 
with  the  state’s  newspapers.  Speakers 
were  asked  “not  to  be  laudatory”  but 
to  report  the  fullest  and  frankest 
criticisms  they  could  find. 

As  might  have  been  expected,  the 
speakers,  each  representing  an  “in¬ 
terest,”  agreed  that  each  one’s  own 
particular  center  of  interest  was  far 
underpublicized.  General  criticism  was 
for  inadequate  coverage  and  colorless 
reporting,  an  over  use  of  traditional 
newspaper  pattern  in  story -writing, 
and  the  easy-to-diagnose  signs  of  too- 
much  -  work  -  to  -  do  -  in  -  too  -  short  -  a  - 
time. 

Religious  Newt 

The  Rev.  H.  Norman  Sibley,  pastor 
of  University  Heights  Church,  New 
York  City,  told  the  newsmen  that  they 
lacked  appreciation  of  the  fact  that 
religion  is  news,  and  that  newspaper 
readers  encompass  more  than  half  of 
the  members  of  the  nation’s  organized 
churches.  Mrs.  L.  H.  Robbins,  past 
president  of  the  State  League  of 
Women  Voters,  insisted  that  “women 
are  news”  and  pleaded  with  editors 
to  take  women  off  the  women’s  pages. 
Miss  Lelia  Brown,  president  of  the 
State  Education  Association,  declared 
that  education  pages  aim  their  cover¬ 
age  to  primarily  include  lists  of  names. 

Lone  dissenter  in  what  the  local 
Daily  Home  News  called  a  “united 
aroused  reader  front”  came  from  Dr. 
Hilton  S.  Read,  welfare  committee 
chairman  of  the  New  Jersey  Medical 
Association.  “We  have  no  gripes 
against  the  press,”  he  said  flatly. 
“Whatever  bad  press  we  have  had 
has  been  our  own  fault.” 

Charles  A.  Eaton,  Jr.,  State  Cham¬ 
ber  of  Conunerce  secretary,  and 
Joseph  Theisberg,  State  Board  of  Ac¬ 
countancy  president,  each  asked  for 
more  comprehensive  and  appreciative 
coverage  of  their  specialties — business 
and  finance. 

Lawyer-Smearing  Charged 

Strongest  attacker  of  the  New  Jer¬ 
sey  press  was  Julius  Sklar,  past  presi¬ 
dent  of  the  New  Jersey  Junior  Bar 
Association  and  trustee  of  the  State 
Bar  Association.  ‘The  negative  side 
of  the  legal  profession  is  played  up,” 
he  accused,  “and  the  positive  side 
suppressed.  Lawyers  are  news,”  he 
pointed  out  without  any  contradic¬ 
tion,  “but  they  are  usually  castigated 
by  the  press.  Lawyer  smearing  be¬ 
comes  the  fashion.” 

Opening  speaker  was  Kalman  B. 
Druck,  director  of  Advertising  and 
Market  Research  for  Carl  Byoir  & 
Associates.  There  are  very  few  avail¬ 
able  facts,  he  said,  on  just  what  John 
Q.  Public  thinks  of  the  press,  but 
those  few  bits  of  information  he  char¬ 
acterized  as  “disturbing.”  An  unfor¬ 
tunate  fact,  he  went  on,  is  that  news¬ 
papers  have  hesitated  to  tell  their 
own  story  and  what  JQP  has  heard 
up  until  now  has  been  chiefly  the 
story  of  newspapers’  attackers.  An 
awakening  of  newspapermen  to  their 
very  real  need  of  conscientious  pub¬ 
lic  support  is  the  first  step  and  pre¬ 
sages  real  action,  he  continued. 


Mr.  Druck  urged  that  this  action 
take  the  form  of  an  “aggressive,  fac¬ 
tual  reporting  job — one  that  would 
drive  home  the  facts  about  the  place 
you  occupy  in  your  commimity  and 
our  national  life.”  He  indicated  that 
the  million  of  readers  who  do  believe 
their  newspapers  are  doing  a  good  job 
constitute  a  body  of  favorable  opinion 
that  “must  constantly  be  enlarged.” 

Mr.  Druck  referred  to  National 
Newspaper  Week  and  newspaper 
“open  houses”  as  tangible  steps  to¬ 
ward  this  goal,  but  stressed  that  it 
could  only  be  reached  by  soimd  pub¬ 
lic  relations  “carried  on  every  day 
in  every  community  by  every  news¬ 
paper  in  the  land.” 

’The  public  relations  forum,  led  by 
Wayne  D.  McMurray,  Ashury  Park 
Press  publisher  and  NJPA  Public  Re¬ 
lations  committee  chairman,  was  an 
innovation  in  newspaper  practice  and 
was  held  as  an  experiment  this  year. 

Newark  News  Wins 

The  Newark  Evening  News,  peren¬ 
nial  winner  of  New  Jersey  newspaper 
prizes,  was  awarded  the  Sweepstakes 
Trophy  at  the  Institute  meeting.  The 
day-long  program  included  the  judg¬ 
ing  of  both  daily  and  weekly  news¬ 
paper,  newspictures,  presentation  of 
the  Four  Freedoms  Award  for  edi¬ 
torial  writing,  clinics  on  various 
phases  of  newspaper  work,  and  the 
banquet  in  Cooper  Hall  which  cli¬ 
maxed  the  lengthy  day. 

Walter  Karig,  Newark  Evening 
News  Washington  bureau  chief,  and 
Herbert  Agar,  Louisville  Courier- 
Journal  editor,  were  speakers  at  the 
banquet,  sharing  the  spotlight  with 
Dr.  Carl  R.  Woodward,  retiring  sec¬ 
retary  of  Rutgers  University  who  will 
become  new  president  of  Rhode  Island 
State  University.  Dr.  Woodward,  one 
of  the  Institute’s  founders,  was  pre¬ 
sented  with  the  first  life  membership 
which  the  NJPA  has  ever  tendered. 

Karig  spoke  at  length  on  his  recent 
trip  to  Iceland  aboard  a  Navy  cruiser. 
His  remarks  were  off  -  the  -  record. 
Agar,  well-known  interventionist,  ad¬ 
vocated  immediate  entry  into  the 
European  War  by  this  country. 

Rudolph  Lent  of  the  Jersey  City 
Jersey  Journal  and  Ray  Gill  of  the 
Dover  Advance,  NJPA  president,  made 
the  award  to  Dr.  Woodward. 

Weekly  Winner 

Winner  of  the  weekly  Sweepstakes 
Trophy  was  the  Allendale  Argus. 

The  Four  Freedoms  contest,  judged 
each  year  by  Presidents  Clothier  of 
Rutgers,  Dodd  of  Princeton  and  King- 
don  of  Newark,  was  won  again  by  a 
small  newspaper,  the  Wildwood  Lead¬ 
er,  with  the  Salem  Sunbeam  second 
and  the  Trenton  Evening  Times  third. 

Gene  Alleman,  manager  of  the 
Michigan  Press  Association,  judged 
the  weekly  newspaper  division,  James 
R.  McKel^n  of  the  Virginia  Press  As¬ 
sociation  judged  the  dailies,  while  a 
committee  headed  by  Jack  Price  of 
Editor  &  Publisher  judged  the  news- 
picture  contest  which  is  reported  in 
his  column. 

In  the  newspaper  contests  the  fol¬ 
lowing  winners  of  first,  second  and 
third  places  were  annoimced: 

Dailies  under  10,000 — Front  Page — Morrii- 
town  Daily  Record,  Ocean  City  Sentinel- 
Ledger.  Millville  Republican. 

Editorial  Page — Morristown  Record,  Ocean 
City  Sentinel-Ledger,  Millville  Republican. 

General  Excellence  —  Morristown  Record, 
Millville  Republican,  Ocean  City  Sentinel- 
Ledger. 

Dailies  over  10,000 — Front  Page — Newark 
News,  Jersey  Journal,  Elizabeth  Daily  Journal. 

Editorial  Page  —  Jersey  Journal,  Trenton 
Stale  Gazette,  Passaic  Herald-News. 

Sports  Page — Newark  News,  Jersey  Journal, 
Asbury  Park  Press. 

Social  Page — Nkwark  News,  Jersey  Journal, 
New  Brunswick  Home  News. 

General  Excellence — Jersey  Journal,  Passaic 
Herald-News,  .\sbury  Park  Press. 


EDITOR  <5.  PUBLISHER 

1.  P.  &  P.  IS  NO  LONGER 

Richard  J.  Cullen,  president,  has  an¬ 
noimced  that  the  existence  of  Inter¬ 
national  Paper  and  Power  Company 
was  terminated  at  the  close  of  busi¬ 
ness  Oct.  4.  This  marks  completion 
of  the  program  approved  by  the  stock¬ 
holders  at  the  special  meeting  Sept. 

25,  to  substitute  a  single  new  company 
— the  new  International  Paper  Com¬ 
pany — for  both  International  Paper 
and  Power  Company  and  the  original 
International  Paper  Company.  The 
new  International  Paper  Company  is 
the  result  of  the  consolidation,  on 
Sept.  30,  of  the  original  International 
Paper  Company,  which  was  incor¬ 
porated  in  1898,  into  a  recently  or¬ 
ganized  New  York  corporation.  Shares 
and  warrants  of  the  new  Interna¬ 
tional  Paper  Company  were  to  be 
ready  for  distribution  Oct.  6  against 
surrender  of  corresponding  shares  and 
warrants  of  International  Paper  and 
Power  Company  on  a  prearranged 
basis. 

NEW  BITS  CAMPAIGN 

Rockwood  &  Co.,  Brooklyn,  N.  Y.,  is 
running  its  first  national  newspaper 
campaign  on  Bits,  a  cooking  chocolate. 

Newspapers  in  18  key  cities  from  coast 
to  coast  are  carrying  the  ads  and  the 
list  will  be  extended.  Ads  in  most 
cities  are  running  twice  a  week  and 
the  campaign  will  continue  until  the 
end  of  March.  Federal  Advertising 
Agency,  New  York,  handles  the  ac¬ 
count. 


THE  ZENGER  FUND  j 

The  John  Peter  Zenger  Memorial  Fund  for  the 
erection  of  a  Memorial  Shrine  to  the  Bill  of 
Rights  and 

FREEDOM  OF 
THE  PRESS 

to  be  erected  on  the  Historic  Green  of  Old  St. 

Paul’s  Church,  Eastchester,  New  York,  has  been 
approved  and  sponsored  by  many  newspaper  asso¬ 
ciations. 


YOUR  CONTRIBUTION  IS  RESPECT¬ 
FULLY  SOLICITED 


Please  send  check  to  The  Zenger  Memorial  Fund, 
Old  Times  Building,  1475  Broadway,  New  York 
City,  and  greatly  oblige  the  Members  of  the 
Press  Commission. 


R.  C.  Snyder,  Ohio 
Publisher,  Dies  at  69 

Norwalk,  O.,  Oct.  4 — Reginald  Clai* 
Snyder,  69,  publisher  of  the  NorwaH 
Reflector  Herald  and  the  Sandusky 
Register  Star  News,  died  at  his  hoim 
here  yesterday  after  a  year’s  illness. 

Snyder  began  his  newspaper  caieet 
in  Findlay,  working  as  reporter  on  the 
old  Findlay  Republican  and  the  Co*. 
rier. 

In  1902  he  went  to  Coshocton,  when 
he  became  editor  of  the  Daily  Age,  t 
post  he  held  10  years.  l 

He  disposed  of  his  Coshocton  inter¬ 
ests  in  1912  and  bought  the  £ventii|f 
Herald  at  Norwalk.  A  month  lato, 
he  purchased  the  Norwalk  Daily  R,.’ 
Hector,  merging  the  two  in  1913  to 
form  the  Reflector  Herald. 

In  1922  he  bought  control  of  the 
morning  Sandusky  Register  and  the 
evening  Sandusky  Star  Journal.  Re. 
cently,  Sandusky  Newspapers,  Inc.,  of 
which  Snyder  was  board  chairman, 
acquired  the  afternoon  Sandusky  Mail 
News,  and  the  papers  were  merged 
as  the  Sandusky  Register  Star  New. 

Snyder  was  elected  president  of  the  | 
Ohio  Associated  Dailies  in  1921  and 
was  re-elected  continuously  each 
year  thereafter.  He  was  one  of  the 
organizers  of  the  Ohio  Select  List  of 
Daily  Newspapers. 

He  leaves  his  widow,  Alice  Mack 
Snyder;  a  daughter,  Mrs.  Dudley 
White;  a  sister,  Mrs.  Leslie  Fidwell 
New  York,  and  two  grandchildren.  ' 


THE  MARKET  THAT  IS 

a  sales  manager’s  dream 

Every  sales  manager  likes  to  work  a  market  that’s  reveals  few  abrupt  changes  in  buying  centers  .  .  . 
compact.  If  the  general  pattern  of  this  market  is  buying  centers,  incidentally,  where  $3,318,214,000. 
maintained  throughout  its  many  cities  and  towns —  were  spent  in  retail  stores  in  1939!  And  these  high 
well,  it’s  any  salesman’s  dream,  too.  And  that  goes  per-capita  spending  figures  broke  records  last  year — 
double  if  odier  conditions  are  favorable.  are  hitting  new  highs  this  year! 

For  such  a  market,  properly  worked,  can  be  made  Advertising  effectively  to  New  Englanders  requires 

to  produce  maximum  results  at  minimum  cost — and  no  long  "hops”  either — when  you  talk  to  them 
in  minimum  time.  through  the  pages  of  their  own  newspapers. 

It’s  New  England  we’re  talking  about.  The  newspaper  network  of  New  England  is  certainly 

the  space-buyer’s  dream  . .  .  beautifully  efficient  in  its 
New  England  requires  few  long  ’’hops”  between  intermeshed  pattern,  giving  intensive  coverage  at 

territories.  Traveling  from  territory  to  territory  inexpensive  cost.  Investigate  today! 


★  ★  ★  a  “natural”  for  newspapers 


NEW  ENGLAND 


MAINE 

Bangor  Daily  Ncwa  (M) 

NEW  HAMPSHIRE 
Concord  Monhor-Patrioc  (B) 
Kccnt  Sentinel  (E) 

Mancheatcr  Union  Leader  (MAE) 

VERMONT 
Barrc  Timea  (E) 

Bennington  Banner  (E) 
Brattleooro  Reformer  (B) 
Buriington  Free  Prem  (M) 

MASSACHUSETTS 
Beverly  ETening  Timea  (R) 
Boaton  GlobclMAE) 

Boaton  Ciobc  (S) 

Boaton  Poai  (M) 

Boaton  Poat  (S) 

Boaton  Record  A  American  (MB) 
Boaton  Sunday  Advettiacr  (S) 
Brockton  Entcrptiac-Timca  (B) 


Cape  Cod  Standard-Timea,  Hyannia  <E) 
FaU  River  Herald  Newa  (E) 

Fitchburg  Seodocl  (B) 

Framingham  Newt  (B) 

Gloucctter  Timet  (E) 

Haverhill  Gaxette  (E) 

Holyoke  Ttanacripc  (E) 

Lawrence  Eagle-Tribune  (ME) 

New  Bedford  Sunday  Standard  Timea  (S) 
New  Bedford  Standvd  Timea  and 
Mercufy  (MAE) 

Newburypoit  Daily  Newa  (E) 

North  Adama  Tranacript  (E) 

Pittafield  Berkabire  Eagle  (E) 

(Quincy  Patriot  Ledger  (E) 

Salem  Newt  (E) 

Taunton  Gaaettc  (E) 

Waltham  Newa  Tribune  (E) 

Worceater  Telegram  and  Evening 
Gaxette  (MAE) 

Wotcettet  Sunday  Telegram  (S) 


RHODE  ISLAND 
Pawtucket  Timet  (B) 

Weat  Warwick  Pawtoxat  Vallar  Daily  Timae 
(E) 

Weatcrly  Sun  (EAS) 

Woonaocket  Call  (E) 


CONNECTICUT 

Danbury  Newa-Timea  (E) 

Hartford  Coutant  (M) 

Hartford  Coutant  (S) 

Meriden  Record  (M) 

New  Britain  Herald  (B) 

New  Haven  Regitter  (EAS) 

New  London  Day  (E) 

Norwalk  Hour  (E) 

Norwich  Bulletin  and  Record  (MAB) 
Stamford  Advocate  (B) 

Waterbury  Republican  A  American  (MAB) 
Waterburv  Republican  A  American  (EAS) 
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Among  Advertising  Folk 

Continued  from  page  10 


Baltimore  Rye,  Wilson  whiskey,  and 
White  Horse  scotch.  He  succeeds  Jack 
Birnbaum  who  has  been  assigned  to 
active  duty  as  a  first  lieutenant  in 
the  United  States  Army. 

Edwin  P.  Curtin,  former  New  York 
advertising  executive,  has  been  pro¬ 
moted  to  a  captaincy  in  the  United 
States  Army  reserve.  He  is  on  duty 
at  Camp  Wheeler,  Ga.,  as  post  pub¬ 
lic  relations  officer.  Captain  Curtin 
was  a  first  lieutenant  when  he  re¬ 
ported  to  the  Infantry  School  at  Fort 
Benning  last  November.  He  had  left 
Batten,  Barton,  Durstine  and  Osborn 
where  he  was  director  of  radio  pub¬ 
licity. 

Robert  Weisenberg,  formerly  pro¬ 
duction  manager  of  Metro  Associated 
Services,  Inc.,  New  York,  has  resigned 
to  become  advertising  manager  of 
Harry  Livingston,  Inc.,  operators  of  a 
chain  of  apparel  and  jewelry  stores. 
The  chain’s  program  includes  in¬ 
creased  newspaper  advertising. 

Randall  Sambus  and  Lu  Smith  have 
joined  the  Chicago  sales  staff  of  Met¬ 
ropolitan  Sunday  Newspapers.  Mr. 
Sammis  was  for  many  years  a  mem¬ 
ber  of  Good  Housekeeping’s  western 
sales  organization.  Mr.  Smith  comes 
from  the  merchandising  staff  of  Radio 
Station  WLS,  Chicago. 


Navy  Announces 
Results  of 
Ad  Campaign 


/  -  /?  /  Aldrich  and  Welch 

litiqnt  2/dLea5  Head  AP  Groups 

_ ^ _  K  B.  Aldrich,  publisher  of 


Recruiting  Figures  Show 
Steady  Rise  Where  News¬ 
papers  Hove  Been  Used 


Washington,  D.  C.,  Oct.  7 — Naval 
enlistments  multiplied  in  areas  where 
newspaper  advertising  was  used  to 
encourage  young  men  to  sign  up,  the 


_  .  Aldrich,  publisher  of  the  P*,.  f 

(This  column  is  dedicated  to  the  *"e-elect|j  [ 

editors,  serving  as  a  suggestion  me-  o  u  ^ 

dium  for  fresh  treatmZ  of  news,  member  and  Charles  B.  Welch,  . 

City  editors  may  find  herein  ideas  for  ^  •  j  f 

stunts,  unusual  picture  and,  headline  ^  ®’^  °  ®  ashingtot 

*  »r  •  j  „  members  at  the  annual  meetme  of  is 

treatment.  News  men  are  tnvtted  to _ .  , _ n  ..  t.t  , .  ‘ 

contribute  their  brain  children.  One  ^ 

,  I.  and  northern  Idaho  m  Portland  Get » 

dollar  will  be  paid  for  each  contrtbu-  Maior-General  Georee  A 
tion.  No  material  will  be  returned.)  _  Lrenerai  ueor^  A.  Whui , 

'  once  a  reporter  for  the  Portland  0^. ' 
Tj  ,  Tj  ,  gonian  and  now  in  conunand  of  ^ 

XT  Tx  V  /  ij  division;  Governor  Charles  A I 

Navy  Department  reports  m  a  letter  A  NEW  way  of  covermg  an  old  story  Sprague  of  Oregon  president  of  &  ) 
to  WUliam  A.  Thomson,  director  of  has  been  devised  by  a  midwest  Salem,  Oregon,  Statesman  Publishh!  ^ 

the  Bureau  of  Advertising,  ANPA.  daUy.  Title  “Public  Pests”  the  fea-  Company,  and  Donald  J.  Sb^ 

Eiffectiveness  of  this  medium  was  ture  is  covered  with  a  two-column  managing  editor  of  the  Portland  ^ 
demonstrated  by  results  of  the  cam-  photo  and  short  cutlines.  One  such  Journal  were  among  the  speakctj. 
paign  conducted  by  the  Bureau  of  P®st  is  the  purse  fumbler  who  opens  ^  photographic  contest  in  whid 

Navigation  in  Indiana,  Iowa  and  Mis-  ber  purse  at  the  cashier  s  cage  and  154  news  pictures  were  exhibited,  a  I 

souri,  according  to  Capt.  F.  E.  M.  Whit-  finally  comes  up  with  a  $10  bill  to  portrait  of  an  Indian  taken  by  Stuan  I 

pay  for  a  15  cent  purchase.  Other  —  —  ....  i 

public  pests  include  the  one  who 
lounges  over  adjoining  seats  at  the¬ 
atres  and  on  street  cars;  the  one 
who  blows  smoke  into  a  neighbor’s 
eyes;  the  driver  who  sits  on  his  auto¬ 
mobile  horn  and  many  others. 


Norman  Abrahams,  formerly  vice- 
president  in  charge  of  sales  of  the 
Philadelphia  Badge  Co.,  has  been  ap¬ 
pointed  head  of  the  new  business  de¬ 
partment  of  Jack  Goehr ing  Advertis¬ 
ing  Agency,  New  York. 

Frank  E.  Carson,  formerly  adver¬ 
tising  manager  of  Canada  Dry  Ginger 
Ale,  Inc.,  and  more  recently  with  J. 
Stirling  Getchell,  Inc.,  advertising 
agency,  has  joined  the  sales  promotion 
department  of  McGraw-Hill  Publish¬ 
ing  Company,  Inc. 

Lewis  Conarroe  has  joined  the  copy 
department  of  Lord  &  Thomas.  He 
was  formerly  with  Sherman  K.  Ellis 
&  Co.,  Inc.,  and  N.  W.  Ayer  &  Son, 
Inc. 

Harold  Jaeger,  formerly  an  account 
executive  with  J.  Walter  Thompson 
and  Benton  &  Bowles,  has  joined 
Compton  Advertising,  Inc.,  as  an  ac¬ 
count  executive 

Donald  Kimball  Moore,  former 
manager  of  the  Chicago  office  of 
Campbell-Ewald  advertising  agency 
and  at  one  time  advertising  manager 
of  Traub  Bros,  jewelry  firm,  Detroit, 
has  joined  the  New  York  advertising 
staff  of  Arts  and  Decoration,  com¬ 
bined  with  Spur. 

Arthur  D.  White,  public  relations 
director.  Swift  &  Co.,  Chicago,  was 
this  week  presented  with  a  gold  but¬ 
ton  in  recognition  of  his  having  com¬ 
pleted  50  years  of  service  with  the 
company.  He  started  at  Swift’s  as  an 
office  boy  in  June,  1891. 

(]k)Ri>ON  Stephens,  manager,  Mac- 
Laren  Agencies  office  at  Vancouver, 
British  Columbia  is  chairman  of  the 
British  Columbia  advertising  agency 
section  of  the  committee  in  charge  of 
the  War  Savings  campaign  in  British 
Columbia. 

John  R.  Caples,  head  of  Copy  Test¬ 
ing  Department,  ^tten.  Barton,  Durs¬ 
tine  &  Osborn,  N.  Y,,  has  been  ap¬ 
pointed  Jury  Chairman  of  the  An¬ 
nual  Advertising  Awards,  1941. 

Richard  Russell  of  Lord  &  Thomas 
offices  at  San  Francisco  has  been 
named  chairman  of  the  San  Francisco 
Advancement  of  Business  program  by 
President  William  Ryan  of  the  San 
Francisco  Advertising  Club. 


ing.  Director  of  Navy  Recruiting. 

Enlistment  Fignrns  Increased 

The  first  copy  was  placed  early  in 
July  and  the  campaign  extended  into 
the  last  week  of  August.  Enlistments 
in  May  and  the  four  months  following 
were  reported  as  follows: 

Indianapolis  (Ind.) :  66,  106,  129,  173, 
205. 

Des  Moines  (la.):  124,  211,  199,  295, 
424. 

St.  Louis  (Mo.):  181,  299,  349,  445, 
419. 

June  figures  should  not  be  taken  as 
normal  because  June  is  always  an 
excellent  month  due  to  dismissal  of 
school  classes,  the  Navy  Department 
explained. 

It  was  found  that  the  newspaper  ad¬ 
vertisements  had  an  excellent  “carry.” 
The  Department’s  letter  stated:  “Not 
only  did  recruiting  increase  during  the 
period  when  the  advertising  was  run¬ 
ning,  but  it  has  continued  to  increase 
after  the  advertising  stopped.” 

The  campaign  is  now  under  way  in 
Iowa,  Indiana,  Missouri,  Kentucky, 
Kansas,  Nebraska,  North  Carolina, 
South  Carolina,  Georgia,  Florida, 
Maryland,  Virginia,  West  Virginia, 
Alabama,  Tennessee,  Mississippi,  Wis¬ 
consin,  and  Michigan. 

The  Navy’s  recruiting  campaign  will 
soon  go  into  five  new  states:  Cali¬ 
fornia,  Oregon,  Washington,  Arizona, 
and  Nevada,  using  the  same  sched¬ 
ules  as  in  the  states  where  it  is  al¬ 
ready  running. 


B.  Hertz  and  entered  by  the  Evtntt 
(Wash.)  Daily  Herald  won  grand 
prize. 


Dress  Institute 
In  Newspapers 


Local  Cartoon 

THE  Peoria  (Ill.)  Journal -Transcript 
has  found  a  profitable  local  feature 
in  a  two-column  cartoon  entitled 
“PeoriAreans  and  Their  Hobbies.” 
Residents  of  Peoria  are  pictured  in  the 
cartoon,  with  an  actual  photograph, 
then  interesting  facts  about  their  hob¬ 
bies  are  drawn  and  described  in  the 
remainder  of  the  space  for  the  feature. 
The  feature  creates  interest  in  nu¬ 
merous  different  hobbies. 


Furniture  Supplement 

TO  PUT  over  the  message  that  “The 
public  still  can  purchase  furniture 
and  home  furnishings  on  the  install¬ 
ment  plan,”  the  Worcester  (Mass.) 
Telegram  and  Evening  Gazette  re¬ 
cently  published  a  five-page  furniture 
and  home  furnishings  supplement, 
containing  piuch  advertising  from 
furniture  and  department  stores,  as 
well  as  illustrations  of  furniture. 
Prominently  featured  was  an  article 
giving  in  detail  the  government’s  re¬ 
cent  regulations  on  installment  buy¬ 
ing.  A  similar  supplement  could  be 
issued  substituting  electrical  appli¬ 
ances  or  other  merchandise. 


Supplementing  its  national  magazine 
campaign,  the  New  York  Dress  Instj- 
tute  will  introduce  “One-dress  Beulah’ 
in  newspaper  ads  on  Oct.  13.  She  will 
be  the  subject  of  a  series  of  150-line, 
two-column  cartoons.  Expected  to  ex¬ 
tend  to  newspapers  throughout  the 
nation,  the  cartoon  will  first  appear 
twice  a  week  in  the  New  York  Timei. 
Sun,  World-Telegram,  Herald  Tribuw 
and  Post  and  the  Sunday  News. 

The  permanent  caption  on  all  of  the  ‘ 
Beulah  cartoons  will  be  “My  dearl  ' 
She  always  wears  that  same  black  | 
dress!”  J.  Walter  Thompson  Company  j 
is  the  agency.  I 


ELECTED  TO  ANA 

National  Gypsum  Company,  Buffalo. 
N.  Y.,  has  been  elected  to  memberdiip 
in  the  Association  of  National  Adver¬ 
tisers,  Inc.  Robert  E.  Anderson,  di¬ 
rector  of  advertising,  will  represent 
his  company  in  the  ANA. 


CORRECTION 


AD  BUREAU  RELEASE 


Newspapers  are  described  as  “The 
Busiest  liioroughfare  in  Town”  in  a 
special  four -page  folder  issued  by  the 
research  and  promotion  department  of 
the  Bureau  of  Advertising,  ANPA. 
The  folder  points  out  that  the  windows 
of  this  thoroughfare  are  “freshly 
stocked  with  today’s  news.” 


Eighty-five  of  the  115  employes  of 
the  Jamestown  (N.  Y.)  Journal  and 
the  Jamestown  Post  are  being  retained 
in  the  consolidated  publication  of 
the  Jamestown  Post-Journal.  It  was 
erroneously  stated  in  Editor  &  Pub¬ 
lisher,  Oct.  4,  page  36,  that  “about  30 
of  the  115  employes  of  the  two  papers 
will  be  retained.”  It  should  have 
read:  “will  not  be  retained.” 


Then  *rt  downed  on  os 


“My  husband  and  I  went  to  town  for  a  show. 
We  were  caught  in  a  terrific  storm.  Then  it 
dawned  on  us  to  stay  at  a  hotel  overnight.  It 
was  a  grand  escape  from  traffic  problems  and  a 
nice  little  vacation.” 

Mrs.  Mary  C.  Brinker,  Dormont.  Pa. 
AMIRICAN  NOTH  ASSOCI 


I  AT  O  N 


FOR  A  FRESH  START 


STOP  AT  A 


Hom 


vom  OB  Eipmen 


Experiencf 


Intelligent  writing  and  edit¬ 
ing  in  these  times  require 
solid  background,  ex 


solid  background,  experience, 
and  judgment — the  ability  to 
select  the  good,  discard  the  un¬ 
worthy. 


Youth — 


Eagerness  and  enthusiasm 
are  vital  to  any  publication 
today.  Coupled  with  ability 
and  intelligence  they  can  be 
guided  to  the  benefit  of  the 
community  and  the  profit  of 
the  publisher. 


When  employers  want 
prompt  and  selective  service, 
they  write  or  wire 


The  PERSONNEL  BUREAU 

of  Sigma  Dolto  Chi 

James  C.  Kiper,  Director 
35  E.  Wacker  Drive 
Chicago,  Ill. 


A  nation-wide  non-profit  servict 
supported  by  Sigma  iJslta  Chi, 
Professional  Journedistic  Frater¬ 
nity, 
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the  food.  out  on  an  extension  outside 

There  were  several  fireman  and  behind  the  left  field  stands. 


American  committee  of  the  association, 
Floyd  Miller  chairman,  has  made  pre- 


^  convenience  of  the  boys  on  gers  crossed  against  a  strong  wind  NEA  PlcHlIlillCr  Trio 

1^07108  W  ril“i  O  the  roof  MacPhail  placed  a  refrigerated  which  might  tumble  the  whole  ar-  ^  ^  “ 

,  ,  #,  between  the  two  press  boxes  and  rangement  down  on  the  diamond.  TO  OOUul  AUlGnCQ 

Dldn  t  inina  attendant  passed  out  soft  ^inks  with-  Neither  were  ple^t  thoughts.  ^  2-day  trip  to  the  countries  of 

#  out  charge  to  the  press.  For  beer  the  As  it  was,  however,  everythmg  „  ,  tt  c 

Roof  Press  Boxes  writers  had  to  go  down  to  the  ^r  turned  out  dl  ri^t,  and  the  only  ^.en  sponsor^’ by  the  nSSSLi 

By  STEPHEN  J.  MONCHAK  ^^g^  ^rS^usI"!  w^'s 

^  ,  the  food.  out  on  an  extension  outside  the  field  24.  The  P^- 

A  mUlion  dollars  worth  of  sports  behind  the  left  field  stands.  ^eric^  committee  of  Ae  association, 

nnntine  talent  was  perched  on  the  roof  several  imeman  ana  *  *  .  ,  *v.  Miller  chairman,  has  made  pre- 

f  Ebbets  Field  in  Brooklyn  to  cover  assigned  to  the  roof  and  a  city  Few  spectators  knew  of  it  until  they  jiminary  arrangements,  and  bookings 

ArS^games  this  week  as  the  Dodgers  u"  **  “aS?  h  be  handled  by  Don  Eck  in  the 

*Tthe^anks  battled  it  out  for  the  tendance.  MacPhail  s  engmeers,  who  following  day.  Al^ough  they  ^<fet  ^EA  central  office,  Chicago, 
and  the  lan  s  j  constructed  the  press  stands  on  the  know  how  serious  the  blaze  was,  it  is  a  mu  -x-  ■  e  xt  -w  i  * 

baseball  champio^hip  of  tribute  to  the  Fourth  Estate  members  The  itmera^  is  from  New  York  to 

And.  M  a  no  p  ,  ®  P  writers  there  was  no  reason  to  be  for  their  behavior  in  keeping  their  anama  Ca  ,  ffience  down  the 

during  the  It  c^  only  hap^n  semblance  of  alarm.  of  f.  A.  to  Valparaiso,  across 

in  Brooklyn  -it  g^  without  say^  However  there  were  two  things  that  The  Baseball  Writers  Association  of  fe  contment  to  Biwnos  ^es  then 
that  the  press  arrangements  were  xiowever,  mere  were  iwo  mmgs  inai  .  .  riM  •>  back  up  the  east  coast,  a  total  of  more 

mdque-but  effective.  gave  some  of  the  writers  food  for  ^nca,  at  a  rnwtmg  Oct.  2  elec^^  ^  ^ 

^  r  M.  ut  I,  Ak^w.  thought.  One  was  the  extra  weight  Gordon  Cobbledick,  Cleveland  Plain  rwi-onc!  r,T,  ir.  Vn,.ir^  ^ 

Sot  High  Above  Diomeed  exposed  Dealer,  vice-president.  In  1942  he  will  Orleans  on  to  New  York. 

Sitting  shoulder  to  shomder  hun-  weather  since  1912.  Taking  the  succeed  as  president  A1  Horwits,  Phil-  ■ 

dreds  of  the  nations  leading  spo^  4qq  y^ters  and  adding  a  conservative  adelphia  Evening  Ledger,  who  took  iJt'arvQ  f^Pt^TTD 

writers,  and  telegraphers,  sat  in  the  jq  firgnien,  policemen,  field  attendants  office  at  the  annual  meeting  in  New  \,xnv^Ux' 

makeshift  press  boxes  set  up  on  the  hangers-on,  and  using  150  lbs.  as  York.  Named  to  the  board  of  gov-  At  the  annual  meeting  in  Cleve- 


in  Brooklyn”-it  g^  without  say^  However  there  were  two  things  that  The  Baseball  Writers  Association  of  the  continent  to  Biwnos  ^es  then 
that  the  press  arrangements  were  xiowever,  mere  were  iwo  mmgs  mai  .  .  riM  •>  back  up  the  east  coast,  a  total  of  more 

mdque-but  effective.  gave  some  of  the  writers  food  for  ^nca,  at  a  rnwtmg  Oct.  2  elec^^  ^  ^ 

^  r  M.  lit  I,  Ak^w.  thought.  One  was  the  extra  weight  Gordon  Cobbledick,  Cleveland  Plain  rwi-onc!  Vn,.ir^  ^ 

Sot  High  Above  Diomeed  exposed  Dealer,  vice-president.  In  1942  he  will  Orleans  on  to  New  York. 

Sitting  shoulder  to  shomder  hun-  ^g  y^gather  since  1912.  Taking  the  succeed  as  president  A1  Horwits,  Phil-  ■ 

dreds  of  the  nations  leading  spo^  4qq  y^tgrs  and  adding  a  conservative  adelphia  Evening  Ledger,  who  took  iJt'arvQ  f^Pt^TTD 

writers,  and  telegraphers,  sat  in  the  jq  fij-gnien,  policemen,  field  attendants  office  at  the  annual  meeting  in  New  \,xnv^Ux' 

makeshift  press  boxes  set  up  on  the  hangers-on,  and  using  150  lbs.  as  York.  Named  to  the  board  of  gov-  At  the  annual  meeting  in  Cleve- 

roof  of  the  field  by  Dodger  prexy  ^g  average  weight  for  each  man,  the  emors  were  Charles  Smith,  Pitts-  land  recently,  the  newspapers  of 

Larry  McPhail  because  he  had  no  gxtra  strain  on  the  roof  ran  around  burgh  Press,  Frank  F.  O’Neill,  Wash-  the  Ohio  Select  List  elected  C.  V. 

other  place  to  accommodate  them.  25  tons.  ington  Times  -  Herald,  Walter  W.  Hughes  of  the  East  Liverpool  Review, 

The  newspaper  men  sat  a  gwd  hun-  ^  another  couple  of  tons  Smith,  Philadelphia  Record,  and  War-  president.  Other  officers  named  were 

dred  feet  above  ffie  pl^ingfield,  the  lumber,  steel  tubing,  wiring,  etc.,  ren  Brown,  Chicago  Herald-American.  E.  S.  Myers,  Middletown  Journal, 
highest  point  in  me  park.  Tlwir  prws  gj^jj  ^g  jj^yg  fgit  justified  in  their  Ken  Smith,  New  York  Mirror,  was  re-  vice-president,  and  C.  H.  Spencer, 


By  Making 
Your  Readers 
Become  Your 
Subscription 
Solicitors 


boxes,  circling  left  and  right  fields,  fggj._  'pjjg  scribes  also  kept  their  fin-  elected  secretary-treasurer, 
were  constructed  of  two  by  fours,  wire 
screening  and  plankings,  with  steel 
tubing  as  supports.  Sail-cloth  was 
placed  over  the  top  of  the  boxes  to 
protect  the  writers  from  the  rain  and  ^  ^ 

^„(»Md.«.erew„ple„.,ofU..  MoAO.  CIRCULATION! 

There  were  200  writers  in  each  of  ' 

the  boxes  and  some  found  themselves 

sitting  so  far  away  from  home  plate  . 

as  to  be  almost  directly  over  the  field-  M 

ers  in  left  and  right. 

The  boxes  were  placed  about  a  foot  _  *4  i  • 

from  the  edge  of  the  roof,  which  slopes  B/  Making 

away  from  the  diamond,  and  there  y  D  J 

were  few  hardy  scribes  who  cared  to  lOUr  Keauers 

lean  over  the  railing  to  follow  the  Ymir 

flight  of  a  foul  ball.  But  the  entire 

playing  field  was  visible  from  any  Subscription 

point  where  the  writers  were  sitting.  ^ 

Appreciative  of  MacPhail’s  efforts.  Solicitors 

there  was  very  little  grumbling  by  the 
boys,  and  after  the  first  day  even  that 

minority  agreed  that  although  it  wasn’t  ^^^|||n||E 

the  best  arrangement  it  wasn't  so  bad 
after  all.  In  fact,  when  an  Editor  & 

PuBisHER  reporter  went  to  Ebbets  Field 
to  inspect  the  press  facilities,  the  writ¬ 
ing  gentry  were  unanimous  in  their  fijs 

praise  of  MacPhail’s  brain  child.  t/id^ 

Woods,  Scott  in  Charge  * 

The  photographers  also  had  a  good  UNDERWOOD  ' 

word  to  say  for  their  facilities,  but 

£ “rK:  circulation  and  GOOl 

emergency  press  boxes  on  the  roof. 

Mutual,  which  had  exclusive  broad-  0  For  young  men  and  women  with  eyes  \XOUR  r 

casting  rights  to  the  series,  had  a  box  on  the  future For  those  who  would  get  I  Isecau' 

of  its  own  suspended  from  the  second  started  first  and  move  forward  in  the  im-  vour  nan 

tier  along  the  right  field  line,  where  portant  business  of  earning  a  living.  ...  ^  " 

^b  Elsen  and  Red  Barber  alternated  Here  is  the  aid  that  will  help  ta  make  am-  “ 

in  reporting  the  story,  and  Bill  Corum,  bitious  dreams  come  true  ...  the  New  and  shou 

New  York  Journal- American  sports  Underwood  leader  Partable.  work  for 

columnist,  described  the  color  and  cult  No 

^‘‘J^'Shts.  quolificol 

Ine  regular  press  box  was  occupied 
by  another  75  newspaper  men.  They 
had  the  best  seats  from  the  coverage 
standpoint  because  the  box  is  situated 
directly  behind  and  above  home  plate 
and  every  comer  of  the  playing  field 
is  visible. 

Included  in  this  group  were  Jimmy 
Woods,  sports  editor  of  the  Brooklyn 
Eagle,  and  chairman  of  the  Brooklyn 
Chapter  of  the  Baseball  Writers  Asso¬ 
ciation  of  America,  and  Lee  Scott,  * 

sjxirts  writer  for  the  Brooklyn  Citizen,  for  fTi 

and  secretary  of  the  Brooklyn  Chapter  ^rhe  UNDEH WOOD  leader  Portable  is  Underwc 

of  the  national  baseball  writers  asso-  a  full-fledged  writing  maehine-not  a  toy.  write 

UT°*'j  j  o  .  1  «■  bas  a  standard  keyboard  of  42  keys— 

choroefrt  .  .  .  small  and  UNDERVI 

^nd  th^^f™  CAP/TAt  /eHT,.  ONE  PARI 

ana  their  collea^es  agreed  they  did  a 

commendable  job.  The  contingent  of  ~  ^ 

more  than  500  writers  from  coast-to-  UNDERWOOD. . .  Typewriter 

coast  was  the  largest  ever  to  cover  a 
world  series. 


Newark  Advocate,  secretary-treasurer. 


^/de  titer  pAjcwen 

UNDERWOOD  "LEADER” 
Circulation  and  GOODWILL  BUILDER 


0  For  young  men  and  women  with  eyes 

on  the  future _ For  those  who  would  get 

started  first  and  move  forward  in  the  im¬ 
portant  business  of  earning  a  living.  . . . 
Here  is  the  aid  that  will  help  ta  make  am¬ 
bitious  dreams  come  true  .  .  ,  the  New 
Underwood  leader  Partable. 


9The  l/NDERWOOO  leader  Portable  is 
a  full-fledged  writing  machine — not  a  toy. 
It  has  a  standard  keyboard  of  42  keys — 
writes  84  characters  .  .  .  small  and 
CAPITAl  leHers. 


Your  readers  ore  your  best  salesmen — 
because  they  know. . .  like . . .  and  boost 
your  paper.  Give  them  a  chance  to  earn — 
not  win  —  a  prize  that  every  home  wants 
and  should  have  —  and  watch  them  go  to 
work  for  you.  The  conditions  are  not  diffi¬ 
cult.  No  special  skill,  education  or  other 
qualifications  required. 

The  Underwood  Portable  Leader  Cam¬ 
paign  will  have  enthusiastic  support  by 
parents— teachers— educators— clergymen 
— and  mostly  BOYS  AND  GIRLS.  You  will 
be  pleased  at  the  circulation  increase — at 
a  low  cost.  You  will  be  amazed  at  the  tre¬ 
mendous  goodwill  created  for  your  news¬ 
paper  in  a  campaign  in  which  everyone 
wins  —  no  one  loses. 

For  more  information  call  the  nearest 
Underwood  Elliott  Fisher  Branch  Office  or 
write 

Portable  Typewriter  Division 

UNDERWOOD  ELLIOTT  FISHER  COMPANY 

ONE  PARK  AVENUE  NEW  YORK,  N.  Y. 


UNDERWOOD. . .  Typewriter  Leader  of  the  World 


i»P"  ”“ 
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EIGHT  orders  ior  a  total  oi  twenty -tour  Intertypes 
since  1934.  .  .  .  Isn^t  that  a  record  to  be  proud  oi? 


YES,  Intertype  is  proud  indeed  of  its  eight  sales  in  seven  years  to  the 
McClatchy  Newspapers  of  California— The  Sacramento  Bee,  The  Fresno 
Bee,  and  The  Modesto  Bee.  The  latest  of  this  series  of  orders  comes  from 
The  Fresno  Bee— two  more  eight-magazine  Universal  Intertype  Mixers, 
equipped  with  the  electrically  operated  magazine  shift,  six-mold  disk, 
automatic  quadding  and  centering  device,  and  the  Mohr  Intertype  saw. 

AGAIN  we  say:  A  repeat  order  is  the  best  proof  of  customer  satisfaction 
and  confidence.  Write  for  Universal  catalog  to  Intertype  Corporation, 
360  Furman  Street,  Brooklyn,  New  York,  or  nearest  Intertype  Branch. 

VOeUE  EXTRA  lOlD  AND  lOOKFACE 


Step  ahead  with  the 


Universal  Intertype 


EQUIPMENT  REVIEW  SECTION 

EDITOR  &  PUBLISHER 

THE  FOURTH  ESTATE 

SUITE  1700  TIMES  BUIIOIN6  •  NEW  YOEK  •  4TND  STEEET  AND  OEOAOWAV 

No  Shortage  in  Newspaper  Supplies 

Present  Stocks  Are  Ample,  Survey  Shows — Some  Delays  on 
Orders — A-IO  Priority  Rating  Provides  for  Necessary  Repairs 
By  WARREN  L.  BASSETT 


i  TO  DATE,  the  flow  of  materials  and 
I  supplies  to  newspapers  has  been 
little,  if  any,  affected  by  the  national 
defense  program,  Editor  &  Publisher 
learned  this  week  in  a  survey  of 
principal  cities. 

There  are  shortages  in  only  a  few 
minor  lines,  slow  deliveries  in  only  a 
few  others. 

Two  factors  have  contributed  greatly 
to  this  condition,  first,  the  foresight  of 
newspaper  executives  in  anticipating 
their  needs  and  providing  for  them 
months  ago,  and  the  A-10  priority 
rating  granted  newspapers  in  ^ptem- 
ber  by  the  OPM  for  machinery  and 
materials  needed  for  repairs.  This 
rating  enables  newspapers  to  order 
from  their  suppliers  direct  by  indors¬ 
ing  the  order  as  an  A-10  priority. 
This  procedure  cannot  be  used,  how¬ 
ever,  for  plant  expansion. 

Supply  Situation  Good 

In  New  York,  C.  F.  Hotopp,  pur¬ 
chasing  agent  for  the  New  York 
Times,  said  the  supply  situation  at  the 
present  time  is  good,  but  it  may  grow 
!  more  difficult  after  the  first  of  the 
year.  He  has  had  some  trouble  in  get¬ 
ting  deliveries  of  alcohol  and  kraft 
paper,  and  some  office  supplies,  such 
as  paper  clips. 

At  the  New  York  Daily  News,  A.  F. 
(  Heig,  purchasing  agent,  told  practically 
{  the  same  story.  The  News  situation 
'  is  excellent,  he  said,  since  possible 
I  shortages  were  anticipated  some  time 
j  ago  and  the  necessary  materials  ac- 
I  quired.  He  also  mentioned  alcohol 
and  kraft  paper.  Recently,  a  carload 
of  kraft  was  delivered,  which  elim¬ 
inates  that  problem  for  the  time  being. 
He  has  had  some  difficulty  in  obtain¬ 
ing  the  right  kind  of  cork.  The  twine 
situation  is  good. 

In  Chicago  the  situation  is  generally 
the  same,  with  W.  E.  Gibbons,  Chicago 
Herald- American  mechanical  superin¬ 
tendent,  reporting  that  nickel  is  the 
only  metal  he  has  found  hard  to  get. 

Reports  from  other  cities,  supplied 
by  Editor  &  Publisher  correspondents, 
follow; 

BUFFALO — This  city  of  600,000  has 
not  yet  felt  the  pinch  of  material 
shortages  in  newspaper  production. 
Rumors  of  impending  shortages  in 
some  lines  are  plentiful  and  deliveries 
have  been  slowed  to  some  extent  but 
sufficient  supplies  are  still  being  re¬ 
ceived  to  keep  production  at  normal 
levels.  Here  are  two  typical  expres¬ 
sions: 

Clayton  G.  Underhill,  business  man¬ 
ager,  Buffalo  Evening  News:  “There 
is  no  shortage  here  as  yet.  So  far  we 
are  doing  pretty  well.  I  know,  how¬ 
ever,  that  the  paper  companies  are 
running  pretty  close  and  that  news¬ 
print  is  being  diverted  into  other 
channels.  We  haven’t  built  big  in¬ 
ventories  of  supplies,  but  are  fairly 
well  set  on  machinery  and  other 
equipment.” 


Frank  J.  Clancy,  business  manager, 
Buffalo  Courier-Express:  “We  have 
experienced  no  shortage  as  yet  but  we 
are  keeping  our  fingers  crossed.  There 
is  a  little  slower  delivery  on  some 
items  but  no  serious  delay  or  shortage 
has  yet  been  experienced.” 

RICHMOND — John  Dana  Wise,  busi¬ 
ness  manager,  Richmond  Newspapers, 
Inc.,  Times-Dispatch,  News-Leader: 
“We  have  had  some  trouble  in  getting 
certain  equipment.  We  ordered  a 
press  roller  grinder  last  May  and 
haven’t  received  it,  nor  do  we  know 
when  we  will.  It  may  not  be  until 
after  the  war.  We  have  experienced 
some  difficulty  in  obtaining  acetic  acid 
for  our  photographic  department. 
While  we  have  all  such  equipment  we 
want  to  anticipate  our  present  and  im¬ 
mediate  future  needs,  we  would 
have  trouble  in  procuring  cameras. 
With  the  exception  of  the  press  roller 
grinder,  we  have  no  equipment  on 
order.  It  has  been  difficult  to  obtain 
cork  blankets.” 

No  Trouble  In  Norfolk 

NORFOLK — H.  S.  Lewis,  business 
manager,  Norfolk  Virginian-Pilot  and 
Ledger- Dispatch:  “We  so  far  have  had 
no  trouble  in  securing  our  normal  sup¬ 
ply  of  materials  and  machinery. 

ROANOKE — Carl  B.  Short,  general 
manager,  Roanoke  World-News,  Roa¬ 
noke  Times:  “So  far  we  have  experi¬ 
enced  little  difficulty  in  obtaining 
chemicals,  metals  and  other  supplies 
for  our  newspaper  plant.  We  have 
not  had  occasion  to  purchase  any  new 
machines  or  equipment  during  the 
past  few  months.” 

LYNCHBURG— Major  PoweU  Glass, 
associate  publisher,  Lynchburg  News 
and  Advance:  “These  newspapers 
have  experienced  no  difficulty  to  the 
present  time,  and  the  fact  that  news¬ 
papers  enjoy  priority  rating  would 
seem  to  in^cate  that  there  is  no  grave 
danger  of  shortage  unless  it  should 
arise  through  transportation  difficul¬ 
ties.  Even  that  difficulty  is  less  threat¬ 
ening  than  in  the  World  War  because 
of  the  development  of  improved  high¬ 
ways  and  automobiles.” 

DANVILLE — A.  A.  Farley,  general 
manager,  Danville  Register,  Danville 
Bee:  "We  have  experienced  no  diffi¬ 
culty.  However,  there  may  be  a 
shortage  of  zinc  and  flash  bulte  for  our 
photo  and  engraving  departments. 
Our  orders  for  metal  have  been  ac¬ 
cepted  regularly  throughout  the  year.” 

No  Unduo  Oofoys 

NEWPORT  — Major  Raymond  B. 
Bottom,  business  manager,  Newport 
News  Daily  Press,  Times-Herald:  “We 
have  not  suffered  any  undue  delays 
in  securing  needed  supplies.  We  an¬ 
ticipate  our  needs  as  far  as  we  can 
and  order  so  as  to  have  a  month’s 
supply  on  hand.  We  haven’t  put  in 
any  large  inventories,  believing  this 
to  be  bad  for  everybody.  There  has 


been  some  delay  in  getting  shipment 
on  certain  types  of  equipment — steel 
cabinets,  and  desks  for  example,  but 
they  have  not  interfered  at  all  in  our 
operations.  We  are  currently  prepar¬ 
ing  for  the  installation  of  a  new  octu¬ 
ple  Hoe  super-production  press  with 
incidental  drive,  stereotyping  and  con¬ 
veyor  equipment.  We  have  every  rea¬ 
son  to  believe  this  will  be  delivered 
in  keeping  with  our  schedule.” 

Needed  Supplies  Available 

COLUMBUS— Major  Ralph  D.  Hen¬ 
derson,  business  manager,  Columbus 
Citizen:  "We  have  not  asked  for  any 
new  machines  and  all  needed  replace¬ 
ments  and  supplies  are  available.” 

Arthur  E.  Campbell,  business  man¬ 
ager,  Columbus  Dispatch:  “We  are 
not  having  any  trouble.  We  can  get 
anything  we  want.” 

Walter  J.  Reck,  general  manager, 
Ohio  State  Journal:  “We  have  experi¬ 
enced  no  material  difficulty  in  Colum¬ 
bus  in  getting  supplies  to  date.” 

ST.  LOUIS — Here,  representatives  of 
the  three  papers  said  no  publishing 
delays  have  resulted  from  any  supply 
shortage,  but  all  indicated  they  are 
watching  closely  the  matter  or  priori¬ 
ties  and  availability  of  materials. 

Of  the  three,  the  Post-Dispatch  best 
stands  a  chance  to  feel  the  pinch 
occasioned  by  defense  production  be¬ 
cause  of  its  pending  large  press  order 
and  construction  now  underway  of  a 
three-story  aimex  to  house  most  me¬ 
chanical  departments.  A.  G.  Lincoln, 
business  manager,  said  some  phases  of 
the  paper’s  modernization  program 
had  been  “slowed”  a  little,  but  indi¬ 
cated  filling  contracts  was  a  matter 
for  the  firms  involved. 

Ckemical  Skortogo  Averted 

Otherwise,  the  P-D  ran  close  to  in¬ 
convenience  in  the  matter  of  chem¬ 
icals  used  in  the  rotogravure  depart¬ 
ment.  The  paper  had  only  a  few 
weeks’  supply  of  sodium  bichromate 
on  hand  when  arrangements  were 
made  for  more,  but  no  production 
schedules  were  interfered  with.  The 
Post  is  the  only  local  paper  that  does 
its  own  roto  work. 

Charles  Nax,  executive  assistant  at 
the  Globe-Democrat,  said:  “We  are 
experiencing  no  difficulty  at  all.” 

Arthur  E.  Kaye,  business  manager 
of  the  Star-Times,  stated  that  “we  are 
not  getting  some  things  in  as  large 
a  quantity  as  desired,  but  our  sup¬ 
plies  are  adequate.  We  recently  ord¬ 
ered  new  machinery  for  the  compos¬ 
ing  room  which  was  delivered  on  time 
and  is  now  in  use.” 

MEMPHIS  —  Memphis  Publishing 
Co.,  whose  two  Scripps-Howard  dai¬ 
lies  are  the  Commercial  Appeal  and 
the  Press-Scimitar,  is  experiencing  no 
difficulty  thus  far  in  getting  materials. 

“At  present,  we  are  in  good  shape 
with  our  supplies  of  materials  on 
hand,”  said  W.  W.  Hansen,  comp¬ 


troller,  speaking  for  Capt.  Enoch 
Brown,  who  was  on  vacation.  “We 
had  an  ample  supply  of  chemicals, 
metals,  etc.,  on  hand  for  a  good  start 
and  have  been  in  no  danger  of  nm- 
ning  low.  Our  rating  has  enabled  us 
to  buy  more  materials  without  any 
difficulty.” 

SAN  ANTONIO — Although  the  San 
Antonio  Express  and  Evening  News 
got  “under  the  wire”  with  their  or¬ 
der  for  needed  heavy  equipment,  ac¬ 
cording  to  Frank  G.  Huntress,  Jr., 
assistant  publisher,  he  noted  that  cer¬ 
tain  types  of  pressroom  equipment 
were  difficult  to  obtain  and  other 
equipment,  although  available,  seemed 
likely  in  future  to  be  delayed  in  de¬ 
livery.  Mr.  Huntress  also  noted  that 
chemicals  for  photo-engraving  were 
becoming  limited. 

The  Express-News  recently  installed 
three  new  No.  33  two-in-one  Lino¬ 
types  and  an  electric  proof  press. 

New  Machines  Installed 

The  San  Antonio  Light  has  installed 
three  more  Intertypes.  Wm.  M.  Mc¬ 
Intosh,  publisher,  said  there  was  no 
delay  in  delivery  of  these.  The  Light 
does  not  have  its  own  photo-engraving 
plant,  but  has  cuts  made  commercially. 

SAN  FRANCISCO— The  flow  of  ma¬ 
terials,  supplies  and  equipment  is  suffi¬ 
cient  to  maintain  the  customary  high 
production  efficiency  of  San  Fran¬ 
cisco  area  newspapers. 

While  the  picture  is  not  without  a 
few  disturbing  notes  and  the  general 
trend  is  in  the  direction  of  shortages, 
newspapers  as  yet  have  no  cause  for 
complaint. 

There  are  some  shortages  in  such 
materials  as  copper  wiring,  it  was 
learned. 

Colored  inks  remain  available,  al¬ 
though  one  experienced  mechanical 
executive  predicted  trouble  shortly  in 
this  direction.  First  yellow  and  Aen 
red  inks  for  printing  comic  sections 
will  become  scarce,  it  was  forecast. 
This  was  ascribed  diiefly  to  the  high 
metallic  content  of  some  grades  of  col¬ 
ors.  Blue  are  plentiful. 

Newsprint  supplies  appear  plentiful 
at  present,  with  transportation  the 
major  problem,  it  was  foimd.  This 
transportation  factor  is,  of  course,  a 
general  problem  rather  than  one  ap¬ 
plied  directly  to  newspapers. 

4-10  PrIerltY  Working 

“We  have  suffered  no  troubles  at  all 
with  supplies  and  equipment  for  our 
mechanical  departments,”  said  Mark 
Wayman,  mechanical  superintendent, 
San  Francisco  Chronicle.  There  is  a 
high  percentage  of  metal  recovery  and 
chemicals  in  engraving  departments 
are  used  many  times  over  so  that  no 
heavy  supply  of  new  commodities  is 
needed  in  newspaper  plants,  he 
pointed  out. 

“We  have  had  no  trouble  with  parts 
(Continued  on  page  43) 


34 


Production  Economies  Emphasized 
At  liiinois  Mechanical  Meeting 

William  H.  Baldwin  of  Peoria  Star  Is  Elected  President- 
Representatives  from  Four  States  Attend 

By  GEORGE  A.  BRANDENBURG 


A  CILAKION  CAIJ<  for  economy  in  all 
mechanical  departments,  with  spe¬ 
cial  emphasis  on  the  composing  room, 
was  sounded  at 
the  annual  Illi¬ 
nois  Newspaper 
Mechanical  Con¬ 
ference,  Sept  27- 
29,  at  Rockford. 
Nearly  150  me¬ 
chanical  execu¬ 
tives,  represent¬ 
ing  newspapers 
in  Illinois,  Iowa, 
Wisconsin  and 
Minnesota,  were 
in  attendance. 


tendance  heard  John  Stafford,  promo¬ 
tion  and  circulation  manager  of  the 
Rockford  Newspapers,  discuss  “Your 
Newspaper  as  the  Fundamental  Ad¬ 
vertising  Medium,”  and  Barney 
Thompson,  Rockford  newspaper  editor, 
who  emphasized  the  “human  element” 
in  newspaper  production.  Another  in¬ 
teresting  featiu%  was  a  motion  picture 
showing  the  making  of  newsprint,  pre¬ 
sented  by  Herman  J.  Ratelle  of  the 
Minnesota  and  Ontario  Paper  Com¬ 
pany. 

Perhaps  the  most  interesting  dis¬ 
cussion  was  that  dealing  with  news 
budgeting  and  copy  control,  in  which 
Harold  Mintun,  Decatur  Herald  & 


Group  of  morckanical  axacutivat  intpacfing  taw  trimmar  af  Rockford  maafing,  L  la  u 
William  Pottar,  Rockford  Nawtpapart;  H.  L  Luloff,  Madison  Wisconsin  Slata  ‘-arad 

A  ^  n _ •ll__  \Ai» _ •_  I _ I.  _ l_l _ I _ I  I  as 


William  H.  Baldwin  Will  i  a  m  H .  Review  production  manager,  told  how  A.  C.  Poggamillar,  Wisconsin  Slata  Journal;  Claranca  Hornbrook,  Rockford  Nawtpaa«i 


Baldwin,  Peoria 
Star  composing  room  superintendent, 
was  elec^  president  of  the  confer¬ 
ence  to  succeed  Earl  E.  Anderson, 
Rockford  Morning  Star  and  Register- 


the  Decatur  newspapers  have  stan¬ 
dardized  their  morning  and  evening 
papers.  Mr.  Mintim  told  of  the 
“streamlined”  operations  followed  in 
all  departments  to  make  their  daily 


and  Gaorga  E.  Piarca,  Elgin  Couriar-Nawt. 


Among  thosa  prasant  at  Rockford  confaranca,  saatad,  loft  to  right:  Forast  F.  Moora, 
Rockford  Nawtpapart,  Inc.;  William  Lamar,  ^aaport  Journal-Standard;  Clifford  Fish- 
baek,  Rockford  Nawtpapart.  Standing,  I.  to  r.;  V.  L  Typpar,  Fraaport  Journal- 
Standard;  Guy  J.  Cbappal,  Iowa  City  (la.)  Prass-Citixan;  and  H.  J.  Sommarar,  Aurora 

Baacon-Nawt. 


papers  attractive,  newsy,  yet  not  too 
expensive.  Under  the  present  set-up, 
the  front  office  controls  the  cost  of 
news  composition,  he  said. 

After  two  years’  experience  in  stan¬ 
dardizing  production,  the  Decatur 
newspapers  now  publish  but  one  edi¬ 
tion,  both  morning  and  evening,  for  all 
subscribers,  Mr.  Mintim  stated.  In 
adopting  such  a  policy,  it  was  decided 
that  it  is  better  to  have  one  good 
product,  rather  than  diluting  the  edi¬ 
torial  content  in  several  editions  to 
meet  localized  conditions. 

Country  correspondence  is  now  han¬ 
dled  the  same  as  telegraph  news  and 
must  be  worthy  of  publication  for  all 
readers,  or  does  not  get  into  the  paper. 
Headline  schedules  have  been  sim¬ 
plified  and  agate  type  has  been  vir¬ 
tually  elimii^ated.  News  and  adver¬ 
tising  matter  are  set  on  machines  des¬ 
ignated  for  that  particular  purpose,  and 
as  Mr.  Mintun  put  it:  “We  have  built 
a  fence  between  news  and  advertising 
composition.” 

Generally  speaking,  75  columns  of 
reading  matters,  including  pictures 
and  comics,  are  set  aside  for  each 
day’s  newspaper.  A  “cushion”  of  five 
columns  is  preserved  for  late  advertis¬ 
ing  copy  or  extra  news  material.  Each 
day’s  paper,  both  morning  and  eve¬ 
ning,  is  dummied  up  a  day  in  advance, 
with  copy  coming  through  in  orderly 
fashion  from  both  the  news  and  ad¬ 
vertising  departments.  The  same  or¬ 
derly  procedure  is  carried  out  in  the 


Republic.  Peoria  was  chosen  as  the 
1942  conference  city.  Other  officers 
elected  were: 

Howard  M.  Colton,  Bloomington 
Pantagraph,  vice-president;  Edwa:^  S. 
Nagel,  Champaign  News-Gazette,  sec¬ 
retary-treasurer;  Russell  B.  Miller, 
Bloomington  Pantagraph;  E.  L.  Bailey, 
Alton  Telegraph;  Harry  Pottle,  West¬ 
ern  Newspaper  Union;  W.  L.  Augs- 
purger,  Peoria  Star;  and  Mr.  Anderson, 
directors. 

Retiring  President  Anderson  sounded 
the  keynote  of  the  week-end  confer¬ 
ence  when  he  urged  mechanical  chiefs 
to  give  serious  consideration  to  mount¬ 
ing  production  costs  confronting  news¬ 
papers,  with  little  hope  of  any  appre¬ 
ciable  added  income  from  advertising. 
With  both  labor  and  material  costs 
constantly  advancing,  Mr.  Anderson 
said  it  was  the  duty  of  every  executive 
in  the  mechanical  departments  to  seek 
ways  and  means  of  effecting  economies 
in  production. 

Aside  from  two  guest  speakers,  the 
conference  was  devoted  entirely  to 
mechanical  problems.  Those  in  at- 


Offtcara  of  lllinoh  Nowspapor  Mackanical  Confaranca  at  Rockford  maating,  laft  to 
right:  Harry  Pottia,  Wattarn  Nawtpapar  Union,  diractor;  Earl  E.  Andarson,  Rockford 
Nawtpapars,  Inc.,  ratiring  prasidant  and  mambar  of  tha  board;  Rutsall  B.  Millar, 
Bloomington  Pantagraph;  Edward  S.  Nagal,  Champaign  Nawt-Gazatta,  sacratary-traat- 
urar;  and  Howard  Colton,  Bloomington  Pantagraph,  vica-pra$idant.  William  H.  Bbldwin, 
Paoria  Star,  nawly-alactad  prasidant,  was  nM  prasant  whan  pictura  was  takan. 


mechanical  departments  and  a  stat. 
dardized  force  handles  production. 

“We  have  a  better  edited  paper  to¬ 
day,”  said  Mr.  Mintun,  "because  that 
is  no  lazy  copy  in  our  morning  or  eve¬ 
ning  editions.  Likewise,  the  men  w 
satisfied  for  they  are  guaranteed  i 
definite  annual  wage,  includiiy  Ak 
leave,  and  we  have  no  substituten'' 

Howard  Colton,  Bloomington  Padt 
graph  pressroom  superintendent,  eb 
discussed  news  deadlines,  pointii^  ag 
that  non-observance  of  such  deadha 
is  extremely  costly  in  the  followBv 
classifications; 

(1)  Missing  mail  trains  and  boat 
necessitating  additional  expense  d 
trucking:  (2)  Causing  subscriber  db- 
satisfaction  in  late  deliveries  ■! 
sometimes  total  delivery  failure  on  Be 
day  of  publication,  such  as  on  ml 
routes;  (3)  Overtime  for  printers;  (4) 
Not  sufficient  time  for  photographs 
and  engravers  to  do  requir^  aerit 
and,  consequently,  lack  of  time  ti 
properly  m^eup  and  print  the  nes 
paper. 

“Each  department  head  is  respond 
ble  for  the  condition  and  condiMt  h 
his  department,”  explained  Mr.  Cottm 
“Each  one  must  see  that  his  depsit- 
ment  holds  up  its  end  of  produdhn 
’There  are  no  soloists.  No  one  indhrii- 
ual  is  any  more  important  than  hk 
co-worker.  It  takes  the  comUasd 
efforts  of  all  to  publish  the  Pantagnik 

"If  a  late  story  breaks,  we  try  to  pt 
into  a  huddle  and  see  how  well  we  ess 
handle  it — type,  pictures,  cuts,  msb 
etc.  The  same  is  true  with  late  adver¬ 
tising  copy.  We  try  to  observe  dead¬ 
lines  and  usually  do,  but  occasionaflf 
during  an  emergency  we  accept  lab 
matter,  but  only  after  consultation  si 
along  the  line.” 

Mr.  Colton  outlined  the  advertisbg 
and  news  deadlines  followed  on  di 
Pantagraph,  stating: 

“After  midnight  we  stagger  eaA 
form  to  five  minutes  apart,  like  psp 
one  at  12:00;  state  at  12:05;  misoir 
laneous  at  12:10  and  sports  at  IZMI 
These  pages  are  mostly  type  and  thp 
have  no  large  ads  on  them,  so  I 
doesn’t  take  long  to  pad  the  mat  in  Al 
stereotype  room.  And  with  five  mb 
utes  to  each  page,  we  can  go  to  prb 
on  time.” 

At  the  departmental  meetings 
day  afternoon,  shop  talk  prevailed  b 
each  instance.  Frank  Bauer,  QuiaP 
Herald-Whig,  presided  as  chairman  • 
the  composing  room  meeting.  S<^ 
of  those  in  attendance  complaiM 
about  the  “angle”  composition  » 
(Continued  on  page  39) 
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380  New  England  Mediankal  Experts 
Hold  Annual  Conference  In  Boston 


B.  (B«rnie)  F.  &«r- 
rity,  production  man- 
agar,  Hartford 
Timas,  baing  con- 
gratulatad  by  Dick 
Fitzgarald  (right), 
tha  outgoing  presi- 
dant;  and  Harb 
Stangar  ( I  a  f  t  )  , 
elactad  vica  prati- 
dant  at  tha  businass 
maating,  Oct.  5  in 
tha  Hotal  Statlar, 
Boston. 


optimistic  and  pessimistic  forecasts,  duction  supervision,  the  result 
an  interesting  summary  of  mechani-  tremendous  growth  and  importance  of 
cal  progress,  and  swapped  shop  ideas  mechanical  departments  in  the  gen- 
in  their  several  clinics.  eral  set  up  of  a  newspaper  organi- 

John  T.  (Ted)  Shea,  mechanical  su-  zation.  vertise  the  substitutes  than  the  old-  otherwise  invisible.  The  plate  wu 

perintendent  of  Hearst  Newspapers.  “While  much  has  been  done  we  may  established  products.”  The  “Public  staged  and  re -etched,  but  not  «. 

speaking  at  the  final  session,  reviewed  look  forward  to  greater  strides  and  Printer  No.  1”  also  handed  out  a  few  touched.  To  adopt  this  proceduti 

.  ‘  J.  Radical  changes  in  statistics  on  his  plant,  which  prints  up  with  all  cuts,  Mr.  Mader  added,  would 

newspaper  methods  are  costly  and  750,000  money  orders  in  a  day  and  be  impractical  and  too  costly, 
he  said,  “that  we  difficult  to  effect.  Newspaper  equip-  10,000  postcards  per  minute.  The  mis-  At  the  main  shop-talk  session,  that 

~  ■  ‘in  was  much  pro  and  con,  for  a  while  OB 

the  subject  of  screen  count.  That 
were  predictions  of  better  halftona 
to  visit  and  finer  screens  on  newsprint 

(through  continued  research),  and 
William  Reardon  of  the  Boston  Globi 
viewed  it  thus:  “We  have  reached  tla 
who  do  nothing  but  visit  other  plants  limit  on  screens.  The  problem  is  to 
to  gather  new  ideas  adaptable  to  their  print  what  we  have  better.  The  dif- 
operation  (employing  7,500).  ference  between  oldtime  and  modern 

Frank  E.  Phillips,  manager.  New  cuts  is  the  difference  in  the  press- 
England  Daily  Newspaper  Association,  room.  If  we  can  find  the  missing  link, 
followed  Mr.  Giegengack  on  the  pro-  modern  equipment  will  produce  bet- 
gram.  “I  am  becoming,”  Mr.  Phillips  ter  cuts.” 
stated  in  introduction,  “perhaps  the  ‘  ^ 

biggest  pessimist  in  New  England 
the  newspaper  publishing  situation- 
and  it  is  gratifying  to  hear  this  latest  stereotyping) 


the  highlights  of  mechanical  progress  accomplishments, 
in  newspapers  in  the  past  15  years. 

“It  seems  to  me, .  ‘  _ .  -  .r _ 

have  seen  a  different  type  executive  ment,  as  required  by  even  the  medium  spelling  of  a  Congressman’s  name 

-  „„ - -  the  Congressional  Record  is  “very 

bad.”  the  speaker  added.  In  advis- 
J  mechanical  executives 

■Sr*"  lf»  W  5*^  **^1  other  plants  at  every  opportunity,  Mr. 

f  ^  -jL  Giegengack  explained  that  his  de- 

f  partment  had  a  staff  of  research  men 


Herbert  T.  Stanger  of  the  Christkn 
on  Science  Monitor  declared  that  “direct 
pressure  deserves  watching  (in 
-  The  mat  roller  has 

news  from  Washington  on  the  subject  got  to  go  by  the  boards.”  His  conten- 
of  advertising.”  tion  was  that  the  roller  tends  to 

William  Lucey,  business  manager  squeeze  the  dots  so  that  they  evobe 
the  Worcester  (Mass.)  Telegram-Ga-  from  the  process  “not  as  the  photo- 
zette,  warned  that  “500  newspapers  engraver  made  them.” 

Prominently  cast  in  the  "Information  Please"  session  of  the  Third  Annual  N.  E.  have  dropped  out  or  have  merged  Discussion  of  priorities  was  not  pro- 
Mechanical  Conference  in  Boston,  Oct.  4-6.  were:  (standing)  Karl  C.  Engel,  Pawtucket  with  others  since  1930.  You  will  hear  grammed,  nor  did  it  occur  in  any  of 
Times;  Joseph  M.  Gallagher,  Hartford  Times;  M.  F.  Madden,  Worcester  Telegram-  more  and  more  about  this  problem  the  official  round-table  sessioiii. 
Gazette;  Ray  Finzer,  Wood-Hong  Corp.;  Howard  E.  Simons,  Waterbury  Republican-  and  you  will  hear  more  about  your  Sunday  morning  was  taken  up  by  fiw 
American;  Reginald  Reed,  Christian  Science  Monitor.  In  the  front  row:  J.  W.  Addison,  having  a  greater  share  in  manage-  different  departmental  clinics,  with 
Hartford  Times;  Glendon  S.  Magoon,  Fitchburg  Sentinel  (and  program  chairman  of  ment.”  these  mechanical  executives  as  chair- 

^i***^*  j  V'l  j  ®f  f)*®  The  Conference’s  photo-engraving  men:  composing,  Karl  G.  Engd, 

Information  Please  );  and  John  V.  Gornnley,  Greenfield  Recorder-Gazette.  Charles  contest  in  which  26  plants  entered  cuts  Pawtucket  Times;  photo-engravint 
A  Steley,  New  Heven  R®9'*f*r:  Burt  Mader,  Chrirtian  Science  Monitor-  and  William  identical  photographs,  Charles  A.  Staley,  New  Haven  Regii- 

Reerdon  of  the  Boston  Globe  were  also  featured  on  the  plaHorm  of  this  session.  Reginald  Reed,  Christo 

developed— or  maybe  I  should  say  or  small  size  paper,  involves  a  tre-  ment.  There  was  no  official  judg-  Science  Monitor;  stereotype,  Howird 

that  older  executives  have  changed  mendous  expense  and  investment,  mg  but  it  was  clearly  the  consensus  E.  Simons,  Waterbury  Republiam- 

and  newer  executives  have  been  in-  However,  newer  and  better  methods  that  the  Christian  Science  Monitor  American;  tubular,  John  V.  Gormky, 

structed  to  meet  with  and  cope  with  will  be  developed.  Printing  stand-  had  turned  in  the  best  plate.  The  Greenfield  Recorder-Gazette. 

newer  standards  and  conditions.  The  ards  will  be  improved,  particularly  Nashua  (N.  H.)  Telegraph’s  entry  was  Bernard  F.  Garrity,  production 
mechanical  executive  or  production  first  impression.  Color  printing  will  generally  conceded  to  be  a  close  sec-  manager  of  the  Hartford  (C^onn.) 
manager  today  not  only  arranges  his  increase  in  our  daily  papiers  and  be  ond.  At  the  “Information  Please”  Times,  was  chosen  to  head  the  oot- 
schedule,  keeps  work  moving  smooth-  reproduced  with  much  better  detail  session  Sunday  afternoon,  the  Moni-  ference  for  the  1941-42  term,  at  the 

ly  as  possible  through  all  depart-  and  color  affect.  We  may  see  either  tor  representatives  were  asked  from  annual  election  held  in  conjunction 

ments,  sees  that  edition  schedules  are  more  direct  printing  methods  used  or  the  floor  to  explain  how  they  turned  with  the  Sunday  dinner,  Oct.  6.  Gar- 
maintained,  consults  with  his  depart-  the  introduction  of  some  plastic  mate-  out  their  cut,  and  Burt  S.  Mader,  the  rity  was  last  year’s  vice-presidan, 

ment  heads  on  all  important  changes  rials  to  avoid  the  necessity  of  great  photo -engraving  chief  told  them,  and  he  was  succeeded  in  this  ofte 

or  happenings,  but  he  also  knows  the  bulk  and  weight  as  used  today.”  With  an  unblemished  print  (no  mark-  by  Herbert  T.  Stanger,  prodiKtiai 

cost  of  his  engravings,  his  composi-  “Mechanical  responsibilities  and  ac-  mg  on  its  back),  the  Monitor  lighted  manager  of  the  Christian  Sdenee 
tion  costs,  which  includes  a  general  complishments  have  not  received  the  the  picture  from  the  back,  thus  bring-  Monitor, 
breakdown  of  composing  room  inter-  attention,  promotion  or  movie  pub-  .  ^  .  ...  ....  . 

department  costs,  such  as  publication  licity  that  has  been  credited  to  our  as- 
department,  ad  composition,  ad  as-  sociates  in  the  news  gathering  field, 
sembly,  classified  composition,  straight  but  I  sincerely  believe  that  there  is 
news  composition,  proof  room,  make-  not  a  mechanical  man  in  these  United 
up  and  supervision.  States  who  would  trade  positions  with 

“He  knows  his  stereotype  metal  cost  any  news  editor  for  the  satisfaction 
and  keeps  an  acciu-ate  record  of  metal  that  he,  the  mechanical  man,  derives 
conditions  by  regular  analysis.  He  at  the  end  of  a  busy  day  when  his 
knows  how  much  dross  is  being  paper  met  all  editions  on  time,  when 
burned  off  and  whether  his  record  is  it  was  packed  tightly  with  advertising 
comparable  to  others  in  the  field.  He  (for  which  no  re-runs  or  rebates  were 
keeps  record  of  the  number  of  molds,  asked  because  of  mechanical  errors) 
casts,  and  mats  tised,  and  he  knows  when  the  half-tone  had  snap  and 
the  unit  cost  contrast,  and  the  printing  attained  a 

“He  knows  his  pressroom  records  high  standard.” 
covering  newsprint  used,  newsprint  A.  K  Giegengack,  diief  of  the  U.  S. 
waste,  ink  consumption,  blanket  mile-  Govenunent  printing  ofiBce  in  Wash- 
age,  power  consumption  and  other  ington,  D.  C.,  speaking  at  the  annual 
factors  involved  in  the  pressroom  op-  dinner,  stated  bluntly  that  “I  can’t 
eration.  In  many  cases  he  is  charged  agree  that  advertising  will  be  cut 
with  the  responsibility  of  mailing  seriously  (by  the  defense  program), 
room  and  delivery  room  operations.  Some  firms  are  doubling  their  adver- 
“The  position  or  title  of  production  tising  because  it  takes  more  to  ad- 


Principals  at  tha  annual  banquat  of  tha  Naw  England  Mechanical  Confaraaca  d 
Boston,  Oct.  5.  Starting  at  left:  Frank  E.  Phillips,  manager,  New  England  DA 
Newspaper  Association;  Harbart  Stanger,  production  manager,  Christian  Sciaa* 
Monitor  and  newly  elected  vice  president;  Richard  M.  Fitzgerald,  production  mana^ 
Worcester  Telegram-Gazette,  and  retiring  president;  Augustus  E.  Giegengack,  “Palk 
Printer  No.  I";  and  William  Dwight,  president,  N.  E.  Daily  Newspaper  Ass'n. 
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Brookfell'Harp 


Annual 

Sporting  GocmIs 


SALE 


Syke  Reels 


f€et  tally  for 
fHliing  saaMHi 
—Friday'*  the 
opanfaig  day! 


Fly  Rods 


STAR 

Aia  LINES 


fonnor  price  $17 

sjflps 


Franklin  Sport  Shop 

1492  NetUi  Stale  Stoeet  Open  Every  Evenlnp 


Mid-Season  Sale 

of  Fur  Coats 


40%  to  50% 

. ’« 

PmiiB  ....  ‘32 
Cntife  . . , .  *37 

k  ***«» . ’4* 

IfklcaRR....  >4(< 

1^™ . ‘4*5 

1/  J-ILBUSHM/t 


Debutante 


Ludlow  Typograph  Co. 

2032  Clybourn  Avenue  •  Chicago,  Illinois 


Regarded  as  the  most  versatile  of  modern  typefaces 
because  originality,  style  and  simplicity  have  been 
so  successfully  combined  in  their  design,  the  new 
Ludlow  Radiants  are  being  acclaimed  enthusiastically 
by  advertisers  and  composing  room  executives. 

Simplified  by  the  elimination  of  serifs,  but  retaining 
the  legibility  value  of  distinct  variation  in  weight  of 
stroke,  composition  in  the  Radiant  typefaces  is  both 
attention-attracting  and  highly  readable. 

We  are  proud  to  present  this  original  Ludlow  typeface 
family  which  now  comprises  Radiant  Medium,  Radiant 
Bold.  Radiant  Bold  Condensed,  Radiant  Bold  Extra 
Condensed  and  Radiant  Heavy.  Specimen  sheets  show¬ 
ing  size  ranges,  and  a  colorful  booklet  featuring  the 
Radiant  typeface  family,  will  be  gladly  sent  on  request. 
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New  Solution 


Preserves  Paper 


Liquid  Is  Applied  to  Printed 
Pages  with  Ordinary  Brush — 
Prevents  Deterioration 


By  JOHN  HELFRICH 


The  writer  of  this  article  is  the  in¬ 
ventor  of  the  process  he  here  describes. 
He  was  for  nine  years  director  of 
chemical  research  for  the  Hearst 
newspapers,  and  is  associated  with  the 
Mantin  Dennis  Company,  makers  of 
“Papertone.” 

The  importance  of  the  proper  pres¬ 
ervation  of  newspapers  carrying  na¬ 
tional  and  international  news  dictates 
the  necessity  of  its  proper  preserva¬ 
tion.  A  glance  at  the  lamentable  con¬ 
dition  of  files  of  newspapers  covering 
the  events  of  the  Great  War  1914-1918 
makes  it  apparent  that  something 
should  be  done. 

Particular  stress  has  been  laid,  dur¬ 
ing  the  past  decade,  on  the  preserva¬ 
tion  of  newspaper  file  copies.  This  is 
due  to  the  natural  tendency  of  the 
chemical  constituents  of  the  paper, 
ground  wood,  to  deteriorate  upon  ex¬ 
posure  to  air  and  sunlight. 

Preserves  Color  Values 


9 


Annual  Printing 
Exhibition  Od.  27-29 


New  York  Employers'  Group 
Hold  Printing  Show  at 
Hotel  Commodore 


-IlT  ■ 


New  Chicago  Times  Photo  Truck 


Papertone  Preservation  Process  is 
based  on  a  scientific  treatment  of  paper 
which  preserves  the  value  of  half 
tones  and  line  cuts  as  well  as  type. 
Newspaper  preserved  with  “Paper- 
tone”  can  readily  be  referred  to  as  the 
color  value  of  the  half  tones.  The 
clarity  of  the  line  cuts  and  type  matter 
are  maintained.  There  is  no  “strike 
through.” 

It  is  not  within  the  scope  of  this 
article  to  lay  any  stress  on  what  chem¬ 
ical  reactions  really  take  place. 

Many  steps  have  been  taken  to  over¬ 
come  the  defects  encountered,  such 
as  coating  the  paper  with  lacquers, 
but  with  no  avail.  In  this  process  you 
encounter  bleeding  of  ink  by  solvents 
and  obnoxious  fumes  on  evaporation 
of  the  solvents.  Coating  or  covering 
the  sheet  with  Japanese  tissue  or  a 
sheet  of  cellulose  acetate  have  their 
disadvantage — expense  in  equipment 
and  the  “bulking”  of  the  sheet. 

In  working  on  this  problem  as  tech¬ 
nical  associate  of  the  Library  Binding 
Institute,  the  writer  had  in  mind  the 
invention  of  a  coating  solution  that 
could  be  applied,  readily,  evenly  and 
economically,  without  any  physical 
hazard  —  non-irritant,  non-toxic  and 
non-inflammablte  a  solution  which 
could  be  applied  to  any  kind  of  paper 
by  hand-brush  dipping  or  by  air 
brush,  which,  when  dry,  would  per¬ 
manently  protect  the  paper  from  all 
causes  of  deterioration.  Papertone  is 
the  answer. 

It  has  been  tested  in  all  respects  for 
over  a  year.  It  increases  the  “pop” 
test  at  least  100%,  and  increases  the 
tear  test  at  least  40%.  It  prevents 
brown  discoloration  due  to  breaking 
down  of  groimd  wood  fibre. 

The  product  is  handled  by  the  Mar¬ 
tin  Dennis  Company,  859  Summer 
Avenue,  Newark,  N.  J. 


Above  i»  shown  the  latest  acquisition  of  the  Chicaqo  Times — a  new  three-ton  General 
Motors  truck,  especially  adapted  for  photographic  use — which  replaces  the  smaller 
panel  truck  formerly  used  as  a  traveling  studio.  Outstanding  feature  of  the  new  unit  is 
hydraulic  lift  which  boosts  photographer  20  feet  into  the  air.  Interior  contains  seating 
facilities  for  crew  of  reporters  and  photographers.  New  truck  has  flexible  rubber 
fenders  which  will  eliminate  source  of  frequent  repair  bills.  Picture  shows  Borrie 
Kanter,  Times  cameraman,  on  top  of  truck  with  roof  trapdoor  opened  to  give  access 

to  platform. 


60  Years  of  Service 

E.  E.  Keefer,  Printer,  Honored 
On  His  Retirement 


Wood  Machinery  Sales 


J.  F.  Hunter  Retires 


James  F.  Hunter,  Linotype  machin¬ 
ist  for  the  New  Haven  (Conn.)  Jour¬ 
nal-Courier,  has  retired  after  44  years 
service  with  the  paper.  He  assembled 
the  first  Linotsrpe  machine  for  the 
Journal-Courier  in  1897,  having  previ¬ 
ously  been  with  the  Mergenthaler 
Linotype  Co.  in  Brooklyn,  N.  Y.  He 
has  been  chief  machinist  for  the  Cou¬ 
rier  ever  since.  Mr.  Hunter  was  the 
guest  of  honor  at  the  annual  outing  of 
the  newspaper  employes  Sept.  6  at 
North  Guilford. 


After  60  years  and  six  months  as  a 
printer,  a  record  without  equal  in 
Pennsylvania  and  with  few  parallels 
in  the  nation,  Edward  E.  Keefer  was 
retired  on  pension  Oct.  1  by  the  Sun- 
bury  (Pa.)  Daily  Item. 

Halting  a  pellmell  rush  toward  dead¬ 
lines,  employes  and  management 
joined  in  tribute  to  his  unusual  career, 
presenting  him  with  a  radio,  easy 
chair,  smoking  stand  and  lamps  as 
farewell  tokens. 

“Eddie,”  at  76,  was  in  harness  to 
the  last  minute.  Motion  picture  cam¬ 
eras  clicked  while  he  put  his  apron 
aside,  and  Lewis  Dewart,  business 
manager,  and  P.  Maurice  Henry,  an 
associate  in  the  composition  depart¬ 
ment  for  33  years,  paid  tribute  to  his 
six  decades  of  service. 

When  a  boy  of  16,  Mr.  Keefer  be¬ 
came  a  printer’s  devil  on  the  old  Sun- 
bury  Democrat,  a  weekly.  Eleven 
years  later  he  went  with  its  successor, 
the  old  Sunbury  Daily,  working  on 
that  newspaper  for  45  years  imtil  it 
and  the  .S'unburj/  Item  were  merged 
into  the  Sunbury  Daily  Item  in  1937. 

He  witnessed  the  transition  of  news¬ 
papers  from  small,  hand-set  sheets  of 
the  80’s  to  modem,  mechanically  pro¬ 
duced  papers  of  today.  He  saw  “boiler 
plate”  give  way  to  up-to-the-minute 
wire  news  of  the  world,  small  hand- 
fed  presses  supplanted  by  modem 
streamlined  machines,  and  the  advent 
and  development  of  typesetting  ma¬ 
chines,  stereot3rping  equipment  and 
countless  other  modernizations. 

He  was  appropriately  tabbed  “Mr. 
Sunbury  Newspaper,  Himself.’’ 


Recent  sales  of  stereotyping  ma¬ 
chinery  are  reported  by  the  Wood 
Newspaper  Machinery  Corporation, 
Plainfield,  N.  J.,  as  follows:  Seven 
Heavy-Duty  Autoshavers  to  the  Chi¬ 
cago  Tribune,  one  Heavy-Duty  Auto¬ 
shaver  to  the  Atlanta  Journal,  one 
Heavy-Duty  '  Autoshaver  and  two 
vacuum  equipments  for  Junior  Auto¬ 
plates  to  the  Washington  Evening  Star, 
one  Standard  Autoshaver  to  the  Wash¬ 
ington  Post,  one  Standard  Pony  Auto¬ 
plate  complete  with  vacuum  equip¬ 
ment  to  the  Beverly  (Cal.)  Times,  two 
vacuum  equipments  for  Junior  Auto¬ 
plates  to  the  San  Antonio  Express, 
one  vacuum  equipment  for  a  Pony 
Autoplate  to  the  Charleston  Gazette, 
one  vacuum  equipment  for  a  Junior 
Autoplate  to  the  Birmingham  News 
and  Age  Herald,  one  Standard  Pony 
Autoplate  complete  with  vacuum 
equipment  to  the  Newport  News  Daily 
Press,  one  vacuum  equipment  for  a 
Pony  Autoplate  to  the  ’Triangle  Pub¬ 
lications,  Inc.,  Chicago,  one  vacuum 
equipment  for  a  Pony  Autoplate  to 
the  Honolulu  Star  Bulletin,  and  one 
Standard  Pony  Autoplate  to  Publica- 
ciones  Herrerias,  Mexico  City. 


The  Seventh  Annual  Exhibition  d 
Printing  will  be  held  Oct.  27,  28,  and 
29  in  the  Hotel  Commodore, 
York,  under  the  sponsorship  of  Net 
York  Employing  Printers  Associate 
Inc.  ^ 

A  dinner  of  advertising  men,  prim 
ing  buyers,  and  printers,  to  be  a4. 
dressed  by  leading  authorities  in  ad¬ 
vertising  and  printing,  is  beii^ 
planned  for  Oct.  27,  and  other  spedal 
events  in  connection  with  the 
tion  include  sessions  of  talks  on  adver¬ 
tising  and  production  Oct.  28  and  2S. 

The  exhibition  entries  which  this 
year  show  very  strongly  the  influence 
of  national  defense  and  other  patriotic 
public  interests,  in  copy,  design,  and 
color,  were  selected  for  hanging  at  i 
meeting  Oct.  6  of  the  following  boaid 
of  judges: 

George  Welp,  advertising  manager. 
Interchemical  Corporation,  chaimum; 
Roy  Dickinson,  president.  Printers’  Ink 
Publishing  Co.;  O.  Alfred  Dicknian. 
advertising  production  manager,  Ntv 
York  Herald  Tribune;  A.  E.  Giegen- 
gack,  Public  Printer  of  the  United 
States;  and  Douglas  C.  McMurtrie. 
chairman.  Educational  Commission. 
International  Association  of  Printing 
House  Craftsmen. 

The  following  committee  of  the  as¬ 
sociation  is  arranging  the  exhibition: 
Peter  Kutschera,  chairman,  Ogder. 
Printing  Co.,  Inc.;  Miss  Emily  Connor, 
the  Marchbanks  Press,  Inc.;  E  S. 
Davis,  Davis,  Delaney  &  Harrs,  Inc.: 
J.  C.  Kress,  Sr.,  McGraw-Phillip 
Printing  Co.,  Inc.;  Richard  Messner,! 

E.  Brogle  &  Co.,  Inc.;  H.  A.  Sh^ 
herd,  Rogers-Kellogg-Stillson,  Inc,L 

F.  White,  L.  F.  White  Co.,  Inc. 


New  Booklet 


A  booklet  sub-titled  “A  scioitific 
test  of  Black  &  White  contrast  mat¬ 
rices,  as  compared  with  non-proceaaei 
matrices,  conducted  by  Dr.  Matthew 
Luckiesh,  director  of  the  General 
Electric  Company's  Lighting  Research 
Laboratory,  and  his  colleague,  Frank 
K.  Moss,  at  Nela  Park,  Cleveland, 
Ohio,”  is  being  distributed  by  flie 
Matrix  Contrast  Corporation,  New 
York.  It  illustrates  and  describes  i 
series  of  scientific  tests  of  the  visibility 
of  the  reference  marks  on  Linotype 
and  Intertype  matrices,  with  and  wiflt- 
out  the  Matrix  Contrast  Corporation’i 
Black  &  White  processing.  Copies  d 
the  new  booklet  are  obtainable  fran 
the  Matrix  Contrast  Corporation,  Em¬ 
pire  State  Building,  New  York. 


New  Lighling 


Quiz  Question  Booklet 


A  booklet  comprising  quiz  questions 
for  use  on  one  or  more  programs  for 
Craftsmen’s  Club  meetings  has  re¬ 
cently  been  distributed  by  the  Educa¬ 
tional  Commission  of  the  International 
Association  of  Printing  House  Crafts¬ 
men,  of  which  Douglas  C.  McMurtrie 
is  chairman,  to  the  president,  the  sec¬ 
retary,  and  the  educational  chairman 


Fluorescent  lights  have  been  ic- 
stalled  in  the  editorial  rooms  of  the 
Worcester  (Mass.)  Telegram  and  Evt- 
ning  Gazette.  Ttds  includes  the  dty 
room,  sports  and  women’s  depart¬ 
ments,  and  office  of  the  managing  edi¬ 
tor  and  assistant  The  rooms  also  have 
been  redecorated.  The  third  floor  of 
the  Telegram  and  Gazette  buildmf. 
containing  the  bookkeeping  depart¬ 
ment  and  the  composing  room  previ¬ 
ously  have  had  fluorescent  lighk 


Dumble  Retires 


of  each  local  club.  Thb  32-page  book-  They  will  be  extended  to  the  editorii! 


After  setting  type  for  42  years,  with 
33  years  on  the  Memphis  (Tenn.) 
Commercial  Appeal  and  Press-Scimi¬ 
tar,  F.  M.  Dumble,  66,  has  retired  on 
pension  and  has  moved  to  St.  Peters¬ 
burg,  Fla. 


let  contains  about  150  questions,  with 
answers,  classified  under  headings  of 
Composition,  Presswork,  Ink,  Binding, 
Paper,  Photo-Engraving,  and  Rubber 
Plates.  Since  the  booklet  includes 
the  answers  as  well  as  the  questions, 
its  distribution  is  restricted  to  the 
officers  of  Craftsmen’s  Clubs. 


writers’  department,  fourth  floor. 


50  Years’  Service 


After  nearly  half  a  century  of  ser¬ 
vice,  Lewis  W.  Thompson,  machinik 
retired  from  the  Hartford  (C!onn.) 
Courant  mechanical  staff  Sept.  1. 
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LiiHning  to  Rockford  conforence  discuisions  ,1.  to  r.:  C.  E.  Cornthwaite,  Springfield 
Illinois  State  Journal;  Herbert  Rockwell,  East  St.  Louis  Journal;  and  J.  L  Prentice, 
Springfield  Illinois  State  ournal. 


Mailers  Gel  Increase 

A  5%  pay  increase  was  granted  in 
Cleveland,  Oct.  2,  to  members  of  the 
American  Federation  of  Labor  Mail¬ 
ers’  Union  by  the  three  daily  news¬ 
papers.  The  increase  benefits  100  em¬ 
ployes  of  the  Plain  Dealer,  Press  and 
News.  The  award  was  granted  after 
arbitration  by  Dr.  Matthew  Luckiesh, 
research  director  for  General  Electric 
Co.  Arbitration  followed  a  deadlock 
over  the  union’s  demand  for  a  $6.50 
weekly  raise  for  day  work  and  $9  for 
night  men.  Stewart  Hooker,  secretary 
of  the  Cleveland  Newspaper  Publish¬ 
ers’  Association,  said  the  new  contract 
will  nm  for  two  years,  replacing  a 
pact  which  expired  last  April.  The 
new  scale  will  be  $2  a  week  higher,  or 
$42  for  40  hours  of  day  work  and  the 
same  amount  for  a  35-hour  night  shift. 
Apprentices  are  limited  to  two  in  each 
shop. 


Illinois  Mechanical 
Men  Stress  Economy 

Continued  from  page  34 

which  is  causing  considerable  added 
expense  to  many  newspapers.  Those 
who  have  had  this  problem  before 
expressed  the  belief  that  it  is  a  tem¬ 
porary  fad  which  will  disappear  after 
it  runs  its  course  among  local  adver¬ 
tisers. 

The  perennial  problem  of  economy 
vs.  esthetic  appearance  came  in  for 
ample  discussion  on  the  matter  of  col¬ 
umn  rules  and  margins.  Most  of  the 
papers  represented  are  using  4-point 
column  rules,  a  show  of  hands  in¬ 
dicated. 

Harley  Mintim,  Peoria  Star,  pre- 


lowani  join  Illinois  mochonicol  chiofs  at 
Rockford  mooting,  I.  to  r.:  Jock  Thompson, 
Monomolt  Co.;  Emil  Lundborg,  Dovonport 
(lo.)  Timos;  Frank  Mitcholl,  Davonport 
Domocrat  and  Harlay  Mintun,  Pooria  Star. 

sided  at  the  round  table  for  stereotype 
and  press  room  foremen.  Several  dis¬ 
cussed  the  methods  used  for  printing 
duect  from  halftones.  It  was  the  gen¬ 
eral  opinion,  however,  that  the  pro¬ 
cess  does  not  make  sufficient  improve¬ 
ment  in  printing  and  is  too  expensive 
for  the  average  newspaper  to  use. 

The  quality  of  newsprint  finish  was 
questioned  by  one  delegate.  Others 
agreed  the  finish  of  newsprint  did  not 
seem  to  be  as  good  as  previously. 
Paper  company  representatives  in  at¬ 
tendance,  however,  asserted  that  all 
companies  are  making  a  better  sheet 
today  than  at  any  time  in  the  past  10 
years. 

"Die  question  of  the  best  method  of 
using  a  cork  blanket  to  prolong  its 
life  was  raised  and  brought  forth  di- 
Wded  opinion.  Fifty  per  cent  in¬ 
dicated  they  use  several  corks  and 
rotate  them,  while  the  others  said  they 


use  one  cork  continuously  until  worn 
out.  It  was  the  consensus  that  supply 
houses  should  furnish  matched  sets  of 
cork. 

Ellsworth  L.  Bailey,  Alton  Evening 
Telegraph,  explained  that  buckles  can 
be  eliminated  from  service  mats  by 
placing  the  mat  in  the  flat  casting  box, 
covered  with  a  sheet  of  newsprint,  and 
placing  the  bars  over  the  newsprint 
so  that  the  buckled  mat  is  free  under 
the  newsprint.  The  box  is  then  locked, 
he  said,  and  the  metal  poured  in  as  in 
making  a  cast. 

There  is  apparently  little  or  no  loss 
in  circulation  by  elimination  of  col¬ 
ored  paper  and  substitution  of  stripers. 
From  an  economy  standpoint,  it  was 
pointed  out  that  doing  away  with  col¬ 
ored  paper  for  sports  finals  has  cut 
down  the  amount  of  paper  storage 
space  necessary  has  eliminated  the 
cost  of  such  paper  and  has  brought 
about  a  saving  of  labor  in  roll  changes. 

E.  J.  Andrews,  Decatur  Newspapers, 
presided  at  the  photo-engravers’  ses¬ 
sion.  Here  newspapers  are  faced  with 
a  10%  increase  in  the  cost  of  all  mate¬ 
rials,  with  the  possible  exception  of 
zinc,  it  was  stated.  Generally  speak¬ 
ing,  the  engraving  supply  situation  is 
not  critical,  but  newspaper  engravers 
were  advised  to  see  that  scrap  zinc  is 
promptly  turned  back  and  to  clean  out 
the  old  zinc  cuts  now  idly  reposing  in 
newspaper  morgues. 

The  nitric  acid  supply  situation  is 
apparently  not  nearly  as  acute  as  was 
the  case  in  the  last  war.  While  nitric 
acid  is  used  in  making  munitions,  un¬ 
like  the  last  war,  big  munition  plants 
are  able  to  produce  the  acids  as  well 
as  the  other  explosive  materials  used, 
it  was  stated. 

Harry  Pottle,  WNU,  presided  over 
the  machinists’  meeting,  where  care 
of  type-setting  machines  was  thor¬ 
oughly  discussed.  It  was  the  opinion 
of  those  in  attendance  that  one  ma¬ 
chinist  can  properly  take  care  of  eight 
machines.  The  question  of  whether 
or  not  electric  melting  pots  should  be 
turned  off,  or  left  burning  continuous¬ 
ly,  was  discussed  and  it  was  agreed 
that  if  a  paper  is  running  only  one 
shift  a  day,  there  is  a  saving  in  elec¬ 
tricity  if  the  pot  is  turned  off.  How¬ 
ever,  if  the  paper  operates  two  shifts 
daily,  it  is  more  economical  to  leave 
the  melting  pots  on  continuously. 

Heads  Job  Dept. 

S.  J.  Humphrey,  formerly  manager 
of  the  job  printing  department  of  the 
Vancouver  (B.  C.)  Sun  has  joined  the 
Vancouver,  British  Columbia,  office 
of  the  advertising  agency  of  McCon¬ 
nell  Eastman  and  Company.  R.  Dxm- 
lop,  formerly  with  the  Offset  Printing 
and  Litho,  Toronto,  has  now  assumed 
the  management  of  the  Sun  job  print¬ 
ing  division. 


Press,  Ink  Clinic 


Publishers  and  pressmen  who  are 
having  difficulties  with  newspaper 
presses  or  ink  were  invited  to  unload 
their  troubles  on  the  experts  who  con¬ 
ducted  the  Pressman’s  Clinic  at  the 
Newspapermen’s  Conference  at  Iowa 
State  College,  Ames,  Oct.  3  and  4. 
William  F.  Dallinger,  manager  of  the 
Des  Moines  branch  of  American  Type 
Founders;  Jack  Cooper,  ink  and  press 
expert  of  the  J.  M.  Huber  Company, 
Inc.,  Minneapolis,  and  W.  E.  Holmes, 
superintendent  of  the  Collegiate  Press 
at  Iowa  State  College  along  with  some 
of  the  best  weekly  newspaper  press¬ 
men  in  Iowa  participated  in  the  Clinic. 

Addition  Started 

Excavations  are  being  completed  for 
the  $300,000  addition  to  the  main  plant 
and  offices  of  the  Pulitzer  Publishing 
Co.,  publisher  of  the  St.  Louis  Post- 
Dispatch.  The  new  structure,  three 
stories  high  and  106  by  226  feet,  will 
be  separated  by  an  alley  from  the 
main  building  at  Twelfth  Boulevard 
and  Olive  Street,  and  the  two  will  be 
connected  by  an  alley  and  tunnel. 


^Jordan 

CONTINUOUS 

METAL 


Operating  on  a  continuouj 
chain  thara  if  no  naad  to  pull 
back  tha  chain  whan  a  naw 
pig  of  matal  li  to  bo  attached. 

Tha  pigs  are  to  spaced  on  tha 
chain  that  they  can  not  jam 
in  tha  matal  pot. 

FOR  THE 
LINOTYPE 
INTERTYPE 
LUDLOW,  ELROD 
LINOGRAPH 

Price 

including  support 

$75 

Operates  efficiently  with 
all  types  of  hanging  in¬ 
gots. 

tv rite  for  illustrated 
descriptive  folder 

UNITED  AMERICAN  METALS  CORP'N 

200  Diamond  St.,  Brooklyn,  N.  Y. 

4101  Curtis  Ava.,  Baltimore,  Md. 

2244  W.  Hubbard  St.,  Chicagr^  III. 

TBS  Bryant  *t.,  San  Francisco,  Cal. 

2448  E.  2S  St.,  Lot  Angelas,  Cal. 


NEWSPAPER 
ROLLERS 


Even  minutes  ore 
important  in  the 
production  of  a 
modem  newtpaper. 
Save  time,  be  sure 
that  there  are  no 
preaa  delays  by  in¬ 
stalling  this  accu¬ 
rately  concentric, 
ever-reliable  Roller. 
Mercury  Newspaper 
Rollers  are  built  to 
withstand  the  heavy 
usage  of  modern 
high-speed  presses. 
They  adapt  them¬ 
selves  readily  to 
every  type  of  press¬ 
room  condition. 
They  are  smooth, 
well-balanced,  un¬ 
blemished,  tough. 


RRPID  ROLLER  LO. 

Federal  ol  26lh  D.  M.  Rapport 

Chicago,  lllinoift  President 


steam  Type  Machine  Thriiled  Printers 


Three  Oklahoma  Papers 

Improve  Their  Plants 

Purchase  of  new  equipment 
improvements  in  typography  and 
m^e-up  within  recent  weel« 
been  announced  by  several  Oklahwi# 
newspapers. 

The  Sulphur  Daily  News,  recenth 
purchased  by  Nance-McBride 
papers,  has  bought  a  new  DuplQ 
press  and  plans  shortly  to  expand  fa 
a  full  eight-column  format.  Included 
in  the  new  equipment  are  new  faces 
of  display  and  headline  type. 

The  Stroud  Democrat  has  reported 
the  purchase  of  more  than  $1,000  wordi 
of  equipment,  including  a  power  per- 
forater,  a  power  stapler,  several  num- 
bering  machines  and  new  type  faces. 
The  paper’s  Intertype  and  a  large  jcii 
press  are  being  rebuilt. 

The  Sapulpa  Democrat  has  under¬ 
gone  a  facelifting  with  the  purchase  of 
new  headline  type  and  a  new  Inter¬ 
type.  The  headlines  are  now  in 
B^oni. 


Venfed-Tube  Nozzle  Permih 

Escape  of  Air  from  Mold, 

Creating  Sharper  Type 

The  Lanston  Monotype  Machine 
Company,  Philadelphia,  has  just  an¬ 
nounced  a  new  Vented-Tube  Nozzle 
which  provides  a  means  whereby  air 
is  more  readily  permitted  to  escape 
from  the  mold  as  the  metal  is  forced 
into  the  mold  cavity,  and  at  the  same 
time  allowing  the  excess  hot  metal  to 
flow  back  into  the  pot  after  the  cast 
is  made. 

Concerning  the  new  development 
the  company  states: 

“The  consequence  of  this  disposi¬ 
tion  of  the  air  always  present  in  an 
empty  mold  chamber  and  of  the  ex¬ 
cess  metal  beyond  that  actually  re¬ 
quired  to  fill  the  mold,  is  to  produce 
a  more  solid  cast,  free  from  air  holes; 
a  clearer  and  sharper  face  on  the  type, 
rules  or  borders  being  cast;  lower 
temperature  of  metal  in  the  pots  on 
the  machine  with  less  dressing,  and 
an  increase  in  the  speed  at  which 
both  type  and  strip  material  may  be 
cast. 

“When  a  cast  is  made  on  either  the 
Monotype  Composition  Type-Caster  or 
the  Monotype  Material  Making  Ma- 


Declared  capable  of  seHIng  type  "as  fast  as  eight  or  ten  men,"  Mackie's  Steam  Type 
Composing  Machine  created  a  great  stir  in  the  newspaper  world  seventy  yeers  ago. 
The  inventor,  owner  of  an  English  newspaper,  is  shown  in  this  old  print  as  he  stood  be¬ 
side  his  device,  surrounded  by  contemplative  workman. 


New  quarters  for  the  Netoport- 
Balboa  (Cal.)  News-Times  were  for¬ 
mally  dedicated  recently  at  3011 
West  Central  Ave.,  Newport.  TV 
building  is  47  feet  wide  and  from  N 
to  105  feet  deep,  providing  one-third 
more  space  than  the  former  plant 
which  was  occupied  in  1933.  Lobby, 
business  and  editorial  offices  in  tfo 
front  of  the  building  are  separated  by 
a  wall  from  the  shop.  The  structure 
sets  back  40  feet  from  the  street  to 
allow  for  projected  future  widening 
of  Central  Ave.  In  the  meantime  this 
area  has  been  graveled  and  is  used  as 
parking  space  for  persons  having 
business  in  the  plant.  The  News- 
Times,  published  twice  weekly,  is  the 
oldest  paper  in  the  Newport  area 
S.  A.  Meyer  is  publisher. 


The  new  venfed-fube  nonie  in  place. 


chine,  the  stream  of  molten  metal  from  — 

the  pump  travels  up  the  main  hole 

in  the  nozzle  into  the  mold;  when  the  r rinlinQ  LOUlSv 
hot  metal  comes  in,  the  air  is  forced  i  .  *  wii  cx 

from  the  mold  and  passes  out  through  5^®^ 

the  vent  hole  in  the  nozzle  down  New  York  Oct.  30 

through  the  vent  tube  and  out  the  Registration  for  the  twenty-fifth 
holes  in  the  side  of  the  tube.  Any  season  of  the  courses  in  printing  and 
of  metal  which  follows  down  related  subjects,  conducted  by  the 


Shaw  Machine  &  Tool  Co.,  Los  An- 
School  of  Speech,  public  speaking  and  geles,  has  started  production  on  a 
development  of  personality;  Richard  new  Smatco  precision  curved  router 
Messner,  director,  direct  advertising.  Features  are  a  counter-balanced  cyl- 
E.  E.  Brogle  &  Company,  Inc.,  .-elling  inder  to  equalize  the  weight  of  the 
printing.  plate,  complete  ball  bearing  drive 

rated  at  13,000  RPM  at  the  bit,  and  a 
lilAAfl  C#lsfA  CAA  feature  which  takes  the  end 


6XCGSS 

the  tube  goes  all  the  way  into  the  pot,  New  York  Employing  Printers  Asso-  ■■wwn  h^itaiw  lyiww 
thereby  avoiding  any  dressing  or  ciation  at  its  headquarters.  461  Eighth  Washington  Wood,  formerly  an 
oxidation.”  Avenue,  will  start  Sept.  29.  Courses  executive  of  Wood  Newspaper  Ma- 

The  firm  cautions:  “Never  change  start  Oct.  20.  chinery  Corp.,  who  died  at  the  age  of 

the  size  of  the  vent  hole,  which  is  The  Educational  Committee  of  the  Aug.  5,  1940,  left  a  gross  estate 

the  same  size  for  all  Vented-Tube  Association  is  headed  by  F.  A.  Young.  $91,500,  and  a  net  estate  of  $87,931, 

Nozzles.”  president  of  Mail  &  Express  Printing  according  to  a  transfer  tax  report  filed 

Although  the  device  has  been  in  use  Co.,  Inc.  Again  this  year  the  courses  this  week  in  Surrogate’s  Court.  New  F.  C.  Talcott  has  resigned  as  super¬ 
in  about  400  Monotype  equipped  will  be  taught  by  practical  technical  York.  Decedent  was  one  of  four  intendent  of  the  Son  Antonio 

plants  for  some  time,  the  Lanston  authorities  working  daily  with  the  brothers  who  controlled  the  Wood  and  Evening  News  pressroom.  Mart 

Company  waited  until  this  time  to  subjects  they  teach.  They  are:  Newspaper  Machinery  Corporation.  Fine,  day  foreman,  resumed  the  super- 

He  retired  from  the  firm  eight  years  visory  job  which  he  held  before  Tal- 
ago.  The  sole  legatee  of  the  estate  is  cott,  formerly  of  the  Chicago  Hcrold- 
Olivia  Wood,  the  widow,  of  the  Hotel  Examiner,  went  to  San  Antonio.  Hous- 
Ansonia.  Washington  Wood  was  the  ton  Await  has  for  the  past  few  months 
last  surviving  son  of  Fernando  Wood,  been  general  superintendent  of  aD 
New  York’s  mayor  during  the  Civil  mechanical  departments  for  the  two 
War.  He  served  for  25  years  with  the  papers. 

Linotype  Co.  of  London,  where  he  was 

governor  of  the  American  Club.  About  Uaiu  TynO  nffkCC 
15  years  ago  he  returned  to  this  coim-  nCW  ■  f  pC  1/1  wJJ 
try  and  became  associated  with  the  The  Birmingham  News  and  thf 
Wood  Newspaper  Machinery  Corp.  Birmingham  Age-Herald,  afternoon 
His  uncle  was  Benjamin  Wood,  the  and  morning  papers,  published  bf 
founder  of  the  old  New  York  Daily  Victor  H.  Hanson  in  Birmingham. 
News.  On  his  mother’s  side  he  was  adopted  a  bolder  type  face,  Linotype 
descended  from  the  Duke  of  Rutland.  Corona,  on  Oct.  7. 


play  out  of  the  side  motion  of  the 
head  which  normally  develops  from 
the  wear  of  two  or  three  year’s  use. 
It  will  sell  for  $650. 


announce  it  so  that  a  careful  check  Eugene  de  Lopatecki.  Hearst  Busi- 
could  be  made  of  its  performance.  ness  Magazines,  Inc.,  advertising  lay- 

Vented-Tube  Nozzles  have  so  far  out  and  typographic  design;  O.  Alfred 

been  made  only  for  use  on  the  Mono-  Dickman.  manager  of  advertising  pro¬ 
type  Composition  Type-Caster  for  duction.  New  York  Herald  Tribune, 

castmg  type  in  sizes  up  to  12  point  and  advertising  typography;  George  A. 

for  sorts  of  these  sizes  cast  on  the  Vogl,  manager,  Cost  and  Accounting 

Monotype  Display  Type-Caster,  and  Bureau,  N.Y.EPA.,  cost  accounting; 

for  use  on  Monoty^  Material  Making  pranz  Stockinger,  president,  Stock- 

Machines  equipf^d  with  the  melting  inger  and  Langbein  Photo-Litho  Corp., 

pot  and  pump  of  large  capacity.  elements  of  offset  lithography;  Irving 

,  B.  Simon,  assistant  production  man- 

OffllAIAf  NPW  Macfadden  Publications,  Inc., 

UUUpiei  new  nani  elements  of  printing  and  printing  pro- 

The  Berlin  (Wis.)  Evening  Journal  cesses;  Ernest  Schmatolla,  Publi^ers 

has  moved  to  its  new  building  at  709  Printing  Company,  Inc.,  estimating 

Wisconsin  Street  Formerly  located  and  production  planning;  Joseph  P. 

at  811  Pearl  Street  the  Evening  Jour-  Smith,  manager.  Methods  and  Equip- 

nal  will  hold  an  “open  house”  in  its  ment  Bureau,  N.Y.E.PA...  plant  and 

new  plant  as  soon  as  all  construction  production  management;  W.  N.  Reed.  A  12x18  heavy  duty  Craftsman  press  William  R.  Mill,  78,  long  time  coin- 

work  has  been  completed.  New  equip-  assistant  editor,  Engineering  and  Min-  with  a  B&K  feeder  has  been  installed  positor  on  the  Idaho  Daily  Statesman 

ment  installed  includes  a  Duplex  ing  Journal,  proofreading;  Margaret  by  the  Polk  County  Ledger,  Balsam  Boise,  died  of  a  paralytic  stnAi 

Pi-es.s.  McCoy,  director,  Margaret  McCoy  Lake,  Wis.  Sept.  20. 
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(ornentone  Placed 

Work  Progressing  on  Daily's 
$1,000,000  "Radio  City" 

As  the  cornerstone  for  the  Milwau¬ 
kee  Journal’s  new  “Radio  City”  build¬ 
ing  was  laid  recently,  the  keynote  was 
j^ded  in  a  message  from  Harry  J. 
Grant,  chairman  of  the  board  of  the 
Journal  Company:  “The  Journal’s  de¬ 
cision  to  build  and  operate  its  ‘Radio 
City'  is  in  line  with  its  policy  to  give 
the  best  possible  service  to  the  Wis¬ 
consin  radio  public.  Almost  $1,000,000 
is  being  expended  for  this  new  work 
in  addition  to  a  larger  sum  which  the 
Journal  has  already  invested  during 
the  last  15  years  to  keep  pace  with 
the  rapidly  expanding  industry.” 

Ihe  actual  laying  of  the  cornerstone 
was  performed  by  Walter  J,  Damm, 
genei^  manager  of  radio  for  the  Jour¬ 
nal  Company,  and  was  accompanied 
by  the  strains  of  the  WTMJ  brass  band 
and  speeches  by  federal,  state  and  city 
officials  The  ceremonies  were  broad¬ 
cast  over  both  Journal  stations,  'WTMJ 
and  W55M.  Those  who  participated 
included  Governor  Heil,  Mayor  Zeidler 
and  Alderman  T.  R.  Froemming. 

The  Journal’s  “Radio  City”  project 
is  the  greatest  of  its  kind  that  has  ever 
been  undertaken  outside  of  the  work 
done  by  the  national  chains  in  their 
New  York  and  Hollywood  studios. 
When  completed  it  will  house  the  lat¬ 
est  and  best  facilities  for  presenting 
the  standard  wavelength  programs  of 
WTMJ,  the  frequency  modulation 
broadcasts  of  W55M,  and  the  telecasts 
of  the  television  station  for  which  a 
license  has  already  been  granted. 
Short  wave  experimental  work  will 
also  be  pursued  as  it  has  been  con¬ 
sistently  for  many  years. 

The  building  itself  is  constructed  of 
Kasota  limestone,  and  is  located  six 
miles  from  the  business  section  of 
Milwaukee.  The  building  is  “T” 
shaped,  and  approximately  175  feet 
wide  by  250  feet  in  depth.  The  Jour¬ 
nal’s  “Radio  City”  is  expected  to  be 
completed  next  spring. 

Molds  Installed 

Following  are  recent  newspaper 
plant  installations  of  Twintype  water- 
cooled  molds  for  casting  Slip-oif  type- 
metal  ingots,  made  from  the  Brooklyn, 
Chicago,  Baltimore  and  San  Francisco 
plants  of  the  tjnited  American  Metals 
Corporation:  Adrian  (Mich.)  Tele¬ 
graph,  Allentown  (Pa.)  Call,  Alton 
(HI.)  Telegraph,  Anderson  (Ind.) 
Bulletin,  Augusta  (Ga.)  Herald,  Balti¬ 
more  (Md.)  News  American,  Batavia 
(N.  Y.)  News,  Beaumont  (Tex.)  En¬ 
terprise  Journal,  Bordentown  (N.  J.) 
Register,  Cannonshurg  (Pa.)  Notes, 
Charleston  (S.  C.)  Post,  Chicago 
Times,  ColumbtLs  (O.)  Dispatch, 
Columbia  (S.  C.)  State,  Cumberland 
(Md.)  Times  &  Alleganian,' Davenport 
(la.)  Democrat,  Decatur  (HI.)  Herald, 
Dexter  (Me.)  Gazette,  Duluth  (Minn.) 
Herald  &  News,  East  Liverpool  (O.) 
Remcto,  East  St.  Louis  (Ill.)  Journal, 
Eiuton  (Pa.)  Express,  Erie  (Pa.) 
Times,  Fairmont  (W.  "Va.)  Times, 
Galesburg  (O.)  Register  Mail,  Gaines¬ 
ville  (Tex.)  Register,  Great  Falls 
(Mont.)  Tribune,  Havana  (Cuba) 
Diario  de  la  Marina,  Jackson  (Mich.) 
Patriot,  Jacksonville  (Fla.)  Times- 
Union,  Kalamazoo  (Mich.)  Gazette, 
Lansing  (Mich.)  State  Journal,  Leo¬ 
minster  (Mass.)  Enterprise,  Lima 
(O.)  News,  Manchester  (N.  H.) 

Union-Leader,  Marion  (O.)  Star, 
Mason  (Mich.)  News,  Monongahela 
(Pa.)  Republican,  Muskegon  (Mich.) 
Chronicle,  New  Castle  (Pa.)  News, 
No^olk  (Va.)  Pilot,  Oakland  (Cal.) 
Tribune,  Ogden  (U.)  Standard  Ex¬ 
aminer,  Omaha  (Neb.)  World,  Ottawa 
(ni.)  Republican  Times,  Panama  City 
Star  Herald.  Passaic  (N.  J.)  Herald 
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News,  Peoria  (111.)  Journal  Transcript 
Piqua  (Ul.)  Call,  Pittsburgh  (Pa.) 

Sun  Telegraph,  Pomona  (Cal.)  Prog¬ 
ress  Bulletin,  Port  Huron  (Mich.) 

Times-Herald,  Racine  (Wis.)  Journal 
Times,  Raleigh  (N.  C.)  News  &  Ob¬ 
server,  Richmond  (Cal.)  Independent, 

Saginaw  (Mich.)  News,  San  Antonio 
(Tex.)  Light,  San  Diego  (Cal.)  Union 
Tribune,  San  Pedro  (Cal.)  News  Pilot, 

Ste.  Sault  Marie  (Mich.)  News,  Scran¬ 
ton  (Pa.)  Times,  Sacramento  (Cal.) 

Bee,  Springfield  (Ill.)  Journal,  Spring- 
field  (m.)  State  Register,  Sioux  City 
(la.)  Tribune,  Syracuse  (N.  Y.)  Post 
Standard,  St  Joseph  (Mich.)  Herald 
Press,  St.  Paul  (Minn.)  Dispatch, 

Toledo  (O.)  Blade,  Vniontown  (Pa.) 

News  Standard,  Virginia  (Minn.)  En¬ 
terprise,  Visalia  (Cal.)  Times  Delta, 

Washington  (Pa.)  Observer,  Water- 
town  (N.  Y.)  Times,  Williamsport 
(Pa.)  Sun  Gazette,  Youngstown  (O.) 

Vindicator. 

Grey  Named  G.M. 

Alec  G.  Grey  has  been  appointed  as 
general  manager  for  Canada  of  the 
Dominion  Printing  Ink  &  Color  Co., 

Ltd.  Mr.  Grey  has,  for  the  past  12 
years,  been  western  manager  with  his 
headquarters  at  Vancouver,  B.  C.  His 
headquarters  will  be  in  Toronto.  Alf. 

Shelton  has  succeeded  Mr.  Grey  as 
manager  of  the  Alberta  and  British 
Columbia  territory  of  the  company. 

He  will  have  his  headquarters  in  the 

company’s  office,  1142  Homer  Street,  riarlr  If  DFAIIIAlpfl 
Vancouver.  Mr.  Shelton  was  bom  ViaiA,  JIrr  riUlllWICU 

and  educated  in  Vancouver  and  has 
been  with  Dominion  Ink  for  the  past 
eight  years. 


of  the  Worcester  (Mass.)  Telegram- 
Gazette. 

W,  C.  Crighton,  composing-room 
foreman  of  the  New  London  (Conn.) 
Day,  was  re-elected  secretary-trea- 
siurer  of  the  conference.  Incidentally, 
Crighton  told  the  fellow  members  that 
he  took  a  marathon  “ribbing”  for  his 
last  year’s  treasurer’s  report  when  he 
announced  a  bank  balance  of  $1.73. 
His  hgtires  for  the  year  just  ended, 
however,  should  allay  any  such  in¬ 
clination  on  the  part  of  the  confer¬ 
ence. 

Dick  Fitzgerald,  and  R.  H.  Costello, 
Lewiston  (Me.)  Sun-Joumal,  were 
elected  directors  for  four  years;  Glen- 
don  S.  Magoon  of  the  Fitchburg 
(Mass.)  Sentinel,  and  Francis  M. 
Britton  of  the  Nashua  (N.  H.)  Tele¬ 
graph,  directors  for  three  years; 
Charles  A.  Staley  of  the  New  Haven 
(Conn.)  Register,  and  John  J.  Ma¬ 
honey  of  the  Holyoke  (Mass.)  Tran¬ 
script,  director  for  two  years;  and  the 
new  one-year  directors  are  Harry  E. 
Zerbe  of  the  Springfield  (Mass.) 
Union,  and  Chester  M.  Spooner  of  the 
Pawtucket  (R.  I.)  Times. 


company’s  New  York  City  office,  551 
Fifth  Avenue. 

Mr.  Clark  became  a  member  of  the 
Wood  Flong  organization  in  1929  and, 
for  the  past  12  years,  has  been  con¬ 
nected  with  the  company’s  advertising 
and  sales  promotion  work.  In  addition 
to  this,  he  has  also  had  contact  with 
the  actual  manufacturing  process  for 
developing  dry  mats  for  newspaper 
and  commercial  purposes. 

Cameron  Expands 

Machine  Company  Will  Build 
$100,000  Extension 

The  Cameron  Machine  Company, 
Brooklyn,  has  annoimced  that  plans 
are  l^ing  drawn  for  a  $100,000  exten¬ 
sion  to  their  already  large  assembly 
floor. 

This  extension  is  made  necessary  by 
the  demand  for  machines  built  by  the 
company  which  are  used  in  paper 
mills,  paper  converting  plants,  also  in 
the  fabric  and  rubber  industries  for 
slitting  materials  into  narrow  widths 
and  rewinding  the  slit  strips  into  rolls. 


Plant  Addition 


New  Type  Dress 


The  Manhattan  (Kan.)  Mercury- 
Chronicle,  a  Seaton  publication,  has 
adopted  a  new  type  dress.  The  news¬ 
paper  office  has  been  enlarged  and 
air-conditioned,  and  new  green  steel 
desks,  chairs  and  other  eqmpment 
have  been  added.  The  front  office  has 
been  enlarged  to  twice  its  original  size. 

Daily  Buys  Press 

The  64-page  press  of  the  Hammoiul 
(La.)  Progress  has  been  purchased  by 
former  Representative  Norman  R. 
Hamilton,  publisher  of  the  Portsmouth 
(Va.)  Star.  The  press  was  once  owned 
by  the  late  Gerardo  Machado,  Presi¬ 
dent  of  Cuba,  and  after  that  by  the 
late  Huey  P.  Long. 

Undergoes  Operation 

Art  Stanley,  mechanical  superin¬ 
tendent,  Los  Angeles  Daily  News,  im- 
derwent  an  operation  for  a  kidney  ail¬ 
ment  at  Queen  of  the  Angels  Hospital, 
Los  Angeles,  recently.  He  is  now 
recuperating  at  his  home. 


Named  Promotion  Manager  of 
Wood  Flong  Corporation 

William  M.  Clark,  Jr.,  formerly  as¬ 
sistant  to  the  president  of  the  Wood 
Flong  Corporation,  Hoosick  Falls, 
N.  Y,  has  been  appointed  promotion 
manager  and  is  now  located  at  the 


M 


An  addition  to  the  plcuit  of  the  Con¬ 
way  Printing  Co.,  publisher  of  the 
Conway  (Ark.)  Log  Cabin  Democrat, 
is  under  construction  to  provide  space 
for  paper  storage  and  bindery  equip¬ 
ment.  In  addition  to  commercial 
printing,  the  company  publishes  cne 
daily  and  two  weekly  newspapers, 
and  also  three  college  newspapers 
under  contract. 

Air  Conditioned 

Business  and  editorial  offices  of  the 
Laredo  (Tex.)  Times  recently  have 
been  air  eonditioned. 
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when  President  McKinley  was  shot. 

Mr.  and  Mrs.  Chaison  have  five 
children. 


Veteran  Brockton 
Pressman  Retires 


VBLL,  AinV 
_  TWAT  A»ICS  I 


.VBS'^IR/  'mAT  PUMACIM 

A  &u)E  Ribbon  and  so  Did 
A4AT  P«ES*FRVEr.V 


Dominick  Chaison  Was 
Fellow  Worker  with 
Theodore  Ellis  on  "Enterprise" 

Dominick  Chaison,  Brockton  (Mass.) 
Daily  Evening  Enterprise  and  Brock¬ 
ton  Times  employe,  has  retired  after 
half  a  century  of  pressroom  work 


W.  E.  GrifRs  Has  Served  Daily 
A  Half  Century 

William  K  Griffis.  70,  a  printer  on 
the  Philadelphia  Evening  Public 
Ledger,  on  Sept.  6  celebrated  his  50th 
anniversary  as  a  member  of  the  com¬ 
posing  room  of  the  Public  Ledger 
Company,  which  he  joined  in  1891. 

Mr.  Griffis  joined  the  Ledger  in  a 
day  when  all  type  was  set  by  hand 
and  newspapers  ran  eight  to  ten 
pages.  Printers  wore  tail  coats  and  top 
hats. 

With  the  development  of  mechanical 
equipment,  Mr.  Griffis  kept  pace  with 
the  times  and  learned  to  operate  the 
Linotype  machine  and  work  at  other 
branches  of  the  craft.  He  works  on 
the  early  shift,  starting  at  2  a.m.  and 
wouldn’t  give  it  up  because  he  has 
been  used  to  it  all  his  life. 

Mr.  Grifiis,  father  of  three  children, 
is  in  good  health  and  looks  it. 


Machines  Added 


topla 

made 

three 

new 

uary. 

taine 

notec 

covei 

papei 


•MtMOlQr  OF  A  PPIMTER'r  OlVIL- 
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Cartoon  by  Kessler,  reprinted  from  Milwaukee  Journit 


N.  Y.  Firm  Moves  Champlain  to  Move 

The  Linotype  Maintenance  Company,  Champlain  Corporation,  continuing 
formerly  located  at  237  Lafayette  under  its  pre^nt  ownership,  will 
street.  New  york,  has  moved  to  new  change  its  location  in  the  near  future 
and  larger  quarters  at  496  Broome  fcom  Garfield,  N.  J.,  to  636  11th  Ave- 
street.  Joseph  Schwartz  is  president  uue.  New  York  City.  Modem  fadl- 
of  the  company.  itics  will  be  provided  at  the  new  ad- 
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New  ATF  Filter 


Norfolk.  Oct.  7 — W.  E.  Debnam.  for¬ 
mer  publisher  of  the  Norfolk  (Va.) 
News-Index,  announcied  here  today 
the  abandonment  of  the  plan  to  issue 
a  daily  during  the  month  of  October. 
Mr.  Debnam  and  his  associates  pub¬ 
lished  the  News-Index  for  a  period  of 
22  months.  Under  the  present  plans 
the  weekly  will  not  be  resumed. 


New  Circulation  Truck 


Photo  shows  the  new 
White  Motor  Co. 
"A"  Series  White 
Horse  truck  espe¬ 
cially  designed  for 
newspaper  circula¬ 
tion  departments. 
Motor,  air-cooled,  it 
in  the  rear. 


500  AI  Barbecue 


More  than  500  business  and  profes¬ 
sional  men  and  Camp  Croft  officer! 
were  guests  of  the  Spartanburg  (S.  C) 
Herald-Joumal  at  its  recent  annual 
outing,  featured  by  a  huge  barbecue 
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No  Shortage  In 
Newspaper  Supplies 

continued  from  page  33 

as  prioriUes  are  working,”  Mr.  Way- 
nian  added.  He  said  he  had  noted  no 
jecUne  in  the  visits  of  equipment 
})ouse  salesmen,  and  apparently  sup¬ 
plies  were  available  in  all  lines  of 
newspaper  equipment.  Mr.  Wayman 
said  he  had  heard  of  shortages  of  cop- 
ner  wiring  and  of  nails  in  San  Fran- 
dsco  area  contracting  work,  but  of  no 
newspaper  material  shortages. 

“We  have  no  trouble  with  obtaining 
supplies,”  said  Paul  Stoore,  mechanical 
superintendent,  San  Francisco  News. 
“With  the  ability  to  re-use  high  per¬ 
centages  of  many  newspaper  ^terials 
and  stocks  on  hand,  no  major  fears 
have  been  felt  for  supplies.  Time  is 
ne^ed  to  obtain  supplies.” 

“No  specific  troubles  have  devel¬ 
op^,  alAough  the  general  trend  is  in 
the  direction  of  shortages,”  advised 
A.  L.  Lengel,  mechanical  superintend¬ 
ent,  Oakland  Tribune. 

“There  has  been  no  cause  to  get 
panicky  over  supplies,  nor  has  there 
been  any  occasion  for  hoarding.  Our 
policy  at  Uie  Tribime  has  been  to 
maintain  our  custonuuy  orders  and 
that  policy  is  working.” 

The  Tribime  recently  obtained  Au¬ 
toplate  cylinders  which  had  to  be 
made  up.  The  order  was  filled  in 
three  months.  A  new  Ludlow  and 
new  chases  were  purchased  in  Jan¬ 
uary.  Metal  supplies  are  being  main¬ 
tained.  No  zinc  shortage  has  been 
noted  because  of  the  high  level  of  re¬ 
covery  possible  under  modem  news¬ 
paper  management. 

DlMealtles  May  Develop 

LOS  ANGELES — The  general  opin¬ 
ion  about  the  newspaper  supply  situ¬ 
ation  in  Los  Angeles  is  that  it  hasn’t 
become  critical  as  yet,  but  there’s  no 
telling  what  may  be  in  store  in  the 
next  four  or  five  months. 

Most  of  the  production  heads,  p;ir- 
chasing  agents  and  business  managers 
saw  the  approaching  situation  in  time 
to  protect  themselves  without  hoard¬ 
ing  and  are  prepared  for  almost  any 
eventuality.  A  serious  transportation 
crisis  is  about  the  only  think  that 
would  worry  them,  and  unless  there 
is  an  emergency  need  for  materials, 
supplies  or  equipment,  such  a  crisis 
would  have  to  continue  for  several 
months  before  it  would  cramp  pro¬ 
duction. 

“On  the  coast,  and  particularly  in 
Los  Angeles,  we  seem  to  have  had 
little  trouble  in  securing  everything 
required,”  L.  M.  Richardron,  mechan¬ 
ical  superintendent,  Los  Angeles  Eve¬ 
ning  Herald  and  Express,  declared. 
“We  are  not  trying  to  put  in  a  large 
stock  of  any  kind,  because  we  realize 
that  if  we  do  we  may  create  a  shortage 
that  wrill  act  against  us  later.  There 
seem  to  be  sufficient  supplies  of  metal, 
blankets  and  chemicals.  Cork  is  about 
the  only  thing  we  anticipate  a  real 
shortage  in  in  the  future,  and  the 
amoimt  used  in  the  newspaper  busi¬ 
ness,  an  essential  activity,  is  so  small 
in  comparison  with  the  amount  that 
goes  into  linoleum,  for  instance,  which 
is  a  less  essential  product,  that  there 
should  be  no  hesitation  in  diverting  a 
sufficient  amount  to  newspapers  to 
take  care  of  their  needs  if  the  short¬ 
age  does  develop.” 

Orville  Schwartz,  business  manager, 
Daily  News,  reported  that  they  are 
maintaining  sufficient  supplies  for  nor¬ 
mal  use,  trying  to  look  far  enough 
ahead  to  keep  them  replenished,  and 
remembering  that  deliveries  may  be 
uncertain.  “We  are  by  no  means 
Imarding,”  he  said,  “but  are  trying  to 
stock  as  much  material  as  good  busi¬ 
ness  practice  demands.  We  saw  the 


present  situation  developing  some  time 
ago,  when  we  were  operating  more  or 
less  on  a  hand-to-mouth  basis  as  far 
as  supplies  were  concerned.”  Re¬ 
garding  newsprint,  he  thought  that 
transportation  mi^t  offer  the  only 
problem  there,  with  boats  being  taken 
out  of  Pacific  service,  and  possibilities 
of  rail  shortages  a  ^tiue  considera¬ 
tion.  But  in  common  with  other  met¬ 
ropolitan  papers,  the  News  maintains  a 
newsprint  supply  in  Los  Angeles  and 
at  the  harbor  sufficient  for  several 
months’  operation. 

Newspapers  Are  frepared 

The  situation  may  be  “getting 
tough,”  but  newspapers  are  preparing 
for  it,  Lew  Davis,  piurchasing  agent  of 
the  Los  Angeles  Times,  said.  Wire, 
used  for  bundling  papers,  was  a  little 
hard  to  get  for  a  while,  but  is  now 
available,  he  said.  A-10  priority  rat¬ 
ing  given  newspapers  has  proven  help¬ 
ful.  “We  have  used  the  priority  n\im- 
ber  five  or  six  times,”  he  said,  “notably 
to  obtain  boiler  tubing  for  our  power 
plant.  There  is  no  evidence  of  any¬ 
thing  critical  this  year  yet.  Whether  it 
is  foresight  or  luck,  we  have  been  get¬ 
ting  by  pretty  well.” 

In  several  quarters  the  possibility  of 
a  shortage  in  colored  inks  was  re¬ 
marked  upon,  particularly  the  yellow. 
If  this  shoxild  become  acute,  it  might 
result  in  colored  comics  being  printed 
in  black  in  order  to  conserve  as  much 
of  the  colored  ink  as  possible  for  ad¬ 
vertisers’  use. 

IPI  Contest  Expanded 

Latin  American  Students 
Included  in  Essay  Contest 

Plans  to  encourage  good  relations 
between  students  throughout  the 
Western  Hemisphere  by  expanding  the 
IPI  Essay  Contest  to  include  both 
Latin  America  and  North  America 
have  been  announced  by  Fred  J.  Hart¬ 
man,  Chairman  of  the  Contest  Advis¬ 
ory  Committee,  and  Educational  Di¬ 
rector  of  the  National  Graphic  Arts 
Education  Association. 

This  year’s  competition,  the  sixth 
annual  IPI  Essay  Contest,  will  have 
for  its  theme  topic  “Printing  and 
American  Defense.”  In  Latin  America, 
the  topic  will  be  the  same,  with  the 
Spanish  translation,  “La  Prensa  y  la 
Defensa  de  las  Americas.” 

During  the  five  years  of  the  contest, 
31,000  students  from  600  high  schools 
in  all  parts  of  the  United  States  and 
Canadif  have  participated,  but  this  is 
the  first  year  that  Latin  American 
students  have  been  invited  to  enter. 
The  competition  in  Latin  America  will 
be  conducted  separately  with  different 
prizes,  a  later  dosing  date,  and  other 
distind  features. 

First  prize  for  the  Latin  American 
students  is  a  trip  to  New  York  City, 
with  expenses  paid.  Other  prizes  are 
cash  awards. 

For  students  in  the  United  States 
and  Canada,  contest  rules  for  the  1941- 
42  event  remain  much  the  same  as  for 
last  year.  Only  high  school  students 
of  printing  are  eligible  to  enter,  and 
essays  must  be  written  on  some  phase 
of  the  theme  topic. 

One  additional  featiue  of  this  year’s 
contest  will  be  that  one  of  the  winners 
in  the  national  competition  will  be 
sent  to  the  Graphic  Arts  Assodation 
convention.  First  prize  remains  a 
$300  college  scholarsMp,  preferably  to 
be  applied  to  the  Carnegie  Institute  of 
Technology’s  Department  of  Printing. 
Second  prize  is  a  trip  to  New  York 
City,  with  visits  to  large  printing 
plants  and  other  places  of  interest  in 
the  Metropolitan  area. 

An  Advisory  Committee  and  a  Jury 
for  the  Contest,  both  groups  to  be 
comprised  of  men  well  known  in  vari¬ 
ous  branches  of  the  Graphic  Arts,  will 
be  announced  later. 


N.  J.  Group  to  Meet 
In  Atlantic  City 

Board  of  Experts  Will  Answer 
Questions  at  Mechanical 
Conference 

On  open  forum,  in  which  a  board  of 
experts  are  to  answer  questions  on 
many  pressing  newspaper  mechanical 
problems,  will  be  one  of  the  features 
of  the  annual  New  Jersey  Press  Asso¬ 
ciation  Mechanical  Conference  at  the 
Hotel  Madison  in  Atlantic  City,  Oct.  20. 

The  meetings  will  be  open  to  crafts¬ 
men  and  officials  of  weeklies  as  well 
as  dailies,  according  to  Elmer  C.  Pratt, 
mechanical  superintendent  of  the 
Camden  Courier-Post  and  president  of 
the  conference. 

“All  those  persons  attending  the 
conference,”  he  told  Editor  &  Publish¬ 
er,  “are  invited  to  bring  to  the  meet¬ 
ings  any  questions  of  a  mechanical 
nature  which  they  want  answered  by 
a  board  of  experts.” 

The  board  consists  of  Thomas  Sum- 
merill,  publisher  of  the  Penns  Grove 
Record;  Walter  MacLaughlain,  me¬ 
chanical  superintendent,  Atlantic  City 
Press-Union;  George  H.  Bear,  me¬ 
chanical  superintendent,  Br^eton 
News;  Percy  L.  Anderson,  foreman, 
Jersey  City  Journal;  Harold  Rowan, 
foreman,  Bloomfield  Independent 
Press;  John  Kilroy,  foreman,  Mont¬ 
clair  Times;  David  E.  Rice,  stereotyper, 
Elizabeth  Journal;  Wilfred  Whittier, 
pressman,  Bayonne  Times;  and  Joseph 
Hutton,  photoengraver,  Philadelphia 
Record. 

“Up  to  last  year,”  said  Mr.  Pratt, 
“the  mechanical  department  of  the 
Press  Association  has  always  held  its 
meeting  in  conjunction  with  the  spring 
conference,  but  the  limited  time  de¬ 
voted  to  mechanical  problems  was  too 
short  to  develop  any  real  interest. 

First  Meeting  Held  Last  Year 

“Last  year,  an  independent  meeting 
of  the  mechanical  men  of  the  state  was 
held  in  the  Walt  Whitman  Hotel  in 
Camden  and  the  first  real  Mechanical 
Conference  was  formed  within  the 
framework  of  the  New  Jersey  Press 
Association,  yet  independent  of  it  in 
many  ways.” 

“Tliis  was  such  a  success  that  it  was 
broadened  to  include  the  weeklies  as 
well  as  the  daily  newspapers  and  this 
meeting  in  Atlantic  City  is  the  result. 
If  we  get  a  good  attendance,  we  will 
continue  the  independent  meetings. 
Early  acceptances  indicate  that  the 
conference  will  be  a  success.” 

Among  the  exhibits  at  the  confer¬ 
ence  will  be  a  display  of  sample  ad¬ 
vertisements  from  various  papers  of 


Certified  quality 
attracts  readers; 
holds  them 


*  It  is  the  steady,  habitual 
reader  that  every  newspaper 
organization  covets.  Such 
readers  are  held  by  the 
clarity  of  Certified  type 
matter  and  fine  emphasis 
and  gradation  of  photo¬ 
graphic  illustration. 


Rockefeller  Plaza,  Dept  P 
New  York.  N.  Y. 
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the  state,  each  one  using  the  same 
copy  setting  the  three-column,  ten- 
inch  ads  in  any  way  they  wish. 

“This  is  not  a  contest,”  Mr.  Pratt 
said,  “and  there  will  be  no  comment 
on  the  display  at  the  meeting.  The 
rules  call  for  each  paper  to  get  this 
advertisement  out  just  as  they  would 
if  it  was  scheduled  for  their  editions, 
pull  proofs  in  the  usual  way  on  the 
same  paper  stock  used  every  day.” 

Machinists  Meet 

Iowa  Group  Eleefs  C.  B.  Bloom- 

burg  President 

C.  B.  Bloomburg,  of  the  Des  Moines 
Register  &  Tribune  composing  room, 
was  elected  president  of  the  Iowa 
Linecasting  Machinists  Association  at 
a  conference  held  here  Sunday,  Oct  5. 

Other  officers  elected  at  the  meeting 
were  Clark  Olney,  Sioux  City  Tribune, 
vice-president;  and  Bud  Hourihan, 
Ottumwa  Courier,  secretary-treasurer. 

F.  M.  Dingman,  Cedar  Rapids  Ga¬ 
zette;  Cy  Morse,  Dubuque  Telegraph- 
Herald;  and  Lx>u  Hvimphrey,  Des 
Moines  Register  &  Tribune,  were 
named  to  the  executive  committee. 

Speakers  at  the  conference  included 
Edward  C.  Funk,  composing  room 
foreman  of  the  Waterloo  Courier; 
George  Curie,  Minneapolis,  president 
of  the  Minnesota  Association  of  Line¬ 
casting  Machinists;  Guy  Chai^U,  of 
the  Iowa  City  Press-Citizen  and  presi¬ 
dent  of  the  Iowa  Newspaper  Mechan¬ 
ical  Conference;  and  Harry  T.  Murphy, 
of  the  Des  Moines  Register  &  Tribune. 

Dunn  Promoted 

Donald  G.  Dunn,  sales  promotion 
and  advertising  manager  of  Reynolds 
Metals  Company,  Richmond,  has  been 
appointed  assistant  to  the  vice-pres¬ 
ident  and  general  sales  manager. 

Composing 

Room 

Equipment 

is  listed  in  full 
on  the  classified 
pages.  Turn  to 


page  51  now  for 


details. 
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Can  we  help  you? 

Although  a  large  percentage  of  Wood  production 
is  now  devoted  to  National  Defense,  we  are  not 
unmindful  of  our  obligations  to  newspapers.  W e 
can  still  furnish  new  and  used  Pony,  Junior 
and  Automatic  Autoplates,  and  Standard  and 
Heavy-Duty  Autoshavers.  If  you  need  any  such 
equipment,  or  if  there  is  any  technical  service 
which  we  can  give  you . . .  whether  in  connection 
with  present  needs  or  plans  for  the  future . . .  please 
call  upon  us  at  any  time. 

WOOD  NEWSPAPER  MACHINERY  CORPORATION 

Plainfield,  New  Jersey  New  York  Office:  501  Fifth  Avenue 
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Editors  Make  Good 
Promotion  Men 


BY  T.  S.  mVIN 


of  a  Ic  post  card.  To  send  one  of 
those  cards  to  each  of  the  11,140  read¬ 
ers  of  the  News  would  cost  $111.40 
for  the  cards  alone,  the  printed  mes¬ 
sage  and  addressing  being  extra,  of 
course.  But  that  same  space  in  the 
News,  message  included,  and  at  the 
highest  rate,  would  cost  only  $6.93! 


I 


an  article  in  the  September  num¬ 
ber  of  the  Journalism  Quarterly  im¬ 
presses  us  as  having  special  signifi¬ 
cance  for  promotion  people  who  want 
to  do  more  than  a  surface  job.  A. 
Gayle  Waldrop,  a  professor  of  jour¬ 
nalism  at  the  University  of  Colorado, 
examines  editorial  pages  over  the 
country  and  reports  on  “What  Editors 
Are  Doing  to  Draw  Readers  to  Edi¬ 
torials.”  Mr.  Waldrop  says  they  are 
displaying  imagination  and  ingenuity, 
departing  from  cut  and  dried  inter¬ 
pretation  and  exhortation,  venturing 
to  do  things  a  bit  differently,  a  bit 
more  dramatically. 

Mr.  Waldrop’s  examples  are  neces¬ 
sarily  too  few.  Although  he  pitches 
his  piece  in  the  present  tense,  many 
of  his  examples  go  back  two  and  three 
generations.  But  the  piece  bears  out 
a  point  we’ve  always  liked  to  make 
and  one  that  seems  to  us  to  need  little 
elaboration,  that  a  good  editor  is  a 
good  promotion  man,  often  the  best  a 
newspaper  has. 

Editor  Gets  Roodort 

After  all,  it  is  the  editor  who  makes 
the  product  the  promotion  man  is 
supposed  to  sell.  It  is  what  the  editor 
does  that  gains  readers  in  the  first 
place.  It  is  what  the  promotion  man 
does  after  that  that  gains  more  read¬ 
ers,  that  brings  in  advertisers  eager 
to  do  business  with  those  readers. 

The  promotion  man,  you  see,  really 
takes  up  where  the  editor  leaves  off. 
It  is  the  promotion  man’s  job  to  pub¬ 
licize  the  product  the  editor  is  shap¬ 
ing,  to  bring  more  readers  into  the 
editor’s  orbit,  to  show  advertisers  how 
great  an  impact  the  editor  is  making 
upon  the  minds  and  the  actions  of 
those  readers. 

This  assumes  that  the  promotion 
man  will  be  thoroughly  aware  of  what 
the  editor — or  the  editors,  or  the  re¬ 
porters,  or  the  feature  writers — of  his 
paper  are  doing.  Too  often,  and  it 
is  with  regret  that  we  report  this  ob¬ 
servation,  promotion  people  are  not 
as  aware  as  they  should  be  of  the 
editorial  accomplishments  of  their  pa¬ 
pers. 

That  works  both  ways,  of  course. 
The  editor  should  be  somewhat  aware 
of  what  the  promotion  man  is  trying 
to  do,  too.  TTiere  is  big  room  for  co¬ 
operative  effort,  a  co-operation  from 
which  both  sides  should  derive 
strength  and  inspiration  to  do  a  bet¬ 
ter  job  for  the  paper  that  employs 
them  both. 

Promotion  Affects  Newsmon 

In  a  speech  made  while  the  Chicago 
Daily  News  was  still  his  chief  con¬ 
cern,  Col.  Frank  Knox  declared  that 
a  newspaper’s  promotion,  if  it  is  good, 
has  a  markedly  stimulating  effect  on 
the  paper’s  editorial  employes;  it 
makes  them  proud  of  what  they  are 
doing,  inspires  them  to  do  even  bet¬ 
ter. 

And  only  the  other  day  we  heard 
of  a  group  of  editorial  employes  who 
were  shown  some  promotion  about 
what  they  were  doing.  Their  pleased 
reaction  was,  “We  had  no  idea  we 
were  that  good!” 

This  co-operation,  we  say,  works 
both  ways.  But  the  smart  promotion 
man  will  not  wait  for  it  to  come  his 
way.  He  will  initiate  it.  He  should. 
Its  really  his  job.  We  wonder  how 
many  of  the  promotion  men  on  the 
papers  Mr.  Waldrop  selects  as  ex¬ 
amples  were  aware  of  the  editorial 
excellences  he  points  out.  ’They 


should  have  been.  They  should  seek 
out  these  excellences,  spread  the  word 
about  them  both  among  present  and 
prospective  readers  and  present  and 
potential  advertisers. 

An  unusual  little  piece  on  the  edi¬ 
torial  page  may  not  seem  like  much 
to  you.  But  it’s  the  kind  of  thing  lots 
of  readers  clip  and  keep.  It’s  some¬ 
thing  they  want  to  read  again,  to  re¬ 
member.  That  means  it’s  something 
worth  promoting.  And  it  may  make 
a  far  more  memorable  promotion  than 
the  best  of  market  stories. 


Over  the  Ads 


DO  YOU  remember  the  delightful  es¬ 
say  Christopher  Morley  wrote  some 
years  ago — for  the  Saturday  Review 
of  Literature,  we  think — in  which  he 
painted  a  picture  of  the  world  as  he 
saw  it  in  one  day’s  issue  of  the  New 
York  Times?  So  often  we — yes,  even 
we  who  work  for  them — take  our 
newspapers  for  granted.  But  Morley, 
sitting  out  of  earshot  and  nerve- 
awareness  of  the  presses’  grind,  was 
able  to  crystallize  in  words  the  wealth 
just  one  day’s  paper  brought  the 
reader.  No  little  of  this  wealth  lay  in 
the  ads. 

The  other  day  Harlan  Miller  did  a 
similar  job  in  his  “Over  the  Coffee” 
column  in  the  Des  Moines  Register. 
Mr.  Miller,  however,  took  only  the 
classified  ads,  but  they  are  rich 
enough  with  life  to  make  a  fascinat¬ 
ing  column  every  day  of  the  year. 
“They  seem  more  illuminating  about 
life  in  America,”  he  wrote,  “than  the 
war  dispatches  or  the  news  from 
Washington.” 

It  was  a  swell  column,  and  the  boys 
in  the  promotion  department  did  a 
smart  job  when  they  picked  it  up 
and  ran  it  as  an  ad  for  the  classified 
columns.  There’s  no  reason  why  other 
columnists  shouldn’t  find  material  in 
the  want  ads  for  a  good  piece.  You 
might  suggest  it  to  them.  Or,  if  they 
don’t  take  to  the  idea,  do  a  classified 
promotion  yourself  in  that  vein. 


Scott 


^Straight-Unit^ 

and 

"Multi- Unit” 
Presses 


in  “Standard  Hi-Speed”  and 
“Elxtra  -  Hi  -  Speed”  models  — 
Floor-fed,  Balcony  or  Mezza¬ 
nine  arrangement. 


To  fit  any  pressroom  condi¬ 
tion. 


Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


Mrs.  Chicago  Again 

SOME  months  ago  the  Chicago  Her- 
ald-American  brought  out  a  pres¬ 
entation,  “Meet  Mrs.  Chicago,”  which 
did  a  very  neat  job  of  showing  the 
paper’s  appeal  for  women  through 
its  editorial  and  service  features. 
Now  Promotion  Manager  C.  L.  Gould 
sends  us  a  follow-up  presentation  on 
the  women’s  angle,  “Sell  Mrs.  Chi¬ 
cago.”  Using  pictures  liberally,  the 
presentation  does  a  good  selling  job 
both  in  its  visual  presentation  of  the 
story  it  tells  and  in  the  factual  sub¬ 
stance  that  goes  into  the  story.  Our 
only  complaint  is  that  in  execution 
the  job  could  have  been  crisper  and 
sharper;  maybe  you  ought  to  get  after 
your  printer,  Mr.  Gould. 


From  the  Reading  (Pa.)  Eagle  and 
Times — a  bulletin  that  calls  attention 
to  itself  by  the  tinkle  of  a  tiny  bell 
attached  to  it,  the  gag  being  that 
here’s  how  to  ring  the  bell  on  the 
cash  register.  Not  bad. 

From  the  Chicago  Times,  a  broad¬ 
side  which  fittingly  enough  for  a 
picture  newspaper,  pictures  the  cur¬ 
rent  business  activity  that  makes 
Chicago  so  inviting  a  place  for  the 
advertiser. 


In  the  Bag 

FROM  the  Memphis  Commercial  Ap¬ 
peal  and  Press-Scimitar — a  market 
data  folder,  handily  tabbed  for  filing, 
that  provides  the  answers  most  fre¬ 
quently  asked  about  a  market.  It  is 
well  done,  using  lots  of  pictures  and 
avoiding  the  dull  and  involved  statis¬ 
tical  appearance  so  many  market  data 
folders  take  on. 

From  the  Des  Moines  Register  and 
Tribune — their  Iowa  Market  Letter,  a 
4-page  folder,  8)4  x  11  in  size,  pro¬ 
viding  information  about  business 
conditions  in  Iowa.  Although  the 
stuff  in  this  is  good,  there  is  much 
room  for  improvement — both  in  phy¬ 
sical  appearance  of  the  letter  and  in 
the  quality  of  the  writing. 


From  Publisher  William  B.  Hamel 
of  the  Mattoon  (Ill.)  Daily  Journal- 
Gazette,  a  note:  “Tuesday,  September 
16,  the  Journal-Gazette  sponsored  a 
program  for  the  monthly  dinner  meet¬ 
ing  of  the  retail  division  of  the  Mat- 
toon  Association  of  Commerce.  Fea¬ 
ture  of  the  program  was  Don  May, 
promotional  layout  expert  of  the  Chi¬ 
cago  Daily  News  and  author  of  TOl 
Roughs.’  This  is  the  second  meeting 
this  year  for  which  the  Journal- 
Gazette  furnished  the  program.  In 
July,  we  were  host  to  145  retailers 
at  a  luncheon,  golf  tournament  and 
dinner.”  Seems  like  an  excellent  way 
to  build  local  retailer  goodwill. 

From  the  Rock  Island  (HI.)  Argus 
and  Moline  Dispatch,  a  folder  report¬ 
ing  the  big  business  opportunities 
brought  to  the  Tri-Cities  market  of 
Moline,  Rock  Island  and  Davenport 
by  the  current  defense  activity  at 
the  Rock  Island  Arsenal.  Gets  a  good 
story  over  quickly  and  with  dramatic 
effect. 


FLANNERY  BUYS  PAPER 

The  Bel  Air  (Md.)  Times  announced 
this  week  that  John  A.  Robinson,  pub¬ 
lisher  of  the  weekly  paper  for  25  years, 
had  sold  the  property  to  Vaughn  Flan¬ 
nery,  former  art  director  of  Yoimg  & 
Rubicam,  New  York  advertising 
agency. 


More  for  Your  Money 

THE  Longview  (Wash.)  Daily  News 
ran  a  promotional  ad  the  other  day 
that  got  across  with  a  wallop  the 
economy  of  newspaper  advertising 
when  compared  with  mail  advertising. 
On  a  red  background  in  quarter-page 
space  one  small  rectangular  area  was 
left  white  and  blank.  The  space,  the 
copy  pointed  out,  was  the  exact  size 


IVlake 


IT 

EASY 


For  the  buyer  of  advertising  to  appraise  the 
advantages  of  selling  in  your  market.  Today, 
more  than  ever  before,  buyers  of  National 
Advertising  in  Newspapers  need  help!  Popu¬ 
lations  are  changing — incomes  are  increasing 
— Markets  are  developing!  That’s  why  the 
“new  streamlined”  MARKET  GUIDE  of  Edi¬ 
tor  &  Publisher  will  be  more  welcome  by 
the  BUYERS  OF  SPACE  than  ever  before. 
It  will  be  rich  in  service  values  with  many 
new  features  and  48  state  maps  showing  loca¬ 
tions  of  all  newspaper  cities  and  it  will  be 
even  more  welcome  if  it  carries  the  complete, 
up-to-date  story  of  big  recent  developments 
in  your  market  and  your  newspaper.  Plan 
to  tell  your  sales  story  in  display  in  preferred 
position.  It  will  be  a  profitable  investment 
for  you.  The  MARKE'T  GUIDE  remains  in 
service  for  12  months.  Regular  transient 
rates  prevail.  Forms  close  November  15. 
Publication  date  November  29.  Mail  your 
reservation  today  to  MARKET  GUIDE,  care 
Editor  &  Publisher,  1475  Broadway,  N.  Y.  City. 


Eubanks  Leads 
Kaufman  in 
Nan  Guild  Vote 

With  a  third  of  the  ballots  already 
reported  as  EIditor  &  Publisher  went 
to  press  late  Thursday  night,  Sam 
Eubanks,  of  the  San  Francisco -Oak¬ 
land  local,  Pro-Guild  Committee  can¬ 
didate  for  the  $90-a-week  executive 
vice-presidency  of  the  American 
Newspaper  Guild,  was  leading  his 
United  Guild  Committee  opponent, 
Milton  Kaufman,  incumbent,  by  a  vote 
of  2,453  to  1,715. 

The  totals  were  reported  by  13  locals 
throughout  the  country,  and  are  in¬ 
complete  and  unofficial.  More  than 
12,000  members  in  the  CIO-affiliated 
union  in  good  standing  were  eligible 
to  vote. 

Eabonkt  Svrpriscs  in  N.  Y. 

However,  because  of  the  poor  show¬ 
ing  made  by  Kaufman  in  New  York, 
where  he  was  supposed  to  have  his 
greatest  strength,  jubilant  anti-admin- 
istrationites  predicted  his  defeat  when 
the  official  returns  are  announced 
Oct.  16. 

Kaufman  led  Eubanks  in  New  York 
by  the  slim  margin  of  1,204  to  1,061,  a 
marjority  of  only  143. 

Of  the  13  locals  reporting,  Eubanks 
led  Kaufman  in  10  of  them.  Kaufman 
was  on  top  in  only  New  York,  Houston 
and  in  the  Tri-City  locals,  while 
Eubanks  dominated  Pittsburgh,  Wash¬ 
ington,  Twin  Cities  (Minneapolis-St. 
Paul),  Lansing,  Mich.;  Cleveland, 
Rochester,  Los  Angeles,  Akron,  Mem¬ 
phis,  and  Allentown,  Pa. 

In  the  race  for  the  presidency,  with 
only  two  locals.  New  York  and  Bos¬ 
ton,  reporting,  Donal  M.  Sullivan,  in¬ 
cumbent,  and  United  Guild  Committee 
candidate  was  leading  Milton  Murray, 
of  Detroit,  Pro-Guild  Committee  nom¬ 
inee,  by  the  slim  margin  of  48  votes. 

Sullivan  was  leading  in  New  York 
by  1,213  to  1,055,  but  losing  in  Boston, 
where  he  is  a  reporter  on  the  Globe, 
by  230  to  120, 

The  Pro-Guild  Comittee  had  op¬ 
posed  the  administration  on  the  issue 
of  left-wing  tendenices  exhibited  by 
Kaufman  and  his  followers. 

Some  V.-P.  Reterns 

No  figures  were  available  for  vice- 
presidents-at-large  in  the  national 
vote  but  the  New  York  local  vote  was 
as  follows: 

Pro-Guild  candidates:  Edward  Allen 
of  Boston,  1,207;  Louis  P,  Ade  of  Ham- 
monton,  Ind,,  1,150;  James  F.  Crow  of 
Los  Angeles  2,037;  Jules  Schick  of 
Philadelphia,  1,902,  and  Joseph  M. 
Walsh  of  Wilkes-Barre,  Pa,,  1,209, 
United  Guild  candidates:  Walter  Bur- 
son  of  Pittsburgh,  1,204;  Agnes  Fahy 
of  Newark,  N.  J,,  1,224;  Julius  Kly- 
man  of  St.  Louis  1,095.  In  a  harmony 
move,  the  United  Guild  accepted  Crow 
and  Schick  of  the  Pro-Guild  Conunit- 
tee  for  the  office  of  vice-president-at- 
large. 

The  totals  of  the  13  locals  reporting 
on  the  Kaufman-Eubanks  race  were: 

Eubanks  Kaufman 
Pro-Guild  United  Guild 


Pittsburgh  . 

114 

67 

Washington  . 

175 

46 

Tri-City . 

New  York  . 

1 

. . .  1,061 

60 

1,204 

Allentown . 

42 

1 

Houston  . 

4 

30 

Lansing  . 

30 

1 

Memphis  . 

94 

2 

.Ykron  . 

31 

2 

Los  .Angeles  . . . . 

350 

250 

Cleveland  . 

202 

19 

Rochester . 

48 

8 

Twin  Cities  . 

301 

15 

Totals  . 

. . .  2.453 

1,715 

Indianapolis  Situation  Eased 
NEGOTIATIONS  between  the  man¬ 
agement  of  the  Scripps-Howard 
Indianapolis  Times  and  the  ANG  were 


to  be  held  Thursday,  Friday  and  Sat¬ 
urday  nights  in  an  endeavor  to  ex¬ 
pedite  the  drawing  up  of  a  new  con¬ 
tract.  The  Times  unit  had  called  a 
strike  for  Oct.  5,  which  was  deferred 
in  a  later  vote  when  the  unit  recon¬ 
sidered  its  stand  after  a  new  manage¬ 
ment  offer  and  decided  to  continue 
negotiations. 

The  guild  seeks  “adjustment  of  wage 
offers  to  provide  salary  benefits  for 
those  not  included  at  present  in  the 
management’s  offer,  individual  job 
security  guarantees  and  union  security 
guarantees.” 

Not  mentioned  is  the  guild  shop, 
campaign  for  which  was  one  cause  of 
the  strike  vote.  The  Times  manage¬ 
ment  says  it  “cannot  agree  to  a  guild 
shop  or  to  any  modified  guild  shop 
proposal.” 

Originally  sought  by  the  guild  were 
salary  increases  averaging  15%.  The 
management’s  current  offer  would 
provide  increases  ranging  from  6  to 
12%  in  commercial  departments  and 
set  up  some  increased  minimums  in 
the  editorial  department.  Contract 
benefits  would  be  retroactive  to  Oct.  6. 
■ 

PORTLAND  CHANGES 

Several  changes  have  been  made  in 
the  staff  of  the  Portland  Oregonian  as 
a  result  of  the  departure  of  City  Edi¬ 
tor  Malcolm  Bauer  to  serve  as  a  first 
lieutenant  in  the  army  and  Sunday 
Editor  Edward  M.  Miller  to  attend 
classes  at  Harvard  University  on  a 
Nieman  fellowship.  Sitting  in  for 
Bauer  is  Jalmar  Johnson,  night  city 
editor,  and  at  his  desk  is  Fred  M. 
White,  assistant  city  editor.  Don  Mc- 
Leo,  long  a  staff  writer,  is  serving  as 
assistant  city  editor.  Bauer  is  press 
officer  at  Fort  Lewis,  Wash.  Fred 
Colvig,  assistant  Sunday  editor,  has 
taken  over  Miller’s  duties  during  his 
absence  and  William  P.  Gray  is  acting 
as  assistant  Sunday  editor. 

■ 

NLRB  ELECTION  RULING 

Washington,  D.  C.,  Oct.  1 — The 
National  Labor  Relations  Board  has 
overruled  objections  entered  by 
the  Los  Angeles  Examiner  to  the 
methods  used  in  conducting  an 
election  to  determine  the  bargaining 
agent  for  Los  Angeles  Newsboys’ 
Local  Industrial  Union,  and  has  or¬ 
dered  that  the  ballots  be  counted  and 
the  results  announced.  TTie  Board 
announced:  “We  have  considered  the 
Los  Angeles  Examiner’s  objections 
and  find  they  raise  no  substantial  or 
material  issues  with  respect  to  the 
conduct  of  the  ballot.” 


WOMAN  WITH  NAVY 

Washington,  D.  C.,  Oct.  6 — Mrs. 
Louise  Daniels,  former  newspaper 
columnist  and  correspondent,  has  been 
named  first  women's  editor  of  the 
Navy  Department  Public  Relations 
Bureau.  Mrs.  Daniels  will  direct  a 
publicity  campaign  to  acquaint  wives, 
mothers  and  sweethearts  of  members 
of  the  Navy  with  the  kind  of  lives  the 
men  are  leading.  Her  newspaper 
background  includes  assignments  with 
the  New  York  Times,  the  three  Chi¬ 
cago  dailies,  and  the  Panama  Amer¬ 
ican. 

■ 

NEW  BOSCUL  CAMPAIGN 

William  S.  Scull  Co.  will  launch 
a  new  newspaper  campaign  on  Boscul 
coffee,  Nov.  1,  using  40  newspapers. 
■Die  ads,  measuring  from  200  to  300 
lines,  will  run  once  or  twice  a  week 
through  the  winter  months.  Cur¬ 
rently  Boscul  is  winding  up  a  cam¬ 
paign  in  35  papers.  Compton  Ad¬ 
vertising,  New  York,  handles  the  ac¬ 
count. 


WHAT  OUR 
READERS  SAY 

Splendid 

Contribution 

To  Editor  &  Publisher:  Editor  & 
Publisher’s  National  Newspaper  Week 
Edition  is  a  splendid  contribution  to 
the  educational  program  for  newspa¬ 
pers  and  also  deserves  credit  as  a 
patriotic  enterprise  because  it  went  a 
long  way  in  furnishing  material  to 
educate  the  public  as  to  their  stake  in 
a  Free  Press. 

It  was  brilliantly  written  and  edited 
and  surely  will  be  appreciated  by  an 
understanding  Newspaperdom. 

William  N.  Hardy, 

Manager,  Pennsylvania  Newspaper 

Publishers  Association  and  Chair¬ 
man,  National  Newspaper  Week. 

■ 

Dismiss  5  Actions 
Against  Hearst  Papers 

Five  damage  actions,  four  for  libel 
and  one  for  trespass,  brought  against 
the  Los  Angeles  Examiner  and  San 
Francisco  Examiner  and  Hearst  Pub¬ 
lications  by  two  former  Los  Angeles 
political  figures  have  been  dismissed 
with  prejudice  in  California  Superior 
Courts.  The  dismissal  was  entered 
several  weeks  after  a  hung  jury  failed 
to  agree  on  a  verdict  following  a  first 
trial  of  two  of  the  libel  actions  in  Los 
Angeles.  A  settlement  satisfactory  to 
the  plaintiffs  was  reached  out  of 
court,  according  to  their  attorney, 
Paul  D’Orr.  Total  damages  sought  in 
the  five  actions  were  $900,000. 

The  two  plaintiffs  were  Erwin  P. 
and  Helen  M.  Werner,  who  figured  in 
an  investigation  into  the  state  liquor 
control  situation  by  an  Assembly 
committee  in  1936.  They  filed  indi¬ 
vidual  libel  actions  in  Los  Angeles 
and  San  Francisco,  charging  they  had 
been  described  as  political  “fixers”  in 
stories  printed  by  the  two  papers,  and 
asking  $200,000  damages  in  each  case. 
The  trespass  action  accused  the  de¬ 
fendants  of  unlawfully  entering  the 
Werner  law  offices  and  removing  pa¬ 
pers  and  installing  dictaphones. 

The  two  Los  Angeles  libel  actions 
were  consolidated  for  trial  and  heard 
early  this  year.  After  several  days  of 
testimony  a  mistrial  was  declared,  and 
the  case  started  over  before  another 
judge,  where  the  jury  failed  to  agree. 
The  dismissals  were  entered  before  it 
could  again  be  set  for  trial.  The  San 
Francisco  cases,  making  almost  iden¬ 
tical  allegations,  had  not  been  tried, 
nor  had  the  trespass  case. 

■ 

James  Rivers  Heads 
Cordele,  Ga.,  Papers 

James  S.  Rivers,  brother  of  Ed  Riv¬ 
ers,  former  governor  of  Georgia,  re¬ 
cently  became  publisher  and  general 
manager  of  the  Cordele  Dispatch 
Publishing  Company,  Inc. 

The  Cordele  Dispatch,  Crisp  County 
News,  weekly,  and  radio  station 
WMJM  were  combined  to  give  Crisp 
County  better  public  service.  The 
new  publisher,  a  former  banker,  comes 
to  Cordele  from  Lakeland,  Ga. 
Gaines  Brewster  became  managing 
editor  of  the  Dispatch  and  News. 

The  250-watt  radio  station  was 
erected  in  September,  1940,  by  the 
Cordele  Dispatch  and  until  the  con¬ 
solidation  has  been  operated  sepa¬ 
rately. 

John  Brown  has  been  editor  and 
publisher  of  the  Dispatch  for  the  past 
nine  months. 


EDITOR  &  publisher! 

Carrier  Boys  Sell 

_  $23,000  Defense 

Stamps  in  2  Weeks 

Philadelphia  Bulletin 

DiTOR  &  Offers  Plans  to  Other 

:rWeek 

ition  to 

lewspa-  Philadelphia,  Oct.  4 — The  PhiladeU 
it  as  a  phia  Evening  Bulletin  offered  today 
went  a  to  other  newspapers  throughout  the 
erial  to  country  a  "Home  Delivery  of  Defeiue" 
stake  in  plan  for  selling  U.  S.  Defense  Stamp*. 

The  plan,  in  its  first  week  of  operation, 
i  edited  increased  stamp  sales  by  one-third  in 
i  by  an  Philadelphia.  In  two  weeks  4500 
I’-  Bulletin  carrier  boys  sold  more  than 

RDY,  $23,000  in  10-cent  defense  stamps.  The 
ipaper  first  week  the  boys  sold  100,300  stamps 
'hair-  and  increased  this  307c  the  second 
ek.  week  by  moving  130,850  stamps.  The 

third  week  was  expected  to  exceed  the 
second. 

Details  of  the  plan,  and  samples  of 
literature  used  in  it,  will  be  freely 
supplied  by  the  Evening  Bulletin  to 
[or  libel  any  newspaper  which  is  interested  in 
against  this  method  of  aiding  the  financing  of 
ind  San  national  defense.  The  offer  is  being 
st  Pub-  made  in  an  advertisement  placed  this 
Angeles  week  in  a  number  of  leading  metro- 
ismissed  politan  dailies. 

Superior  The  sales  plan,  worked  out  by  the 
entered  newspaper  and  U.  S.  Treasury  De¬ 
fy  failed  partment  officials,  is  based  on  actual 
g  a  first  sale  and  delivery  of  Defense  Stamps  to 
s  in  Los  customers  by  the  Bulletin’s  newspaper 
ctory  to  boys. 

out  of  Ne  wspaper  boys  were  not  only  aUe 
kttomey,  to  provide  customers  with  Defense 
aught  in  Stamp  information,  but  also  were  sup¬ 
plied  with  stamps  so  that  they  could 
Irwin  P.  say  to  customers,  “Would  you  like  me 
gured  in  to  deliver  a  10-cent  Defense  Stamp  to  I 
e  liquor  you  every  week  when  I  collect  for 
.ssembly  the  paper?” 

Angeles  Mich.  Apple  Campaign 
xws’^ln  Uses  65  Newspapers 

»ers  and  ^o  insure  a  strong  and  steady  de- 
ich  case,  uiand  for  its  8.000,000-bushel  apple 
the  de-  crop,  the  Michigan  State  Apple  Corn- 
ring  the  oiission  is  running  a  newspaper  cam- 
ving  pa-  PsiKn  for  the  fall  and  winter  months 
ipg  in  sixty-five  newspapers,  including 

I  .  every  daily  and  many  weeklies  in  61 
ac  10ns  gnjj  towns  in  Michigan — as  well 

*  j  f  os  an  extensive  schedule  in  other 
°  states  which  make  up  the  primary 
market  for  Michigan  apples.  Com- 
another  circulation  totals  4,500,000. 

to  agree.  Already,  reports  show,  the  effects 
^tore  it  q£  appjg  advertising  are  evident.  In 
^  1940,  America’s  per  capita  consump- 

)st  iden-  qJ  apples  took  an  upward  turn  for 
en  tried,  time  in  15  years. 

NEWSMEN  NEEDED 

is  The  expansion  of  the  Foreign 

Broadcast  Monitoring  Service  of  the 
3rs  Federal  Communications  Commission 

Ed  Riv-  necessitated  an  enlarged  staff, 

rgia  re-  About  26  out  of  55  have  been  em- 

1  general  which  is  about  half  of  the 

Disnatch  number  to  be  engaged.  Lloyd  A.  Free, 
director  of  the  FDMS,  stated  in 
Washington  Thursday  that  he  will 
J  County  consider  applications  of  newspaper- 
stotion  £qj.  remaining  positions. 

Foreign  experience  is  not  needed 
ce.  The  Additional  staffs  will  be  needed  for 
^  comes  monitoring  in  the  field,  it  was  added 
nd,  Ga.  q£  cable  and  copy  desk  ex- 

nanaging  perjence  are  needed  in  Washington, 
ews.  Puerto  Rico  and  Portland,  Ore.  Ten 

ion  was  men  to  serve  as  monitors  with  knowl- 
by  the  edge  of  at  least  two  foreign  languages, 
the  con-  a  news  sense  and  ability  to  write  spot 
id  sepa-  news  stories  are  also  required.  Sal¬ 
aries  are  to  range  from  $2,600  up  an* 
litor  and  nually.  Applications  are  to  be  made 
the  past  to  Mr.  Free  at  the  FCC,  316  F  Street 
NJl,  Washington,  D.  C. 
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H.  Allen  Smith  To  Write 
United  Features  Column 


By  STEPHEN  J.  MONCHAK 


H.  Allen  Smith 


GEORGE  A.  CARLIN,  general  man¬ 
ager  of  United  Feature  Syndicate, 
this  week  announced  the  syndicate 
had  signed  H. 
Allen  Smith,  for¬ 
mer  New  York 
World  -  Telegram 
feature  writer 
and  author  of 
the  best  -  seller, 
“Low  Man  on  a 
Totem  Pole,”  to 
write  a  six-day 
column  for  dis¬ 
tribution  through 
UFS,  beginning 
Oct.  27.  Smith 
has  a  five-year 
contract  with 
United.  The  column  probably  will  be 
called  “Once  Over  Lightly.” 

Smith  told  Editor  &  Publisher  he 
hopes  to  write  in  his  column  much 
the  same  sort  of  pieces  he  included 
in  his  book.  These  were  humorous  re¬ 
ports  of  interviews  with  people,  many 
celebrated  and  quite  as  many  unheard 
of  in  the  metropolitan  area.  The  fig¬ 
ures  in  his  book  range  from  Dr.  Nich¬ 
olas  Murray  Butler  to  Gypsy  Rose  Lee. 

Worked  oo  Numoreus  Papers 
“It  will  be  a  column  in  which  I  am 
going  to  try  to  be  humorous  all  the 
time,”  he  explained.  “However,  I  am 
appreciative  of  the  fact  that  it  is 
pretty  difficult  for  a  columnist  to  be 
funny  six  days  a  week.  If  I  run 
across  a  blank  day  I’ll  probably  wind 
up  with  an  essay  on  a  rose  bush.” 

Smith’s  viewpoint  will  be  sophisti¬ 
cated  and  frank,  the  treatment  light 
and  marked  by  the  kind  of  humor 
that  Broadway,  a  region  specially  fas¬ 
cinating  to  Smith,  terms  dead  pan. 
Though  Smith’s  mental  slant  is  big- 
town,  his  background  is  only  re¬ 
cently  so. 

He  began  newspapering  when  he 
was  15,  on  the  Huntington  (Ind.) 
Press,  at  a  salary  of  $3  a  week.  With¬ 
in  the  next  three  years  he  had  been 
a  reporter  on  the  Jeffersonville  Bul¬ 
letin,  the  Louisville  Post,  the  Louis- 
oille  Times,  the  Tampa  Telegraph; 
editor  of  the  Sehring  Daily  American, 
and  publisher  of  an  unmourned  week¬ 
ly  in  Bowling  Green,  Fla. 

Plans  Aaothar  look 
Between  that  time  and  his  arrival 
in  New  York  in  1929,  Smith  was  a 
member  of  the  staffs  of  the  Tulsa 
Tribitne  and  the  Denver  Post.  Except 
for  brief  periods  in  the  press  depart¬ 
ments  of  the  Columbia  Broadcasting 
System  and  of  Paramount  Pictures 
Corporation,  he  has  been  a  newspa¬ 
perman  all  of  his  working  life. 

Smith  lives  in  Jackson  Heights, 
Long  Island,  New  York,  is  married, 
and  is  the  father  of  two  children, 
Allen,  13,  and  Nancy,  12.  &nith  is 
32.  He  said  he  has  a  contract  with 
Doubleday,  Doran,  the  house  which 
published  his  best-seller,  for  another 
book,  “but  I  don’t  expect  to  get  to 
writing  it  until  next  year.” 

Smith’s  unabridged  name  is  Harry 
Allen  Wolfgang  Smith. 

Fullerton,  Jjr.,  Writes  Column 
HUGH  S.  FULLERTON,  JR.,  Associ¬ 
ated  Press  sports  writer  since  1927, 
WM  assigned  this  week  to  write  a 
daily  sports  column  for  hundreds  of 
evening  newspapers  which  receive 
Spioal  News  Service.  Fullerton 
is  ^  sports-writing  son  irf  a  sports- 
wnting  dad,  Hugh,  Sr.,  whose  on-the- 


nose  predictions  have  become  legends. 
The  senior  Fullerton  now  is  doing 
free-lance  magazine  work. 

Young  Fullerton  is  quiet  and  retir¬ 
ing;  it’s  hard  to  get  him  to  talk  about 
himself.  Born  in  Chicago  on  election 
night  in  November,  1904,  he  was 
reared  to  the  accompaniment  of  type¬ 
writers  and  the  advice  of  newspaper¬ 
men  to  stay  out  of  the  newspaper 
business.  He  attended  11  different 
public  schools  in  Chicago,  Fort  Wayne, 
Ind.,  and  Frankfort,  Mich.,  before  en¬ 
tering  Mercersburg  Academy. 

In  the  fall  of  1926,  after  his  gradua¬ 
tion  from  Princeton,  he  worked  briefly 
for  Liberty  magazine,  then  in  1927  did 
what  he  calls  “some  fast  and  furious 
grasshoppering” — in  the  space  of  three 
months,  he  worked  for  the  New  York 
Daily  News,  United  Press  and,  finally, 
the  AP,  where  he  was  assigned  to  the 
sports  department.  There  he  has  re¬ 
mained  ever  since. 

Fullerton  lives  in  Englewood,  N.  J.; 
is  married,  and  has  a  two-year-old 
daughter  and  a  seven-year-old  son. 

Dvum  Creates  Own  Strip 

AFTER  almost  a  decade  of  newspaper 

and  syndicate  cartooning,  Bob  Dunn, 
King  Features  Syndicate  cartoonist, 
has  created  his 
own  daily  comic 
strip,  “Brassband 
Bixby.”  Dunn 
describes  his 
principal  charac¬ 
ter  as  a  “likable 
wise  guy,  who 
thinks  he  knows 
it  all,  but  gets  it 
in  the  neck  every 
few  days.”  The 
strip  will  be  syn¬ 
dicated  by  Pi^s 
Bob  Dunn  Alliance  and 
first  release  is 
scheduled  for  Oct.  13. 

Dunn,  who  is  a  protege  of  Leo  Mc¬ 
Manus,  head  of  King’s  comic  art  de¬ 
partment,  and  of  Milt  Gross  and 
Jimmy  Hatlo,  started  cartooning  for 
the  Newark  (N.  J.)  Ledger  in  1933. 
He  has  been  with  King  since  1934. 
He  first  became  interested  in  drawing 
as  a  career  when  he  met  Will  B.  John¬ 
stone,  New  York  World-Telegram 
cartoonist. 

Dunn  attended  St.  Anslem’s  College 
in  Manchester,  N.  H.,  but  left  after 
two  years  to  work  in  Wall  Street. 
There  he  had  the  unusual  job  of  cari¬ 


caturing  the  firm’s  customers  at  ban¬ 
quets  and  meetings  to  create  good  will. 
During  his  early  cartooning  days 
Dunn  also  wrote  radio  gags  for  com¬ 
edian  George  Price,  and  he  capitalized 
on  the  “knock  knock”  and  “handies” 
crazes  a  few  years  ago,  illustrating 
pocket-size  books  of  these  two  zanies 
which  sold  more  than  a  million  copies 
in  5  and  10-cent  stores. 

Dunn  became  the  father  of  a  son 
last  month  and  celebrated  the  event 
by  writing  a  book,  “I’m  Going  to  Be 
a  Father,”  which  came  from  the 
presses  a  fortnight  ago.  He  is  work¬ 
ing  on  another  book,  which  will  be 
called  “Training  the  Baby.”  His  first 
book,  published  a  few  years  ago,  was 
for  kiddies,  entitled  “Polite  Ways 
Make  Happy  Days.”  Dunn  said  he 
will  continue  drawing  for  King  while 
producing  “Brassband  Bixby.” 

Personals  and  Notes 

MILT  CANIFFS  Chicago  Tribune- 

New  York  News  Syndicate  strip, 
“Terry  and  the  Pirates,”  made  its 
radio  debut  on 
WGN  this  week. 

A  serial,  it  will 
be  heard  every 
Monday  through 
Friday  from  5: 15 
to  5:30  p.  m. 

(CDST) .  Caniff 
had  been  ap¬ 
proached  many 
times  before,  to 
allow  his  comic 
strip  characters 
to  become  radio 
personalities,  but 
he  held  out  for 
six  years.  .  .  .  Ralph  H.  Turner,  busi¬ 
ness  manager  of  NEA  Service,  this 
week  addressed  the  Cleveland  Writ¬ 
er’s  Club  on  the  operation  of  news- 
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paper  syndicates  and  services.  .  .  . 
Pearson  and  Allen,  United’s  Washing¬ 
ton  columnists,  have  signed  a  five- 
year  radio  contract  with  Serutan. 
Their  program  made  its  debut  Oct.  5 
over  the  NBC  network,  Sundays  for 
a  half-hour  from  6: 30  p.m.  (EST) . 

.  .  .  George  C.  Driscoll,  Ledger  Syn¬ 
dicate  salesman,  was  the  subject  of  a 
column  written  by  Joseph  F.  Dinneen 
recently  in  the  Boston  Globe.  .  .  .  Dr. 
Irving  S.  Cutter,  health  editor  of  the 
Chicago  Tribune  -  New  York  News 
Syndicate,  this  week  received  an  hon¬ 
orary  doctor  of  science  degree  from 
Northwestern  University,  where  he  is 
dean  emeritus  of  the  school  of  medi¬ 
cine.  .  .  .  Ward  J.  Risvold,  assistant 
to  the  foreign  sales  manager  of  King 
Features  Syndicate,  this  week  left 
New  York  to  assume  control  of  the 
Galesville  (Wis.)  Republican,  a  week¬ 
ly,  which  he  purchased  recently.  .  .  . 
Anglo  News  Service  recently  an¬ 
nounced  the  opening  of  a  new  branch 
office  at  Hampton,  Va.,  to  cover  the 
Hampton  Roads  section.  Louise  White, 
managing  editor,  left  New  York  this 
week  for  a  three-months  assignment 
out  of  the  new  office.  .  .  .  Elsa  Max¬ 
well,  who  last  month  started  writing 
a  column  for  Press  Alliance,  has  been 
ill  the  past  week  in  New  York.  She 
continued  producing  her  column. 

Bell  Has  True  Comics 
BELL  SYNDICATE  this  week  an¬ 
nounced  it  has  entered  into  an 
arrangement  with  True  Comics  maga¬ 
zine  for  national  syndication  rights 
of  the  magazine’s  comics  in  a  new 
four-color  standard  weekly  half-page 
and  tabloid  format.  It  is  being  re¬ 
leased  to  newspapers  Nov.  2.  Dealing 
only  in  fact,  True  Comics  portray 
famous  characters  who  have  contrib¬ 
uted  to  science  and  the  arts. 


H  e  wants  all 
the  facts  about 
Yonr  newspaper 
now  ... 


The  buyer  of  National  advertising  in  news¬ 
papers  is  hungry  for  facts!  Today,  many 
market  and  media  values  are  no  longer 
definitely  established — and  space-buyers’ 
pencils  have  to  be  sharper  than  ever.  When 
they  want  information,  they  turn  to  a 
familiar,  authentic  source — Editor  &  Pub- 
usher’s  MARKET  GUIDE  now  in  its  18th 
year  of  publication.  Don’t  let  them  down 
— don’t  let  yourself  down — by  not  having 
the  story  of  your  newspaper  readily  avail¬ 
able  to  them.  Plan  to  use  adequate  space 
to  tell  a  complete  story  in  this — the  1942 
Service  Number.  Regular  transient  rates 
prevail.  Forms  close  November  15th, 
publication  date  is  November  29,  1941. 
Mail  your  reservation  today  to  Editor  & 
Publisher,  Times  Building,  New  York, 
N.  Y. 
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Advertising 
Distribution 

By  MAXWELL  FOX 

BOSTON,  Oct.  7 — Through  25  speeches 

by  an  impressive  contingent  of  au¬ 
thorities,  specialists  and  prognastica- 
tors,  audiences  (ranging  from  400  to 
1,000)  of  business  men  and  women  and 
students  from  nearby  colleges  heard 
the  cream  of  current  long-range 
thinking  at  the  13th  annual  Boston 
Conference  on  Distribution  held  Oct. 
6  and  7  at  the  Statler  Hotel  here. 

While  the  observer  gained  the  im¬ 
pression  that  American  business  is 
now  more  firmly  set  in  its  saddle  of 
defense  activity  than  was  the  case  last 
year,  there  was  still  plenty  of  evidence 
that  the  thinkers  are  just  as  confused 
about  the  future.  As  to  whether  ad¬ 
vertising  can  expect  to  suffer  severely 
from  the  curtailment  of  non-defense 
industry  there  is  no  unanimity  of 
opinion;  and  there  are  two  schools  of 
thought  on  the  question  of  whether 
non-defense  industry  should  be  cur¬ 
tailed  at  all.  One  of  the  main  themes 
of  the  conference  was  the  coming  pick¬ 
up  in  Latin  American  trade.  Nor  was 
there  a  clear-cut  consensus  derived 
from  the  several  speeches  on  this  sub¬ 
ject. 

Markefiiig  Ckoiiqet 

Manufacturers  and  advertisers  will 
have  to  concern  themselves  immedi¬ 
ately  with  the  marketing  changes 
brought  about  by  the  defense  emer¬ 
gency,  the  Conference  was  told  by 
Lt.  Col.  Ralph  K.  Strassman,  vice- 
president  of  Ward,  Wheelock  Com¬ 
pany.  Col.  Strassman  advised  the 
businessmen  to  keep  an  eye  on  the 
ever-increasing  middle  class  as  an 
important  purchasing  group  and  to  be 
alert  to  the  newly  developing  trend  to 
mobile  population.  His  topic  was 
“Industry’s  Story  Belongs  to  the 
Public.”  He  stated: 

“  . . .  The  tremendous  changes  which 
have  taken  place  and  are  about  to  take 
place  in  our  economy  are  rapidly  mod¬ 
ifying  existing  conceptions  of  markets 
and  marketing  methods.  Many  old 
ideas  must  be  discarded  and  many 
new  techniques  adopted  if  business  is 
to  carry  on  successfully  through  this 
crisis  and  its  equally  dangerous  after- 
math. 

“As  a  result  of  the  tremendous  ex¬ 
pansion  of  purchasing  power  of  the 
wage-earning  group,  business  men 
are  becoming  increasingly  conscious 
of  the  fact  that  they  need  to  know 
more  about  this  great  middle-class 
market — what  these  people  are  think¬ 
ing  and  wanting;  what  their  attitudes 
are  and  what  appeals  will  influence 
them. 

“Government  sources  estimate  that 
a  minimum  of  two  million  workers 
will  have  moved  to  defense  centers  by 
the  end  of  the  year;  and  that  the 
eventual  total  may  run  as  high  as  five 
million. 

Mobile  Pepelation 

‘"niis  gigantic  re-shuffle  of  popula¬ 
tion  means  a  shake-up  in  living,  work¬ 
ing  and  buying  habits.  It  creates  new 
problems  for  the  advertiser  and  for 
the  distributor,  who  must  satisfy  the 
needs  of  these  transplanted  families 
with  as  little  delay  and  confxision  as 
possible.” 

Through  advertising  and  publicity. 
Col.  Strassman  advised,  private  indus¬ 
try  should  “convince  the  public  now 
that  it  is  capable  and  deserving  of 
leadership  in  the  great  productive  and 
distributive  effort  which  the  times  de¬ 
mand.  And  the  story  must  be  told 
to  Mr.  and  Mrs.  Average  Citizen  in  the 
language  they  imderstand.” 

Willard  Chevalier,  publisher,  Busi- 


Featured  at 
Conference 

ness  Week,  urged  that  America  stop 
talking  about  what  the  consumer 
would  have  to  do  without  and  point 
its  sales  talk  and  planning  to  what  the 
public  can  have  during  the  defense 
emergency. 

It  is  vitally  important,  he  said,  to 
maintain  civilian  production  to  the 
limit  (without  curtailing  defense)  be¬ 
cause  the  only  taxes  that  will  support 
the  defense  program  are  the  taxes 
coming  from  the  non-defense  industry, 
directly  and  indirectly.  He  recom¬ 
mended  that  instead  of  curtailing  the 
flow  of  civilian  goods  as  a  check 
against  the  inflationary  trend,  the  aim 
should  be  to  increase  the  supply  of 
deficient  goods.  “Everybody  seems  to 
have  forgotten  about  that  alternative,” 
he  added. 

Lonq-Ronqe  PlanniRg 

Sales  efforts  will  have  to  be  planned 
not  only  on  a  short-term  basis  during 
the  emergency,  he  suggested,  but  also 
on  a  long-term  basis  in  view  of  post¬ 
war  developments.  It  is  imperative, 
he  said,  that  businesses  maintain  their 
channels  of  trade  and  keep  in  touch 
with  their  customers.  The  momen¬ 
tum  of  the  new  and  tremendous  de¬ 
fense  industry  will  carry  through  for 
at  least  another  year,  “regardless  of 
developments  in  Europe  within  the 
next  month,  60  or  90  days,”  the  speaker 
stated. 

Dr.  Julius  Hirsch,  economist,  and 
formerly  head  of  the  Copenhagen  Bu¬ 
reau  for  Business  Research,  predicted 
a  decrease  in  advertising  and  publicity 
in  the  increasing  sellers’  market. 

“Heretofore  American  business  has 
been  a  buyers’  market  with  high-pres¬ 
sure  marketing,  high-pressure  adver¬ 
tising  and  the  good  salesmen  higher 
paid  than  the  professor  in  Harvard  or 
Princeton.  It  is  now  rapidly,  too  rap¬ 
idly  even,  becoming  a  sellers'  market. 
Already,  in  the  demand  for  new  cars 
and  refrigerators,  10  buyers  run  after 
one  seller.  The  struggle  for  the  buyer 
has  been  converted  into  the  struggle 
for  the  commodity. 

“A  business  economy  under  such 
conditions  shows  characteristic  differ¬ 
ences  from  that  of  normal  times.  Ad¬ 
vertising  will  probably  show  a  de¬ 
crease.  If  10  buyers  run  after  one 
seller,  the  seller  certainly  does  not 
need  the  same  high-pressure  market¬ 
ing  as  before.” 

Recommends  Advertising 

“People  must  know  how  you  live. 
Just  living  right  is  not  enough.”  Thus 
Dr.  Kenneth  Dameron  of  Ohio  State 
University  themed  his  paper  read  by 
■Virgil  Reed,  assistant  director,  U.  S. 
Bureau  of  Census.  Dr.  Dameron  rec¬ 
ommended  advertising  and  a  wider 
use  of  it  by  business  as  a  medium 
through  which  to  inform  the  public 
as  to  how  business  lives: 

.  .  Periiaps  advertising  might  well 
take  a  lesson  from  retailing,  and  take 
the  consumer  behind  the  scenes.  If 
the  glamour  ad  will  outsell  ten  to  one 
the  highly  informative  ad,  would  it 
not  be  wise  to  show  the  consumer  the 
result  of  research  which  will  demon¬ 
strate  very  clearly  this  point?  Busi¬ 
ness  men  know  that  advertising  sells. 
They  know  it  makes  a  great  contribu¬ 
tion  to  our  economic  order,  but,  if  we 
are  going  all  the  way  in  our  consumer 
relations  program  we  must  be  pre¬ 
pared  to  give  consiuners  facts  about 
our  business  rather  than  declaratory 
statements. 

“Advertising’s  consumer  relations 
problem  demands  leadership.  It  can- 
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not  wait  for  unanimous  action  of  all 
members  of  the  advertising  craft  to 
sense  the  issues  involved.  A  leader¬ 
ship  composed  of  the  constructive 
members  of  the  craft  would  eventually 
attract  the  interest  and  support  of 
other  members  of  the  advertising  busi¬ 
ness.  This  factor  of  constructive  lead¬ 
ership  cannot  be  over-stressed. 

“A  public  relations  program  should 
be  constructive  in  character.  It  should 
deal  with  positives,  not  negatives.  The 
genius  of  the  American  business  man 
has  conquered  a  continent  and  laid 
the  foundations  upon  which  our  cap¬ 
italistic  system  of  free  enterprise  was 
erected.  If  we  are  to  be  successful  in 
our  advertiser- consumer  relations  we 
must  have  constructive  and  positive 
answers  and  not  spend  our  energy  in 
phrasing  negatives.” 

Free  Flew  of  Goods 

Dr.  Dameron,  who  is  a  member  of 
the  Committee  on  Consumer  Relations 
in  Advertising,  devoted  some  time  to 
a  discussion  of  advertising’s  role  in 
defense.  ,  .  Now  more  than  ever, 
advertising  must  continue  to  contrib¬ 
ute  towards  maintaining  the  free  flow 
of  consiuner  goods  so  needful  to  ab¬ 
sorb  the  new  consumer  purchasing 
power  and  to  maintain  standards  of 
living. 

“Advertising  has  other  functions 
than  to  stimulate  the  sale  of  goods.  It 
automatically  diverts  the  consumer 
from  desire  for  goods  which  conflict 
with  the  needs  of  national  defense  to 
goods  which  can  be  had  in  good  supply, 
since  it  would  not  pay  to  create  de¬ 
mand  for  which  there  is  an  inadequate 
supply.  This,  in  turn,  is  a  factor  in 
holding  down  prices.” 

Chiding  government  for  its  attitude 
towards  advertising.  Dr.  Dameron 
stated:  “The  attitudes  towards  adver¬ 
tising  of  those  in  Government  inter¬ 
ested  in  the  consumer,  range  all  the 
way  from  a  distrust  of  advertising  and 
disbelief  in  it  to  wholesome  acceptance 
of  the  important  role  of  advertising. 
There  are  son^e  in  important  positions 
in  Government  who  simply  do  not 
believe  in  advertising.  Others  are  ‘on 
the  fence.’ 

.  .  All  of  us  are  anxious  to  co¬ 
operate  with  Government  and  our 
society  in  the  defense  emergency.  It 
is  indeed  unfortunate  that  this  co¬ 
operation  is  to  some  degree  thwarted 
by  having  in  Government  those  whose 
disbelief  in  advertising  is  strong 
enough  to  preclude  full  and  complete 
co-operation  with  business. 

“On  the  various  panels  set  up  by 
Government  to  deal  with  consumer 
and  other  problems  affecting  adver¬ 
tising,  one  notes  a  conspicuous  absence 
of  any  advertising  people.  One  senses 
a  paradox.  Government  itself  is  one 
of  the  biggest  advertisers  of  the  day.” 

Thurman  Arnold  Talks 

If  there  was  any  suspicion  that 
Thurman  Arnold,  assistant  attorney 
general  of  the  U.  S.,  was  slipping  into 
obscurity  in  the  excitement  of  defense 
activity,  this  was  promptly  and  dra¬ 
matically  dispelled  by  Mr.  Arnold, 
himself,  in  his  Monday  afternoon  ap¬ 
pearance. 

Lambasting  big,  monopolistic  busi- 
as  usual,  he  charged  that  “for  10 
months  our  defense  effort  has  been 
hampered  by  the  attitude  of  powerful 
private  groups  who  fear  the  expansion 
of  production  because  it  may  destroy 
their  domination  of  industry  after  the 
war.  These  groups  have  been  afraid 
to  develop  new  production  themselves. 
They  have  been  even  more  afraid  to 
let  others  develop  it.  They  have  con¬ 
cealed  shortages  by  over-optimistic 
predictions  of  supplies.  At  one  time 
reports  went  out  that  it  was  unpatri¬ 
otic  to  suggest  there  would  be  a  short¬ 
age  of  alxuninum.  Only  last  March 
an  authoritative  report  on  the  steel 
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industry  gave  the  impression  that  thet« 
would  be  a  surplus  of  steel  for  all 
civilian  and  domestic  needs  this  year 
and  next.  Today  the  railroads  are 
claiming  there  is  no  shortage  in  trans. 
portation. 

“. . .  We  have  waked  up  to  disastrous 
shortages  only  when  previous  time  has 
been  lost  and  we  are  running  out  of 
supplies.” 

Mr.  Arnold  also  attacked,  as  a  men- 
ace,  “a  few  strategically  located  labor 
unions.”  Certain  “conditions”  in- 
volved  in  labor’s  practice,  he  said,  are 
costing  the  American  consumer  over 
one  billion  dollars  annually. 

“.  .  .  I  am  not  talking  about  high 
wages.  I  am  talking  about  hold-ups 
and  bottlenecks  in  housing,  in  food 
and  transportation,  created  by  power¬ 
ful  labor  unions  which  claim  the  legal 
right  to  institute  strikes  and  boycotts 
for  illegitimate  objectives.” 

n 

Correspondents  Talk 
On  Press  Censorship 

James  M.  Minifie,  former  Rome 
and  London  correspondent  of  the  New 
York  Herald  Tribune  and  now  a  mem¬ 
ber  of  the  newspaper’s  Washington 
bureau,  said  Oct.  8  that  war-time 
censorship  of  news  in  the  United 
States  should  keep  news  from  the 
enemy  but  not  from  the  American 
public. 

Mr.  Minifie,  speaking  at  a  forum 
on  “The  Role  of  the  Press  in  War¬ 
time,”  sponsored  by  the  New  York 
Newspaper  Women’s  Club  at  Town 
Hall,  said  there  was  no  reason  why 
this  country,  in  effect  in  the  war  “up 
to  its  neck,”  should  adopt  the  totali¬ 
tarian  view  of  keeping  news  from  file 
public.  He  urged  censorship  on  the 
British  model  to  prevent  leakage  of 
information  abroad,  saying,  otherwise 
“we’ll  be  swept  into  the  hysteria  so 
characteristic  in  the  last  war.” 

Sonia  Tomara,  of  the  Herald  Tribune 
and  its  former  Paris,  Rome  and  Bal¬ 
kans  correspondent,  expressed  the 
opinion  that  Russia  is  “like  a  sponge 
drawing  the  Germans  in,”  and  Aat 
even  if  the  Germans  occupy  all  Eu¬ 
ropean  Russia  “victory  will  still  be 
far  from  them,  like  a  desert  mirage." 

William  Shirer,  former  Berlin  com¬ 
mentator  for  the  Columbia  Broad¬ 
casting  System,  contrasted  the  United 
States,  “where  we’re  running  over 
with  freedom  of  speech,”  with  his 
experience  in  Germany  with  “censor-  i 
ship  at  the  source”  which  prevented 
American  reporters  from  doing  much 
actual  reporting. 

Other  speakers  were  Frank  Ger- 
vasi,  of  Colliers,  Peter  C.  Rhodes, 
former  United  Press  correspondent 
in  Norway,  and  Doris  Fleeson,  Wash¬ 
ington  reporter  for  the  New  York 
Daily  News.  Mrs.  Anne  O’Hare  Mc¬ 
Cormick,  of  the  New  York  Times, 
presided. 

n 

USES  COLOR  ADS 

Sterling  Brewers,  Inc.,  Evansville, 
Ind.,  brewers  of  Sterling  Beer,  are 
using  newspaper  color  advertising  in 
a  concentrated  campaign  in  Indian¬ 
apolis,  Memphis,  Nashville  and  Louis¬ 
ville.  Copy  stresses  the  “all-grain 
flavor”  (no  sugar,  glucose  or  syrups 
added)  and  the  low  calorie  content 
of  the  beer.  The  series  of  large-size 
ads  is  being  placed  by  Ruthrauf!  i 
Ryan,  Chicago  office. 

McEVOY  WITH  CBS 

Dennis  McEvoy,  Chicago  Times  Far 
Eastern  correspondent,  is  also  Colum-  j 
bia’s  new  Moscow  radio  correspon-  | 
dent.  McEvoy,  who  replaces  Erskine  | 
Caldwell  as  CBS  Moscow  represents-  | 
tive,  left  the  Sino-Japanese  front  when  i 
the  German-Russian  war  became  <  I 
major  struggle.  I 
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Kathleen  McLaughlin 


New  York  Times 
Appoints  a 
Woman's  Editor 

Kathleen  McLaughlin  Named 
To  New  Post  to  Coordinate 
All  News  and  Features 

Arthur  Hays  Sulzberger,  publisher 
of  the  New  York  Times,  this  week 
named  Kathleen  McLaughlin,  Times 
reporter  special¬ 
izing  in  women’s 
news,  to  the  post 
of  woman’s  edi¬ 
tor  of  the  Times. 
This  is  the  first 
time  there  has 
been  a  women’s 
editor  on  that 
paper.  Miss  Mc¬ 
Laughlin’s  ap¬ 
pointment  was 
announced 
Oct.  7. 

In  her  new 
post  Miss  Mc¬ 
Laughlin  will  co-ordinate  and  super¬ 
vise  all  of  the  various  activities  of  de¬ 
partments  handling  daily  and  Sunday 
news  and  features  of  interest  to 
women,  such  as  food,  fashions,  child 
care,  education,  and  general  activities 
of  women’s  organizations  nationally. 
She  will  work  in  collaboration  with 
the  city  desk  and  the  Sunday  depart¬ 
ment. 

Stgrtcd  on  Atchison  Globe 

Miss  McLaughlin’s  appointment 
was  announced  after  reader  surveys 
had  shown  a  greatly  increased  interest 
in  news  about  women’s  affairs.  Al¬ 
though  she  has  not  yet  drawn  up  any 
definite  plans,  she  told  Editor  &  Pub¬ 
lisher  she  will  immediately  place 
greater  stress  on  consumer  news  in 
view  of  the  country’s  new  war  econ¬ 
omy. 

'The  Times  women’s  editor,  who  has 
been  newspapering  since  1923,  started 
her  career  on  the  Atchison  (Kan.) 
Daily  Globe  as  a  reporter.  After  a 
year-and-a-half  there,  she  was  hired 
as  a  reporter  for  the  Chicago  Tribune 
by  Pat  Maloney,  now  managing  edi¬ 
tor,  then  city  editor. 

She  remained  at  the  Tribune  nine 
years,  during  which  she  covered  gen¬ 
eral  assignments,  did  police  report¬ 
ing,  and  was  appointed  women's  edi¬ 
tor  in  December,  1933.  She  resigned 
from  the  Tribune  in  1935,  went  to 
New  York  without  any  prospect  of  a 
job,  and  joined  the  Times  as  a  gen¬ 
eral  reporter  shortly  afterwards. 

A  few  months  after  joining  the 
Times  she  was  assigned  to  originate  a 
Sunday  page  dealing  with  news  of 
women’s  clubs.  That  done,  she  re¬ 
turned  to  the  city  room  in  1937,  and 
had  been  doing  general  reporting, 
stressing  the  woman’s  angle,  until  her 
appointment  this  week. 

Miss  McLaughlin  is  a  past  president 
of  the  New  York  Newspaper  Women's 
Club,  and  is  a  member  of  the  Women’s 
Press  Club  in  Washington.  She  is 
unmarried. 

■ 

LYNN  W.  WILSON,  71 

Danbury,  Conn.,  Oct.  S— Lynn  Win¬ 
field  Wilson,  active  for  more  than 
half  a  century  in  Connecticut  jour¬ 
nalism  and  for  the  last  eight  years 
editorial  writer  of  the  Danbury  News- 
Times,  died  at  Danbury  Hospital  to¬ 
day  as  the  result  of  a  heart  ailment. 
He  was  71  years  old.  He  spent  thirty- 
five  years  in  Bridgeport  journalism. 
Among  the  survivors  is  a  son,  Curtiss 
A.  Wilson,  sports  and  telegraph  edi¬ 
tor  of  the  Danbury  News-Times. 


Ad  Sizes  Tested 
For  Marlin  Blades 

Marlin  Firearms  Co.  is  using  three 
newspapers  in  the  east  to  test  the  ef¬ 
fectiveness  of  large  space  newspaper 
ads  for  Marlin  blades,  placed  from 
once  to  three  times  a  week,  as  com¬ 
pared  to  small  ads  running  daily. 
These  tests  are  being  made  simultane¬ 
ously  with  a  national  campaign  in 
from  75  to  100  papers  from  coast  to 
coast. 

Utica,  N.  Y.,  is  one  of  the  cities 
where  the  test  campaign  is  running. 
The  schedules  being  tested  are  for 
1,032-line  and  630-line  copy  once  a 
week,  and  42-line  ads  three  times  a 
week.  Ads  in  the  national  campaign 
measure  42  lines  and  are  running  on  a 
13-week  basis. 

Marlin  blades  have  been  on  the 
market  five  years  and  in  newspapers 
for  the  past  four  years.  Newspaper 
advertising  has  increased  each  year 
and  the  appropriation  for  this  fall  and 
winter  is  the  largest  ever. 

Craven  &  Hedrick,  the  New  York 
advertising  agency  which  handles  the 
Marlin  account,  reported  this  week 
that  dealers  in  areas  where  the  tests 
are  being  made,  are  sending  in  inven¬ 
tories  so  that  the  agency  can  watch 
results  of  the  different  size  ads.  The 
agency  said  that  merchandising  ser¬ 
vice  furnished  by  newspapers  had 
proved  invaluable  both  in  the  distri¬ 
bution  and  selling  of  the  Marlin  blades. 

■ 

Italy  Bans  Use  of 
'Phone  to  N.  Y.  Times 

In  retaliation  against  an  editorial 
in  the  New  York  Times  Oct.  2,  the 
Italian  Government  this  week  indefi¬ 
nitely  suspended  the  telephone  privi¬ 
leges  of  Herbert  L.  Matthews,  Times 
Rome  correspondent.  Matthews  had 
been  telephoning  his  dispatches  to 
Berne,  Switzerland,  from  where  they 
were  relayed  to  New  York.  However, 
Matthews  was  permitted  to  retain  his 
cable  privileges. 

The  Italian  Government  objected  to 
a  Times  editorial  which  criticized  the 
censorship  of  one  of  Matthews’  tele¬ 
phone  stories  in  eight  places.  The 
editorial  pointed  out  that  “in  each 
case  the  effect  was  unwittingly  to 
emphasize  the  consternation  caused 
by  the  Government’s  orders  restricting 
the  purchase  of  consumers’  goods.” 

Matthews  last  October  incurred  the 
wrath  of  Mussolini  when  he  stated 
in  one  of  his  dispatches  to  the  Times 
that  the  Axis  powers  were  working 
against  the  re-election  of  President 
Roosevelt  because  of  his  foreign  pol¬ 
icy.  Matthews  was  expelled  for  30 
days. 


Arrested  for  Violating 
Alien  Registration  Act 

Washington,  D.  C.,  Oct.  8 — George 
Sylvester  'Viereck,  self-described  rep¬ 
resentative  of  Nazi  interests,  faced 
arraignment  here  this  week  on  five 
counts  of  violating  the  Foreign  Agents’ 
Registration  Act,  each  of  which  car¬ 
ries  a  maximum  penalty  of  two  years’ 
imprisonment  and  a  fine  of  $1,000. 

The  Department  of  Justice  an¬ 
nounced  that  'Viereck  has  been  ar¬ 
rested  in  New  York  City  and  will  be 
brought  to  the  Capital  to  plead  to 
the  charges  of  an  indictment,  handed 
down  yesterday  after  weeks  of  grand 
jury  deliberation. 

One  of  the  counts  alleges  that  he 
advised  and  informed  “one  Prescott 
Dennett  and  divers  other  persons”  on 
political  matters  by  assisting  Dennett 
and  others  to  organize  the  “Make 
Europe  Pay  War  Debts  Committee,” 
contributing  “large  sums  of  money” 
to  defray  the  expenses  of  the  com¬ 
mittee,  for  the  purpose  of  using  Den¬ 
nett,  the  committee  and  other  persons 
to  disseminate  information  to  news¬ 
papers  and  other  media  “to  influence, 
persuade,  bend  and  mould  American 
public  opinion  in  matters  relating  to 
political  interests.” 

Dennett  is  the  head  of  Columbia 
Press  Service  which  has  engaged  in 
large-scale  querying  of  newspapers 
with  offers  to  sell  stories,  the  nature 
of  which  caused  the  Department  of 
Justice,  the  United  States  Senate,  and 
other  agencies  to  conduct  inquiry.  He 
is  not  a  member  of  the  Congressional 
Press  Galleries  or  other  newspaper 
organizations  in  Washington. 

Viereck  complied  with  the  Foreign 
Agents’  Registration  Act  to  the  ex¬ 
tent  of  recording  at  the  State  Depart¬ 
ment  his  employment  by  Muenchener 


Neuste  Nachrichten,  a  German  daily. 
His  salary,  he  said,  was  $500  monthly. 

The  indictment  is  based  on  the 
charge  that  he  “unlawfully,  willfully, 
feloniously  and  knowingly  omitted 
material  facts”  regarding  his  activities 
in  the  United  States. 

It  is  charged  that  his  writings  have 
been  published  in  books,  newspapers, 
periodicals — even  the  Congressional 
Record.  Some  of  the  names  used,  ac¬ 
cording  to  the  indictment,  to  conceal 
the  identity  of  the  writer  were  James 
Burr  Hamilton,  George  F.  Corners, 
Donald  Furtherman  Wicketts,  William 
L.  Stidger,  and  Dr.  Claudius  Murch¬ 
ison. 

Viereck,  it  is  further  charged,  fi¬ 
nanced  and  directed  activities  of  Flan¬ 
ders  Hall,  Inc.,  a  Scotch  Plains,  N.  J., 
publishing  house  which  circulated 
among  other  publications  a  book 
“Lord  Lothian  v.  Lord  Lothian,”  in 
which  attempt  was  made  to  show  that 
the  late  British  Ambassador  to  Wash¬ 
ington  had  been  inconsistent  in  his  dip¬ 
lomatic  dealings  with  the  U.  S. 

"MUSKIE"  LUNCHEON 

A  group  of  Chicago  advertising 
agency  executives  were  guests  of  E.  C. 
Trowbridge,  president  of  O’Mara  & 
Ormsbee,  publishers’  representatives, 
Oct.  8,  when  those  present  enjoyed  a 
luncheon  at  which  the  main  course 
was  a  34-pound  “muskie”  caught  by 
Mr.  Trowbridge  in  Wisconsin. 

KIDD  ON  MANEUVERS 

Continuing  its  policy  of  assigning 
foreign  correspondents,  recently  re¬ 
turned  from  Europe,  to  cover  U.  S. 
Army  maneuvers,  the  United  Press 
this  week  sent  George  Kidd  to  South 
Carolina  to  report  the  First  Army 
war  games.  Kidd  spent  the  past  four 
years  in  the  U.P.  Berlin  bureau. 
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When  leading  space-buyers  tell  us  the  MARKET 
GUIDE  Is  indispensable  for  list-making  and  planning 
newspaper  campaigns,  they're  telling  you  it  Is 
equally  indispensable  for  you.  For,  if  ever  two 
people  shared  a  common  interest,  certainly  it  Is  the 
buyer  and  seller  of  advertising  space. 

No  matter  how  well  we  do  our  job,  cramming  this 
MARKET  DATA  reference  book  with  market  facts 
on  more  than  1,500  key  markets,  it  can  never  give 
advertising  buyers  complete  information  unless  it 
Includes  the  factual  story  of  your  newspaper. 

Plan  to  use  the  MARKET  GUIDE  this  year  with 
adequate  space  to  help  your  customers.  Regular 
transient  rates  prevail.  Forms  close  November  15 
for  the  1942  Market  Guide.  Publication  date  is 
November  29,  1941.  Mail  your  reservation  today 
to  EDITOR  &  PUBLISHER,  Times  Building,  New  York, 
N.  Y. 
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EDITOR  &  PUBLISHER 
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JOHN  W.  HART,  advertising  manager. 

Quincy  (Ill.)  Herald-Whig,  died 
Sept.  25  as  the  result  of  a  paralytic 
stroke  suffered  five  days  before. 

Jack  Cunningham,  veteran  motion- 
picture  scenarist  and  former  producer, 
died  Oct.  4  at  Santa  Monica  (Cal.) 
Hospital  at  the  age  of  59.  The  prolific 
writer,  who  turned  to  studio  work  in 
1914  after  a  newspaper  career,  had 
been  ill  since  suffering  a  stroke  three 
years  ago.  At  one  time  he  was  an 
editor  of  the  Pittsburgh  Leader  and 
subsequently  was  an  editor  of  the  Neic 
York  Evening  Sun. 

David  Brown,  assistant  circulation 
manager,  Cincinnati  Enquirer,  and  its 
oldest  employe  in  point  of  service, 
died  on  Oct.  6.  He  joined  the  count¬ 
ing  room  staff  57  years  ago. 

Emil  W.  Kimmelberc,  first  vice-pres¬ 
ident  of  Albert  Frank-Guenther  Law, 
Inc..  New  York,  advertising  agency, 
died  of  a  heart  attack  at  his  home  in 
New  York  City,  Oct.  6. 

William  J.  Mooney,  a  telegraph  op¬ 
erator  with  the  Associated  Press  for 
29  years  when  he  retired  in  1932,  died 
Oct.  7  at  his  home  in  Troy,  N.  Y.,  at 
the  age  of  75. 

Charles  Meiss,  56  years  old,  Chicago, 
promotion  manager  for  the  Springfield 
Illinois  State  Journal,  died  at  St. 
Therese  hospital,  Waukegan,  Ill.,  Oct. 
2,  following  an  automobile  accident. 
Three  other  men  were  injured. 

Miss  Edith  Heath,  for  many  years 
telegraph  editor  of  the  Fort  Dodge 
(la.)  Daily  Messenger,  died  Oct.  6 
following  an  illness  of  more  than  one 
year. 

Walter  Keenan,  for  the  last  24  years 
secretary  to  the  city  editor  and  for  35 
years  an  employe  of  the  New  York 
Times,  died  suddenly  of  a  heart  attack 
Oct.  4  at  his  home  in  New  York.  His 
age  was  49. 

John  Clair  Minot,  for  19  years 
literary  editor,  Boston  (Mass.)  Herald 
until  his  retirement  in  1938,  and  an 
author,  died  at  his  home  in  Dover, 
Mass.,  Oct  3  at  the  age  of  68.  He 
edited  the  Oversees  Weekly  with  the 
AEF  Signal  Corps  in  France. 

Col.  Edward  Brayton  Clark.  81. 
newspaper  man.  author  and  soldier, 
died  recently  at  his  home  in  Brook¬ 
line,  Mass.  A  feature  and  editorial 
writer,  he  began  his  newspaper  career 
as  a  reporter  on  the  Boston  (Mass.) 
Herald,  later  going  to  Chicago  and 
then  to  Washington  as  correspondent 
for  the  Chicago  Evening  Post. 

William  D.  Curtis,  72,  founder  and 
operator  for  25  years  of  the  Curtis- 
Newhall  Advertising  agency,  Los  An¬ 
geles,  died  Oct  1  of  a  heart  ailment. 
He  had  gained  wide  attention  for  his 
promotion  of  “20-Mule-Team  Borax” 
during  his  agency  work. 

Frank  Grandier,  pioneer  newspaper¬ 
man  who  published  the  San  Diego 
(Cal.)  Daily  Transcript  for  more  than 
%  years,  died  suddenly  Sept.  28. 

J.  Fergus  Kyle,  65,  cartoonist  and 
newspaper  illustrator,  for  a  number 
of  years  political  cartoonist  with 
Toronto  Globe,  died  in  Toronto  West¬ 
ern  hospital  Sept.  27. 

Joseph  Dale,  70,  editor  and  pub¬ 
lisher  of  the  Lawrence  County  Press 
at  Monticello,  Miss.,  for  53  years  and 
dean  of  Mississippi  newspaper  men, 
died  Oct.  4.  Dale  was  named  to  the 
Hall  of  Fame  of  the  Mississippi  Press 
Association  three  years  ago. 

Roboit  M.  Sturgeon,  imtil  a  yeai 
ago  day  editor  of  the  York  (Pa.)  Ga¬ 
zette  and  Daily  died  Sept.  24  after 
an  illness  of  several  weeks.  His  age 
was  87. 


CLASSIFED 

RATES 

"HELP  WANTED"  AND  ALL 
OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 

4  times  —  .70  per  line 

"SITUATIONS  WANTED" 

(Cash  with  Order) 

I  time  —  .50  per  line 

4  times  —  .40  per  line 

PERSONNEL  SERVICE 

As  an  added  service  to  advertisers  running 
a  four  time  "Situations  Wanted"  notice, 
their  record  is  placed  in  the  files  of  the 
EDITOR  &  PUBLISHER  Personnel  Service. 
This  complete  registration  assures  adver¬ 
tisers'  qualifications  being  kept  before  em¬ 
ployers  in  the  newspaper,  magazine,  pub¬ 
licity,  advertising,  publishing,  and  allied 
professions.  There  is  no  fee  for  Personnel 
Service  placements  to  either  employer  or 
employe.  Registration  card  will  be  sent 
four-time  advertisers  upon  receipt  of  copy 
and  payment. 

FORMS  CLOSE  11:00  A.M.  THURSDAY 
Count  five  words  to  the  line  for  classified 
ads  of  any  nature.  Minimum  space  accept¬ 
able  for  publication  is  three  lines.  An 
EDITOR  &  PUBLISHER  Box  Number  or  your 
own  address  as  the  signature  for  replies, 
is  considered  as  three  words. 

PMblic  Notice 

STATEMENT  OF  THE  OWNERSHIP.  MAN¬ 
AGEMENT.  CIRCULATION.  ETC..  RE¬ 
QUIRED  BY  THE  .ACT  OP  CONGRESS  OF 
AUGUST  24.  1912  OF 

EDITOR  &  PUBLISHER 
The  Fourth  Estate 

intblishPd  wcekl.v  at  New  York.  N.  Y..  for 
October  1.  1941 

State  of  New  York,  County  of  New  York,  ss.: 
]^fore  me,  a  Notary  Public  in  and  for  the 
State  .'tmi  County  aforesaid,  personally  ap¬ 
peared  Charles  T.  Stuart,  who.  having  been 
duly  swoni  accordimr  to  law.  deposes  and 
says  that  he  is  the  General  M,anatrer  of 
EDITOR  &  PUBLISHER  THE  FOURTH 
EST.ATE.  .-uid  that  the  following:  is.  to  the 
best  of  his  knowhslire  and  belief,  a  true 
statement  of  the  ownership,  manatrement, 
etc.,  of  the  aforesaid  publication  for  the 
date  shown  in  the  above  caption,  required 
by  the  aet  of  Auinist  24.  1912,  embodied  in 
s<s.tion  411,  Postal  Laws  and  Regrulations, 
to  wit: 

1 .  That  the  nanit'e  and  addresses  of  the 
publisher,  editor,  manatrintr  editor,  and  busi¬ 
ness  managers  are; 

Publisher.  James  W.  Brown.  Jr.,  R.F.D. 

1.  Westport,  Conn. 

Editor.  Arthur  T.  Robb. 

30  Wallace  Street.  Rockville  Centre.  N.Y. 

Managing  Editor.  Warren  L.  Bassett, 

11  Lakeside  Drive.  Rockville  Centre. 

N,  Y. 

General  Manager.  Charles  T.  Stuart. 

44  Granierey  Park.  New  York.  N.  Y. 

2.  That  the  owners  arc: 

Editor  &  Publisher  Company.  1700  Times 
Bldg..  New  York  City;  James  Wright  Brown. 
234  Valentine  Lane.  Yonkers.  N.  Y.;  Marlen 
E.  Pew  Estate.  Wading  River,  L.  i.,  N.  Y.; 
Sarah  .A.  Brown.  234  Valentine  L.ane,  Yonk¬ 
ers.  N.  Y. 

3.  That  the  known  bondholders,  mortga¬ 
gees.  and  other  security  holders  owning  or 
holding  1  per  cent  or  more  of  total  amount 
of  bonds,  mortgages,  or  other  securities  are: 
None. 

4.  That  the  two  paragraphs  next  above, 
giving  the  names  of  the  owners,  stockhold¬ 
ers.  and  security  holders,  if  any,  contain  not 
only  the  list  of  stockholders  and  security 
holders  as  they  appear  upon  the  books  of 
the  company  but  also,  in  cases  where  the 
stockholders  or  security  holder  appears  upon 
the  books  of  the  company  as  trustee  or  in 
any  other  fiduciary  relation,  the  name  of 
the  person  or  corporation  for  whom  such 
trustee  is  acting,  is  given;  also  that  the 
said  two  paragraphs  contain  statements  em¬ 
bracing  affiant's  full  knowledge  and  belief 
as  to  the  circumstances  and  conditions  under 
which  stockholders  and  security  holdt-rs  who 
do  not  appear  upon  the  books  of  the  com¬ 
pany  as  trustees,  hold  stock  and  securitie-' 
in  a  capacity  other  than  that  of  a  bona 
fide  owner;  and  this  affiant  has  no  reason 
to  believe  that  any  other  person,  association, 
or  corporation  has  any  interest  direct  or 
indirect  in  the  said  stock,  bonds,  or  other 
securities  than  as  so  stated  by  him. 

CHARLES  T.  STUART. 

General  Manager. 

Sworn  to  and  subsiTibed  before  me  this 
1st  day  of  October,  1941. 

Ann  Green.  Notary  Public. 
New  York  County,  No.  208  Reg.  2G8T. 
Commission  expires  March  30,  1942. 


Clastified  Promotion 


Extra  Classlfled  Linage  and  Revenue  Pro¬ 
ducers  over  10  years  for  more  than  100 
daily  newspapers.  JAMES  H.  PEDEN  & 
ASSOCIATES.  1074  Obispo  Avenue.  Long 
Beach.  California. 


Investment  Opportunity  Wanted 

WANTED— TO  INVEST 

Is  your  newspaper  losing  money!  In  need 
of  being  improved!  I  would  like  to  buy 
into  such  a  paper,  preferably  one  in  New 
England,  where  my  executive  ability  and 
twenty-five  years’  experience  could  bear 
some  fruit. 

Box  3821  Editor  &  Publisher 

Holp  Wanted 

Capable  Advertising  Solicitor  Wanted.  Sal¬ 
ary  and  commission  about  $45  weekly. 
Send  picture  with  references.  Borger 
Daily  Herald.  Borger.  Texas. _ 

Claasiiled  Saleaman — Strong  paper  in  highly 
competitive  field  (eastern  city  of  1.000.- 
000)  wants  experienced  classified  sales¬ 
man.  Must  be  able  to  sell  contracts. 
Moderate  salary  and  bonus  to  start.  Ex¬ 
cellent  opportunity  for  advancement. 
Give  complete  details  in  first  letter — age, 
education,  experience  and  reference.  Box 
3840.  Editor  &  Publisher. _ 

Copy  desk  man  wanted,  capable  of  handling 
wire,  art,  makeup  for  Eastern  daily;  must 
be  draft  exempt;  college  graduate  pre- 
ferred.  Box  3910.  Editor  &  Publisher. 

Display  Salesman  for  semi-weekly  commu¬ 
nity  newspapers.  Good  copy  and  layout 
man.  Write  Box  3903,  Editor  A  Publisher. 

Display  Salesman,  good  opportunity  for  man 
around  30,  with  Penna..  daily,  50.00O 
circulation.  Box  3909,  Editor  &  Pub¬ 
lisher. 

District  Manager;  prefer  married  man,  age 
25  to  35;  must  own  late  model  car  and 
be  willing  to  start  at  $27.50  per  week, 
plus  car  expenses.  Enclose  recent  pic¬ 
ture  and  employment  record  lar  past  five 
years  in  your  reply.  Box  3835,  Editor  & 
Publisher. 

District  Manager,  thoroughly  competent  and 
a  producer.  Salary  $30.00  plus  auto 
allowance.  Married  man  preferred.  Write 
stating  education,  qualifications  and  ex- 

Serience.  W.  H.  Cooper,  Standard-Times, 
lercury.  New  Bedford.  Mass. 

Permanent  position  for  experienced  special 
edition  and  business  review  page  sales¬ 
man.  to  work  in  Southwest.  Must  have 
automobile,  excellent  references.  Box 
3908,  Editor  &  Publisher. 

Phone  Room  Superviror — Young  Woman  or 
man  who  has  had  supervisor’s  experience 
on  second  or  third  paper.  Good  oppor¬ 
tunity  for  one  who  can  increase  tele¬ 
phone  sales.  Large  eastern  city.  Give 
full  information  about  yourself  including 
experience,  salary  desired  to  start,  when 
available,  etc.  Box  3845,  Editor  &  Pub¬ 
lisher, 


RADIO  NEWS 

Long  established  newspaper-owned 
radio  station  in  a  New  England  ma¬ 
jor  market  needs  news  reporter,  col- 

1  lege  background,  capable  of  writing. 

I  rewriting,  and  announcing  news. 

I  Prefer  New  Englander.  Previous  ex- 
perience  in  radio  unnecessary. 

I  Box  3900  Editor  li  Publisher 

Small  Dally  and  Weekly,  in  city  of  5,000. 
has  opening  for  live-wire  advertising 
manager  and  news  reporter.  Definite  op¬ 
portunity  for  aggressive  solicitor  with 
journalistic  background.  Write  P.  O.  Box 
23f>.  Newport.  Arkansas. 

Southern  City  over  50,000  impnlation  wants 
middle-aged  man  (Soutrern  experience 
preferred)  capable  of  assuming  editorship 
position,  to  serve  six  months  in  news 
department — to  learn  town  and  make 
acquaintances.  Position  r^uires  execu¬ 
tive,  as  well  as  writing  ability.  Give  full 
particulars  as  to  experience,  references, 
salary  expected  when  full  resmnsibility 
assumed.  Box  3858.  Editor  A  Publisher. 


IBOOKLETS 

CATALOGS 


FOLDERS 
SALES  HELPS 


rOfiMfiVghl  IMriOVED  OFFSET 
LaUfCl  LITHOGRAPHY 


^OtaPUTE  COPY  g  ART  DCPARTMENTS 

m  LMREL  PROCESS  COMPANY 

M  416  t6N6l  STIEET.  REI  Tilt 
W  WUIII  $-1631 


Magaxin*  Wanted  ' 

Magaxine  Publisher  is  interested'hTi^IT' 
ing  another  magazine  of  merit.  Bor 
Editor  &  Publisher.  *** 

Nawspaptrs  For  Salt  ' 

County  Seat  DaUles.  $58,000  andTaolS; 

— Pacific  Coast:  also  $750,000  W’n 
Glover.  Agency.  Ventura.  Califo'rnis  ' 
Pannsylvunia  Mewapapera:  One  daiirW 
000;  two  exclusive  weeklies.  Give  fcS. 
eial  references.  Harwell  A  Fell. 
ham.  Alabama.  rtam- 

South — Controlling  interest  iii 

county  seat  daily.  Population  15^ 
grossing  $80,000 — $40,000  cash 
Murray  E.  Hill,  Broker.  NashviUe.  Teiui««* 
Southern  California  weekly;  rich 
irrigated  section;  nets  $.'),000  anna.tu 
$17,500;  half  cash  A.  W  Styues 
Tower.  San  Francisco.  ’  ** 

_ Newspaperiroknri 

Capahle  handling,  buying,  selling,  mer^ 

No  leases  or  trades.  Highest  refsr*.>Ir 
LEN  FEIGHNER  AGENCY.  Nashville.  iS 
Daily  and  Weekly  Newspaper  PronertU 
NEWSPAPER  APPRAISAL  CORP’H^ 
Times  Building,  New  York.  N.  y 

Nawgpgpars  Wantnd  ^ 

Publisher  has  $25,000  cash  to  invest  m 
payment  small  daily,  preferably  Soatw 
east.  Box  3880,  Editor  &  Publisher. 

Sitwationt  Wanted 

_  Administrative 

Ambitious  Business  Manager,  36,  Irish  4e 
scent,  now  (as  always)  employed,  seekt 
advancement.  Interested  accounting  tS. 
vertising  and  circulation  problems  on  ut 
dium-sixed  daily.  Box  3736,  Editor  1 
Publisher. _ 

Editor-Manager,  eighteen  years  varied  pik- 
lishing  experience,  available  October  20tk, 
far-western  daily.  Direct  news  staff,  fli 
sub-editor,  or  sell  advertising.  Box  Ult 

Editor  &  Publisber. _ ^ 

Thoronghlv  experienced  newspaper 
tlve.  Thirty  years’  experience  on  larn 
metropolitan  newspaper  as  Business  Mu- 
ager.  Circulation  Manager,  Mechanical 
Superintendent,  Advertising  Oirsettr 
Age  49,  well-known  in  newspaper  ieli 
Record  accomplishments  and  refertncai 
excellent.  Box  3920,  Editor  &  Pnbliikv. 

hitaotioM  Waotod 

_ Advortiiwi _ 

A  Man  With  A  Plan  to  increass  li.n, 
aeeki  position  as  National  manager  m 
aaaiitant.  Thirteen  years’  ageney  ail 
newspaper  experience.  Aoa  ct^ywritw; 

Sualified  to  handle  promotion,  mercha' 
ising.  correspondence.  University  grati 
ate;  85;  married.  Prefers  South.  Ba 
8770,  Editor  h  Publisher. 

Able  to  sell  any  competition  I  Thirteen  yetn 
experience  display,  classified  diipU; 
agency.  Age  81,  college.  Special  selliif 
plan-abundance  of  ideas.  Now  atiasr 
executive.  Need  results!  Write  Bn 

3895,  Editor  t  Publisher. _ 

AdverHalng  Managax: — Alert,  aggressive, 
ten  years’  Local  and  National;  Age  U 
married,  college  education.  Now  m- 
ployed.  Excellent  merchandising  btek- 

5  round.  Prefer  Eastern  or  ^atken 
ally.  References.  Box  3868,  Editer 
A  Publisher. _ 

Artist — desires  to  connect  with  small  nevi- 
psper  or  magasine.  Experienced  letter¬ 
ing,  layout  and  airbrush.  Box  3882,  Eii- 

tor  k  Publisher. _ 

Classified  Manager,  age  42 — aggressive  type, 
family,  seeking  to  increase  or  develtf  1 
classified  department  on  a  paper  of  l6.- 
000  or  more  circulation.  Do  not  work 
on  theory  but  from  practical  experience 
from  the  phone  room  to  street  sales  werk. 
Can  take  the  lead  of  the  sales  force. 
Have  been  classified  manager  of  papers 
in  Minnesota,  Tennessee  and  Gecmii 
with  excellent  record.  Would  be  c^int 
to  accept  a  salary  and  a  commiiiisii 
arrangement.  Located  now  in  Chiesfo; 
but  will  go  anywhere.  Available  iiiaK- 
diately.  Write  or  wire  Box  3904,  Editer 

&  Publisher. _ 

Contracts;  llnsge  producer — Salesman  vitk 
eighteen  years’  experience  display  tn4 
classified,  large  and  imall  dailies.  Isiyaat. 
copy,  executive  ability.  Seeks  pennaaent 
connection.  Box  3875,  Editor  A  Pab- 
lisher. _ _ 

DREADNAUGHT  FOR  SALE 

Sliglitly  dented  by  defense  priorities,  bnt 
capable  as  ever  on  sales  oifensive.  Tbrec 
big  guns — sales  promotion,  layout,  copi 
Nine  years  under  fire  of  national  ml 
local  engagements.  Twenty-nine  yean 
old.  Seek  berth  with  newspaper,  mj  1 
where.  References.  j 

Box  3884  _ Editor  A  Pnblliher 

1  want  Jobs  for  thres  ad  man  out  beeaasc 
of  consolidation  in  New  York,  city  of  j 
50,000,  Good  on  copy,  layout,  service. 
Write  Adv.  Mgr.,  Box  8857,  Editor  t 

Publisher. _ 

Out  dns  to  Jsinstown  coMoUdstton.  8oWr 
honest,  age  30.  Good  talesman,  coiucim- 
tious  service,  effective  copy,  good  Isyosti. 
Harold  P.  Kane.  816  North  Main  Stieet, 

’  Jamestown.  New  York. 


for  OCTOBER  11,  1941 


1'* 


Situatioiif  Wanted 

Circalation 


MaJiacer  desirei  ebange.  Can 
handle  entire  department — city  or  coun¬ 
try  Ten  years’  snccessful  experience. 

32,  married;  expert  carrier  organ- 
iMr.  Go  anywhere.  Box  3805.  Editor 
a  Publisher. _ 

-C^XJI.ATI0N-BUS1DESS  MANAOEB 

Tmnressive  record,  has  managed  and  built 
daily  newspaper,  specialiiing  in  circula¬ 
tion  and  management.  Age  45,  married. 
Salary  desired  not  excessive.  Second  pa- 

Editor  &  Publisher 
cTf^-tiiatlon  Executive  Available.  Justold 
enough  for  twenty  years’  continuous  ex¬ 
perience  in  all  phases  of  circulation.  Now 
employed,  but  seek  improvement.  Box 
!tfl02.  Editor  &  Publisher. 

ClltaUtltn  art....  varied 

axperience  with  one  company;  twelve 
jttT$  as  assistant  circulation  manager. 
Expert  with  cost  and  revenue  figures. 
Excellent  references.  Age  31.  Married. 

Box  3816.  Editor  A  Publisher. _ 

^l-yi.tlnn  Managed  Specialised  home  de- 
livery.  Practical,  economical  methods. 
Several  years’  experience.  All  phases. 
Efficient.  Reliable.  Good  references. 

Box  8823.  Editor  ft  Publisher. _ 

CtfftiUtlnn  Manager  wants  position  with 
publisher  who  values  profit  on  circula¬ 
tion.  Plenty  of  experience  as  an  execu¬ 
tive.  Will  handle  anything  from  5.000 
to  80  000  circulation.  Available  on  short 
notice.  Box  3817.  Editor  t  Publisher. 


aggressive  publishers  and 
GENERAL  MANAGERS 

One  of  the  country’s  moat  successful  cireu- 
Istion  managers  in  a  metropolitan  field, 
with  an  enviable  and  seldom  equalled 
record,  severing  present  connection,  wants 
place  in  city  over  100,000  population. 
Age  satisfactory. 

Box  3874  Editor  4i  Publisher 

r«o  District  Managers  and  a  country  terri¬ 
torial  supervisor  need  jobs  because  of 
merger.  N.  Y.,  ei^  of  50,000  experience. 
VVite  Box  3865,  Editor  ffi  Publisher. 

Wanted;  Position  as  Roadman,  city  or 
country  circulator.  Formerly  circulation 
manager  'The  Washington  (D.  C.)  POST. 
For  reference,  write  Mr.  Boxsen,  Comp¬ 
troller,  'The  Washington  (D.  C.)  POST, 
^b  ^ott.  Box  3885,  Editor  &  Publisher. 


SitaatioRs  WaRtad 

Editorial 


Shop  o«—  the  equipment  MART  — AaS  Save 


Copy 

Reader 


*  »«•  •"■I  s-pplia  *«'S«i»» 

desk,  telegraph;  age  32,  married;  best  for  the  rrtnhng-rablttiung  Fttld 

references.  Available  for  interview  in 
East.  Box  3912,  Editor  &  Publisher. 

ALL  AROUND  SPORTS  MAN  '  -  '  -  - 

Age  23  college  graduate,  three  years  writ-  ComposiRg  Room  EqRipiRRRt  For  Sola  Machanical  EgRipmaat  Wonfod 

ing,  desk  work;  also,  radio.  Draft  exempt.  _  _  _  _ 

Hah^^^****^*’  3761,  Editor  &  Pub-  ^  publisher  writes:  “The  time  it  saves  Wanted:  Single  width  Ooss  press.  13^1  inch 

-  - - -  has  more  than  paid  for  the  cost  of  our  printing  diameter.  21%  inch  cut-off,  or 

Cartoonist-^ver  nineteen  years  on  present  Blue  Streak  Linotype.’’  Ask  your  Lino-  deck  for  same.  Give  full  details  and 

job.  desires  change.  Nationally  known.  type  representative  for  specifications  on  prices.  Box  3588.  Editor  Se  Publisher. 


ComposiRg  Room  EqRipmRRt  For  Solo  Mochonicol  Eqaipmont  Woofod 


Usher.  _ 

Cartoonist-^ver  nineteen  years  on  present 
job,  desires  change.  Nationally  known, 
abundance  of  ideas,  considered  good 
craftsman,  cartoons  reprinted  extensively 
here  and  abroad.  Sober,  reliable,  reason- 
able.  Box  3818,  Editor  A  Publisher. 


Combination  working  newsman,  33,  eight  Buy  Linotypes,  Intertypes  from  practical 


years’  daily  experience.  Photographer, 
retoucher,  artist,  reporter.  Equipment. 

Box  3899,  Editor  &  Publisher. _ 

Competent  Newsman,  copyreader,  reporter, 
feature  writer;  twelve  years’  metropoli- 


machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room. 

LINOTYPE  MAINTENANCE  COMPANY 


Wm.  T.  McCarthy  j 

William  T,  McCarthy,  for¬ 
merly  City  Editor  of  the 
Yonkers  (N.  Y,)  DAILY 
TIMES  is  now  on  the  copy 
desk  of  the  Bayonne  (N,  J.) 
TIMES,  a  Personnel  Serv¬ 
ice  placement. 

Newspaper  men  are  placed 
in  good  jobs  every  week 
through  the  classified  col¬ 
umns  and  Personnel  Serv¬ 
ice.  Complete  details  in 
classified  masthead. 

PERSONNEL  SERVICE 
Editor  4  PttbHsher 
1700  Times  Bldg.  New  York,  N.  Y. 


tan  dailies;  established  magazine  writer;  496  Broome  Street _ New  York.  N.  ^  . 

anywhere!  Desk  slave!  Married.  Box  MONOTYPE  THOMPSON  CASTING  MACH- 


3847,  Editor  &  Publisher. _ 

Copyreader,  publisher  of  own  newspaper  six 


years,  winner  of  editorial  award.  Mar-  INTERTYPE — MODEL  C,  with 


Tied,  college  graduate;  $40  to  start.  Box 

3787,  Editor  ts  Publisher. _ 

Copyreader,  research,  publicity;  writer,  29. 
deferred,  degree,  small  newspaper,  maga¬ 
zine  East.  References.  Box  3774,  Editor 

&  Publisher. _ 

Copyreader,  seventeen  years’  experience 
largest  dailies.  War  veteran,  widely 
traveled,  good  steady  reliable  family  man. 

Box  3800,  Editor  te  Publisher. _ 

Desk,  street  or  writing  job  sought  by 
married,  college  man,  33,  preferably  in 
the  east;  twelve  years  experience,  mid- 


has  more  than  paid  for  the  cost  of  our  printing  diameter.  21%  inch  cut-off,  er 

Blue  Streak  Linotype.’’  Ask  your  Lino-  deck  for  same.  Give  full  details  and 

type  representative  for  speeifications  on  prices.  Box  3588.  Editor  Se  Publisher, 

a  modern,  money-saving  Blue  Streak  .  ZT  ~  ~~ 

Wanted:  Three  16-page  Ooss  press  units 
t.—yiNOTYpuT/  w'lth  reels  and  automatic  tension.  Please 

A  Blue  Streak  saves  more  than  it  costs!  complete  description  and  price. 

- — — - - - - - - : — -  Greensboro  News  -  Record,  Greensboro, 

ly  Linotypes,  Intertypes  from  practical  n.  c. 

machinists.  Unequalled  values.  Large  - 1 _ _ _ 

stock;  all  models  on  hand  for  quick  turn-  Wanted  to  buy:  Used  Teletypesetter  equip- 
over.  Everything  for  the  composing  ment.  including  accessories  for  attach- 

rooin.  intent  to  &  Linotype.  Would  be  interested 

.INOTYPE  MAINTENANCE  COMPANY  buying  keyboard  perforator  o^  the 

16  Broome  street _ Nevi  lork.  N.  i .  operating  unit  as  separate  items.  Must 

ONOTYPE  THOMPSON  CASTING  MACH-  be  in  good  condition.  Write  Box  3918, 

INE.  complete  with  2  molds  and  73  fonts  Editor  &  Publisher. 

of  mats  casting  from  6  to  48  points.  - — - - — - 

JTERTYPE — MODEL  C.  with  1  extra  Newspaper  Equipment  Bought  or  Sold 

magazine  and  4  fonts  Vogue  inat.-i.  Geo.  0.  Heffelman,  406  W.  Pico,  Los  Angeles 

MONO’TYPE  MATS  IN  CASES  - 

Stymie  5190  with  5390  10  and 

12-point.  Photo-Engroving  EquIpmoRt  For  Solo 

San  Serif  5329  with  5330  8  and - - - 

12  point.  Por  SaIo — Reconditioned  Photo  Enffravinff 

Bodoni  5375A  with  5375C  and  Cameras  with  arc  lamps,  several  d^tren* 

Bookman  ^98  wUh  598^  8  and  with  lenses. 

Ca.lon'"5?3tE  with  5337G.  10  PHOTOPRODUCTS  COMPANY 

and  12  point.  230  W.  41st  St.  New  York  City,  N.  Y. 


INE.  complete  with  2  molds  and  73  fonts 
of  mats  casting  from  6  to  48  points. 


west  and  New  York.  Box  8775,  Fditor 

Se  Publisher. _ 

Editor,  seven  years’  book,  trade  magazine, 
and  picture  magazine  editing,  production, 
copyreading,  writing,  rewriting.  Box 

3838.  Editor  Se  Publisher. _ 

Editor-Reporter  eight  years — trade  associa¬ 
tion  executive  three  years — commercial 
pilot,  college,  30,  married,  now  employed ; 
want  job  as  aviation  editor  anywhere. 
References.  Write  Box  3906,  Editor  & 
Publisher. 


magazine  and  4  fonts  Vogue  iiiat.-i. 

MONO’TYPE  MATS  IN  CASES 

Stymie  5190  with  5390  10  and 
12-point. 

San  Serif  5329  with  5330  8  and 
12  point. 

Bodoni  5375A  with  5375C  and 
275K,  8  and  10  point. 

Bookman  598  with  598K.  8  and 
12  point. 

Caslon  5337E  with  5337G.  10 
and  12  point. 

THE  VANCE  R.  HOOD  CO. 


.  , _  THti  V  K  K,  HUOLf  PbotO-RuffT&Vinff  Enuinmjbn^  avtsi  w w _ .  _u 

Box  8775,  Editor  225  Varick  St..  N.  Y.  C.  WAlker  5-5083  ^t!^  luLLEB^GER^ 

_ _ _ _  110  Fulton  St.  538  8.  Clark  St 

Wanted — Fonts,  molds,  magazines,  motors.  New  York,  N.  Y.  Chicago.  Ill. 


escapements,  magazine  cradles  and  other 
Linotype  and  Intertvpe  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  us 
your  needs. 

MONTGOMERY  Se  BACON 
Towanda _ Penns 

MochoRicol  EqalpmoRt  For  Solo 


Bdltonal  Assistant;  opportunity  foremost  I  Preg,  s  page;  model  C  Tntertypes- 


Five  years’  experience,  age  24.  draft 
exempt.  Production,  layout,  typography, 
copy  writing,  etc.  Box  8762,  Editor  Se 
Pnblisher. _ 

EDITORIAL  PAGE  FLAT! 

Youthful,  forceful  writer  can  guarantee  to 
make  it  a  ’’must’’  with  your  readers  and 
a  power  in  the  community.  Idea  man, 
student  of  world  affairs,  proud  of  the 


Linotypes,  models  5-8-14;  Cylinder  and 
Job  eonipment.  Automatics. 

NOR’THERN  MACHINE  WORKS 
Marshall  Se  Jefferson  Sts.  Phils..  Penna. 

SitoofrioRs  WoRtod 

Editorial  (Gtnt’d) 

PUBLICITY -PUBLIC  RELATTONS 


profession  and  able  to  talk  interestingly  Now  employed  national  organisation,  seek 
about  it.  ing  diverse  connection  with  large  pub 

Now  employed  at  news  editor  on  daily  lieity,  industrial  firm.  Excellent  experi 
of  50,000  circulation.  Other  medium  city  ence  radio,  syndicate,  photo,  news,  maga 
and  metropolitan  experience,  college,  sine  features.  Wide  press  contacts.  Foui 

widely  traveled,  excellent  references.  An  years  ^w  York  by-line  newspaperman 

unusual  opportunity  to  hire  knowledge.  Age  80.  Box  8764,  Editor  Se  Pnblisher. 
judgment,  talent.  Salary  $4,000.  wjiMint  OoUage  Journalism  Graduate  ore 


Frtss  Room  Equipment  For  Solo 

OPPORTUNITIES 
IN  USED  PRESSES 
*  *  * 

DUPLEX 

MODEL  A  8-PAGE 
Flatbed  Newspaper  Press 
PRACTICALLY  NEW 
INSPECTION  INVITED 

*  *  * 

DUPLEX 

20-PAGE  ROTARY  PRESS 
UNIT  STYLE  DESIGN 
HIGH  SPEED  FOLDER 
CURVED  STEREOTYPE 
MACHINERY 


Box  8792  Editor  Se  Publisher 

Editorial  Wrtter — ten  years’  experience  on 
metropolitan  daiiies---Chieago  and  Cleve¬ 
land.  Forceful  writer  accustomed  to 
assuming  full  editorial  respoosibility. 
Highest  references.  Box  3810,  Editor  Se 

Pnblisher. _ 

“Olrl  Friday’’ — beginner,  college  graduate 
with  a  “nose  for  news’’  and  a  pencil 
that  writes.  Box  3905,  Editor  &  Pub¬ 
lisher. 


ing  diverse  connection  with  large  pub-  HIGH  SPEED  FOLDER 

lieity,  industrial  firm.  Excellent  experi-  CURVED  STEREOTYPE 

ence  radio,  syndicate,  photo,  news,  nmga-  MA/'himijd'v 

sine  features.  Wide  press  contacts.  Four  jyiAv^MUNliKx 

years  New  York  by-line  newspaperman.  •  *  • 

Age  80.  Box  8764.  Editor  Se  Publisher.,  j.  SOeciAcations 

Recent  OoUege  Journalism  Graduate  pre-  ^penjicaUcns 

fers  work  in  drama  or  movie  depart-  JOnll  vrifntnS  CO.,  lllC. 

ment  of  newspaper  or  magazine.  Alert.  Nassau  S* 

well-trained.  Joseph  L.  Weill.  30  Fifth  NOSSOR  Now  York  City 

Avenne.  New  York  City.  N.  Y. _  *' 

Reporter,  22,  draft  l-B,  A.B.  in  Journalism. 

One  one  half  years’  professional  experi-  HOE  SEXTUPLE  PRESS,  COMPLETE 
once.  Go  anywhere.  Details,  references  With  MO’TOR  AND  ELECTRIC 

on  request.  Box  3815.  Editor  A  Pub-  CONTROLS 

Usher. _ _ _ _ 

Repo^.  «ollege._grsduate._  24;  feature  Press  ^as  been  used  but  once  a  w;eek  for 


HOE  SEXTUPLE  PRESS.  COMPLETE 
With  MO’TOR  AND  ELECTRIC 
CONTROLS 


with  a  nose  for  news  and  a  pencil  ’«nd  mnekraker 

that  writes  Rnv  qunt  v,iitnr  ji.  writer,  sharp  editorialiser  ana  rauesrsKer 

lisher  ’  *  on  weekly— anxious  to  get  chance  on 

^  - 1 -  daily.  Draft  l-B.  Box  8795.  Editor  Se 

Holding  out  for  opportunity!  College  man-  T><iWiiaber 

aging  editor;  municipal  research.  Knows  v.  - j — n,lv  stVT-  now  believed 

production,  layout,  headlines;  writing  and  -b^k  Notify  Box 

copy  reading.  Anywhere.  Box  3888,  Edi-  a^WWisW 

tor  A  Pnblisher.  8772.  Editor  A  Publisher. - 


copy-reading.  Anywhere.  Box  3888,  Edi 
tor  A  Pnblisher. 


I  want  to  represent  your  publication  in 
Washington.  Qualified  and  experienced. 
Box  3898.  Editor  A  Pnblisher. _ 

MANAGING  EDI’TOR 

Preferably  in  mid-western  city  of 
60,000  to  100,000 

Age  39,  with  nineteen  years'  newspaper  ex¬ 
perience.  First  eight  years  worked  suc¬ 
cessively  as  reporter,  desk  man,  travel¬ 
ing  correspondent  and  city  editor  of 
metropolitan  dailies;  then  as  managing 
editor  and  editor  of  smaller  daily.  En¬ 
tered  press  association  work  eleven  years 
ago  and  in  that  ever  since  00  first  six 
years  as  a  bureau  manager  and  last  five 
as  a  traveling  business  representative. 

Anxious  to  quit  traveling  and  settle 
down  in  what  feel  would  be  more  con¬ 
structive  work.  Can  come  anywhere  for 
week-end  interview.  $100.00  weekly  at 
first,  with  increase  in  sight  for  near 
future.  Addrest: 

Box  3890  Editor  A  FubUsher 

Nows  or  Rodal — half  year  daily,  year 
weekly.  Girl  Journalism  graduate.  Box 
8886,  Editor  A  Publisher, _ 

Photographer,  competent,  long  experience, 
age  45,  seeks  job  or  free  lance  arrange¬ 
ment;  now  in  Washington.  Box  8831, 
Editor  A  Publisher. 

Photographer  wants  foreign  assignment. 
Owns  complete  equipment.  Experienced  in 
tropics.  Passport.  Age  34.  Box  3911,  Edi¬ 
tor  A  Publisher. 


Syndicate  experience,  feature  writer,  re¬ 
write.  Promotion,  publicity,  some  research 
and  circulation  background.  On  job  for 
two  years.  New  spot;  New  spirit.  Uni-  - 
versity  education,  draft  exempt  Prefer 
radio — then  publishing  house.  $45.  Box 

3901.  Editor  A  Pnblisher. _ _  J 

Two  good  Reporters,  New  York  newspa^r  | 
city  60.000.  out  account  merger,  we  | 
want  jobs  for  them.  Box  3860,  Editor  | 

A  ^blisher.  _ _ _ | 

wminsE  to  go  anywhere  for  reporting  ex- 
perience,  at  a  modest  salary.  Six  foot.  | 
single,  26.  draft  exempt  and  n9t  afr^d  of  | 
hard  work  or  long  hours.  Univers^  de-  § 
gree  with  journalism  training.  UndCT-  | 
graduate  editor.  Complete  details,  with  i 
photo  and  references  cheerily  sub¬ 
mitted.  Box  3664,  Editor  A  Publisher.  | 

SitRotioRS  Wontod 
Mechanical 

Printer,  capable  typographer,  nineteen 
years’  experience,  now  employed,  age  36,  | 

married,  seeking  new  connection  by  No-  | 
vember  or  December,  New  York  City  | 
vicinity  preferred.  Box  3915,  Editor  A  = 
Publisher. 


the  past  fourteen  years  and  is  in  good 
condition.  Can  be  seen  in  operation.  Same 
is  to  be  told,  as  is,  F.O.B.  at  our  plant, 
purchaser  to  remove  from  building 
Price  will  include  over  $1,000.00  worth 
of  spare  gears.  This  is  a  good  press 
for  Shopping  News,  Tabloids,  etc.  Price 
must  be  cash  and  any  reasonable  offer 
^11  be  considered.  Size  of  cut-off,  21 ’A 
mches.  Address:  H.  C.  Hayes,  Mercury 
Herald,  San  Jose,  California. 

Storoetypo  Equipmoat  For  Solo 


HOE  FLAT  STEREO. 
EQUIPMENT 

RADIAL  ARM  ROUTER 
MONORAIL  SAW  &  TRIMMER 
SINGLE  SCREW  SHAVER 
JIGSAW  AND  DRILL 
ELEVATING  TABLES 

Complete  Information 

John  Griffiths  Co.,  Inc. 

145  Nossor  streot.  Now  York  City 


SitRotioRS  WoRtod 
Prodnetioa 

Have  had  three  years’  experience  in  maga¬ 
zine  production  Am  young,  ambitious 
and  willing.  If  yon  need  a  good  pro¬ 
duction  man,  write  Box  3914,  Editor  A 
Publisher. 


_ Wood  Typo  For  Solo 

WOOD  TYPE  POR  NEWSPAPERS 
Used  by  leading  Dailies  of  the  Country 

American  Wood  Type  ICantifactarlng  Oo. 

270  Lafayette  8t„  N.  Y.  0.  Write  for  eataiog. 
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SHOP  TALK  AT  THIRTY 


TWO  eminent  Harvard  professors 

testified  last  week-end  before  the 
Federal  Communications  Commission 
on  the  supposedly 
Harvard  Profs,  complex  question  of 
Tactifw  whether  newspapers 
should  be  permitted 

On  Stations  to  own  or  operate 
broadcasting  stations. 
Neither  Dr.  Carl  J.  Friedrich,  profes¬ 
sor  of  government,  nor  Dr.  Zechariah 
Chafee,  Jr.,  of  the  law  faculty,  could 
find  logical  or  legal  support  for  the 
theory  that  newspaper  publishers, 
as  a  class,  should  be  denied  that 
right. 

Dr.  Chafee  marshalled  the  argu¬ 
ments  on  both  sides  and  told  the  Com¬ 
mission  that  he  had  formed  no  precise 
opinion  on  the  issues  involved.  Dr. 
Friedrich  opposed  prohibition  of 
newspaper  ownership  in  broadcasting, 
but  favored  a  “qualified  rule”  under 
which  the  Commission  might  take 
prohibitory  action. 

To  that  extent,  the  testimony  of 
both  witnesses  was  negative.  Under 
the  present  law,  the  Commission  has 
not  a  “qualified”  but  an  absolute  right 
to  determine  who  shall  be  granted  a 
broadcasting  station  license.  It  can 
make  its  own  interpretations  of  an  ap¬ 
plicant’s  submitted  qualification,  and 
it  has  the  absolute  power  of  decision 
as  to  whether  an  application  for  a  new 
station  should  be  granted,  or  whether 
a  license  should  be  renewed.  Many 
newspaper  applicants  for  radio  privi¬ 
leges  can  testify  that  the  Commission 
has  been  amply  deliberate  in  the  past 
in  reaching  such  decisions. 

Dr.  Friedrich  suggested  that  news¬ 
paper  applicants  should  be  required  to 
furnish  proof  of  ability  to  do  a  better 
job  than  others,  and  providing  for  pro¬ 
hibitory  action  by  the  Commission  on 
the  receipt  of  certain  complaints,  in 
the  absence  of  which  satisfactory  op¬ 
eration  of  the  station  might  be  as¬ 
sumed  and  its  license  renewed. 

As  to  the  renewal,  and  the  power  of 
the  Commission  to  refuse  to  renew  a 
license  after  hearing  complaints  and 
finding  them  well  founded,  is  not 
that  the  plain  intent  of  the  present 
law? 

Is  it  not  the  fact  that  the  Commis¬ 
sion  has  refused  to  renew  licenses 
when  it  was  shown  that  the  licensees 
were  not  using  their  privileges  in  the 
public  interest? 

If  “yes”  isn’t  the  answer  to  both  of 
those  questions,  then  all  the  Congres¬ 
sional  debates  and  the  hearings  of  ap¬ 
plications  and  complaints  by  the  Com¬ 
mission  have  been  so  much  shouting 
into  an  empty  barrel. 

Concerning  Dr.  Friedrich’s  sugges¬ 
tion  that  newspapers  be  required  to 
list  their  specific  qualifications  for 
broadcasting  privileges,  let  us  ask 
whether  he  would  suggest  that  other 
applicants  be  called  upon  for  the  same 
specifications.  If  not,  why  not?  Why 
should  it  be  presumed  that  a  depart¬ 
ment  store,  a  college,  a  church,  a  bank, 
or  a  theatre  are  better  qualified  than 
a  newspaper  publisher  to  manage  a 
business  consisting  of  giving  to  the 
public  information  and  entertainment 
— which  is  the  newspaper’s  primary 
function?  With  information  com¬ 
prising  an  ever  larger  part  of  the 
radio  job  (and  with  more  than  a  little 
dissatisfaction  among  intelligent  peo¬ 
ple  as  to  the  manner  of  its  radio  pres¬ 
entation)  why  should  newspapers, 
with  the  prima  facie  qualification  of 
experience,  be  required  to  submit  ap¬ 
plications  in  a  special  category? 


By  ARTHUR  ROBB 

IF  Dr.  Friedrich’s  suggestions  make 

no  monumental  contribution  to  the 
solution  of  the  F.C.C.  problem,  some 
of  his  collateral  ideas 

Abuses?  Yes,  should  interest  news- 

But  Faking  Paper  people.  He  ad¬ 
vocated  some  form 

Isn't  Common  of  judicial  control” 
over  newspapers,  ac¬ 
cording  to  the  New  York  Times  of 
Oct.  4.  He  thinks  “there  should  be 
some  form  of  prohibition  that  would 
force  newspapers  to  use  restraint  in 
manufacturing  news;  some  means  of 
requiring  newspapers  to  defend  in 
court  what  they  say  when  its  accuracy 
and  fairness  is  challenged.  No  paper 
should  print  as  a  fact  anything  on 
which  it  has  not  a  supporting  body  of 
evidence.” 

Present  libel  laws  don't  cover  a 
broad  enough  field,  he  contended, 
leaving  newspapers  free  to  distort 
news  in  their  own  interest  or  that  of 
some  special  group.  He  advocates  a 
free  press,  opposed  any  administrative 
interference  with  a  free  press,  but 
wants  corrections  of  abuses.  “Sanc¬ 
tions”  should  be  available  for  applica¬ 
tion,  he  thinks,  preferably  under  a 
code  enforced  by  a  voluntary  associa¬ 
tion  of  newspaper  people  themselves; 
otherwise  through  judicial  controls, 
such  as  those  of  Switzerland. 

No  newspaperman  will  deny  that 
there  are  abuses  of  the  free  press  priv¬ 
ilege,  but  few  will  agree  that  the 
“manufacturing  of  news”  is  a  general 
or  common  practice.  Few  will  agree 
that  newspapers  print  what  they  say 
are  facts  without  evidence  that  the 
editor  considers  ample  to  justify  pub¬ 
lication.  Quite  often  the  editor’s  judg¬ 
ment  is  supported  by  the  opinion  of 
competent  lawyers  before  publication 
is  ventured.  In  comparison  with  the 
number  of  opportunities  for  libel  ac¬ 
tions  presented  to  newspapers  every 
day,  the  number  of  suits  filed  is  small; 
the  number  successfully  prosecuted 
by  plaintiffs  is  infinitesimal. 

But  since  Dr.  Friedrich  doesn’t  seem 
to  be  thinking  of  libel  laws,  his  mind 
is  probably  on  the  occasional  perver¬ 
sion  of  political  news  in  a  minority  of 
newspapers,  for  it  is  in  the  field  of 
politics  that  departures  from  straight 
objectivity  have  been  most  frequent¬ 
ly  noted.  Even  these,  at  their  recent 
worst  in  the  1936  election,  were  far 
less  frequent  and  far  less  flagrant 
than  they  were  in  an  era  remembered 
by  many  now  living.  Even  today, 
there  are  readers  who  resent  the  ob¬ 
jective  presentation  of  an  opposing 
political  viewpoint  in  their  newspaper. 
The  New  York  Herald  Tribune  learned 
that  last  year  when  it  published  Miss 
Dorothy  Thompson’s  advocacy  of 
President  Roosevelt’s  re-election,  and 
was  swamp>ed  for  the  next  week  with 
protests  of  outraged  subscribers. 

We  don’t  believe  that  Congress  or 
any  State  Legislature  could  enact  a 
law  that  would  be  held  constitutional 
and  at  the  same  time  guarantee  to  re¬ 
strain  the  minority  of  newspapers 
which  prefer  prejudices  to  facts  in 
political  news  from  following  their 
bent.  A  newspaper  which  conscious¬ 
ly  flouts  the  truth  for  p>olitical  reasons 
would  do  so,  law  or  no  law,  for  polit¬ 
ical  objectives  are  usually  immediate 
and  legal  processes  are  necessarily 
slow.  Neither  truth  nor  a  just  polit¬ 
ical  cause  would  be  served  by  a  trial, 
before  a  newspaper  board  or  a  judi¬ 
cial  body  months  or  weeks  after  the 
event.  And  a  newspaper  which 
would  wilfully  distort  the  facts  about 


an  opposition  party  or  candidate 
would  almost  certainly  be  equipped 
with  a  legal  defense  by  the  time  it 
was  called  to  accoimt. 

The  answer  isn’t  in  law  or  intra¬ 
industrial  regulation.  It  is  in  public 
morality  which  will  rehise  to  tolerate 
lying,  no  matter  how  late  it  is  de¬ 
tected.  We  have  no  public  morality 
today,  and  we  believe  that  the  per¬ 
formance  of  the  vast  majority  of  news¬ 
papers,  on  their  news  pages  and  in 
their  business  transactions  are  several 
cuts  above  the  run  of  the  public,  in¬ 
cluding  most  of  the  noisiest  newspaper 
critics.  They  are  better  today,  in  po¬ 
litical  and  in  business  ethics  then  they 
were  50  years  ago,  because  readers  no 
longer  believe  that  political  opponents 
are  bums  or  that  the  country  will  go 
to  hell  under  their  direction,  and  be¬ 
cause  advertisers  refused  to  accept 
the  company  of  flagrant  crooks.  The 
improvement  in  today’s  job  over  that 
of  1890  has  been  great — without  the 
creation  of  tribunals — and  it  can  be 
greater  during  the  next  10  years  if  the 
same  processes  are  allowed  to  work. 

*  *  * 

NATIONAL  Newspaper  Week  has 
passed  again,  with  a  generally  en¬ 
thusiastic  observance  by  newspapers. 

We  are,  naturally. 
Press  Alert  complimented  by  the 
To  Keeping  publication 

given  to  the  editorial 
Public  Informed  by  this  author,  and 
the  excellent  display 
given  to  it  by  so  many  newspapers. 
The  other  contributions  to  our  issue 
of  Sept.  27  by  leaders  of  national 
thinking  in  many  walks  of  life  have 
also  been  reprinted — an  indication,  in 
our  opinion,  that  American  newspa¬ 
pers  are  again  alert  to  the  necessity 
for  keeping  the  public  informed  about 
their  function. 

• 

One  sour  note  was  sounded  by  the 
St.  Louis  Post-Dispatch,  which  edi¬ 
torially  on  Oct.  3,  rebuked  the  whole 
business  as  a  “circus  performance.” 
We  gather  that  the  Post-Dispatch  re¬ 
sents  the  idea  of  a  “newspaper  week” 
as  a  creation  of  what  it  calls  “Com¬ 
mission  Row,”  the  originators  of  the 
variegated  weeks  devoted  to  apples, 
prunes,  underwear,  etc.  And  it  didn’t 
like  the  survey  in  E.  &  P.  headed 
“Nation’s  Largest  Advertisers  Reas¬ 
sert  Faith  in  Newspapers.’’  That 
seemed  to  the  learned  editor  to  smack 
of  “commercialism”  and  led  him  to 
wonder  what  would  have  been  the 
opinions  on  newspaper  week  of  John 
Peter  Zenger,  Elijah  Lovejoy,  Henry 
Godkin,  Horace  Greeley,  William  Cul¬ 
len  Bryant,  Henry  Watterson,  Frank 
Cobb,  Henry  Grady,  Murat  Halstead 
and  other  illustrious  editors. 

The  speculation  is  interesting,  but 
entirely  futile.  All  of  the  heroes 
mentioned,  except  Frank  Cobb,  lived 
journalistic  lives  in  an  era  widely  dif¬ 
ferent  from  that  of  today. 

Advertising  existed  in  the  days  of 
Greeley,  et  al.,  but  not  in  volume  that 
constituted  a  production  problem.  The 
heroic  figures  cited  by  the  Post-Dis¬ 
patch  were  concerned  with  problems 
of  writing  and  directing  writers — 
w'hich  could  usually  be  translated  in¬ 
to  the  reporting  of  political  affairs. 
Champions  they  were  of  their  causes, 
but  their  writings  furnish  little  in¬ 
spiration  to  men  in  modem  editorial 
chairs.  They  wouldn’t  have  known 
what  “objective”  reporting  meant, 
and  so  far  as  their  editorial  policies 
were  concerned,  they  would  have  re¬ 
jected  it  with  scorn.  We  claim,  and 


EDITOR  &  PUBLISHER 


believe  that  the  Post-Dispatch  wij 
agree,  that  present-day  policies 
reporting  and  commenting  on  natiomi 
events  represent  a  tremendous  ad- 
vance  over  the  practice  of  the  194 
century  demi-gods. 

We  have  always  suspected  that  the 
pre-occupation  of  these  men  with 
politics  was  one  of  the  reasons  for  the 
displacement  of  editors  by  busine* 
executives  as  the  dominant  force  h 
many  newspapers.  Even  great  edi- 
tors  have  to  eat  and  have  to  meet 
payrolls,  and  it  is  notorious  that  the 
funds  for  these  necessary  ends  two 
generations  ago  came  from  the  chests 
of  the  political  parties.  It  took  a  gooj 
many  years  for  the  essential  immonl- 
ity  of  that  to  be  perceived  and  re- 
jected,  but  there  were  newspaperman 
75  or  more  years  ago  who  hated  and 
eventually  defeated  the  political  sub¬ 
sidy. 

Among  them  was  Joseph  Pulitzer 
founder  of  the  Post-Dispatch.  He  was 
as  ardent  a  politician  as  any  of  his 
contemporaries,  but  he  was  also  a 
great  editor  and  a  better  business  man 
than  the  majority  of  his  fellowi 
Within  a  few  years  he  made  a  suffi- 
cient  fortune  on  the  Post-Dispatdi, 
after  many  others  had  failed  with  its 
predecessors,  to  buy  the  New  York 
World.  There  his  success  was  multi¬ 
plied  many  times  over.  When  he 
died  in  1911,  the  New  York  World  was 
just  about  the  foremost  advertising 
medium  in  the  country,  and  it  held 
that  proud  spot  for  many  years  after 
1911.  Mr.  Pulitzer’s  primary  concern 
was  always  with  the  editorial  page, 
but  anyone  who  thinks  that  he  was 
indifferent  to  revenue  from  advertis¬ 
ing  and  circulation  has  not  read  his 
history  straight.  The  ablest  business 
office  people  of  the  day  were  not  too 
good  for  Pulitzer’s  World,  nor,  fa 
that  matter,  for  his  Post-Dispatch. 

It  is  a  matter  of  record,  too,  that  the 
Post-Dispatch  has  maintained  its  edi¬ 
torial  vigor  during  the  several  decades 
in  which  it  has  ranked  as  one  of  the 
top  carriers  of  newspaper  advertising. 
Its  business  office  staff  has  been  hard¬ 
hitting  as  its  editorial  force,  and  that 
combination  will  always  be  hard  to 
beat.  The  New  York  World  was  still 
a  great  paper  editorially  when  it 
passed  to  Scripps-Howard  ownership 
in  1931,  but  it  had  fallen  far  from  the 
position  of  advertising  dominance  that 
was  its  portion  10  years  earlier.  There 
were  too  many  factors  in  that  slippage 
to  be  explained  in  the  few  paragraphs 
that  remain  on  this  page — but  the  net 
result  was  that  the  World  had  slipped 
as  an  advertising  medium  and  that 
during  its  last  year  of  operation,  its 
net  loss  aproximated  $2,000,000.  Edi¬ 
torial  excellence  alone  was  not  enough 
to  overcome  that  loss  of  financial 
blood. 

We’ll  agree  with  the  Post-Dispatch 
that  newspapers  ought  to  be  judged 
on  their  daily  performance  and  not  mi 
what  educators,  prelates,  politicians, 
and  advertisers  say  about  them  dur¬ 
ing  National  Newspaper  Week.  It 
seems  fairly  obvious  to  us  that  they 
are  judged  on  their  daily  work  and 
not  on  testimonials.  Editor  &  Pm- 
LisHER  encouraged  the  wide  celebra¬ 
tion  of  National  Newspaper  Week  in 
1940  and  1941  for  one  reason — to  get 
from  outside  the  newspaper  circle 
proof  that  the  press  was  and  is  held 
in  high  esteem  by  its  close  observers 
as  refutation  of  the  charges  made 
usually  for  selfish  reasons,  to  the  con¬ 
trary  in  recent  years.  We  believe 
that  the  results  have  justified  the 
enterprise. 


RAISES  SUB  RATES 

The  Lowell  Sun  and  Citizen- Leader 
last  week  raised  its  single  copy  price 
from  two  to  three  cents,  attributinl 
the  change  to  increased  costs. 


